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ANNOUNCEMENT 


We have added to our already exten- 
sive line of products one other 
which, we feel sure, will 


interest our 
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CITRIC ACID U.S. P. 
IN 


Crystal---Granular and Powder forms 
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OUR CITRIC ACID U.S. P. 


is guaranteed made from the fruit and can therefore be used 
without hesitation in all food products for which a reference 
to this fact on the label may prove of value to you. 
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We solicit your orders for 
KEG --- BARREL --- og CARLOAD 
and assure prompt shipment from New York, or our branch 


stocks at lowest market prices. We do not, however, offer this 
product in the Pacific Coast States. 
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“The integrity of the house is reflected in the quality of its products.” 
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RAW MATERIALS 


ABSORPTION BASES 


The Goldschmidt Corp. 
M. W. Parsons, Imports 


ALCOHOLS 
Rossville Commercial Alcohol Corp. 


AROMATIC CHEMICALS 


Dodge & Olcott Company 
Fritzsche Brothers, Inc. 
Givaudan-Delawanna, Inc. 
Magnus, Mabee & Reynard, Inc. 
Sherka Chemical Co. 

George Silver Import Co. 
Ungerer & Co. 

van Ameringen-Haebler, Inc. 


BEESWAX 


Theodor Leonhard Wax Co., Inc. 
Will & Baumer Candle Co., Inc. 


BORAX 


American Potash & Chemical Corp. 


COD LIVER OIL 
P. R. Dreyer Inc. 
Chas. L. Huisking & Co. 


Norwegian Cod Liver Oil Association 


COLORS 
Interstate Color Co., Inc. 


CRUDE DRUGS 


J. L. Hopkins & Co. 
S. B. Penick & Company 


DENTIFRICE BASES 


lliff-Bruff Chemical Co, 
Industrial Chemical Sales Co., Inc. 
John & E. Sturge, Ltd. 


ESSENTIAL OILS 


W. J. Bush & Co., Inc. 
California Fruit Growers Exchange 
Dodge & Olcott Company 
Fritzsche Brothers, Inc. 
Givaudan-Delawanna, Inc. 
Magnus, Mabee & Reynard, Inc. 
Plaimar, Ltd. 

George Silver Import Co. 

A. M. Todd Co. 

Ungerer & Co. 

van’ Ameringen-Haebler, Inc. 


Bamberger, Bloch & Landesman, Inc. 


{ Buyers’ Guide 


FLAVORING MATERIALS 


W. J. Bush & Co., Inc. 

California Fruit Growers Exchange 
Dodge & Olcott Company 
Fritzsche Brothers, Inc. 

Magnus, Mabee & Reynard, Inc. 
George Silver Import Co. 

Ungerer & Co. 

van Ameringen-Haebler, Inc. 


GELATINES 


Coignet Gelatines 


GLANDULAR PRODUCTS 


Wilson Laboratories 


GLYCERIN 


Colgate-Palmolive-Peet Co. 
Will & Baumer Candle Co., Inc. 


MEDICINAL CHEMICALS 


Abbott Laboratories 

Benzol Products Co. 

Citro Chemical Co. 

Consumers Import Co. 

Dow Chemical Co. 

Heyden Chemical Corp. 

Chas L. Huisking & Co. 

E. C. Klipstein & Sons, Co., Inc. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 

Monsanto Chemical Works 

N. Y. Quinine & Chemical Works, Inc. 
Chas. Pfizer & Co., Inc. 

Rohm & Haas Co., Inc. 

Sherka Chemical Co. 

Swann Corporation 


MINERAL OIL 


M. W. Parsons Imports 
Schliemann Companies, Inc. 


SOAPS 


J. L. Hopkins & Co. 
S. B. Penick & Co. 
John Powell & Co., Inc. 


VANILLIN 


Fritzsche Bros., Inc. 
Givaudan-Delawanna Inc. 
Magnus, Mabee & Reynard, Inc. 
Monsanto Chemical Works 


CONTAINERS 


BOTTLES 
Owens-Illinois Glass Co. 
Swindell Bros. 


COLLAPSIBLE TUBES 
Art Tube Co. 
National Collapsible Tube Co. 
New England Collapsible Tube Co. 
White Metal Mfg. Co. 
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GLASSINE PAPER 
Riegel Paper Corp. 


PACKING MATERIAL 
Kimberly-Clark Corp. 


VIALS 
Kimble Glass Co. 


CLOSURES 


CORKS 
Armstrong Cork Co. 


LINERS 


Armstrong Cork Co. 
Bond Mfg. Corp. 


METAL CAPS 


Aluminum Seal Co. 

Anchor Cap & Closure Corp. 
Crown Cork & Seal Co. 
Ferd. Gutmann & Co. 
Phoenix Hermetic Co. 


MOLDING COMPOUNDS 
Anchor Cap & Closure:Corp. 
Armstrong Cork Co, 

Resinox Corp. 


MACHINERY & EQUIPMENT 


FILLING MACHINES 
Alsop Engineering Co. 
Arthur Colton Co. 
F. J. Stokes Machine Co. 
Stokes & Smith Co. 
U. S. Bottlers Machinery Co. 


LABELING EQUIPMENT 
Liquid Carbonic Corp. 


MIXING EQUIPMENT 
Alsop Engineering Co. 
Arthur Colton Co. 

Mixing Equipment Co., Inc. 
F. J. Stokes Machine Co. 


PACKING & CARTONING 
Stokes & Smith Co. 


PHARMACEUTICAL MACHINERY 


Arthur Colton Co. 
F. J. Stokes.Machine Co. 
U. S. Bottlers Machinery Co. 
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M. M. & R. 


Scientifically (Q) Manufactured - - - that tells the reason why MM&R 


Concentrated Flavors, Perfume Oils, Terpeneless Oils, Concentrated Essences 
and Spray Perfume Oils are constantly in demand by the trades. 


Not hastily thrown together mixtures, but Scientifically ((\) Manufactured 


products that the best modern science and skill can produce. They express a 
definite thought and tangible idea; they interpret tomorrow - - today. 


If you wish to receive your share of the spring and summer trade, if your merchan- 
dise is to secure permanent customers, let one of our representatives discuss your 
manufacturing requirements with you. All facilities of the MM&R Sales Service 


Department are yours for the asking. 








For For 
Perfume Oils Flavors 
for for 
SOAPS BAKERS 
CREAMS NAGNUY TOBACCO 
SPRAYS EXTRACTS 
POWDERS BEVERAGES 
PERFUMES CONDIMENTS 
COSMETICS CHEWING GUM 
BATH SALTS CONFECTIONS 
TOILET WATERS JELLY POWDERS 
INSECTICIDES PHARMACEUTICALS 
ETC. ETC. 






































PERFUME OILS and FLAVORS 














MAGNUS, MABEE & REYNARD 


29 So. Clinton Street 
Chicago 


32 Cliff Street 
New York 





Founded 1895 
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Sturge’s Precipitated Chalk is manufactured to a 
specific density—a standard which always meets 
the requirements of the tooth paste formula. 


U. S. P. Always 


Sturge’s Standard Chalks have always been up 
to the standard of the U. S. P. 


No Grit 
All Sturge’s Standard Chalk is free from grit. 


No Free Alkali 


By special methods of manufacture the available 
alkalinity of Sturge’s Standard Chalk is so reduced 
that there is no red coloration when dilute phenol- 
phthalein is poured upon the dry powder. 


Color Unadulterated 


Sturge’s Standard Chalk is not treated in any way 
and exhibits only the natural bright white of the 
pure Calcium Carbonate. 


Free from Metals 


Finally, the standard of the U. S. P. is sufficiently 
severe to condemn all but the slightest traces of 


F | i EE ¥ Y F nN p> S metallic impurities, so that the almost entire 
absence of these in Sturge’s Standard Chalks is 


guaranteed. 








JOHN & E. STURGE, Ltd., Birmingham, England 


Distributors: 


H. J. BAKER & BRO. 


271 Madison Ave., New York, N. Y. 


Bae eo relol mm lel Pies 8 a 
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NOVO-ROSE is unquestionably one of 
the finest perfume oils available today 
for a complete, low priced cosmetic 


line. It is $8 the pound. 


NOVO-JASMIN, fragrant, powerful, 
and persistent, gives the jasmin note 


to a full cosmetic line. 


NOVO-FOUGERE is for the full line, 
from creams and powders to extracts 
and bath salts. A delightful perfume 
oil at $8 the pound. Especially good 


in shaving creams. 





Ask for samples of the Three Novo’s. 


Our new price list is ready 


GIVAUDAN-DELAWANNA 


FNC. 
80 FIFTH AVENUE NEW YORK, N. Y. 
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‘tt looks better 
ano ts better— 


) 


in glass. 


Attractive packaging is one of the greatest factors 
in modern selling. Discriminating consumers of 
pharmaceuticals and perfumes prefer products 
packaged in glass vials. The decided swing to 
Kimble Vials, Serum Bottles, Ampoules and other 
small glass containers is evidence of this great 
demand for sanitation, purity and attractive look- 
ing glass packages. 


Kimble—with the largest plant of its kind in the 
world, producing and selling over a million and 
a quarter gross of vials every year — naturally 
holds first place in glass container service to the 


manufacturing drug and pharmaceutical industries. 
“ “ ~ 


It looks better—and is better — in Kimble glass ! 


Full details on prices, sizes, and styles of 


Kimble Vials end other small glass containers 
forwarded on rcque:t. Advice end sugges- 
tions gladly given on the design end use of 
attractive caps or closures for any desired 


type of vial, 


~KIMBLE atass company 


VINELAND, NEW JERSEY. 


BRANCH OFFICES: — New York, 1440 Broadway; Philadelphia, 1616 Walnut Street; 


Boston, 131 State St.; Chicago, 402 W. Randolph St.; Detroit, General Motors Bldg. 















——<, 
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QUININE and its SALTS » » | 














~ » » Each lot of Mallinckrodt Quinine 
and its salts is carefully tested to see 
that it meets demanded standards --- 
A Few of the 
Mallinckrodt Quinine Salts U.S.P., N.F., N.N.R., or better---before 
Quinine Sulphate it is released for use. The same is 
Quinine Alkaloid 
true of every chemical in our list of 
Quinine Acetate 
Quinine Arsenate some 1500 items produced for the 


Quinine Benzoate 
Quinine Bisulphate Drug Trade. 
Quinine Citrate 

Quinine Glycerophosphate {Complete Catalogue on Request} 
Quinine Hydrobromide 


Quinine Hydrochloride 





Quinine Hypophosphite 
Quinine Phosphate 
Quinine Salicylate 
Quinine Tannate 


Quinine Tartrate 














Branches 
Na An One 4 TORONTO 
CHICAGO PHILADELPHIA MONTREAL 
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Only Human 


Apr. ’32: XXX, 4 


Tose who are incapable of improving their own situa- 
tions generally justify thenselves by blaming their 
plight upon those with whom they have relations of one sort 
or another. This human trait is no more clearly demon- 
strated than in the retail) drug trade, the loudest members of 
which blame the manufacturers for the difficulties which 
have long beset them. Not long ago some fertile retail mind 
blamed the manufacturers for the fact that a high per- 
centage of the prescriptions collected by the Food and 
Drug Administration in the District of Columbia were 
improperly filled. The reasoning might be difficult to 
follow, but it is simple enough if one is willing to believe that 
the manufacturers are subsidizing the pharmaceutical and 
medical colleges and state associations. 


[’ 1s this warped type of reasoning that keeps the retail 
drug trade in the pitiable condition deplored by man- 
ufacturers generally. But within the past month we find 
another instance of what amounts to the same thing in the 
report of the Committee on the Cost of Medical Care. In 
this report we see the vice-president of the American Phar- 
maceutical Association reporting that over fifty per cent. of 
the money spent for drugs is spent for proprietaries, and that 
self-medication is on the increase. One would naturally 
suppose that such a finding would please everyone con- 
nected with the drug trade. But not in this instance: Dr. 
Fischelis would eliminate the secrets of the proprietors, 
would have manufacturers subject to government license, 
and a lot of other nasty things which one would expect to be 
asked only by the medical profession. 


uT all these short-sighted policies advocated by various 
factions in the retail drug trade only prove that man- 


ufacturers cannot accept any of them without considering 
their own interests first. We know that the manufacturers 
are desirous of aiding the retailers. We know that many 
retailers are desirous of cooperating in a manner which 
would work to the benefit of both. But with a large part of 
the retail drug trade each day following a new Moses, it is 
exceedingly difficult to see how the sane group is to dominate. 
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Medical The cost of medical care is three 
“ne sided: Physician, Medicine, Hos- 
pital. In most cases the first two 
are involved. In some only the first, and in 
others only the second. Medicines are pre- 
pared by both manufacturers and retail phar- 
macists. If some physicians had their way, 
all medicines would be prescribed in Latin 
and compounded by the pharmacist, or else 
dispensed in plain packages by the doctor 
himself. If some pharmacists had their way, 
all medicines would either be prescriptions or 
home medicines compounded by the phar- 
macists themselves. Neither of these views 
is in the public interest, since the rapid ad- 
vancement in the development of remedial 
agents is mainly due to the work carried on by 
manufacturers. 

No matter what any committee dominated 
by the medical profession concludes, the 
answer that the average citizen will give to 
what constitutes the main item in this cost 
will be either the hospital or the physician or 
both. Medicine constitutes an exceedingly 
small part of this cost as the comparison of a 
drug store bill with a physician’s or hospital’s 
bill will readily prove. The fact that fradulant 
drugs are sold is not the responsibility of the 
manufacturers, but it is the responsibility of 
the government. On the other hand, the fact 
that some fraudulant and many imcompetent 
physicians are allowed to practice is clearly 
the responsibility of the medical profession 
itself. 


Fair The bill (S. 4030) introduced by 
Trading Senator Copeland to outlaw pred- 

atory price-cutting would prove a 
more valuable asset in the stabilization of 
retail prices than any other piece of legislation 
thus far introduced. This bill, which was 
drafted by Charles Wesley Dunn and which 
constitutes his idea of what legislation could 
be supported by both manufacturers and re- 
tailers, is a move toward price stabilization 
which would be in the public interest as well 
as in the interest of all affected. 

We have often attacked the Capper-Kelly 
bill because it attempts to fix arbitrary prices 
without regard for efficiency effected within 
the different distributors. We have also 
attacked it for the reason that these arbitrary 
prices leave wide margin for private brands 
to the detriment of manufacturers. We do 
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not believe that the Capper-Kelly bill has a 
chance of being enacted, more particularly 
during this period of declining incomes and 
prices than at any other time. On the other 
hand there is excellent chance of passing the 
proposed amendment to the Federal Trade 
Commission Act which would improve bus- 
iness conditions today without obviously 
raising prices. 

If the retail drug trade would give proper 
study to the Copeland amendment, they 
would readily see that it is at least a primary 
step in the right direction. They should be 
convinced that this the proper method at this 
time, and, in fact, the only method upon 
which all interested parties can truly agree. 


Mineral Oil and The Treasury Depart- 
the Tariff ment in attempting to 
justify its autocratic rul- 
ing on mineral oil cites decisions that are so 
remote from the actual condition that it 
would be humorous if such a serious principle 
were not involved. In the first place the free 
list of the tariff act specifically names “paraf- 
fin oil,” which according to the U. S. P. is 
a synonym for mineral oil. Therefore, it is 
clearly the intent of the tariff act that mineral 
oil should enter the country free of duty. 
The fact that the paragraph of the free list 
also includes the words, “not specifically 
provided for,” plays no part in the case since 
this is clearly meant to include items other 
than those specifically mentioned. 

On the other hand the basket clause which 
mentions all medicinals not specifically pro- 
vided for cannot possibly include mineral oil 
since it is specifically provided for. We re- 
iterate that if such a ruling is allowed to stand 
it would mean that any chemical or drug and 
cosmetic raw material could be assessed for 
duty under this basket clause even though it 
might be the clear intent of the tariff act that 
it remain on the free list. 

It is up to those connected in any manner 
with the industry to fight this ruling as far as 
possible since success in such a move might 
give unlimited confidence to those in the 
Treasury Department who are responsible - 
this act. Assessing mineral oil for duty 1 
such a manner appears to be nothing more 
than autocratic usurping of the power of 
Congress by the executive branch of the Gov- 
—— The supreme court is the cure for 
this. 
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An innocent line in the proposed 
tax bill assesses a tax of four 
cents per thousand upon matches. 
Since each book of matches contains twenty 
matches, and each case of matches contains 
2,500 books, the tax on a case of matches is on 
50,000 matches, which amounts to $2.00 per 
case. 

It is interesting to note that drug and 
cosmetic manufacturers, as well as others to 
use book matches for advertising purposes, 
pay the match manufacturer $4.00 per case 
of 2,500 books. Therefore, a tax of four cents 
per thousand on matches amounts to a fifty 
per cent. tax. 


A Cute 
Little Tax 


& ® ® 
Convention With the spring come the vari- 
Tine ous trade conventions. This 


year we expect to find the con- 
ventions somewhat more serious-minded, but 
we do not anticipate much of a decline in 
attendance. After all, under present condi- 
tions manufacturers need contacts with each 
other more than ever, and there is no better 
place to exchange views than at the interesting 
meetings of the drug and cosmetic industry. 


Ten Years Ago 


From our pages, April 1922 


H. Kohnstamm & Co., New York, manufacturers of colors, 
have incorporated to do business in Illinois. 


S. B. Penick & Co., New York crude drug millers, announce 
that they have purchased the entire stock of crude drugs of 
Smith, Kline & French Co., who are discontinuing the crude drug 
line. 

A reception was tendered Dr. Henry H. Rusby, dean of the 
College of Pharmacy of Columbia on April 6 to celebrate the 
return of the well-known scientist and explorer. 


A new camphor factory has been established by the Japanese 
Monopoly Office at Tamasato, Kagoshima, at a cost of 50,000 
yen, chiefly for studying the economic and scientific side of the 
camphor industry. 


Probably a year will be taken up in closing out the essential oil 
business of Rockhill & Vietor, which concern will go out of bus- 
iness within a month or so. The dissolution of this old and well- 


known house was received with surprise by the trade here. 


The Federal Trade Commission has issued a formal complaint 
against Hewitt Brothers Soap Co., Dayton, charging misbranding 
in the sale of their products. The specific charge is that respond- 
ent states on its soap wrappers that the product was made by a 
new process among other things containing naphtha. 


Apr. 32: XXX, 4 


The Drug and Cosmetic Industry 


e e © New and Non-Official © © 


An Expose 

Now that the annual meeting of the A. M. T. A. is here again 
we feel that we no longer need keep secret the astounding facts 
concerning an incident which occurred during the last convention. 

When the chairman of the entertainment committee, F. J. 
Lynch, in person, was noticed slipping unobtrusively into a 
last-row seat at the performance of ‘‘Grand Hotel,” many 
members registered amazement. Favorable comment was 
widespread. Good seats had been in great demand. What an 
excellent chairman! He, himself, sits in the last row, so that 
others might have the better seats! Thus spake an admiring 
throng. 

The facts are these. 

Fifteen seats in the last row remained unsold and it was close 
to curtain time. With an eye to the budget, F. J. rushed to a 
speculator and sold the remaining tickets. Upon entering the 
theater he discovered that his own ticket (need we say that it 
was not for a seat in the last, or even next-to-the-last row) had 
been among those sold to the speculator. 

4 ® iS 
Famous Women of Our Industry 

Careful study discloses the fact that the drug and cosmetic 
industry has made more women famous than Hollywood. There 
are, to mention just a few, Lydia E. Pinkham, Elizabeth Arden, 
Dorothy Grey, Helena Rubinstein, Kathleen Mary Quinlan, 
Marie Earle, Harriet Hubbard Ayer and Margaret Brainard. 
Let Hollywood match that list and we'll give you some more. 


* » ® 
Proof of the Pudding 
A certain pill, largely composed of activated carbon, was flavored 
with peppermint, to cloak the taste. By the time the pills were 
marketed, the peppermint odor had entirely disappeared. Proving 
that activated carbon really works. 
2 3 s 
Orchids and Scallions 
But two of our contemporaries complimented us upon the 
revised appearance of our publication. We appreciate your 
courtesy and kind words, Mr. Cook, of Topics Publishing Co., 
and Mr. Brill of Closure News, and we know you will agree with 
us when we say that the silence of the others is more eloquent 
than mere words. 
® e e 
Bugs for Sale 
Our idea of the world’s queerest commodity is Surgical Maggots— 
Lederle. Lederle propagates and distributes maggots. They come 
packed in jars, approximately 1,000 to the jar. 


* * a 
Another Sign of the Times 


, 


“The Aspirin Age” is the name of a new and popular novel, thus 
paying tribute once more to the popularity of the 1932 headache. 


e a a 
Thanks, Pal 
“T do not pose as a divinely constituted authority on pack- 
ages,” one of the “‘experts’’ announced recently. This is going 
to make it a lot easier for all concerned. 
3 8 2 


We Go In for Chemisty 
Now that a bath salts manufacturer has put phenolphthalein 
in a bath salt, which results in a rose-colored bath, we'd like to 
suggest that some tooth paste manufacturer put some in his product. 
Then you'd have yellow toothbrush in an acid mouth and red*tooth- 
brush in an alkali mouth, to say nothing of what would happen 
if, inadvertently, some were swallowed. 
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Vanol’s Prosress 








R. L. Flett 


wo the stock market crashed in 
1929, business generally curtailed 


expenses at once and looked with amazement at any 
organization incurring additional burdens in a period of 


depression. Yet, in spite of alarming conditions, The 
American Products Company proceeded with its 


program of restyling more than 250 drugs and cos- 
metics, at the same time adding a new beauty treat- 
ment line of over forty-five items. Cautious individuals 
who argued against a radical change at such a time are 
now forced to admit that the policy was sound. After 
five months of marketing the new line, the sales volume 
of the company clearly justified the undertaking. 

Fully to understand the problems which confronted 
the company in making this sweeping revision of drug 
and cosmetic lines, jet us briefly review its history. 
Just twenty-five years—March 1907—Albert Mills, 
a young man scarcely out of his teens, conceived a 
revolutionary merchandising idea. He believed that 
people would welcome the opportunity to buy high 
quality daily necessities directly from the manufacturer. 
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Revision of an entire line of 
drugs and cosmetics tells the 
story of American Products 
Company founded in 1907 by 
President Albert Mills, aided 
in the company’s direction 
by Vice-president R. L. Flett. 


By Dr. R. L. Flett 





Albert Mills 


In those days direct selling had not reached the 
popularity it enjoys today. There was some house-to- 
house selling, but those engaged in it were peddlers 
selling shoe strings, thread, needles, and other small 
notions; or they were itinerant merchants selling cook- 
ing utensils and other varied merchandise. Albert 
Mills, however, believed direct selling deserved a 
prominent place in the merchandising scheme. <A total 
worldly wealth of a few hundred dollars was invested 
by him in his new venture. 

On March 31, 1907, he rented an old, one story 
building consisting only of one large room. He manu- 
factured with the utmost care, a few select household 
necessities, using only the best ingredients. He 
adopted the trade-mark, Zanol, and sold the first out- 
put from house to house himself. 

Housewives liked this new way of buying; those who 
bought told their friends, and little by little the business 
grew. Then Mr. Mills engaged representatives to sell 
for him, and soon manufacturing facilities had to be 
enlarged. As sales of the few original items grew, 
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additional products were added. The original plant 
was soon outgrown and the company moved. From 
1907 to 1926 the company moved twice, each time in- 
creasing its manufacturing facilities. In May 1926 the 
company moved into its own building which it occupies 
today. This building is a glass and concrete structure, 
seven stories high, and situated one and one-half acre 
plot opposite one of Cincinatti’s beautiful parks. The 
company has never departed from its method of mer- 
chandising and Zanol products today are sold directly 
to the home. 

By 1929 the company was manufacturing more than 
350 items, including medicines and cosmetics, food 
specialties, cleansers, insecticides, households needs, 
etc.. of which some 200 were medicines and cosmetics. 
In the cosmetic line were included face creams, lotions, 
talcum powders, face powders, tooth paste, mouth 
wash, tooth powder, shampoo, hair tonic, ete. 


Cosmetics in Old Days 


When the business was founded, cosmetics had not 
reached the important position they occupy today. 
Then women used a lotion for softening hands rough- 
ened from house work, or as relief from chap or sunburn. 
They used a plain cold cream for practically the same 
purpose. Taleum powder was generally used, but face 
powder was frowned upon by many women. Con- 
sequently the original Zanol cosmetics were limited and 
entirely unrelated. Additional products were added as 
new ideas in cosmetics developed, and by 1929 this line 
had grown to considerable proportions without any 
family resemblance between the various items. True, 
certain names had been developed, for instance there 
were La Bara and Dream Girl cosmetics, and all cos- 
metics were individualized with the trade-mark, 


Zanol. But there was not general scheme in design of 


labels, cartons, bottles. jars, etc. which were originally 
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adopted to suit individual products without regard to 
any other products. 

By 1929 there had developed a trend toward styling 
of merchandise. In addition, women had developed 
a new conception of cosmetics. Scientists had dis- 
covered that certain specific skin, hair, and scalp con- 
ditions could be relieved by proper use of scientifically 
correct cosmetics. The company quickly recognized 
this trend, and realized that if it was to maintain and 
increase its cosmetic business, it must keep abreast of 
the modern woman. 


Classifying Products 


The first step was to engage an authority on cosmetics 
and styling. This was done and a six months survey of 
the field was undertaken. The survey showed plainly 
that women could be divided into two classes: First, 
the cold cream and vanishing cream class, that is, the 
women who use cold cream as a general cleansing 
cream, and a vanishing cream as a night cream, powder 
base, etc., and occasionally a lotion and powder and 
some rouge or lipstick. Second, the treatment line class. 
that is, women who use a complete treatment line—a 
line of products designed to be used in combination 
in order to correct certain specific skin conditions. 

The cold cream and vanishing cream class was con- 
sidered first. Products generally included in this line 
were already in the Zanol line, most of them under the 
name “La Bara.’ Some of them, however, were no 
longer in general use. There were one or two new 
products on the market which would fit well into this 
line. Recent discoveries necessitated a change in 
formula of some products. The first step was to déter- 
mine what products were to be in the La Bara and 
Dream Girl lines. 

Now that the products to be included had been 
decided upon, the development of the formulae was 


(Continued on page 354) 
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The Cosmetic Tax 


and WManutacturers 


; ie ten per cent. tax on cosmetics 
recently voted by Congress caught 


the manufacturers of these products completely 
unawares. It is true that such a tax had been men- 


tioned on many occasions during the struggle of the 


present Congress to balance the budget, but still after 
the general sales tax was defeated, there were no indica- 
tions that such a tax would be applied to cosmetics as 
a class. However, in the rush to balance the budget 
after speaker Garner had told Congress he would accept 
any kind of taxes at all, the cosmetic tax went through 
before any one could think about it. 

There are excellent grounds upon which opposition 
to such a tax can be based. No less a commentary on 
the times than Heyward Broun definitely states that 
cosmetics are an absolute necessity to the girls in the 
offices and the factories. Doubtless most of these girls 
must use cosmetics even though they skimp on their 
clothing and even on their food. Today, cosmetics are 
vital to a single girl’s existence. But no matter, if 
Congress approves the tax. 

But how this tax will affect the cosmetic industry is 
more to the point. And the first type of item regarding 
which the question is raised is the ten cent size. Will 
the Woolworth stores be willing to make change for the 
collection of a one cent tax? It hardly seems likely. 
The tax as proposed is evidently designed to be col- 
lected from the manufacturer of the goods on his sales. 
It is to be ten per cent. of the prices for which the goods 
are sold by the manufacturer. This would mean that 
the goods would not actually bear a tax to be passed 
on to the consumer of ten per cent. of the retail price, 
but rather ten per cent. of the price at which the 
manufacturer sells to the wholesaler, or other dis- 
tributor. 

Several manufacturers supplying the ten cent sizes 
to the chain department stores believe that they, the 
manufacturers, will have to absorb this tax. They do 
not believe that any of the stores operating on the five 
and ten cent idea will be willing to introduce pennies 
into their stores, and neither will the store be willing 
to absorb the tax themselves as their margin of profit 
on the small sizes of many nationally advertised 
products is relatively small. That the manufacturer’s 
margin on this size is likewise relatively small does not 
seem to matter since the manufacturer is supposed to 
look upon these sales largely in the light of a promo- 
tional activity and should be willing to charge some of 
this tax to advertising. 

On the larger and higher priced items it seems most 
likely that at least part of the tax, if not the whole 
amount of the tax, will be passed on to the distributor 
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Serious thought must be given 
to the effects which the proposed 
method of taxation will have 
upon drug and cosmetic manu- 
facturers in general. This 
thought-provoking article raises 
some pertinent questions. 








and thus directly to the consumer. Since every manu- 
facturer is now interested in reducing his expenses as 
much as he can, none of them will absorb any part of 
this tax without a whole-hearted attempt to pass it on 
to the consumer. Doubtless the manufacturer will be 
successful in passing on the major part of the tax. 

But if the manufacturer has to absorb the tax—if 
only on the ten cent sizes—he will attempt to put pres- 
sure upon his suppliers of raw materials and containers 
in an attempt to have them quote lower prices and thus 
make his own tax absorption smaller. In other words, 
the manufacturers will, in most cases, take the amount 
of this tax out of something or somebody even if it 
means the use of cheaper raw materials, or development 
of a cooperative spirit among his suppliers that they 
should be willing to absorb some of the tax by quoting 
lower prices. 

One manufacturer who supplies ten cent sizes of his 
regular nationally known items to the ten cent stores 
ventured the following: 

“The items which we sell to the ten cent stores are 
considered as a high class sampling proposition. We 
give larger sizes of our items than competitors give in 
the ten cent stores, and naturally the cost to us is 
higher than the cost to our competitors. Likewise, the 
ten cent stores pay us more for our items than they pay 
our competitors. | know that the ten cent stores can 
not absorb the tax on our items. I believe that the ten 
cent stores will expect us to absorb this tax due to the 
fact that raw materials are lower than when we first 
made the price. While this is true, we likewise can not 
absorb the tax without a definite loss. The reason why 
lower raw material costs do not give us the opportunity 
to reduce prices is because we are working on schedules 
which call for greater sales than we are enjoying and 
we refuse to dismiss our employees who have been with 
us for many years to meet this reduced schedule of 
operation.” 

That the tax will bring about an unequalization of 
competition in many instances is a foregone conclusion. 
For instance those who sell their products direct to the 
consumer will pay a larger tax on the same item as will 
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a manufacturer who distributes through the various 
other channels of distribution. Also the question arises 
what type of control will exist over those beauty parlors, 
drug stores, etc., which do their own manufacturing to 
some extent ? Will these manufacturers have to pay 
a tax or will they be free and therefore in a better com- 
petitive position. If they do pay a tax it will be a larger 
one than the manufacturers pay and thus these manu- 
facturing retailers will be penalized. 

Assuming that the normal discounts of 33% per cent. 
to the retailer, and 15 per cent to the wholesaler are 
granted, the tax would be 10 per cent. of 55% cents or 
six cents on an item which retails at one dollar. This 
means that the tax is 5.6 per cent. of the retail price. 
But in the case of manufacturers who sell through 
wholesalers as well as direct to large or small retail dis- 
tributors, the amount of money received by the manu- 
facturer for the same items varies and therefore the 
amount of tax to be paid will vary. In other words, in 
some cases there would be a tax on the differential 
between the manufacturer’s and the wholesaler’s selling 
prices, and at other times there would not be any tax on 
this differential. Preferred accounts of manufacturers 
who have such accounts, would be priced somewhere 
between the price direct to the retailer and the price to 
the wholesaler resulting in still another rate of taxation 
on the same article. While it may not matter par- 
ticularly to the government if they collect different 
amounts of tax on the same products depending on how 
they are distributed, it will certainly matter very 
seriously to the manufacturer who will have to keep 
track of the tax on every shipment, and also to the 
retailers who will be faced with competing on a still 
more unequal basis than is the case at the present time. 


Private Brands Will Suffer 


One effect of the proposed method of taxation which 
may cause some comfort to the manufacturers is the 
fact that those chain stores and department stores 
which now manufacture their own private brands will 
be forced to pay a tax on the prices at which they sell 
their goods at retail, since the retail prices are the prices 
which these concerns, as manufacturers, sell their 
goods. This will give the private brands which the 
stores themselves manufacture, an additional burden 
which should react against these brands. Certainly 
prices on the private brands cannot be raised, and the 
tax of slightly more than half the amount on the legiti- 
mate manufacturer’s goods make it impossible for 
retailers to increase the prices of both by the same 
amount. 

An interesting sidelight on the cosmetic tax was sup- 
plied by a large drug and cosmetic manufacturing 
house, an executive of which said that a supposedly 
astute man had suggested that they absorb the tax so 
far as the ten cent items are concerned and add it on 
to the prices of the larger sizes. Naturally with the 
bitter feeling among drug retailers toward the sale of 
ten cent drug store merchandise in the five and ten 
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A NECESSITY IS TAXED 


While the whirr of taxes and the taking 
of taxes are still in the air I suggest that 
one item in the revised program should 
be opposed by those who wish to exempt 
necessities. I think that a 10 per cent 
lax on cosmetics imposes a_ burden 
upon the working women of America. 
I say this in all seriousness. In agricul- 
tural communities powder and lipstick 
may be associated with orchidaceous 
folk in limousines. All city dwellers 
know better. It is a tax which will fall 
directly on the girl in the office and in 
the factory. Perhaps Congress thinks 
that women should not use powder and 
paint, but I think right at the beginning 
we ought to make up our minds whether 
a tax program is to be framed for re- 
venue or for punishment. 


Hreywoop Brown. 
‘New York World-Telegram.” 











cent stores, any such move would be suicidal for the 
manufacturer. 

The complications which the tax in its proposed form 
will create in the large manufacturing houses are 
appalling. In the first place the number of houses 
which manufacture drug products but which do not 
manufacture cosmetics is relatively small. This means 
that the houses which manufacture items which come 
under both classifications must treat the two classes of 
items differently when they are invoiced. Also, depend- 
ing upon the class of distributor to which the goods are 
sold, the amount of tax to invoiced and paid to the 
government will be different. 


What Are Cosmetics? 


Just how the Treasury Department is to determine 
just what products constitute cosmetics, and just which 
of this type of products are in fact remedial agents and 
therefore are exempt is a moot question being asked by 
some manufacturers. To classify all “tooth and 
mouth washes, dentifrices, tooth pastes”’ as cosmetics 
does not seem reasonable since there are many of these 
products actually used to relieve diseased condition of 
the teeth and oral cavity. Also there are now coming 
into vogue hair restoratives, creams, and many other 
products which are founded on sound therapy which 
removes these products from the usual idea of cosmetic 
and really make of them drug products or remedial 
agents. 

It is probable that the Treasury Department will be 
arbitrary in its classification of items, not favoring 
anyone until ordered to do so by a court decision. 
However, it is thought that the Treasury Department 

(Continued on page 360) 
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a wo years ago, or after the work of 


the Committee on the Costs of 
Medical Care had been under way for one year, we 
were confidentially given the information that the drug 
manufacturers would be made the subject of attack 
by this committee. We were informed that drugs 
would be shown up as the one item in the cost of 
medical care which was exhorbitant and which should 
and could be reduced by stringent measures.  Sur- 
prising as it may seem, our informer had an interest in 
hospitals generally, but he told us at the time that the 
real high cost was the hospital. we shall 
await the final report of the Committee, and in the 
meantime we shall look at the report given on drug 
products. 

Robert P. Fischelis, vice-president of the American 
Pharmaceutical Association and Dr. C. Rufus Rorem, 
formerly a staff member of the committee, made a 
three year study on “The Costs of Medicines” for the 
committee which is headed by Dr. Ray Lyman Wilbur. 
A report of this three year study has been made. In 
November the Committee on the Costs of Medical 


However, 


Care will issue its report on the five year study into 
the problem of “the delivery of adequate, scientific 
medical service to all the people. rich and poor, at a 
cost which can be reasonably met by them in their 
respective stations in life.” 

While the facts determined by the committee on 
the costs of medicines are not of themselves unsatis- 
factory from a manufacturers viewpoint, the recom- 
mendations which are given with the report are of 
such a nature that they make one wonder just what is 
the object of the report. However to consider the 
findings: 

The ccmmittee found that annually the people of 
the country spend $715,000,000 for drugs and med- 
icines. Of this amount $190,000,000, or 26.6 per cent. 
is spent for medicines prescribed by physicians; $165,- 
000,000, or 23.1 per cent., is spent for non-secret home 
remedies; and $360,000,000 or 50.3 per cent. is spent 
for proprietary medicines of secret composition. About 
$15,000,000 is stated to be spent each year for fraud- 
ulent cures. 

The average expenditure for medicines was de- 
termined to be approximately $22 annually per family 
of four persons, or $5.50 per person. Actual expendi- 
tures per capita vary widely, however, and tend to be 
highest in the cities. 

Other important facts which the report discloses are: 

1. Patients attempting to diagnose their own ail- 
ments by comparing their symptoms with those 
described in patent medicine advertisements may fre- 
quently forego proper medical attention until it is too 
late to effect a cure. 

2. “Official’’ medicines can usually be purchased 
by the pharmacist for a fraction of the price of pro- 
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The drug survey of the Com- 
mittee on the Cost of Medical 
Care condemns the drug trade 
as might be expected. Its recom- 
mendations, if adopted, would 
doubtless change the drug man- 
ufacturing industry in a revolu- 
tionary manner. 








prietary medicines or ethical specialties, with a corres- 
ponding reduction in price to the patient. 

3. Provided they were engaged in no other pursuits, 
approximately 10,000 pharmacists could fill the 165,- 
(00,000 physicians’ prescriptions now annually filled 


by 115,000 registered pharmacists in 60,000 drug 
stores. Limiting the compounding of prescriptions to 


10,000 pharmacists in as many drug stores, however, 
would leave many communities without pharmacists 
and in larger communities would spread the number 
of pharmacies, making it inconvenient for the public 
to obtain prompt prescription service. 

Merchandising activities of drug stores, frequently 
derided, make the services of registered pharmacists 
available and more convenient to the public. 

!. Although regulations governing the pharmaceu- 
tical profession are strict enough, the privileges of 
unlicensed persons operating outside of pharmacy are 
so extensive that the public enjoys little protection in 
the sales of packaged medicines. 

5. While self-medication is increasing, there is not 
available sufficient information on which the public 
can base its judgment as to what type of medicine may 
safely be used for the treatment of simple and minor 
conditions. 

6. Drugs prescribed or dispensed through doctors 
do not constitute a large portion of the total costs of 
medical care. Physicians’ prescriptions plus the drugs 
dispensed in doctors’ offices average approximately 
$1.50 per person per year. 

“Tt is significant,” the report reads, “that the costs 
of medicines to patients are still lower when the con- 
ditions of treatment permit a physician to prescribe 
only such medicines as he considers necessary to good 
results.” 

The authors of the survey make four recommenda- 
tions which are: 

The authors made four recommendations based on 
their survey for the Committee on the Costs of Medical 
Care. They are: 

1. Secret-formula drugs and medicines should be 
abolished through the compulsory disclosure on the 
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label of the kind and quantity of medicinal ingredients. 
Those developing new and distinct preparations should 
be financially protected by appropriate privileges 
granted by a disinterested agency. 

2. All manufacturers of drugs and medicines should 
be required to operate under annual licenses to be 
granted by the Federal Government upon the fulfill- 
ment of satisfactory conditions with regard to com- 
petency of personnel, equipment and sanitary surround- 
ings, and standardization of finished products. 

3. Agencies should be established to prepare and 
disseminate accurate information concerning the proper 
use of home remedies appropriate for self-medication 
with the aid of a committee of physicians and phar- 
macists of unquestioned reputation and_ standing. 
Universal and unnecessary use of — self-prescribed 
medicine should be rigorously discouraged. 

1. Professional knowledge of pharmacists should 
be used more adequately by reducing physicians’ 
reliance on branded products: by permitting phar- 
macists to instruct drug store customers in proper use 
of medicines purchased for self-medication, but not to 
the extent of diagnosing ailments or recommending 
medicines; by the pharmacist distributing information 
dealing with medicines and hygiene prepared by 
health departments; and by supplying information to 
the public concerning physicians and hospitals on the 
basis of data provided by local medical or hospital 
associations. 

Various comments upon the recommendations of 
the survey have been heard in the trade most of which 
are of the tenor that those who have made these 
recommendations do not know what they are talking 
about but what is the use of telling them. One manu- 
facturer who had read the recommendations said: 

“Why, they want to put us out of business. The 
utter foolishness of such recommendations will be 
readily sensed by anyone even slightly acquainted 
with the facts. It looks to me like an attempt of some 
people intensely interested in professional pharmacy 
to use their positions in a misguided effort to raise 
the status of professional pharmacy in this country. 
These people do not seem to realize that they are 
making of themselves tools to further the interest of 
the medical profession in this country against the best 
interests of the public. The survey itself plainly states 
that self-medication is on the increase despite the 
intense effort that the A. M. A. has made to cause its 
decline. This means that the public of this country 
wants and will have medicines with which to treat 
itself. No one denies the fact that self-medication often 
results in disaster, but who can say that because of 
these conditions, a man should be willing to subject 
himself to the practises of the medical profession which 
often results in the bill of one specialist after another 
for a comparatively simple ailment, or, if the ailment 
is incurable, in a large expense with no better results 
than could be obtained with self-medication. 


Apr. 82: XXX, 4 





Industry's Books 


Psyllium Seed: The Latest Laxative by Dr. J. F. Montague 
of New York: published by The Montague Hospital for 
Intestinal Ailments, New York, 170 pages, 20 illustrations, 
Octavo, $2.00 net. 

The poets have told us that ‘Mighty oaks from tiny acorns 
grow.’ In perusing this very interesting book on an equally 
interesting subject we are tempted to give modern version of the 
poets’ observation somewhat as follows: Enormous industries 
may start from tiny seeds. Surely this has been the case in the 
instance of psyllium seeds. But a few short years ago it was 
totally unknown to the world at large. The majority of those 
who were even aware of its existence regarded it merely as the 
seed of a pestiferous weed. To-day it is well and favorably 
known wherever there are constipated people—more specifically, 
to the four corners of the Earth. 

Dr. Montague, who is a well known intestinal specialist in 
New York City, has unfolded in a very entertaining manner the 
story of both its romance and its great practical utility. The book 
will, therefore, carry much interest to anybody who has taken 
or is taking the seed as a medicine. The wealth of accurate 
scientific data that the book contains relative to the nature and 
characteristics of the seed should also prove of much value to 
the drug and medical professions since, the author asserts, this 
is the first time all available data on the subject have been 
gathered together between the covers of one book. The chapters 
on “The Seeds of Long Life’? and “The Comparative Value of 
Psyllium, Mineral Oil and Bran” are particularly interesting. 

[t would appear that the public is particularly fortunate in 
having so complete and painstaking a study made of a medicine 
which has by popular approval won for itself a leading position 
in the field of laxatives. 


Price Cutting and Price Maintenance, by Edwin R. A. 
Seligman and Robert A. Love, 533 pages, Harper & Brothers, 
New York, $6.00 net. 

\ complete authoritative study of one of the most controversial 
subjects of the day and one of especial interest to manufacturers 
of drugs and cosmetics. The high spots of the findings have 
already been discussed in the January issue of THE DRUG AND 
COSMETIC INDUSTRY, but the huge mass of material on 
every phase of price cutting, which is contained in this book is of 
vital importance to everyone in the field. It describes the evils 
which have arisen and presents recommendations to help cure 
them. The book is not only the result of long study, but is also 
a compendium of the opinions of those in favor of, and opposed 
to price cutting. 


Advertising Principles, by Neal Bowman, 153 pages, Birn- 
baum-Jackson Co., Philadelphia. 

{ simple and clear expression of the practice and theory of 
advertising, written by one who is a practitioner as well as a 
teacher of advertising. A very useful book for the advertiser or 
the student of advertising. 


Pricing for Profit, by W. L. Churchill, 271 pages, The Macmil- 
lan Co., New York, $3.00 net. 

The experience of fifteen years of research and practice as 
business consultant to ailing industries is outlined in this volume 
in which certain economic laws are laid down as a foundation for 
making business profitable. The laws and there applications are 
explained in this book and cover the entire range of management, 
costs, price policies, advertising and selling, and profit require- 


ments. 
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eee: of premature signs of 


age is an important requirement in 
modern life, and in this sense cosmetics have become a 
serious social matter. Aided by chemistry and medi- 
cine, they have risen to the state of a science from an 
original status of a purely empirical art, and from the 
abyss and darkness of quackery. 

Hairs on the human head vary from 80,000 to 100,000, 
with a normal daily loss of 40 to 50, based on the life of 
six to ten years for a single hair. Loss of hair consider- 
ably in excess of this is due to a diseased condition. 
Therapy of the hair up to the present has exhausted 
numerous empirical methods and media whose common 
characteristic is that their action is problematical and 
uncertain. Also their use has often been extremely 
irksome. 

Mention need merely be made of treatment of the 
hair roots by simple massage, diathermy and sun treat- 
ment. Also there is a large number of salves and hair 
washes for the hair and skin mostly with certain special 
substances added. Among these sulfur is prominent. 
However, precipitated sulfur is entirely inactive due to 
its insolubility. Also colloidal sulfur is probably in- 
effective in preventing falling hair. An antimony 
sulfide preparation soluble in oil, known as Sulphoform, 
is more effective since the sulfur is present in the 
ionized state, as the SH ion, and has a reducing action. 

Other preparations have been proposed for internal 
use, with the idea of stimulating formation of keratin 
in the hair and thus strengthening the hair substance. 
Of such nature is the product, Humagsolan (Zuntz), 
which contains the hair forming substance, cystin. The 
product, Silvikrin (Weidner), is also based on the same 
principle. In this case the degraded albumen of 
epithelial origin is added directly and externally to the 
injured hair papillaries. Finally there are hair washes 
prepared to have a tonic action and to produce hyper- 
aemia. These hair washes contain cantharides, chloral 
hydrate, salicylic acid, resorcinol, quinine, pilocarpine 
and tar preparations. 

Reasons for this inaccurate and uncertain therapy 
are that, up to very recently, too single ideas existed 
regarding causes of falling hair. The generally accepted 
theory was that the main cause of loss of hair rests in 
a disturbance of the functions of the sebcaceous glands. 
It is clear that this explanation is not well established 
and cannot lead to worthwhile results. The only way 
to secure real results in hair treatment is to dig down 
to the root of the problem and obtain an accurate idea 
of the real causes of hair loss. 

It has been long known that the skin is not simply a 
water-impenetrable and heat-regulating shell for the 
interior of the body. Since early times biochemical 
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By Dr. A. Thieme 


Turtle oil, cholesterin, and other 
new raw materials are being 
sought to produce cosmetics 
based upon a new conception of 
proper treatment for rejuvena- 
tion of the skin and hair. Cos- 
metic bases are changing—it is 
well to keep in step. 


investigation has proven it is concerned with vigorous 
metabolistic action and therewith the deposition of 
insufficiently oxidized intermediate products or waste 
materials. Particularly important are the close rela- 
tions between the endocrine glands, the sebaceous 
glands, the suprarenal gland, the hypophysis, etc., and 
hormones produced by them. There are numerous 
observations on the relation between the skin and the 
normal or abnormal functioning of the aforementioned 
organs, such as skin disturbances, formation of pimples 
during puberity, connection between hair growth and 
pigmentation in pregency, diseases of sebaceous glands, 
loss of hair in thallium poisoning by injury to the 
endocrine system, and finally deep-lying, typical 
changes in the skin and hair from diseases of the 
thyroid. Hence the skin plays a complicated role in 
relation to the entire system of internal secretion. 

During the past few years experiments have shown 
that, in addition to fats, albumens, carbohydrates, and 
mineral matter, the lipoids are extremely important in 
the mechanism of metabolism. In the wide interpreta- 
tion, the word, “‘lipoid” means, chemically, all 
organic related fats and fat-soluble substances, while in 
the narrow sense it includes only the most important 
of these, that is the fat-soluble phosphatides, such as the 
lecithins, the carotinoides and the stearines. Isolated 
many years ago from the gall and the brain, cholesterin 
is the best known of the stearines. The only other 
stearine found in animal life is ergosterin. However, 
there are numerous stearines present in plants and 
cryptograms. 

Since cholesterin is an alcohol, esters can be made 
with acids. Cholesterin and its esters, which have the 
property of double refraction in contradistinction to 
glycerin esters, are insoluble in water, but dissolve in 
fats, other lipoids and organic solvents. Such esters 
formed with ordinary fatty acids are found in the blood 
and all organs, in skin secretions, and are particularly 
copious in wool fat. In addition to free cholesterin, 
they are very important in the organism, apparently 
being antagonistic to the processes of internal secretion. 
The equilibrium of cholesterin and cholesterin esters 
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appears to be a determinative factor in the endocrine 
equilibrium between the individual glands. 

Therefore, appearance and condition of both the 
skin and hair are dependent on the nature of body 
nourishment, that is, the entire metabolism. Earlier it 
was believed that hair nutrition only resulted through 
the fine blood and lymphatic vessels of the hair papil- 
laries and roots. Now secretions of the sebaceous glands 
which empty into the hair follicles, are believed to be 
responsible for hair formation. Being a deviation from 
the conversion of hair into the horny state, loss of hair 
is connected with a disturbance of the sebaceous glands 
accompanied by simultaneous hypersecretion and 
formation of dandruff. Because of the close connection 
between the reciprocal relations of the skin to the blood 
glands, it follows that similar to the disturbed function- 
ing of the endocrine glands, the condition can be 
equalized by correct administration of substitution 
therapy. Investigations have been made from the 
nutritive physiological viewpoint with experiments on 
products secreted by the sebaceous glands, such as 
neutral fats, fatty acids, albumens, cholesterin, to deter- 
mine the relation between them and intermediate meta- 
bolism. Experiments on living organisms have shown 
that cholesterin is far more important than was sup- 
posed. Also there seems to be a very close relationship 
between cholesterin and hair growth. Since, based on 
biological considerations, cholesterin is one of the 
lipoids, the problem of care of the hair and skin has 
become a branch of the study of metabolism. 


Significance of Cholesterin 


The significance of cholesterin lies in its unchange- 
ability and its action as an unattackable vehicle for 
fatty acids or decomposition products in chemical- 
biological cell activity. Also cholesterin is important in 
the phenomenon of cell wall permeability wherein it has 
an antagonistic action to phosphatides because it does 
not swell or take on an electric charge. Finally, 
cholesterin acts on haemolytic poisons of animal and 
vegetable origins (snake poisons and saponins) as an 
antidote. 

The property of esterified stearine of combining large 
amounts of water is of great biological importance and 
use of lanolin in pharmaceutical salves is based on this. 
Cholesterin emulsions are important in the cell interior 
since they avoid separation into component parts. 
Formation and distribution of cholesterin in the human 
system appears to be inseparably connected with the 
most important glands, particularly the germ and 
suprarenal glands. When processes of internal secre- 
tion are studied, it is found that cholesterin takes part 
as the essential regulatory substance. 

When the active substance of the suprarenal gland, 
cortin, is injected, the blood cholesterin threshold is 
decreased due to the cholesterin increasing in the 
tissues and being absorbed by the blood, the cortin 
consequently fixing the cholesterin. 

Those easily recognizable functions of the skin, such 
as growth of hair and the like generally are regulated by 
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an increase or decrease of cholesterin in the blood and 
cells of the body, and by changes in the equilibrium of 
cholesterin and its esters. Thus, falling hair is due to 
decrease@ cholesterin. This idea is supported by 
observation of women in pregnancy. During this period 
elimination of cholesterin by the gall is almost com- 
pletely stopped. However, the blood cholesterin 
threshold rises therewith, the sebaceous glands liberate 
more cholesterin and the hair grows more profusely. 

Therefore, replenishment of the cholesterin externally 
has been recommended as a treatment for falling hair in 
place of hair washes containing cholorinated hydro- 
carbons and the like. Trilysin is such a preparation and 
possesses a direct action on formation and growth of 
hair. 

Although for years the specific skin food has been 
principally a cream composed of stearic acid or fats, the 
ingredients of such creams have often been found to 
have no affinity for the skin. Beside being purposeless, 
such creams will actually injure the skin when used for 
long periods. Exceptions are found in lanolin, eucerin 
and egg yolk, which are found in certain creams and do 
possess an affinity for the skin. 


New Skin Treatment 


Within the past few years cosmetic manufacturers 
have given more consideration to the biochemical and 
medical knowledge with reference to care of the skin. 
They have sought a cream which will have a physiologi- 
cal action on skin metabolism and will actually effect 
regeneration of the skin. Since the aid creams can 
render in the war against the normal physiological of 
ageing is of little moment, the main use of creams is in 
retarding the superficially visible deterioration of the 
skin, and in this respect they are very effective. 

Novipithel, invented by Dr. Kapp, is a well-known 
cream of this type, and is based zytological principles. 
In old skin the cells no longer divide, are not regen- 
erated, and are not spontaneously rejuvenated. For- 
mation of mitoses decreases markedly with increasing 
age and often becomes nil. The papillaries become 
flatter, the total thickness of the epidermis decreases, 
and the ageing epithelial cells show enclosures of pig- 
ment. A progressive drying out process affects the 
entire top skin. Marked ageing phenomena are further- 
more the following: Less capillaries, hence less richness 
of blood (so-called cooling of the senile skin), and 
decided loss of elastic tissue, atrophy of the adipose 
tissue and thickening of the common connective tissue. 

Kapp attempted to produce a favorable action on the 
cosmetic deficiency of the skin by seriological methods 
based on biological action. Atrophy of the skin was to 
be counteracted by stimulation of formation of mitoses. 
After many years experimentation, Kapp determined 
that cells removed from one animal and incorporated 
in an animal of a different species, invigorate the tissue 
elements of the same kind as in the original animal when 
they are administered only in the smallest doses. By 
using a young swinecony serum he produced fresh 

(Continued on page 360) 
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; ie Food and Drug Administration of 
the U. S. Department of Agriculture 
is charged with the enforcement of the federal Food and 


Drugs Act. Until the organization of the administra- 
tion’s nutrition laboratory this year the Protein and 
Nutrition Division of the Bureau of Chemistry and 
Soils conducted the tests for vitamins on products 
coming within the administration’s surveillance. This 
cooperative arrangement was in effect for about five 
years. The tests herein reported were all made on 
official samples collected by the Food and Drug Ad- 
ministration in connection with its duties in the en- 
forcement of the federal Food and Drugs Act. This 
report summarizes the laboratory observations and is 
not intended to deal with such legal actions as were 
based on these observations. The methods and 
standards in the U. S. Pharmacopoeia are given legal 
status under the aforementioned act. U. S. Pharma- 
copoeia X provides specifications as to origin and chem- 
ical and physical properties of cod liver oil and, in 
addition, there is an optional test and standard for 
vitamin A which must be complied with for oils labeled 
“biologically tested.” 

When the work reported here was begun, certain 
inadequacies of the U. S. Pharmacopoeia X vitamin 
assay for cod liver oils were recognized. Certain facts 
that were not well known or appreciated at the time 
this method was formulated were utilized to obtain 
more exact and accurate information concerning certain 
products tested, and the principles set forth in a publi- 
cation from this laboratory were adhered to. Although 
the therapeutic value of vitamin D is probably better 
established in medical practice than that of vitamin A, 
there is no standard or method of assay of this vitamin 
in U.S. Pharmacopoeia X. In these studjes the McCol- 
lum line test as modified by Steenbock and Black was 
used. In applying this test one cod liver oil was chosen 
as a standard, and other products were compared with 
that standard, litter mate rats being used. Subsequent 
tests have shown that this sample of cod liver oil was 
fully equal in vitamin D potency to any oil so far 
examined. As this method has not been recorded else- 
where, the details of the procedure are given here: 

The stock animals are fed a diet known to be adequate in all 
respects and rich in vitamin D. Females in the latter stages 
of pregnancy are segregated and fed a diet low in vitamin D. 
To obtain greater uniformity in size and growth, litters are 
reduced to six in number when the animals are 7 days old. 
When the young weigh approximately 60 to 65 Gm. they are 
fed Steenbock’s ration 2965 for a period of from twenty-three 
*From the Protein and Nutrition Division, Bureau of Chem- 


istry and Soils, U.S. Department of Agriculture. Reprinted from 
Journal of A. M. A. 
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Constant checking of prod- 
ucts for which vitamin 
claims are made is carried on 
by the Food and Drug Ad- 
ministration. The authors of 
this article tell the facts of 
their operations. Manufac- 
turers of products of this 
type can learn what to expect 
of government inspection of 
their products. 


to twenty-five days. They are then segregated, and 0.1 per 
cent of our standard cod liver oil is added to the ration of one- 
half of the litter, and the desired level of the product under 
investigation is added to the ration of the remaining animals. 
The food consumption of the animals is recorded, and at the 
end of ten days they are killed and the bones are examined for 
healing of the rachitic metaphyses. If the degree of healing 
induced by the unknown product is not the same as that pro- 
duced by the cod liver oil control, the test is repeated with the 
level of the unknown changed until the response is the same 
as that obtained on the control or the product is shown not to 
contain a significant quantity of vitamin D. 

To simplify presentation of the data, products 
examined are grouped in seven different classes, and 
each class is considered separately. 

Forty-two samples of cod liver oil have been 
examined. Of these, fifteen were samples of imports 
taken at the port of entry. Practically all the remaining 
oils were of different commercial brands. Some oils 
contained fully six times as much vitamin A as others. 
Five of the oils were shown by chemical and physical 
tests to be adulterated, apparently with other fish liver 
oils. None of the adulterated oils were low in vitamin 
A, but they were all low in vitamin D, ranging in 
potency from one-half to one-third of that of our 
standard oil. Of the remaining thirty-seven oils, only 
two showed a variation of 25 per cent in vitamin D 
potency from our standard. No pure cod liver oil 
tested to date has definitely exceeded the vitamin D 
potency of this standard; in fact, the two oils that 
were low in vitamin D were the only ones that showed 
a readily detectable variation from the standard. 

Twenty-nine samples of cod liver oil tablets, repre- 
senting seventeen different brands, were examined for 
their vitamin potency. Practically all the tablets 
examined in the early part of this work were devoid 
of the well recognized therapeutic principles of cod 
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liver oil. As this became apparent, most of our tests 
were confined to vitamin D, since this vitamin was 
considered to be more stable than vitamin A under the 
conditions to which the concentrate was subjected in 
the process of making the tablets. Reliable tests for the 
presence of vitamin D can also be made more rapidly 
and conveniently than tests for vitamin A. Therefore, 
most of the vitamin A tests have been made on products 
previously shown to contain vitamin D. Of the seven- 
teen brands of tablets tested, only two were found to 
contain therapeutic quantities of vitamins A and D in 
the doses prescribed. However, this report does not 
cover tablets which have come on the market recently. 

Under the heading “capsules” is grouped a class of 
preparations enclosed in gelatin capsules of various 
shapes and sizes which are alleged to contain concen- 
trates of cod liver oil, while some contain additional 
material for which therapeutic properties may or may 
not be claimed. Of seven brands of capsules tested, 
two were found to contain vitamins A and D in thera- 
peutic quantities. The others did not contain vitamin 
A but contained small but not significant quantities of 
vitamin D. 


Alcoholic Preparations 


Hydro-alcoholic preparations, alleged to contain cod 
liver oil concentrates or extracts and usually recom- 
mended by the manufacturers as “tonics,” contain as 
much as 20 per cent. of alcohol, hypophosphites, 
various plant extracts, aromatic compounds and the 
like. Of twenty-eight samples, representing twenty- 
three different brands, not one sample was found to 
contain the vitamins of cod liver oil in significant 
quantities. 

Of five emulsions tested, all except one contained 
vitamins A and D in the amount expected from the pro- 
portion of cod liver oil alleged to be used in the manu- 
facture of the product. One emulsion contained less 
than one-half as much vitamin A as would be expected 
from its formula. 

Seven concentrates, each representing a different 
brand, have been tested for their vitamin potency. Of 
this number, four were found to contain vitamins A and 
D in such quantities that they could legitimately be 
classed as concentrates. Three preparations were 
found to be practically or wholly devoid of vitamin A 
and did not show more than one-tenth the vitamin D 
potency of cod liver oil. 

The cod liver oils examined were found to be uniform 
in their vitamin D potency. Several publications 
would lead one to believe that there is considerable 
variation in the vitamin D potency of cod liver oils for 
medicinal use. However, the other investigations 
reported on the vitamin D content of cod liver oils have 
been made primarily on specially selected oils, which 
would tend to bring out maximum differences in vita- 
min potency. Approximately 90 per cent. of the cod 
liver oil used in this country is imported, and each 
shipment probably represents oil from many catches of 
the fish as well as renderings from many plants. The 
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oil production in this country is largely controlled by 
a few manufacturers, who find it advantageous to 
handle oil in large quantities. Therefore, the extent to 
which oils are blended both in this country and abroad 
tends to produce a uniform product. Furthermore, the 
testing of oils for their vitamin potency both in Norway 
and in this country tends to eliminate low grade oils for 
medicinal use. 

Cod liver oils are much less uniform with respect to 
their vitamin A potency. The factors already men- 
tioned which tend to make medicinal cod liver oils 
uniform in vitamin D potency should have the same 
influence on vitamin A. However, vitamin A is ap- 
parently much less stable under the conditions to which 
the oil is subjected before it reaches the consumer, and 
this instability is probably largely responsible for the 
variations found in the oils tested. Changes in vitamin 
A potency in cod liver oils that have been tested in this 
laboratory lend further support to this view. Vitamin 
A potency could not be correlated with origin of the oil, 
and oils found to be adulterated with other fish liver oils 
were not low in vitamin A. Most of the oils low in 
vitamin A potency were distinctly rancid or off color, or 
both. 


Loss of Potency 


When these investigations were started the manu- 
facturers of cod liver oil tablets apparently did not 
appreciate fully to what extent concentrates might lose 
their vitamin potency when made into tablets unless 
special precautions were observed. Also some manu- 
facturers of tablets were, perhaps unwittingly, using 
as a source of vitamins preparations that were very low 
in vitamin content. Cod liver oil tablets and capsules 
have been prepared which retained satisfactory vitamin 
potency for a considerable length of time. Further im- 
provements in this field may be expected. 

The reason why the liquid so-called tonic prepara- 
tions tested were devoid of significant quantities of the 
vitamins of cod liver oil is not clear. These prepara- 
tions are usually very complex in composition and it is 
possible that some of the ingredients may be deleterious 
to the vitamins, but, as the composition of these prod- 
ucts varies greatly, the vitamins should not be uni- 
formly absent if they were present in the preparation 
at the time of manufacture. 

Whether the vitamin content of cod liver oil is im- 
paired by the process of emulsification has long been 
a moot question. These investigations show that the 
vitamin content of the oils used in some emulsions is 
not reduced to an extent that is detectable. The low 
vitamin A content of one emulsion may have been due 
to a poor quality of oil used in making the emulsion or 
to subsequent deterioration. 

The cod liver oil concentrates reported herein are 
not as a rule offered for sale to the medical profession 
or the general public but are sold primarily by the 
manufacturer to be used in making tablets, liquid 
preparations and the like. Several manufacturers of 

(Continued on page 360) 
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Hh: in the list of best selling toilet 
preparations stand tissue creams. 
Every line has at least one, though it may be desig- 
nated as skin-food, gland-food, rejuvenating cream, 
hormone cream, etc. Tissue creams are deservedly 
popular in this country because of the fact that there 
are more women with dry skins than there are with 
normal or oily skins. Besides, there is the important 
matter of combating advancing age as presaged by 
lines and wrinkles. In addition to all these uses, 
tissue creams have an added use as an agent by means 
of which the hands may be kept soft. On the whole, 
tissue cream has earned its popularity because it is 
at least one cream of whose efficacy there is little doubt, 
as all tissue creams contain one ingredient known to 
possess the property of being absorbed by the skin; 
namely, lanolin. As a matter of fact, however, it is 
not so much lanolin itself that is important; it is its 
“priceless ingredient”: ‘‘cholesterin” is the name given 
to the iso-and-oxycholesterols of lanolin by P. G. 
Unna, after the discovery by Lifschutz that the ab- 
sorbent property of lanolin is due to this group of 
alcohols. 

In a great many instances the absorption bases on 
the market are mixtures of cholesterin, petrolatum and 
mineral oil. As distinguished from lanolin these absorp- 
tion bases have all of its virtues and none of its draw- 
backs, and withal, they will absorb five to seven times 
their weight of water whereas lanolin will absorb but 
three. 

The importance of lanolin and its derivatives will 
be at once appreciated by the fact that the human 
sebaceous glands themselves are said to secrete choles- 
terin which accounts in part for the fact that lanolin 
is taken up by the skin. 

Before going into a discussion of the creams, it may 
be well to review briefly the story of lanolin. As 
everyone knows this is no different chemically from 
raw wool fat, except that the various chemical con- 
stituents of the wool fat are not present in the refined 
lanolin in the same proportions that they were in the 
raw wool fat. This at once accounts for the variability 
of Janolin. In processing the wool fat to remove im- 
purities: sweat, acids, dirt, etc., a good part of its 
most valuable constituent, cholesterin is lost; and the 
more refined the lanolin, the smaller its percentage of 
cholesterin is likely to be. 

It will be seen that lanolin, or its derivatives, perform 
a two-fold purpose: to absorb and hold water and also 
to permit absorption of the cream by the skin. Other 
substances are said to possess this rejuvenating prop- 
erty, the most prominent of which is turtle oil, which 
is said to be one of the ingredients in the so-called 
“hormone” creams, and upon which considerable re- 
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Hissue Creams 


Hormone creams, rejuvenating 
creams, gland creams, are a few 
of the names given to this im- 
portant group, one of which 
should be included in every line. 


search is being done. Other substances also are being 
investigated: lecithin, lizard and snake oil, etc. 

In the making of tissue creams some manufacturers 
prefer to employ a mixture of animal and vegetable 
oils and waxes even though they are more expensive 
than mineral products and also are very difficult to 
keep from growing rancid. It is said that they are most 
efficacious. 

The tissue creams on the market range from soft 
greasy creams to heavy waxy ones. Many firms select 
one or the other without really studying the relation 
of the consistency of the cream to the work it has to 
perform. Many of the soft, greasy or slippery creams 
are made without wax from a lanolin-derivative base 
and are in consequence readily absorbed by the skin. 
But a too-soft cream fails to facilitate one important 
function which should characterize every tissue cream 
and this is massaging. In addition to feeding under- 
active sebaceous glands, the tissue cream should help 
to remove lines, wrinkles and puffiness, and some 
authorities maintain that the best way to aid their 
removal is by vigorous massaging. This is partially 
accomplished when the tissue cream is relatively waxy, 
because, being waxy, it does not spread easily and 
requires some rubbing in order to cover the face 
thoroughly. This being the case, the direction label 
should specify how to massage with the cream as it is 
known that rubbing the skin the wrong way may have 
an undesirable effect. 

In presenting the following typical formulas we wish 
to emphasize that they are given to act only as a guide 
to formulation, and to illustrate manufacturing 
procedure. 

The first of these is a lanolin-cocoa butter cream. 
As it is very yellow it should be colored pink or pale 
green. 


Tissue Cream No. 1 
TERE Pe CPC Se eee Te 10 ozs. 
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THE REFRACTOMETER 
This is an instrument for _ 
measuring the refraction of 
light that passes through a 
body of alcohol that has been 
placed in the instrument. It 
records with extreme accuracy 
whether or not there are any 
impurities in the alcohol. It 
is one of Rossville’s many ac- 
curate checks on Rossville 
quality and uniformity. 


ALCOHOL 


CONSTANTLY 
TESTED FOR UNIFORMITY 





Rossville 


RIT OF — NATION 
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You are endeavoring to make a 
uniform product — you demand 
uniform materials. 


Rossvilie product has enjoyed 
the reputation for maximum 
quality just as it does today. 


Now, of course, all alcohol is not 9° Rossville production facilities 
alike—there are many kinds and include ample capital resources, 
grades—but a grade, known by a strategic plant and warehous- 
definite brand name should be and ing locations, ultra modern 
can be uniform—if sufficient care manufacturing equipment. 
is taken it can be held to certain They are more than adequate 
standards. to meet every conceivable 
There are three reasons why you emergency and guarantee un- 
can safely rely on whatever grade interrupted service. 

yom Bay. oe: Te heey 3. Rossville alcohol of all grades is 


uniform. 


1. Rossville distilling experience 
covers a period of 84 years, and 
at all stages of this history the 


ROSSVILLE COMMERCIAL ALCOHOL CORPORATION 


Chanin Bldg., 
A Division of American Solvents & Chemical Corporation 


Lawrenceburg, Ind. 


constantly tested, checked and 
double checked by a dozen 


tests to verify, maintain, and 
guarantee uniformity. 


Atlanta, Baltimore, Buffalo, Boston (Everett, Mass.), Chicago, Cincinnati, Cleve- 
land, Detroit, Grand Rapids, Kansas City, Mo., Louisville, Newark, New York, 


Philadelphia, Pittsburg, St. Louis, St. Paul, San Francisco. 
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Pertumine Creams 


qo creams, which are mixtures of 
mineral oil, paraffin, ceresine, petro- 
latum jelly emulsified with borax and water, can be 
easily perfumed as they do not contain any caustic 
alkalies or chemicals to react on perfume ingredients. 
Lily of the valley and fancy bouquets of the floral type 
are very agreeable, as are bouquets built on mixtures of 
orange, lemon, bergamot, lavender, etc., all refreshing 
odors and not lasting. Bouquets with a slight fatty 
aldehyde character are very pleasant in this type of 
cream and are a change from the usual types of odors. 

Skin foods, also known as nourishing creams, or 
tissue creams, are generally made with a base of lanolin, 
absorption bases, cocoa butter, lard, etc. They must 
contain, in order to be really effective, a very large pro- 
portion of vegetable or animal fatty substances, in a 
form more or less susceptible to penetrate the skin and 
be gradually assimilated through the tissues. It is 
logical to assume that the nearest the constituents of 
these creams be to elements found in blood or human 
tissues, the best their assimilation and their therapeutic 
value will be. This is the reason why a certain French 
firm, who makes a very successful cream, has the main 
ingredient of the cream (a vegetable oil), predigested by 
secretions from the pancreatic glands. Lanolin, lard, 
cocoa butter, and more recently, lecithin, cholesterin 
and absorption bases, which are mostly constituted of 
cholesterol, isocholesterol and their esters, have been 
highly recommended as active ingredients for this type 
of cream. Each one of these products, because of hav- 
ing been found in the brain and animal tissues, has been 
found beneficial to the skin and scalp, but, they bring 
a different problem to the perfumer, as they have their 
own odor to Overcome or remove, or they may be in- 
compatible with certain aromatic chemicals or essential 
oils, which may necessitate the use of certain emulsi- 
fying agents, which in turn may affect the perfume 
adversely. Due consideration must be given when per- 
fuming skin foods, to the fact that it is always better to 
select raw materials with the least possible odor rather 
than try to overcome a bad odor of lanolin or cocoa 
butter with a perfume, as the lanolin odor generally 
becomes worse after standing and may overcome the 
perfume. 

It is possible to devise processes to deprive these 
products of their objectionable odors, which in the case 
of lanolin, are due to air oxidation of traces of oleic acid 
always difficult to remove from the lanolin and aborp- 
tion bases, even when the greatest care is given to their 
manufacture. The best products to perfume these 
types of creams are those containing small amounts of 
fatty aldehydes. The proportion of fatty aldehydes 
must be small enough not to render the perfume 
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By Ph. Chaleyer 


This second part of the article 
published in the March issue 
gives information which should 
prove invaluable to all producers 
of creams. 


irritating and should be associated with other ingred- 
ients capable of making an agreeable bouquet. The 
addition of a small quantity of absolute resin of gum 
benzoin acts as a good preservative to prevent further 
oxidation and communicates to the fat a sweet odor 
which makes an excellent background for the bouquet 
odor. The benzoin must be added to the melted fat. 
The proportion is about one ounce of absolute gum 
benzoin for twenty pounds of lanolin and the benzoin 
must be brought to the same temperature as the fat 
before mixing. In the case of cocoa-butter, the benzoin 
will also help to prevent rancidity but it is difficult to 
get rid of the chocolate odor of this product, though it is 
known that some new grades, practically free from this 
odor, are offered by manufacturers today. In any case, 
we think that nourishing creams made with absorption 
bases will eventually displace those made with lanolin 
or cocoa-butter, as they can be made not as greasy and 
have a better therapeutic value. Orange blossom, 
lavender bouquets and rose are good odors that blend 
well with cocoa-butter and lanolin. 

Medicated creams which have for their object cor- 
rection of certain skin troubles such as acne, present 
individual problems according to the type of antiseptic 
used. Generally oil of synthetic rose, lavender, geran- 
jum, wintergreen, make satisfactory odors for these 
creams. 

Bleaching creams are of two kinds: 

1. Creams that actually bleach by a chemical agent 
containing oxygen, such as hydrogen peroxide, sodium 
perborate, magnesium peroxide, etc. These creams can 
never be properly perfumed as the chemical agents 
react on all aromatic chemicals and it is considered 
advisable to leave them unscented. 

2. Creams that do not really bleach, but when used 
at night in connection with evening gowns, contribute 
to giving the skin a pearly white appearance and should 
be more appropriately called ‘Whitening creams.” 
These creams contain a base of kaolin, colloidal clay, 
zine oxide, etc., kept moist with water and glycerine or 
a vanishing cream base. They leave a white film on 
the skin and act rather in the same manner as face 
powder. They are very stable and can be scented with 
any kind of a bouquet except when vanishing cream is 
used as a base. 
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Fritzsche stands sentinel at the drawbridge of 
Quality . . guarding its gates against inferior 
standards . . holding fast to the traditions of 
its 60 years of endeavor . . extending gracious 
hospitality to new ideas in research . . and 
leading the quest for better materials and 
methods both at home and abroad. 
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Hand and skin lotions, which are generally emulsions 
of vegetable or mineral oil with soap and glycerin, 
quince seed or tragacanth jellies, should always contain 
a little absolute benzoin as a preservative. If there 
is alcohol in the formula, the perfume should be mixed 
with the alcohol before being introduced in the mixture, 
in order to obtain it in a fine state of division. If no 
alcohol is used, a water soluble perfume may be suit- 
able, though sometimes it may unbalance the formula 
and cause separation of the solution. Each formula is 
generally a well balanced emulsion in which a slight 
change may cause trouble. Orange blossom, rose, 
eau de cologne, lavender and bergamot, make very 
suitable perfumes for these lotions. 

Depilatories based upon calcium, sodium or barium 
sulphides, make the worst type of cosmetic to perfume. 
It is practically impossible to perfume them satisfac- 
torily. The ideal solution would be to add in the 
formula something that would absorb hydrogen sul- 
phide as soon as it is formed, but most of the products 
that could be used for this purpose seem to decrease the 
activity of the depilatories. Animal black or charcoal 
are the best products to use, but women generally object 
to the appearance of the product and an educational 
advertising campaign would be necessary to make them 
accept such a product. The best way to keep the good 
appearance of the product is to have an excess of cal- 
cium or barium oxyhydrate in the mixture to absorb 
the hydrogen sulphide liberated. The best odors are a 
strong synthetic rose or a strong orange blossom. 

As may be seen, the problem of perfuming creams is 
not as simple as it seems. It is necessary to keep in 
mind the constituents of the cream and the constituents 
of the perfume, in order to make a satisfactory perfume 
which necessitates not only a good knowledge of per- 
fumery but a good knowledge of chemistry as well. 





Tissue Creams 
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CIs Dinitheotar preaidencias Phas 5 OZS 
Perfume (Oriental type preferably)... ... 1 ‘ 
100. * 


Melt the beeswax, the cocoa butter and the lanolin. 
When melted add the olive oil and allow the mass to 
cool slightly but not below 120 degrees F. in any case. 
Make a hot solution of the borax and mix with the 
melted fats, making sure that it is 20 or 25 degrees 
hotter. Stir while adding the borax solution and con- 
tinue until emulsification takes place. At 110 degrees 
add the perfume and the benzoic acid in just enough 
alcohol to dissolve it. If color is desired use an oil 
soluble color. Take a little of the cream out of the 
mixer and add the color to this to make a base. Then 
mix this with the regular batch. 


Tissue Cream No. 2 
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Melt the waxes and petrolatum. Heat the lanolin 
and incorporate the water. Add this to melted fats. 
Add the castor and sesame oils. Agitate thoroughly. 
Dissolve the benzoic in a slight amount of glycerine 
or else mix it with cold water, pulverizing the crystals 
in a mortar with a pestle so that no grittiness is evident; 
then add a little of the hydrous lanolin until a smooth 
mass results. Add the mass to the batch and incor- 
porate thoroughly. 


Tissue Cream No. 3 


NTI fc dcx een emotes 425 ozs. 
BMGT. fC 6's, 5: kc eee 185 - 
NN iii dc Viewed Paes neal 62 ” 
I fins. wees eene tee eee 62 " 
OBA Bison. ancy aah eh Scere eee rae Ae Sse 
EE een EE Tere eT 300 = 
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Melt the beeswax, the spermacetti and the lanolin 
and when melted add the almond oil. Make a hot 
borax solution and add to the melted fats. Agitate 
thoroughly until emulsified and cooled down to about 
110 degrees F. then add perfume and continue mixing 
until batch is ready to fill. 


Tissue Cream No. 4 


Prepared Absorption Base................ 27 ozs. 
EE Ee ee eee PET REC ya 
PIES cic cheer Gs et conan ates eae 
NR 5 ba Vee Ge eae ee , * 
100“ 


This is an example of a tissue cream prepared from 
lanolin-derivative-bases, such as may be bought in 
the open market and which are frequently advertised 
in THE DruG AND Cosmetic Inpustry. The zinc 
oxide is added merely to whiten the cream and to help 
stabilize the perfume. Mix the zinc oxide with the base 
until a smooth mass results and then add the water, 
and the perfume. 

Having thoroughly covered the subject of manu- 
facturing creams in a previous issue of THE DruG AND 
Cosmetic INDUSTRY it would be superfluous to add 
anything here. Tissue creams may be filled cold or 
hot depending upon the type of equipment you have 
available. In connection with it there are no packaging 
problems that are not common to the packaging of 
all other creams. 
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T.L. White Beeswax 


T.L. PURE WHITE BEESWAX, Extra Quality, is pre- 
pared from the highest and most costly grade of crude 
beeswax. It is most carefully selected at its source and 
again, on arrival at the T. L. factory, examined piece by 
piece. Doubtful pieces are rejected. It is 100% pure and 
higher than U. S. P. standards. 


x YM Sara wm PIAA 
“Od 


Throughout the process of bleaching, the original char- 
acteristics of the high grade crude beeswax are retained, 
resulting in a product of extraordinary value to the cream 
manufacturer. The high melting point and character of 
T. L. PURE WHITE BEESWAX imparts to the product 
a very high emulsion value. This property enables the 
cream manufacturer to use less beeswax in the prepara- 
tion of the cream and with the assurance that the emul- 
sion is permanent. 





T. L. WHITE BEESWAX has been the standard of 
quality for eighty years. Its constant uniformity gives 
‘the best results in making cold cream. 


Pioneer Brand 


Pure Refined Yellow Beeswax 


Extra Quality, 100% PURE and higher than U. S. P. 

Standard. Made from the same high grade crude bees- 

wax as the T. L. Brand, excepting that it is not bleached 

white. Because of its natural light yellow color it is 

especially adapted for lemon creams and like preparations. 
@ 


Guaranteed under Food and Drug Act 
of June 30, 1906. Serial No. 4068 








e 
Write for samples 
& 
Western Distributor: A. C. DRURY & CO., Importers 
. 106 East Austin Avenue Chicago, Illinois 
THEODOR LEONHARD WAX CO., Inc. 
Established 1852 


HALEDON, PATERSON, N. J. ‘os 2itns css" 


80 years of continuous business 
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The Compounders’ Corner 


Making Tincture of Ambergris 


Ambergris is a secretion from the in- 
testinal tract of a special kind of whale 
(Phyceter Macrocephalus.) It is found 
floating on the surface of the sea in com- 
pact mass of waxy appearance, gray, 
black or brown in color. In the best 
grades, which are of grayish color, streaks 
in the mass seem to prove that this 
matter is composed of several layers of 
sediment. The odor is peculiar, not 
strong but soft, sweet, aromatic and very 
lasting and agreeable. The melting point 
is irregular and around 60°C. It is in- 
flammable and when of good quality, 
completely volatile by heat. It is easily 
soluble in hot alcohol, ether, chloroform, 
essential oils, but is insoluble in alkaline 
solutions. The main falsification is the 
addition of wax or resins. Frequently, 
lots have been found containing large 
amounts of sand. Gray ambergris com- 
mends two or three times the price of 
black or brown amber which seems to be 
a lower stage in the formation of amber- 
gris. Its composition seems to be complex 
and little is known of it. In 1820 Pelletier 
and Caventou isolated a substance from 
ambergris which they called ambreine and 
thought similar in constitution to choles- 
terin. Purified by recrystallization in 
alcohol, the melting point was found to be 
82° C. It is insoluble in water but soluble 
in petroleum ether, benzene, chloroform, 
carbon tetrachloride and carbon sulfide. 
It crystallizes in alcohol and ether. The 
formula from analysis is C23H 400. 

In carbon tetrachloride solution it fixe- 
8 atoms of bromine and gives a pentas 
chloride derivative. (J. Riban C. R. 154- 
172 9: 1912.) 

The quality and odor of ambergris vary 
according to the part of the world from 
which it comes as different kinds of food 
seem to have an influence on the odor and 
appearance of amber. The best qualities, 
which are gray in color and have the most 
valuable odor, are generally gathered on 
shore after having been exposed to the 
sun for several years. The amber found 
on animals is generally not as valuable as 
that found floating on the surface of the 
sea. 

One of the best tests to ascertain if the 
ambergris has been adulterated with 
resins or waxes is to plunge a hot needle 
in the mass. If it enters the mass without 
sticking and the characteristic odor of 
ambergris comes off and an amber color 
molten drop appears on removing the 
needle, the amber can be considered of 
good quality. 

For making ambergris tinctures, it is 
recommended to break up the amber in 
small pieces, put four ounces in a dis- 
tilling flask with twelve ounces of pure 
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alcohol 95%. Allow it to macerate for a 
few days then put the flask provided with 
a reflux condenser on the hot water bath 
for three to four hours. Add enough 
alcohol to complete to one gallon and let 
it macerate as long as possible. Then 
filter. The residue can be used for a 
second extraction for second grade per- 
fumes. A good quality of amber leaves 
very little residue. 


Civet 

Civet is a product of animal secretion. 
This animal, Viverra Zibetha, belongs to 
the cat family and lives principally in 
Abyssinia. Civet cats also live in the 
Philippines and other parts of the world 
but commercially, Abyssinia is the main 
market. This product is usually packed 
in horns weighing generally from 18 ozs. 
to 3 lbs., and possesses the remarkable 
property to exalt, bind and fix the perfume 
components of bouquet mixtures. Its use 
has increased to such an extent that in 
order to have a more regular production 
of this product, Civet cats are being 
raised on farms and the secretion is 
gathered periodically instead of destroy- 
ing the wild animal as was formerly done. 

Civet is a soft yellowish substance be- 
coming dark brown by oxidation. The 
odor is disagreeable. Its melting point is 
around 36-37°C. It consists of fatty 
substances containing odoriferous products 
and a residue mostly constituted by hair 
and dirt. With the exception of this 
residue, which must not exceed 5 to 6%, 
Civet must be entirely soluble in a mixture 
of 50% alcohol ether. It is frequently 


adulterated with Lanoline, sugar, fats, 
sand to increase the weight, etc. . . by the 


natives themselves. 

The best way to make a good Civet 
tincture is to mix the civet (4 ozs.) with 
half its weight (2 ozs.) of Kieselguhr 
(Fuller’s earth) and mix thoroughly until 
it forms a paste in the mortar. Then add 
alcohol in small quantities until it forms 
a mixture of creamy consistency. Put 
the mixture in a one gallon glass jug and 
add alcohol to complete one gallon, wash- 
ing carefully the mortar. Then macerate 
the mixture as long as possible before 
using. ; 

In order to avoid this tedious process 
and to obtain a quick civet tincture, 
essential oil houses sell under the name 
of Civet absolute or civet liquid absolute, 
a concentrated essence of civet from which 
all fat and impurities have been removed, 
of uniform quality and _ concentration 
which dissolves entirely in alcohol and 
gives by simple dilution, an excellent 
civet tincture always uniform. This type 
of product is extremely simple to use. 
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The main constituents of civet from an 
odor point of view are civethone about 
3% and skatol about 0.5%. Other odorous 
constituents have not yet been identified, 
the balance is mainly fatty substances, 
water, etc. 


Tincture of Natural Musk 


Musk is the animal secretion contained 
in a gland near the testicules of the male 
musk deer (Moschus Moschiferrus.) These 
glands, (pods) contain when they are 
fresh, an unctuous, brownish liquid having 
a very strong animal odor. The animals 
are generally hunted in spring and early 
summer as at this time the secretion is at 
its maximum. After the animal is killed, 
the musk bag is removed immediately 
and carefully dried. The best musk deer, 
Moschus moschiferrus, lives in Tonquin, 
a province of French Indo China. Other 
kinds of musk deer live in Thibet (moschus 
Altaicus) and in northern parts of Asia 
(Moschus Sibericus.) The dry pods are 
exported to this country and to Europe. 
France is the main consumer, which no 
doubt accounts for the excellency of the 
French perfumes, as musk binds, exalts 
and fixes perfumes wonderfully well. 
Musk is sold in pods or in grains. Grained 
musk is obtained by emptying the pods, 
which when cut open, contain a dark 
brown substance somewhat resembling 
dried blood, which is separated in small 
pieces in order to facilitate dissolution. 
Musk is frequently adulterated by the 
natives with dried blood, resins, lead shot, 
sand, small seeds, etc. 

To make tincture of musk, one must 
remember that it is more soluble in water 
than in strong alcohol. For this reason, 
in order to make, for instance, one gallon 
of musk tincture at 4 ozs. per gallon, 
4 ozs. of grained musk are put in a beeker 
with 4 ozs. of boiling water and allowed to 
soak for 24 hours, then 4 ozs., of 95% 
alcohol are added and the mixture is 
thoroughly stirred on the hot water bath. 
The whole mixture is then put in a one 
gallon glass jug and allowed to macerate 
for as long as possible before using. With 
the residue a second and third tincture 
can be obtained for use in second grade 
perfumes. 

The chemical composition of musk has 
been in doubt for a long time. In 1906, 
Schimmel & Co., after an extensive study, 
have isolated a ketone which they have 
called muscone and which seems to be 
the odoriferous principle of animal musk. 
Muscone is contained in natural musk in 
the proportion of 37.5 grams of muscone 
to 3.051 kilograms natural musk. Re- 
cently, Naef & Co., have patented a 
product under the name of Exaltone which 
is said to be the synthetic reporduction of 


muscone. 
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Expect this of your supplier: 























1. That he know not only his own business, but also 
a good deal about the line you are in, so that 
you can discuss in your own language the con- 


ditions you face. 


tN 


That he know not only the merchandising of his 
own goods, but also merchandising in general, so 
that he can help plan yours, and offer useful 


suggestions. 


3. That he be not only a nice chap, willing to give 
unselfishly of his time to discuss your problems, 
but also that he furnish you good products, good 


prices, good treatment. 


Expect all these things of your supplier of 


perfume and flavor materials; . . . . 


van Ameringen-Haebler, Inc. 


Manufacturers and Importers of 


Aromatic Essentials 


Flavor Materials, Aromatic Chemicals 
Essential Oils, Perfume Specialties 


la 7 


315 FOURTH AVENUE, NEW YORK 


180 North Wacker Drive, Chicago 619 Clark Avenue, St. Louis 42 Wellington Street, E., Toronto 


Factory, Elizabeth, N. fF. 
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Citral in Oil of Lemongrass 

In a Cassia flask, put exactly 10 cc. of 
oil of lemongrass and add 50 cc. of a 
freshly prepared saturated (40%) solution 
of neutral crystallized sodium sulphite 
and a few drops of phenolphthalein. Put 
the flask on a hot water bath and shake 
frequently. Neutralize the sodium hy- 
droxide set free from time to time with 
diluted acetic acid (20%) until even the 
addition of more sodium sulfite solution 
causes no further reddening while the 
mixture is being heated. Water is then 
added to drive the non-dissolved oil into 
the neck of the flask, where after cooling, 
the volume is read off the scale. Multi- 
plication by ten of the number of cc. of 
gives the volume _per- 
which 


oil dissolved, 


of citral, must be at 


centage 
least 75%. 

The advantage of the Burgess method 
over the usual sodium bisulfite method of 
titration of aldehydes, is greater accuracy, 
because neither citronellal nor methyl- 
heptinone, both of which are usually 
present in oil of lemongrass, can combine 
with sodium sulfite under these conditions. 
The result obtained is not the total 
aldehyde content, but the exact per- 
centage of citral which is most important 
if the lemongrass is to be used for manu- 
facturing citral or Ionones. 


Liquid Toilet Cream 


Lanolin is the outstanding cream base 
because it possesses penetrability into the 
skin and thus transmission of the ingred- 
ients incorporated with it to those parts 
requiring treatment or care. Lanolin is 
used in a liquid toilet cream along with 
other cream bases, such as refined lard and 
spermaceti. The following is the formula 
for this interesting preparation. Eight 
parts of lanolin are triturated with 12 
parts of water and 25 parts of soap powder 
added. Then 25 parts of refined lard, 
6 parts of spermaceti and 4 parts of white 
beeswax are added. The entire mass is 
triturated and 20 parts of almond oil, 
are added. 


Cholesterin Hair Wash 


A formula for a cholesterin hair wash 
calls for one part of pure cholesterin and 
0.3 part of egg-yellow lecithin, which are 
dissolved in 200 parts of 96% alcohol. 
Three parts of castor oil are added. 
Furthermore, half a part of quinosol and 
0.2 part of salicylic acid are dissolved in 
75 parts of 96% alcohol. Small portions 
of this solution are added to the first solu- 
tion until both are completely admixed; 
then enough distilled water is added to 
make 300 parts in all. 


Henna and the Hair 


Henna is the least harmful of all prepa- 
rations used for coloring the hair. There 
is, however, a tendency to use henna in 
hair preparations containing other sub- 
stances, particularly pyrogallic acid, di- 
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amino-phenol, paraphenylenediamine or 
paraphenylenediamine-h y drochloride. 
The harmlessness of henna is affected by 
addition of these substances which are all 
more or less toxic. Thus, paraphenylen- 
ediamine may cause skin rashes in persons 
who have an idiocyncrasy to it. The im- 
portant point in using paraphenylenedia- 
mine is to be absolutely sure that it does 
not contain appreciable quantities of the 
meta- and ortho-isomers, which are con- 
siderably more poisonous than the para- 


isomer. 


Compounding Powder Compacts 
Ordinary ingredients of a talcum or 
face powder can be harmful. Face powder 
in compact form has given rise to an 
eczymatic condition. An examination of 
the ingredients revealed the usual powder 
ingredients together with a binding agent 
and coloring matter. There is great need 
for exercising care in selection of these 
ingredients, for it is not the powder 
ingredients that can cause eczemas_ but 
rather these other additions. Certain 
persons will have an idiocyncrasy towards 
an ingredient which may be _ perfectly 
harmless to the majority of users. The 
important point is that the compounding 
of compact powder is not as simple as it 
looks and that the mere fact that innocu- 
ous tale and other powdered ingredients 
are used does not assure a_ harmless 
product when coloring matters and bind- 
ing agents are chosen carelessly and with- 
out knowledge of their effect on the skin. 


Oil Skin Preparations 


First formula is for an oil preparation 
which acts immediately to produce a 
brownish coloration on skin. Product 
contains 60 parts of peanut oil, 38 parts of 
olive oil and one part of bergamot oil 
which are mixed together and then there 
is added one part of a suitable, fat-soluble, 
non-poisonous anilin color. Second form- 
ula is for use on skin subjected to actinic 
rays in sunlight, containing 60 parts of 
peanut oil, 35 parts of olive oil, one part 
of bergamot oil 3 parts of laurel oil and 
one part of chlorophyll. Pharmazeutische 
Zeitung through Der Parfuemeur, volume 
6, page 54. 


Correcting Skin Functions 

Two conditions of the skin which require 
correction in the average person are odor 
and widening of the pores. Products com- 
pounded for this purpose are by no means 
ordinary cosmetics. They are true medi- 
cinal preparations in the first instance and 
their cosmetic purpose is only secondary. 
Various sorts of diaderma mixed with oil- 
soluble chlorophyll, are used in this com- 
pounding. The compositions contain a 
cold-pressed, high grade olive oil as the 
base. Essential oils added are active in 
counteracting strong body odor. Some of 
the essential oils commonly used in these 
preparations, have other beneficial action. 
For example coniferous oils have a decided 
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quieting action on the fine skin nerves, 
while lemon oil is effective in preventing 
widening of skin pores. 


Aromatic Toilet Waters 


The pH of distilled aromatic waters 
rises while they are kept in storage and 
may reach as high as 7. At same time, 
titrable acidity decreases to zero. Prin- 
ciple reason is presence of micro-organisms, 
in addition to volatilization of acids, which 
micro-organisms consume free acids. 
Therefore it is advisable to keep aromatic 
waters in well closed bottles. 


Hydrogenation of Lemon Terpene 


Terpenes obtained from lemon oil as a 
secondary product were found to consist 
of 53.68% of limonene, 7.65% of ter- 
pinols, 37.43% of simple unsaturated hy- 
drocarbons and 1.24% of undetermined 
residue. Terpenes were subjected to 
catalytic hydrogenation at reduced pres- 
sure in presence of nickel, precipitated on 
pumice. Density, index of refraction, and 
optical rotation of reaction product vary 
in accordance with temperature and pres- 
sure, and magnitude of these coefficients 
decreases in accordance with presence of 
more or less saturated hydrocarbons in 
reaction product. A maximum of simple 
unsaturated hydrocarbons was obtained 
at 80° to 85°C. and 20 mm. which de- 
creases on further hydrogenation to- 
gether with the limonenes and terpinoles 
resulting in a corresponding increase in 
saturated hydrocarbons. 


Disinfecting the Mouth 

Experiments have shown that water 
soluble agents are of little avail for mouth 
washes, since they possess only a transitory 
action and when in sufficient concentra- 
tion to effect actual disinfection, they are 
very apt to cause irritation of mucous 
membrane. Best results have been with 
product consisting of silver chloride, silica 
and oil administered as powder, and 
blown through nose, or as suspension for 
painting tonsils. A formula calls for 10 
parts of above preparation with one part 
of gum tragacanth and 5 parts of alcohol, 
the whole being made up to 100 parts with 
fennel water. Disinfection of mouth and 
throat is effective and preparation does 
not cause stomach disturbances. 


Essential Oils in Spices 


The powdered material (0.2 gram) is 
distilled with water (25 cc., residue 5 cc.), 
distillate being oxidized with sulphuric 
acid and from 2 to 10 cc. of half-normal 
potassium bichromate for 30 minutes, 
diluted to a liter, cooled, and excess of 
chromate determined iodometrically. Val- 
ues (mg. of oil) corresponding with 1 cc. of 
tenth-normal potassium bichromate are: 
anise or star anise 0.350, cardamon 0.500, 
coriander 0.380, fennel 0.365, caraway 
0.450, marjoram 0.375, nutmeg and mace 
0.390, almond 0.375, pepper 0.400, pimento 
0.360, saffron 0.540 and cinnamon 0.340. 
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(A) Cross section of Alseco pressure 
block, which fully seats the sealing 
medium. 

B) Cross section of Alseco Rolled- 
On Seal, showing how the bottle 
top indents the liner. 

(C) The patented Alseco spinning 
rollers. 


The patented features of this 
machine give leak-proof, 





(D) The spinning rollers tailor the 
plain shirt of Alseco Rolled-On 
Seals into the threads of each in- 
dividual bottle. 


© t e 
Alseco Rolled-On Sea!s made of 
Alcoa Aluminum provide an 
initial hermetic seal that is easily 
opened and tightly resealed. 


(E) The spinning rollers tailor the 
plain skirt of Alseco Goldy Seals 
under the locking ring of each in- 
dividucl bottle. 


e e e 
Alseco Goldy Seals made of Alcoa 
Aluminum provide a rust-proof 
vacuum seal that is tamper-proof. 


w Mn 
TRADE MARK 


fool-proof sealing 


The Alseco pressure block and spin- 
ning rollers —the features that elim- 
inate twisting and jamming with 
their consequent “‘leakers’’ and 
“breathers” — are patented, available 
only in Alseco Machines. That’s why 
we claim that Alseco Machines do a 
better, more effective sealing job than 
other machines. 


But we don’t stop at claiming superi- 
ority. We'll gladly prove it to you, 
in your own plant, with our machine, 
operator and seals. We'll cap your 
bottles for you, seating the cap with 
stationary top pressure, allowing the 
bottle to indent its own liner. We'll 
tailor the skirt of the cap into the 
threads of the individual bottle, in the 
case of Alseco Rolled-On Seals—under 
the locking rim, in the case of Alseco 
Goldy Seals. We'll do all this without 


rotating cap, liner or bottle. The 


ALSECO 


Seals and Capping Machines yf 
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Alseco Machine does all the rotating. 


After we've finished, you can test 
these hermetically-sealed bottles for 
“‘leakers” and “breathers”. Test them 
any way you please. We'll abide by 
the result. 


Alseco Machines, with slight adjust- 
ments, will cap one ounce bottles or 
gallon jars, wide or narrow-necked 
containers. Alseco Automatic Ma- 
chines cap up to 130 bottles a minute, 
non-automatic machines as low as 15 
a minute. Vacuumizing equipment is 
available, too, if desired. 


Compare Alseco Seals and Machines 
with your present or any other cap- 
ping equipment. Please write or 

send the coupon today for y, 

an Alseco demonstration. 7 
ALUMINUM SEAL 7 
COMPANY, NEw ff hectic 


KENSINGTON, “a ‘New Kensington, Pa. 
I am interested in a 

demonstration of Alseco 

Seals and Capping Maciuues, 

Name. 

? Street and Number. 


P. City 


f Name of Company. 





State__ 
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Now an all star metal closure... 


Armstrong s Artmetal Ct aps 





Y their construction and 
B chemical resistance these 
Artmetal Caps, the newest Arm- 
strong closure, solve many of the 
difficulties of ordinary metal 
closures. 

The smooth, accurately formed 
threads make better contact 
with the threads of the bottle. 





* TIGHTER SEALING 


* VARIETY OF FINISHES 


| 
| * NON-STICKING THREADS 
| 


* RESISTANT TO CHEMICALS 


| * STOCK AND SPECIAL DESIGNS 


| Two types are made. The 
| Single Shell cap has semi-con- 
cealed threads and graceful 
domed top. The Double Shell cap 
has a threaded inner shell of 
aluminum concealed by a 
straight-sided brass outer shell. 
Short, medium, or long skirts. 


Special or standard designs. 








The snug fit prevents the acci- 
dental loosening of the cap. The smoothness of the 
threads and the resistance to rust and corrosion mean 
easier opening and closing for the consumer. 
Comparative tests show the superior resistance of 
nickel coated Artmetal Caps to alcohol, acetone, other 
organic solvents, and mild alkali and acid solutions. 
These caps can therefore be used successfully with 
practically any toilet preparations, drugs, pharma- 
ceuticals, proprietary remedies, ete. 


Armstrong also offers Corks OF ALL KINDS . . . ARTMOLD Caps... . 
Du Pont Cettutose Caps . . . Du Pont Cettutose Beverace BANDs. . 


ARTMOLD JAR Covers . . . Empossep Top Corks . 
. Applicators OF ALL Kinps . . . RuBBER STOPPERS . 


Your choice of finishes in 
either cap. Polished nickel, tumbled nickel, polished 
brass, tumbled brass, polished gilt metal, polished 
silver, satin silver, or colored enamel. Trade-marks or 
designs can be embossed or engraved on the tops of 
either double or single shell types. 

You'll be pleased with the prices. Write for full 
information today. Laboratory and design aid without 
charge. Address Armstrong Cork Company, 913 Arch 
Street, Lancaster, Pennsylvania. 


. . Dausers . . . Crowns 
. . Cap Liners... . Buncs 


ain 
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MIETA 
MARBUFACTURISG fe 


New York Office, (© Detroit Office, 
7 


F.L.Butz RM.Stevenson 


100 East 42°° St 
sieaia ss ak 8) by 0) .4 ata NEW-JERSEY 506 Donovan Bldg 
Chicago Office, Ch,A,Rindell anc, 64WV. Randolph St, 
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NEW! 
MODERN! 
COLORFUL! 


BILLOWRAPS 


dress up famous 
products 


A 


UO 





HA 





Photograph by Adams Studio, New York City, 
by courtesy of Advertising Arts Magazine. 





|. maior PAK (as a plain liner, or in the 
form of BILLOWRAP) embellishes your 
product with color harmony, or contrast,as you 
prefer, while giving it the protection afforded 
by the purely utilitarian forms of packaging 
materials. Yet its cost is surprisingly small. 

The BILLOWRAP at the left is a miniature 
of the actual size used by Pinaud, illustrated 
in the photograph above from Advertising 
Arts, who say editorially: 


“Retaining their traditional bottles, Eau de Quinine 
and Lilac Vegetal have been considerably bright- 
ened and modernized by means of a new wrapper. 
Instead of the usual cardboard box, a bright green 
BILLOWRAP and decorative wrapping tape now 
enclose the bottles. With better dressed merchan- 
dise becoming an increasingly important sales 
factor, we shall probably hear more of this idea 
of dressing up the wrapper.” 








UU 





Make it a point to mail the coupon for samples 
and complete information on BILLOWPAK 
right now. If interested in BILLOWRAPS, ad- 
vise size required, and we will furnish samples 
and quotations. BILLOWPAK in white or in 


NWT 











= This is the BILLOWRAP (patent applied for). The only bright colors, can be furnished die-cut and 
= corrugated wrapper with flexible flaps for end tucking, con- a 4 . : 
sisting of extensions of facing of corrugating element. Made scored, with various types of backing. 


= any size, practically any color desired, to harmonize with 
= color of product or label. 


KIMBERLY-CLARK CORP., Mfrs., Neenah, Wis. 








i} 

i | 

[ Address nearest sales office at: ’ 

: 8 S. Michigan Ave., Chicago ' 
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Package Design 


qc is essential for some kinds of 
packaging not only to aid in identi- 
fying the line or product, but also to give the package 
a distinction which will enable it to compete for atten- 
tion in retail outlets. It is impossible to select a color 
scheme that will long remain unique; the best that can 
be accomplished is to select one or several color schemes 
which have not yet become shop-worn and which will 
as a result lend at least a temporary distinction. 

In selecting an extremely bright color scheme there is 
always a danger of forsaking taste for tawdriness. The 
question of selecting both the color and the right shade 
of that particular color is bound up with the nature of 
the product and the class of people to whom it sells. 
Extremely bright colors have immense attention value 
and are useful for that class of products which will be 
consumed quickly and also for those appealing to the 
masses. Subdued colors and deep rich tones on the 
other hand are more suited for packages that will remain 
in use for a long time; they are more likely to appeal to 
people of a greater degree of taste and refinement and 
are easier to “live with.” The contrast may be visual- 
ized by comparing a box made from red suede paper 
with one made from a glossy red paper of the same 
shade. There will be no question but that the subdued 
tone seems richest, and it is even a moot point as to 
whether the subdued color because of its richness will 
not catch the eye as readily as the louder one, especially 
when placed in competition with a number of packages 
all extremely bright in color. In a galaxy of bright con- 
trasting and clashing colors the eye naturally seeks a 
resting point. It is significant that while the cosmetic 
trade as a whole has gone in for brightness, one of the 
most successful firms in the trade has adhered to its 
subdued color scheme and notwithstanding its business 
has increased steadily. This firm is Elizabeth Arden, 
Inc. Another firm which has clung to simple black and 
white and though it has not changed its packages in a 
quarter of a century it has apparently suffered no ill 
effects on this score, namely: Harriet Hubbard Ayer, 
Inc. Hudnut, likewise, has shown a preference for the 
more subdued colors. 

One of the principles loudly proclaimed by the 
“colorists” is that the color of the cap, label and carton 
should suggest the product. Often they will go to very 
amusing extremes to incorporate in the design a color 
similar to the product itself. Obviously there are limita- 
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By Emil A. Schaedler 


While color is generally con- 
sidered important in package de- 
sign, many do not understand 
why it is important and how to 
use it properly to obtain the 
desired effect. 


tions to this as strict adherence to such a rule would in 
time result in too much color uniformity. And more 
than this, it is a little difficult to see how two totally 
dissimilar preparations of the same color as for instance, 
Stokes Expectorant and Cascara Sagrada, can be sug- 
gested by means of color. But the colorists insist that 
if the preparation is brown the label shall have some 
brown in order to “suggest” the product. This we feel 
is crediting the general public with an interpretative 
ability it does not possess. It would seem that most 
of the prospective buyers will identify the product not 
because of color suggestion, but because of the fact 
that the name of the preparation usually plays an im- 
portant part in identifying it. The question of employ- 
ing a suggestive color encounters another obstacle when 
a company wishes to adopt a family resemblance 
scheme in order to identify the line rather than any of 
its individual products. In this situation it is obvious 
that it would be rather difficult to embody both family 
resemblance and suggestive color. 

Another extreme to which the suggestive color idea is 
carried is that of using a “suggestive” color in the label 
on a glass bottle. It seems highly improbable that the 
purchaser will perceive that the label suggests the 
product when the product may itself be seen. Yet this 
idea is embodied in the design of a well known brand of 
shampoo liquid. When, however, the color of the liq- 
uid in a glass container is used merely as a background, 
the label design is likely to be at once harmonious and 
pleasing. 

As stated. the product, the market in which it is to 
be sold, the reputation of the firm behind it, and its 
price, all enter into the selection of the color scheme. 
Bright colors may be desirable for some; rich subdued 
colors for others; while still others may require great 
restraint in every respect. For instance, plain simple 
colors and restrained, dignified design usually are 
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effective for ethical specialties and professional size 
packages, although in some cases it may be desirable to 
duplicate the designs of the retail packages. 

In addition to its function as an eye magnet; in 
addition to its sensual appeal, color performs another 
function, namely to serve as a background for lettering 
and typography so that the name and message of the 
product can be read at a distance. Obviously this 
implies contrast. Although analogous colors make for 
harmony in design it is undoubtedly true that they 
possess less legibility when employed throughout. The 
following order of legibility is given by Wienes (Adver- 
tising Arts, Sept. 1931): 


Order of Legibility Background Lettering or Typography 
L. Yellow Black 
pA White Green 
3. White Blue 

White Red 
Blue White 
White Black 
Black Yellow 
f Red White 
9. Green White 
10. Black White 


This chart is based on many tests but notwithstand- 
ing is essentially arbitrary because of the innate predi- 
lections of many people for certain colors; because of 
their degree of color blindness, which we are told by 
doctors affects us all in some degree; and also because 
of their interpretation of various colors. To some 
people bright green will mean a yellow green; to others 
a blue green. This chart of course is based on printed 
colors and does not take into account lustre as affecting 
legibility, as for instance when metallic or highly coated 
papers are used as background; or dark backgrounds 
with metallic inks for lettering. Legibility is also very 
often a function of design. By emphasis, that is, skill- 
ful lettering, shading and arrangement, it is possible to 
increase the legibility of the name or message. 


Color Limitations 


Having tentatively selected a group of colors, what 
are the practical considerations to be investigated 


before a definite decision is made? Certain colors and 
color combinations are extremely difficult to print and 
when printed do not wear well in that they are chem- 
ically unstable, easily faded, oxidized or tarnished. 
Such for instance are: pastel shades on silver or gold 
paper; browns and black on silver bronzed paper; 
red and brown on gold bronzed paper or carton 
stock. When delicate pastel shades are printed on 
silver stock there is always a danger that the inks 
will separate and give the job a crackled effect. This is 
emphasized when light colors are employed in large 
masses. On the other hand this condition is less 
noticeable when the delicate colors are employed as 
fine lines with the silver as a background. In this case 
the combination prints very well and is pleasing to the 


eye. The pastel shades do not of course take well on 
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gold stock for the obvious reason that the colors will 
change. The darker colors register well on both silver 
and gold stock, but these, too, should not be employed 
in large masses because of the danger of crackling, 
which, in this instance will be even more conspicuous 
than in the case of the pastel shades. Bronzed papers 
and boards are also open to the objection of smudging 
when brought into contact with packaging equipment. 
Both gold and silver are open to the objection, (aside 
from considerations of expense) that they may tarnish, 
and when employed as backgrounds, are not entirely 
desirable for packages that wi!l be exposed to air and 
light before being sold unless of course they are wrapped. 
Judging from the turnover reports of the Department 
of Commerce the average drug or cosmetic package is 
three months in the process of being distributed and 
sold. Then while being consumed the package may 
have to endure handling for a period varying from one 
month to one year. Relatively few drug or cosmetic 
packages are consumed at a sitting. A bottle of cough 
medicine may be consumed in a few days or a week; a 
pint bottle of mineral oil may last a month; a four 
ounce jar of cleansing cream say three months, and a 
four ounce box of face powder from three months to 
a year. 


Printing Pitfalls 


But to return to printing: solid colors (the light 
shades particularly) when printed solidly over large 
areas, are in danger of variation in register from run to 
run and also in the same run. This situation is partly 
due to press conditions, partly to inks, partly to the 
paper stock itself. Some papers are less uniform than 
others and the color will appear mottled; even single 
clay coated stocks will show “‘pinheads”’ in the printing 
due to irregularities in the clay coating. Pink for 
example will show these pinheads as fine brown dots. 
On double coated stocks this danger is avoided. This 
shows the need for care in selecting the right paper 
stock to get the best possible impression of the colors 
selected. 

Then there is the general question of fading, tarnish- 
ing and oxidizing. Many manufacturers for the sake 
of a small economy will order their labels and cartons 
(and lithographed caps also) printed in single editions, 
even though a single edition will last them for a year or 
more. This means that the edition is run off and placed 
in storage either at the plant of the printer or in the 
manufacturer's warehouse. As the printed matter 
ages subtle changes take place in the colors and at the 
end of the period this change is quite noticeable and a 
complaint is forthwith sent to the printer! This is a 
condition that no printer can overcome. 
minimize it he would have to store his printed matter 
in lightproof, air-tight containers and even then, grad- 
ual changes would take place owing to reaction of ink 
with coating, sizing and paper. 


In order to 


Then comes the general question of display in show- 
cases and in windows. Exposure to air, light, sunlight, 
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Kathleen Mary New 
York, has added three new products 
to her line, all attractively packaged 
The “Quinlan Make-up 
Lotion,” is in an especially attrac- 
bottle, the 
the design in 
pleasing fashion. The new ‘Mist 
of Dawn” powder is in a round box 
covered with pink silk, with silver 
edges top and bottom, and with a 


Quinlan, 


as shown. 
tively-shaped cap of 


which carries out 


round silver label centered on the 
top of the cover. The new “Green 
black 


Cosmetique.” is in a and 


silver metal box. 





changes of temperature, will affect the delicate shades 
more quickly than darker ones; the silvers will tarnish 
quite rapidly; the golds somewhat less so; while black 
in solid masses will develop off shades of brown or grey. 

All of the foregoing considerations are purely tech- 
nical and would not be mentioned here if it were not for 
the fact that designers often specify the impossible or 
impracticable to the printer and become indignant 
when the object sought cannot be achieved. Some 
manufacturers or their advertising agents will not only 
specify colors but often they will go to the extreme of 
specifying printing inks and even the screen size. With- 
out considering the surface of the specified stock they 
will order a plate made with a certain screen which will 
not register at all. For instance a 150 screen will be 
ordered for a design with delicate lines for printing on 
a patent finish news back carton stock! 

It is important from a color standpoint to select 
those which will not be affected adversely by acids and 
alkalis. This is very important in cases where the 
product is brought into direct contact with the box or 
carton; it is also important in the design of labels (if 
the package is to retain its beauty during the con- 
sumption period), as the colors selected must withstand 
the action of the product; for it is almost impossible 
lo keep it from coming into contact with the printing 
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when the package has been opened. Shampoo liquids, 
astringents, antiseptics, for instances being largely 
alkaline in nature will attack a color that is not alkali 
proof; depilatories will attack not only the color but 
the paper stock as well; medicines, liniments, and 
tonics of various kinds may range from alkalis to mild 


acids. 

In addition to the foregoing printing and display 
factors, there are other practical considerations which 
affect the selection of the colors and also their arrange- 
ment. These are the conditions under which the pack- 
ages are produced and stored in the stock room. 

Silver bronzed papers and boards, unprotected by 
wrappers and stored in contact with corrugated, may 
turn brown. Oils, mineral and cod liver, for instance 
will seep and may eventually ruin any color and 
especially a light one. 

The method of production influences color selection. 
A color scheme that would be suitable for packages pro- 
duced by hand might not be at. all suitable for machine 
production at sixty a minute and vice versa. Finger 
marking, susceptibility to easy marring and to dust 
must be evaluated. Very often these problems can be 
met without changing the desired color scheme by 
simply changing the design slightly so as to conceal the 
unavoidable marks of production. 
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| = many people the phrase “stock 
bottle’ means a Boston round or a 
3oston square, that is, a plain package with no preten- 
sions to beauty and possessing few possibilities of 
aesthetic development. For them the accompanying 
illustrations showing the possibilities cf the modern 
stock bottle will be a revelation. The lovely oblongs, 
rounds and squares of today are a far cry from the 
plain old-style containers which used to be called 
“stock bottles.” But the illustrations serve to show 
more than the variety and beauty of the modern stock 
bottle:—they also emphasize the decorative effect of 
the well designed label, properly placed, and the 
“climaxing” effect of the svelt closure. 

Much of the expense and possibly most of the time 
involved in a package design program is spent in 
selecting a container to house the product. This con- 
stitutes the basis for the whole conception. Invariably, 
the first thought is to have a special mold bottle made, 
and an artist is commissioned to create a design. The 
artist’s conception is hagled over for a considerable 
period and, finally, when it is accepted and the bottle 
maker called in, it frequently is found that the new 
design cannot be blown by machine. Then the process 
of modification begins and eventually a design is 
evolved, which may or may not be more beautiful than 
the bottles that the glass maker habitually carries in 
stock. Often they are less attractive. Moreover, the 
new design, assuming it will present no blowing prob- 
lems, may or may not be easy to fill, cap. or label. 
Frequently they cause trouble. Then the production 
man goes on the warpath as production costs begin to 
skyrocket. 

All container problems are eliminated by selecting 
a stock bottle for the whole line, if family resemblance 
is desired, or else a different stock bottle for each prod- 
uct which must have its own individuality. Stock 
bottles embody the glass makers experience in designing 
and blowing glass and his familiarity with the packaging 
problems involved in handling them. They are beauti- 
ful, strong, practical and economical. Because they are 
stock bottles, they can as a general rule be purchased 
for much less than the special mold job. 

Some advertising men will object: ““We don’t want 
to use the same bottle as our competitor. We want 
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Beauty and 


The beauty, utility and economy 
of stock containers, the tremen- 
dous decorative and identifying 
power of the label, and the finish- 
ing effect of the cap have been 


something unique. And anyway you can’t obtain the 
hand-made look which characterizes a high priced line 
with a stock bottle.” 


The Power of the Label 


The accompanying illustrations supply the answer to 
this objection. Too few designers fully appreciate the 
enormous decorative and distinguishing power of the 
label. The label is the center of interest, the focus of 
attention; it attracts and holds the eye and identifies 
the product and its sponser. Look at the illustrations. 
Observe what a label of different size, shape and design 
can make in the appearance of the same bottle. Observe 
the effect of the same shaped label placed in different 
positions on the same type of container. One is not 
conscious of the fact that the bottles are really of the 


same design. They look like separate creations. Each 
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1 Stock Bottles 


too little appreciated in the 
general eagerness to create ‘‘dis- 
tinctively different’’ package 
designs. The great possibilities 
of stock bottles and caps are 
here illustrated. 


has its own individuality, each is compelling in its 
beautiful simplicity. The versatility of the label is 
limitless. Varying effects can be secured with label 
materials alone: paper, metal, foil, etc. 

Now suppose this is not enough for the captious 
designer. 

Suppose the advertising man insists that because he 
sells cosmetics, for instance, he has to have more than 
a container and a beautifully designed label to convince 
the public that the few cents worth of product in the 
bottle is really worth two bucks. Very well. There are 
other adjuncts which may be added to give that 
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Consider the bottles shown here 
Here 
you have the machine-made bottle wearing a. demure 


“feminine touch.” 
which are decorated with a bit of baby ribbon. 


$28.00 a gross air. They look the money and it would 
be a highly critical consumer who would observe that 
the bottles are identical in shape with the others. 
Women, fortunately, are not so analytical. Anyway 
such a comparison cannot be made unless several 
different products housed in similar containers are dis- 
played together on the same counter. But they rarely 
are. You would not expect to find a bottle of “reju- 
venating”’ lotion cheek by jowl with a bottle of mineral 
oil or cough syrup. 


The Package Diadem 


Finally, comes the crowning touch, the cap. This 
completes the design. Like the containers, all the caps 
shown in the illustrions are stock caps, made of various 
metals and plastics. Even more various than the 
variety of standard containers available is the variety 
and color of standard caps. A container can be given 
a touch of individuality by simply changing the color 
of the cap. Another container can be given still more 
individuality by changing the shape of the cap. The 
lines of the container, the design of the label should 
find their zenith in the cap. When you've selected the 
container and designated a label to suit its lines and 
purpose, then a cap can easily be selected which will 
sum up these values. 

In addition to all other advantages, the use of stock 
bottles and caps reduces the amount of working capital 
invested in inventories and storage space. And because 
they are stocked, shipments can be obtained as quickly 
as the railroads or trucks can bring them. They make 
a line more flexible for the reason that other sizes can 
be added at will—almost over night, if need be. 

The smaller manufacturer can initiate a line with 
little delay and relatively little expenditure, and as he 
expands, supplies are always available to meet his 
requirements. 

But more than this, the great economies effected 
make it possible to spend more on the label, a factor of 
very great importance. 
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Squibb’s new “Oral Perborate”’ is not only 
packaged very attractively, but also with a 
high regard for the convenience of the user. 
A new departure in molded closures makes 
possible a pouring outlet as well as a measur- 
ing cap. By removing the small cap at the 
top, the powder may be applied directly to 
the tooth brush. By removing the entire 
closure as a unit, it serves as a measure for 


Geo. W. Button 
Corp., New York, has 
developed a new type 
of closure for the per- 
fume packages shown. 
The bottle is corked 
and a cellulose cap ap- 
plied. Then a hole, the 
size of the rod, is 
drilled through both 
cap and cork. The rod 
is part of the cap and 
fits snugly into the 


The Wm. S. Merrell Co. has added a new member 
to the “Detoxol” group, packaged after the same 
fashion as the others further to carry out the group 


idea. 


It is the new ‘Detoxol Powder,” which, 


added to “Detoxol Paste’”’ and *Detoxol Liquid,” 
rounds out the company’s dentifrice line. 


hole so that when the 
cap is pressed down on 
the vial, the package 
is closed. The effect 


when opened is that of 


preparing solutions with water for use as a 


mouth wash. 


a sprinkler top. 


Foster-Forbes Glass 
Co., Marion, Ind., 
(left) has added this 
new ‘Moderne Oval,” 
its line of drug and 
cosmetic bottles. The 
new bottle may be ob- 
tained either plain or 
with graduations and 
is made in the follow- 
ing stock sizes—one, 
two, three, four, six, 
eight, and sixteen- 
ounce. 


The Drisox Chemical 
Co., Raleigh, N. C., 
(right) has modernized 
its package as shown, 
adopting a new bottle, 
label, molded closure, 
and folding carton. 
(Picture courtesy Gen- 
eral Plastics) 
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The Packasins Show 


yy exhibition phase of the Packaging 
Show certainly was more representa- 
tive of packaging materials and packaging equipment 
than it was last year. There was greater variety and 
the exhibits showed that much progress has been made 
in the last year. Although the Conferences and the 
Clinics appeal especially to sales and advertising men. 
a considerable number of production men were at the 
various sessions. But the preferences of production men 
were manifested in their keen interest in the various 
exhibits, especially of packaging machinery. The Before 
and After exhibit which promised to be unusually in- 
teresting (and would have been had manufacturers co- 
operated more) was not exciting. Indeed, some of the 
more waggishly inclined referred to it as the exhibit of 
From Better To Worse. 

Some of the exhibitors were a bit disgruntled because 
of the fact that the exhibition was kept open until 
10 P. M. and especially because of the fact that 
lights were put out and the exhibition hall cleared 
during the dinner hour. The concensus of opinion 
seemed to be that it would have been better to close 
the exhibit at five or six o'clock. 

However, regardless of the minor shortcomings of 
the method of conducting the exhibition, all of which 
are incident to the novelty of the project and the 
consequent inexperience of such a broad field embracing 
as it does almost every industry the Second Packaging 
Show clearly established itself as a permenent and 
necessary feature of inter-business education and co- 
operation. That the Third Packaging Show will be 
more diversified and more constructive there can be 
no doubt. All depends upon the degree to which 
prospective exhibitors and manufacturers of packaged 
products co-operate with the American Management 
Association. One cannot imagine a more constructive 
way to advance the cause of practical packaging than 
by means of these annual shows. 

Of the various suggestions bruited about for the 
betterment of the next show the following seem most 
promising: 

1. A full week should be devoted to the Con- 
ferences as well as the exhibition. It was thought that 
if the Conferences and Clinics were stretched out over 
a period of a week and confined to some definite part 
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Universal agreement places the 
Second Packaging Show far above 
the first. However, many sug- 
gestions were heard which would 
still further improve this institu- 
tion from the viewpoint of all 
concerned. 


of the day, instead of being held both in the morning 
and afternoon, the exhibitors would have a_ better 
opportunity to attend the sessions without interfering 
with business, and many of the visitors, especially 
those from local companies whose business precludes 
their attendance for a full day, would be able to attend 
all the sessions without impinging too much upon 
their time. Some of the visitors felt that production 
discussions should not be confused with packaging 
unless relevant to packaging. 

2. That more general and consistent publicity be 
given the forthcoming show. Some of the exhibitors felt 
that the members of the respective industries to which 
they cater had not been sufficiently impressed with 
the importance of the show to cause them to attend 
in representative numbers. It was thought that pub- 
licity should begin immediately for the next show. 

3. That the “experts” be confined to constructive 
criticism. Many of those attending the clinics felt 
that the criticism both from the floor and from the 
“experts” was more destructive and less constructive 
than it was last year. This destructive criticism it was 
felt was the inevitable result of the manner in which 
the packages were presented for criticism. It was 
thought that if the packages were presented with 
emphasis on: How can this package be improved? 
instead of: What is wrong with this package? The em- 
phasis on the constructive element would be more 
beneficial. 

4. That the Conference and clinics be thrown open 
to all visitors instead of being reserved for members 
of the American Management Association, the ex- 
hibitors and those who could afford to pay the rela- 
tively high price charged for the general admission 
tickets. 

Whatever be the merit of the foregoing reactions, we 
should like to make one of our own: that everyone 
interested in the advancement of packaging, whether 
manufacturers of packaging materials or manufac- 
turers of packaged products, send us their advice and 
suggestions for the conduct of the next show. We'll 
be glad to summarize them for submission to the 
American Management Association. What do you 
want and how do you want it? 
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That pharmaceutical manufacturers are alive to 
the value of attractive packaging is shown by these 
packages of Eli Lilly & Co., designed for the use 
of the doctor. The stout, black leather-covered 
box, with the spring-hinge cover contains three 
vials in velvet-lined nests. The vials contain pul- 
vules amytal compound, tablets amytal, and _ pul- 
vules sodium amytal respectively. In addition to 
this package, the Lilly company furnishes the 
doctor with a refill package, a set-up box, with 
hinge cover, finished in attractive green suede paper. 
This contains two transparent envelopes of pulvules 
as shown, together with a row of tablets in the 
center of the box. The fact that the pulvules of 
sodium amytal are in blue capsules, to distinguish 
them from the others, adds to the attractiveness 
of the appearance of both packages. 


























Vince Laboratories, Inc., New 
York, has added a new, smaller 
package to its line, and also 
adopted an improved package, 
with a slide top, making for 
consumer convenience. When 
the slide is to the left, it leaves 
a space large enough to permit 
the insertion of a teaspoon. 
When the slide is to the right, 
it leaves just a small aperture 
fo. pouring. In addition, a sepa- 
rate, removable cover is also 
provided. Thus the contents 
are made more readily available 
and at the same time carefully 
protected. 













The ground glass stopper at 
the right differs from others in 
that it has a groove cut around 
it as shown. This is designed to 
prevent seepage of contents. 















The Frostilla Co., Elmira, N. Y., has modified its lotion package 
considerably, as the illustration shows. The old package had a 
metal cap and a transparent cellulose wrapping with a blue rubber- 
band around the neck of the package. The new package is unwrapped 
and has a molded cap. A booklet, formerly held in place by the 
cellulose wrapping, has been replaced by a seventeen-page outsert, 
which gives complete directions concerning the use and applica- 
tions of the lotion, and also describes the “‘Frostilla Brushless 
Shave” and presents a coupon offering an introductory trial sample 
of the Jatter product. 










The new package eliminates hand wrapping, so that production 
is now completely automatic, with label and outsert applied in 


one operation at the reported rate of 70 per minute. 
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A Packaging 


Mistake 


| ie out of number we have em- 
phasized the need for a rational 
approach to the problem of package design. We have 
discussed the various factors involved and have in- 
dicated the procedure by which drug and cosmetic 
manufacturers can gain the benefits of package restyling 
without running financial hazards. In this our solici- 
tude has been for what might properly be termed 
“mass production packages,” filled and assembled en- 
tirely by machinery, whose costs must be low in order 
that they may be sold at a satisfactory profit. We are 
less concerned of course with the high priced perfume 
package or the expensive specialty, of which individual 
runs are small and which may and should be assembled 
entirely by hand. The margin of profit on such 
products is usually so great that the cost of packaging 
materials and the cost of production are unimportant. 

For the first time actual figures are available to show 
the cost of failure to standardize new packages. In 
presenting this case history we are of course with- 
holding the name of the manufacturer, with whose 
knowledge and consent this article was written. 

Recently this company restyled its line of medicinals, 
proprietaries etc. which had been on the market for a 
number of years. None of the old packages had ever 
been standardized so that costs were comparatively 
high, each product requiring a special set up of the 
packaging equipment lines. The volume of each item 
is sufficiently large to warrant the use of fully auto- 
matic equipment. 

When the re-design program was undertaken it was 
initiated by the sales department without the knowledge 
and co-operation of the factory manager, who did not 
know that the line was to be changed until the new 
designs had been adopted. It was then too late to do 
anything about standardization. Hence, all the plans 
which the factory manager had made for standardiza- 
tion to reduce costs, if and when the packages were 
changed, were frustrated. 

It is no discredit to sales and advertising men to say 
that because they lack technical training and experience 
of production, they invariably fail to consider the ele- 
ment of production costs—or any costs for that matter. 
Often they select a design and sell it to the board of 
directors so thoroughly that the Board will support the 
sales department even when the factory manager, 
hearing about the projected design change, insists that 
the new package cannot be produced economically. In 
the minds of sales people apparently there lurks the 
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Here is an actual case history 
of a pharmaceutical manufac- 
turer, who changed his packages 
without first considering pack- 
aging material or production 
costs when the new designs were 
adopted. Result: he increased 
costs instead of decreasing them. 


suspicion that the factory manager’s protest is based 
more upon a desire to get the easiest possible package 
to produce than upon an honest desire to lower costs by 
means of the change. 

We have insisted and we now reiterate, that a 
machine made package can be as beautiful as anything 
on the market, provided the package is built to suit the 
equipment upon which it must be assembled. And in 
the process costs can and should be reduced. 

In the case at instance eight special mold bottles of 
the same general design were adopted. Each bottle is 
fitted with a lithographed tin screw-cap of one color; 
each bears two simple paper labels. Filling, capping 
and labelling are done automatically on each size. 

The sizes adopted were in ozs.: 214, 3, 4, 61%, 8, 12, 
14, 16. Caps sizes in mms were: 24, 24, 24, 22, 24, 24, 
30, 24. 

Your attention is called to the inconsistency in cap 
sizes; the two and a half ounce and the sixteen ounce 
being the same, while the 614 ounce is even smaller than 
the two and a half ounce. It is a little difficult to follow 
the logic which resulted in the selection of the cap sizes. 

‘A study of the various products classes them in the 
low-price range of pharmaceuticals, the raw material 
cost of which, is so little that a three ounce container 
would have sufficed for the products that go into the 
214, the three and the four ounce sizes. A seven ounce 
container would have been logical for the six and a half 
and the eight ounce. A fourteen ounce would have 
been right for the larger group, namely twelvé; fourteen 
and sixteen ounces. Such a rationalization Would have 
meant increasing’ the quantity of three products 
slightly, amounting to three ounces in all, which would 
have been compensated for by reduction of other quan- 
tities amounting to a total of four ounces. Thus, the 
company would have only three containers to handle, 
which would have netted a saving in addition to those 
set forth below of one ounce of product for each turn- 
over of a size group. 

However, since the question of standardization was 
not considered until too late, the following tables show 
what the cost differential amounted to. The accessory 
costs and packaging material prices were obtained 
direct from the manufacturer. The standardized 
packaging material costs are based on quotations from 

(Continued on page 352) 
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The various designs of jars, labels and caps of the 


old packages appear in the first and third rows, 
while the new ones replacing them appear in the 
second and fourth rows. Each new package is 


alongside the one it is replacing. 
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THE RANGE OF 
STYLES AND SIZES 
OF THE OLD AND 
NEW ARE SHOWN 
IN THE THREE 
OLD AND THREE 
NEW PACKAGES 
SHOWN. 


Wniforma 


Fconomy 


Aa: of the packages of an 
entire line of preparations which 
not only beautified and modernized the line, but also 
instituted economies is the story of the changes re- 
cently inaugurated by Janie Lincoln. 

The wide scope of products and sizes within this line 
are immediately apparent in the illustrations. Imagine 
the large number of different jars, caps and labels that 
had to be kept in stock for all the many items in the 
lines. There were three different types of jars. Some 
of the caps were of plain color, others had printing on 
the top of them—now they are all uniform and merely 
of four different sizes. 

Furthermore, the present method of making all 
labels alike with merely the name of the product 
different from the others, strikes a note of simplicity 
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which is refreshing and which helps to register the trade 
name of the line very clearly no matter which of the 
many items are used. 

From the point of view of use, the new containers are 
an improvement since the wider mouth gives greater 
accessibility in removing the entire contents from the 
jars. 

Furthermore, the new labels are easier to apply since 
the new jars are round and it is not necessary to bend 
the labels around corners as was the case with the 
square jars of the old design. 

From almost every viewpoint of both the consumer 
and the manufacturer it would appear that the change 
has constituted a real improvement, and one of the 
points particularly important is an economy angle, both 
as regards actual cost and lower inventory value. 
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A new combination package which has attracted much comment is the Marie 


” 


Zarle “Treatment Set,” consisting of essential cream, cucumber emulsion, 
lotion, and cleansing treatment, together with a powder sample and descrip- 
tive booklet. The whole is attractively carried out in the pebble-finish silver- 
gray and green of the Marie Earle line. The box is pleasingly-proportioned, 
with a hinged cover containing a mirror, and smartly finished in gray and green. 


Fudo Psyllium Corp., New York, (right) makes use of a folding box with trans- 
parent cellulose window in packaging its seed. In addition, there is a pouring 
spout feature on the top of the package. 


Terri Cosmetics (below) has introduced a new note in the cosmetic industry— 
compacts molded of colored plastics. These vanity cases are in both single and 
double styles,.with unbreakable mirrors, in scarlet, green, blue and black. A 
gleaming metal silhouette decorates the cover. (Picture courtesy General Plastics) 


The Dr. Miles Medicine 
Co., Elkhart, Ind., uses some- 
thing different in tin tubes 
in packaging trial sizes of 
“‘Nervine” and ‘‘Alka-Selt- 
zer.” The package is a 
patented one, made of thin 
tin and containing four 
tablets, side by side in the 
flat package. To open, the 
end is cut off, and, after a 
tablet has been extracted, 
may be folded over like any 
other collapsible tin tube. 


New packages of the Sheer Pharmacal Corp., 
St. Louis—foil labels, black caps on white jar, 
and tan cap on bottle to harmonize with amber 
fluid. (Picture courtesy General Plastics) 


ONE POUND NET WT 
4537/2 GR 


We 


BS YLLIUM 
SEED 


BLOND 
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PLANTAGO Blt 
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RESEARCH LABORATORY AGAIN 
PROVES VALUE IN ZOTOS VAPETS 


| ai years ago when Dr. Ralph L. 
Evans, Vice-President of Inecto, 
Inc., entered this industry, little importance was 
attached to research by cosmetic manufacturers, and 
the industry was not considered by scientists as one 
which had made important contributions to advance- 
ment of chemistry. The work of Dr. Evans in hair dye 
at once commanded attention and demonstrated the 
value of the research laboratory. Through the discov- 
ery of the hair dye known as Inecto Notox, the 
Inecto Company rapidly assumed leadership and be- 
came the largest hair dye organization in the world. 

Recently, Dr. Evans developed a product called 
Zotos Vapets for giving permanent waves without the 
use of machinery. Some idea of the trade response is 
indicated by the fact that the Zotos method was first 
demonstrated on March 10, 1932, and, already, before 
automatic equipment could be completed, ordors have 
compelled employment of 130 additional girls and fifty 
men working in two shifts. 

But Dr. Evans waives all credit for the innovation. 
In discussing it with a representative of The Drug and 
Cosmetic Industry, he emphasized the financial value 











The simplicity of the operation is emphasized by this 
view of the Vapets and perforator, being all 
that is needed to give the wave 


of the research laboratory as a separate entity, dis- 
tinguished from the control laboratory. ‘The original 
basic idea is not ours,” he said. “Several experimenters 
had worked with it in the past several years. We sim- 
ply acquired the rights to and correlated the work done 
and put the problem of making the idea workable up to 
the research laboratory.” 


New Method Eliminates Machine 


Obsolete methods of permanent waving require use 
of a machine. Usually the hair loses resiliency and 
lustre, and with repeated waving becomes brittle. 
Moreover, the “victim” is required to spend two or 
more hours in a chair, held in the tentacles of an elec- 
trical octopus. 
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Zotos Vapets eliminate the machine, shorten the 
waving time by more than a third, and leave the hair 
lustrous, strong and resilient. Before the new product 
was demonstrated on a living model, samples of human 
hair were waved twenty consecutive times without losing 
any of their resiliency or lustre. 

The device is very simple. It consists of a packet 
containing a chemical mixture. This is enclosed in an 
outer foil covering, to which are attached a flannel 
pledget and an outer parchment covering. With each 
can of these packets or Vapets a perforator is supplied. 


How the Wave is Given 


The operator curls the hair wet or dry and applies a 
lotion to soften it. Then she perforates the packet, 
moistens the flannel with water, and folds it across the 
perforations so that the water will seep into the chem- 
ical. The waver is then wrapped around the curl, 
clipped in place and the work is done. Presently heat 
generates, reaching a maximum temperature of 212°F., 
thus preventing the scorching of the patron common to 
many of the former methods. Thus, the speed with 
which a wave can be given depends entirely upon the 
dexterity of the operator. 





Worcester Salt Tests Drug and 
Grocery Outlets for Tooth Paste 


Worcester Salt Co., New York, is marketing a new 
tooth paste packaged in an orange and black tube and 
carton as shown. The tooth paste has a salt content 
of about 40 per cent. and is to retail at 35 cents. 

Although the method of marketing has not as yet 
been finally determined, it is almost certain that the 











grocery store will be used as a retail outlet in view of 
the fact that the company is very strong in this field 


due to the popularity of its table salt. Another ad- 
vantage of this method of distribution is the economy 
in selling time and sales cost, since the same force 
selling the table salt, could also carry the tooth paste. 

There is a very strong possibility, however, that drug 
stores also will be used. Test campaigns are now being 
conducted in Albany and Troy, using both types of 
retail stores, and upon the outcome of these tests will 
depend the marketing method to be adopted. 
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PACKAGING IN GLASS 


By Karl L. Ford* 


eam articles on closures have 
stressed the importance of the liner 
in obtaining a tight seal. While very little has been 
written on this subject considerable research work by 
the liner companies on the improvement of liner papers 
has been done. 

A wide variety of papers and metal foils with various 
coatings offer a wide selection which should be carefully 
considered. All liners are not suitable for certain prod- 
ucts and as yet no universal liner meeting all conditions 
of service and cost is available. The reaction both 
physical and chemical is such that it is hazardous to 
recommend any liner without actual test results to 
confirm a selection. 

In choosing a liner one must bear in mind certain 
qualifications. The re-use of many containers modifies 
somewhat the requirements of closures over other fields. 
While in those in which the permanence of the original 
seal is the principal factor—the tightness when resealed 
is equally important in the drug and cosmetic industry. 
The closure must be such that it can be applied with 
a minimum of friction and it must press the liner 
uniformly against the sealing surface with a minimum 
of distortion. 

The liner must either slip in the cap when it is turned 
or against the glass to prevent distortion of the liner 
itself due to the twisting action when the cap is applied. 
This special requirement of the liner is generally 
obtained by special coatings which in a sense lubricate 
the surface and permit the glass and liner surfaces to 
slip readily. 

As far as the liner is concerned it must be non-porous 
to the particular product on which it is used. This lack 
of porosity is attained by the manner in which the 
paper is impregnated with special materials or var- 
nishes. Much work has been done on this and many 
tests on the porosity of liners are made by both cap 
and liner manufacturers to insure minimum porosity. 
Another factor is the absorption of moisture. This 
absorption of moisture in some cases may be very high 
and as a consequence is a contributing factor toward 
the breaking down of the seal. 

One of the most important factors in this particular 
field is evaporation, that is, the loss of liquid from the 
container due to the evaporation of the product and 
leakage through the paper or between the seal. Tests 
are made with various papers to determine this evap- 
oration loss by sealing the containers with the cap to be 
used and inserting in various caps different types of 
papers or liners. 


*Glass Container Association 
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As an illustration of such a test a chart is shown. 
This particular chart is not an exact record of a test but 
does represent the type of results obtained and will 
serve to illustrate the differences which exist between 
the operation of various papers. The test as generally 
made is to seal up a weight amount of the product. The 
bottles are stored under various conditions and the loss 
in weight determined from time to time. These storage 
conditions may be simply standing on a shelf or they 
may be transferred from a shelf at room temperature to 
a chamber in which the temperature is kept somewhere 
around 110° F. The jars may be stored in an inverted 
condition or they may be kept upright for several days 
and then inverted for several days. Various investiga- 
tors have established certain routine methods which 
they use and which they consider suitable tests for the 
serviceability of the liners. 

In the chart the blocks represent the loss in weight of 
a volatile product from containers sealed with caps with 
different liners. These liners include an unwaxed 
varnished liner, a waxed liner and foil liners with dif- 
ferent backings such as composition cork and pulp. It 
is readily appreciated that with such wide differences 
as these tested liners are extremely important. The 
upper section of the blocks, the unshaded portion, 
represents the loss by evaporation under higher tem- 
perature of storage and serve to illustrate that tests run 
under more or less ideal conditions while somewhat 
indicative of the general results to be obtained might 
result in erroneous conclusions as to the serviceability of 
the closure under other conditions of storage. 

The user would do well in his selection of liners and 
would feel assured of the permanence of his package if 
he has the results of such a test made either by himself 
>a manufacturer of caps and liners. 


= 


O 


= 


Test 
. oF 
liners 
Evaporation 


Ruled Section 

Joss at room temp 

Blank Section 
additional Joss 
at ofevated fom, 
ond inverting at 
fixed ntervals 


i 
ll 


3 4 


floss of Product(Wt) 





































































































s 6 7 e 9 zo a 


No. of Liner 


Gull 


Apr. ’32: XXX, 4 


UNDER ON 
THE COUNTER THE COUNTER 


Take a good look at these two pictures. The first isa shelf under a typical 





drugstore counter—the place where slow-moving products get shoved out 
of the way—where dust and despair surround what once might have been 
a bright sales opportunity. 


The second is the top of a retail counter. On it is displayed an interest- 
ing, eye-catching, sales-compelling product — packaged in one of Owens- 
Illinois’ latest bottles. It is on the counter, selling itself. Why? Because 
dealers instinctively give first place to well packaged merchandise. 


Where is your product put in retailers’ stores? We would like to help 
you keep it up where the sales are made. Owens-Illinois Glass Company, 
Toledo, Ohio. 


OWENS-ILLINOIS 


BOTTLES AND GLASS CONTAINERS 
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Strong Cobb Scores 


We are again indebted to R. W. Hompe, 
factory manager of Strong Cobb & Co., 
for a very interesting contribution on the 
filling of a variety of liquids when the run 
of each variety is small. Mr. Hompe is 
the gentleman, who contributed an in- 
teresting paper to this department on drug 
extraction by the vacuum mixer method. 
Mr. Hompe’s letter follows: 

“After talking with you at the Pack- 
aging Exhibition at Chicago and while on 
my way back to Cleveland, I thought of 
something that happened to us in the 
packaging line that was rather unusual 
and therefore might be of interest to 
your readers. 

“As we are a private formula house, 
one of our major packaging problems is 
making small runs efficiently. There are 
a number of runs of various kinds of 
products coming through continuously 
that are not large enough to set up equip- 
ment for, and would certainly cost a 
fortune if done altogether by hand. We 
have of course both semi-automatic and 
high speed, specialized automatic equip- 
ment, but once in a while, in rare instances 
(one of which will be mentioned below), 
we have found that the construction of our 
own equipment or the adaptation of 
standard, semi-automatic equipment was 
most efficient. 

“In order to make small runs as efficient- 
ly as possible we have built our own 
liquid filling equipment, which really 
only consists of a good sized vacuum pump 
in one corner of the department, with 
vacuum lines leading to all parts of the 
room. We have portable overflows con- 
sisting of two five gallon bottles resting 
upside down on stoppers. The valves are 
so arranged that one bottle is draining 
while the other is in service as an overflow. 
The overflow bottles are large enough so 
that they require very little attention 
from the girl filling. The vacuum pump 
is large to give us speed in filling. 

“We have built our own fillers ranging 
anywhere from 1 to 12 spouts and varying 
in design to accomodate practically any 
size or Shape of bottle. We have a number 
of portable sections of roller conveyor 
and several portable complete belt 
tables. 

“When we are ready to start filling a 
liquid job we connect the overflow to any 
convenient opening in the vacuum line, 
attach the proper filler, move conveyors 
into place and start production. 
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“It so happens that several years ago 
we received an order for the manufacture 
of a liquid which was to be filled into 


screw capped lithographed cans. It was 
not a very large order and so we filled it 
on the equipment described above. The 
cans came packed in the same cases that 
were used for shipment of the finished 
product. These cases held 24 cans packed 
four rows of 6 cans each. We adapted a 
filler which filled 6 cans at a time and so 
filled a case with four applications of the 
filler, and we did not remove the cans 
from the cases. 

“As time went on, demand for this 
item increased and it became large enough 
in volume to be run on special equipment, 
however when we figured the cost of 
taking the cans out of the cases, running 
them through the filling and capping 
equipment, and then replacing them in 
the cases, we found, much to our surprise, 
that the method we were using was the 
most economical.” 


The Ideal Factory 

Every factory manager has dreams of 
an ideal plant in which every idea, every 
improvement he has ever conceived, ob- 
served or heard of would be realized. Too 
often, unfortunately, the improvements 
he could make in his own plant must 
forever remain unrealized because of lack 
of steady volume, lack of finances, or a 
hard headed Board which believes in 
“thousands for advertising but not one 
cent for equipment” to paraphrase De- 
catur. This principle, though perhaps not 
so bluntly stated, appears to be the 
guiding one in many organizations. Some 
weeks ago I visited the plant of a well 
known cosmetic concern and it must be 
confessed that it was the most disorgan- 
ized plant we have ever seen—and also 
the dirtiest. Yet this firm does an enor- 
mous business. 

But what a pleasure it is in an industry 
where well organized and well equipped 
factories are by no means the rule to find 
one in which all the dreams and vague 
wishes of the most progressive plant 
manager are realized! 

This pleasure was enjoyed by us on our 
recent visit to the factory of the American 
Products Co. of Cincinatti. In this plant, 
under the guidance of Dr. H. Y. Filett, 
vice president in charge of manufacturing, 
everything we have wished might gen- 
erally be done—if it weren’t for IF—is 


actually being done. This plant is one of 
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By Francis Chilson 


Consulting Production Engineer 





the finest plants we have ever seen in any 
industry and that’s saying considerable 
because we’ve seen quite a few. 


Imagine a line consisting of drugs, 
cosmetics, flavors, spices and miscel- 


laneous household products, numbering 
600 and turning over 18 times a year! 
(Some of you panned us because we once 
stated that we thought the average turn- 
over for the drug and cosmetic industry 
could be raised from an average of four 
to nine. What about twice nine?) 

Imagine a many-windowed, concrete, 
mill-type building high, 
immaculately clean outside and in, and 
laid out with the precision of a watch, 
every piece of equipment in its proper 
place to take full advantage of gravity 
flow, and each operating at the ideal 
speed to insure uninterrupted production. 
And still more remarkable is the amazing 
flexibility of the equipment employed. 
But we'll let Dr. Flett tell his own story 
in another part of this issue. 


seven stories 


Departure in Labeling Machines 

At the Second Packaging Conference 
at Chicago the J. L. Ferguson Company 
of Joliet, Ill., exhibited a new labeling 
machine. It is a straightway labeler said 
to apply a label on any kind of surface, 
flat or round, regardless of the general 
shape of the container. Unlike 
labelers the labeling element is vertical 
This consists of 


most 


instead of horizontal. 
two sets of rollers; one set brass and the 
other set rubber. Only the rubber ones 
van be seen in the photograph. The brass 
rollers revolve in a glue-pot from which 
the glue is pumped up so that it flows 
downward along the rollers and is dis- 
tributed evenly by means of close adjust- 
ment and also by parallel wire distribu- 
tors. The label magazine is located at the 
back of the machine and by means of a 
tension device holds the label pack firmly 
against the rear rubber roller. This rear 
roller has a raised perforated portion con- 
forming to the shape and size of the label. 
A vacuum pump located in the chest of 
the machine causes the label to cling 
snugly to the roller. The two rubber 
rollers revolve in the same direction (on 
wrap-around work) so that the rear one 
brings the label into contact with the glue 
rollers; from thence it passes to the con- 
tainer, which in turn, is spun around in 
such a fashion that the label is at once 


applied and rolled on. At the show the 
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IMPORTANT ADVANTAGES 





OF CROWN SCREW CAPS 






1. Deeper hook-shaped th ds. 








. Positive and greater sealing pressure. 





. Less friction. 





> w ts 





. Easy removal, 





. Ability to seal maxtmum and mini- 
mum glass (without jamming or cock- 


ing). 


ay 





6. Concentrated sealing pressure on 






(closed wire to prevent rusting). Uni= 
form deep knurl facilitates machine 


application, ete. 





8. New method of rolling deep thread to 
prevent metal stretching and consequent 
injury to lacquer and coatings. 







9, Sanitary method of cap manufacture. 





10. Inspection of all materials to finish 
cap. 






11. Decorations resulting in more beauti- 


ful caps. 





12. Service due to modern, up-to-date 
manufacturing equipment, warehouses 
located at convenient points, engineering 
department, chemical laboratory. 


(ANON AKC) 


WORLD'S LARGEST MAKERS OF . 
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CLOSURES FOR GLASS CONTAINERS Ss 





ONSUMERS find Crown Screw Caps far easier to 
remove—far easier to re-seal. The reason is the 
Deep Hook-Shaped Thread, an invention of C.C. & S. 
Engineers. Note in the diagram at the left that the cap 
thread contacts the glass thread at only one point. 
There is no interference between cap and glass threads 
except at this one contact point. @ Easy removal makes 
your product easier to sell because your cap gives cus- 
tomers an added reason for liking it. You win increased 
good will that can be achieved in no other way. Yet 
this important advantage is only one of many that 
Crown Screw Caps provide. A C. C. & S, Engineer will 
gladly explain them to you. Tell us when he may eall. 


sealing surface finish through location 
of sealing bead. 
7. Better construction of wire edge ° 


Positive Sealing Pressure is the title 
of this interesting, illustrated book 
which has been prepared by C.C.&S. 
Engineers especially for you. It ex- 
plains the tremendous advantages of 
positive sealing pressure and how it 
eliminates many sealing troubles. 
Every packer of products in glass will 
find it a valuable guide in the solu- 
tion of sealing problems. Do not fail 


to send for your copy—now. 
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machine was wrapping round soap powder 
drums at a rate of 85 per minute and 
provoked favorable comment from the 
considerable number of plant men of the 
trade who were in attendance. 


Loose Powder Compacts 

A clipping from a recent copy of the 
World-Telegram has this to say about 
loose powder vanities: 

“A change of habit is affecting women’s 
powder compacts. In fact they should 
soon not be called compacts but vanities, 
for the choice is for loose powder rather 
than the caked forms which were almost 


’ 


universal until a year or so ago.’ 


Thrift Size Package 

McCreery (and some chain drug stores 
too) recently handed packaging a bit of 
a black eye by pushing ‘depression 
packages” of perfume which were bottled 
in common machine made ware and ex- 
ploited by means of some such slogan as 
“Why pay a lot of money for the package? 
Buy your ten dollar perfume in a ‘de- 


pression package’ for 98c””—or some such 


palaver One wonders how they will 
justify the ten dollar package again 


when business resuscitates. And this leads 
one to wonder whether the methods of 
modern advertising are causing it to 
emasculate its own efforts. But there is 
an evident undercurrent in merchandising 
which most of us may have to consider. 
This is the trend to larger packages, par- 
ticularly of staple products, which give 
the consumer a lower per pound or per 
ounce price. Sweetheart Soap Flakes, a 
new product, has appeared in a five pound 
package instead of the customary one or 
two pound package, and in a few short 
months the new product has made itself 
one of the leading items in the company’s 
line. 
metic products which might emulate this 
What about cleansing cream, 


Are there not several drug and cos- 


example? 
flavoring extracts, bicarbonate of soda, 


epsom salts, petrolatum, mineral oil, 
milk sugar, baby and other special 


nutritive foods? It seems that conditions 
are ideal for larger packages containing 
twice or three times the usual amount to 
be sold at a relatively small increase 


in retail price. 


More of Wrapping Cylindrical 
Packages 

In a previous issue of the DruG AND 
Cosmetic INDUSTRY we 
machine for wrapping round packages. 
At that time we thought that no American 
machinery maker built equipment of this 
type. At the Packaging Show we found 
ourselves mistaken, however. We learned 
that F. B. Reddington & Co. have a 
machine for wrapping cylindrical pack- 
ages. This machine wraps the package, 
and forms locked folds on top and bottom. 
It has been in successful operation for a 
considerable period though not in our 
particular industry. 
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Those Vanishing Wrinkles 


In the war on wrinkles waged by means 
of tissue creams, many are the oils, fats 
and waxes that have been tried. Now the 
trade is becoming keen on turtle oil. 
We suppose this could be called “‘turning 
turtle.” Now it remains for a smart 
cosmetic maker to come out with a jar 


of tissue cream with a tortoise shell cap. 


Quince Seed Straining 

This month it gives us pleasure to 
publish another interesting letter from 
Mr. R. F. Merrill, superintendent of the 
Perth works of the Andrew Jergens Co., 
Ltd. Says Mr. Merrill: “Can you give us 
any for the straining of 
quince seed mucilages? We have a great 


suggestions 


deal of difficulty at present in getting the 
finer particles out of the mucilage. We 
have even gone so far as to try a centri- 
fuge and find that it does not work any 
better than fine cheese cloth. 

“Is there any specific temperature at 
which toilet water, lotions, etc. should be 
chilled before filtering, in order that they 
will retain their clarity upon prolonged 
standing? It seems to be a trial and error 
10° F. 


have found 


” 


procedure, but we 
usually sufficient. . . 

<veryone seems to have more or less 
trouble with quince seed mucilages. The 
degree of clarity depends upon whether 
extracted hot or cold and upon how the 
extract is handled. Hot extraction while 
quicker and more thorough often imparts 
a dirty yellowish brown look to the 
mucilage which may be impossible to 
clarify. Very often the failure to clarify 
the solution is due to the fact that it is 
not thinned down to the consistency at 
which it will be used in the preparation 
before filtration is attempted. Even when 
quite thick it can be filtered through 
asbestos pads if a filter press is available. 
When thinned down it can sometimes be 
run through an ordinary disc filter. In 


either case it must be forced through, 
however. Quince seed mucilage is not 


as bad as pectin and pectin can be filtered 
easily with the right equipment. In 
either case if you haven’t the equipment 
you’re out of luck as far as a perfectly 
clear product is concerned. Cold extrac- 
tion and the use of only the first part of 
the extract which comes through without 
squeezing the bag, will help materially, 
especially if you have a use for the re- 
mainder of the extract which will not be 


so clear. In any case a rotary strainer is 


better than cheese cloth. (See Drug 
Markets, Catalogue & Directory.) 
Check on the second question. There 


is no specific temperature for chilling 
before filtration. Often such preparations 
do not require chilling at all. Only those 
which actually get cloudy at lower tem- 
peratures should be chilled before filtra- 
tion. When cloudiness forms on standing, 
particularly when the preparation is not 
exposed to cold, it is probably due to 


The Drug and Cosmetic Industry 


other causes. Sometimes certain astrin- 
gents for example will attack glass and 
cause minute particles to float about. A 
condition of this kind cannot be blamed 
on the filtering method or apparatus. 


Sterilization by Contact 

A fascinating possibility for the future 
of filter aids and media has been opened 
up by the discovery of the germ-killing 
properties of silver. This discovery may 
be of tremendous importance in the 
filtration of preparations which are affected 
by bacterial action. In regard to this the 
following clipping from the New York 
Times is extremely interesting: 

“In the 80’s the famous Swiss botanist 
Nageli noted that water kept in a silver 
or copper vessel acquired germ killing 


properties. For decades his observation 
made no impression. In 1928 a German 
engineer, Dr. George Krause, began a 


systematic study which ended finally 
in so effective a process of sterilizing 
water by means of silver that it was 
endorsed by Professor Rudolf Degkwitz 
in the Klinische Wochenschriften. 
““Krause found that, if it is to sterilize, 
silver must have enormous surface. He 
therefore invented a method of convert- 
Nageli dis- 


silver of an 


ing it into minute bubbles. 
covered that it took the 
ordinary vessel months to sterlize water. 
By vastly increasing this surface Krause 
made it possible for half a gram to kill 
the germs in 10,000,000 litres of water, 
so that whole swimming pools could be 
purified rapidly at low cost. Professor 
Degk vitz showed that a million bacilli per 
cubic centimeter of water are killed in 
two hours. 

‘The Lashovsky process (referring to a 
Science Service communication crediting 
Lashovsky with the discovery of the 
water-sterilizing properties of silver) is 
based on the use of chloride of silver, 
which is added to potters clay the mixture 
being baked at high temperature. Like 
Krause, that water 
which has passed through this filter but 
which is free from silver will kill typhoid 
and other disease germs.’ 


A Real Packaging Exhibit 


Aside from the fact that his Zemey 
bottle won a prize, we have been wonder- 
ing since the Packaging Show why Mr. 
C. L. Pfeiffer, vice president of Hudnut, 
went there at all because he has one of the 
loveliest package collections we have ever 
seen hidden right in his own office. In 
this collection of several thousand pack- 
ages, there are several series showing the 
various stages of evolution of particular 
Hudnut packages. And there are hun- 
dreds of lovely creations which Mr. 
Pfeiffer has collected all over the world. 
This may be telling tales out of school 
but we wish that Mr. Pfeiffer could be 
persuaded to place his collection on view 
at the Art Center or the Metropolitan 
Museum. 


Lashovsky found 


’ 
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The E-Z Way 


of Merchandising a Depilatory .. . 












A depilatory in Collapsible Tubes is not news . . . but this 


smart Blue and White E-Z tube strikes an individual note by 
the adoption of the famous Captive Cap which cannot get lost 


. slight wonder that it makes friends from the outset. 







Collapsible tubes of Character and Beauty, made to the highest 
requirements of Quality and Strength, these are the features 
of “National” tubes. 










Specializing in tin tubes, National's facilities incorporate rigid 


inspection and careful processing... and at reasonable 
prices. May we have the opportunity of quoting you? 







All *Captive Cap Foreign Business Address 
BETTS &CO., LTD., LONDON, N. 1., ENGLAND 


*Device patented U. S. and foreign countries. 


NATIONAL 


COLLAPSIBLE TUBE 


COMPANY 
sew ore orice = ET SOME TITLE 


Phone: MUrray Hill 2-1745 


SSetiNEpwvvvvvvy 
Molded Parts of Strength and Beauty 


Resinox Quality plus Resinox Service assures you of perfect 

























molded parts, lustrous and free from surface imperfections, 
when you specify “Made with Resinox” on your 
purchase order. On difficult jobs you will 
especially appreciate Resinox Service 
—our technical staff will gladly assist 
your molder, in his own plant, 
with any molding problem 
your parts might offer. 


RESINOX CORPORATION 


A SUBSIDIARY OF COMMERCIAL SOLVENTS CORPORATION 
AND CORN PRODUCTS REFINING CO. 


230 PARK AVENUE NEW YORK CITY 


ees 4 _ ee 
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A Packaging Mistake 


(Continued from page 341) 


the packaging material suppliers. Naturally, design. 
quantity, and other factors influence quotations to a 


very great degree: 


Accessory Costs 
On 8 sizes: On 3 sizes: 
For the filling machine............. $ 465.00 $ 165.00 
For the capping machine 1,650.00 975.00 
For the labeling machine 1,240.00 175.00 
$3,355.00 $1,615.00 


In other words an unnecessary expenditure of 
$1,740.00 had to be made for machine accessories. 
Fortunately, the packages were not cartoned or it 
would have been a much larger figure, if, indeed, it 
were possible to adjust the cartoning machine at all. 


Packaging Material Costs Per Gross 8 Sizes 


Size Bottles Labels Caps Total 
2% oz. $ 2.30 $ .10 $ .30 $2.70 
3 2.50 Al 30 2.91 
4 2.80 “12 .30 3.22 
6% 3.00 13 . 26 3.39 
8 3.30 -1S .30 3.75 

2 4.25 .16 .30 4.71 

14 4.50 lig .40 5.07 

16 4.65 .18 .30 5.13 


Suppose that the company had standardized on 
three sizes, and bought larger quantities of 2,500 gross 
of each, their packaging material costs would have been 
as follows: 


Packaging Material Costs Per Gross 3 Sizes 


Size Bottles Labels Caps Total 
3 $ 1.95 $ .11 $ .26 $2.32 
| 2.70 13 . 26 3.09 

14 1.10 a7 -30 4.62 


This shows a very definite saving in everything but 
labels, which of course, being individual, could not be 
standardized. Averaging the prices of each group 
standardized, the savings shown above amounted to 
62 cents per gross on the three ounce group, 48 cents on 
the seven ounce group, and 35 cents on the fourteen 
ounce group. This amounts to a total of $3,625 on 
materials, and a grand total, of including machine 
accessories of $5,365. 

But there are many other intangibles to be evaluated 
which would reduce production costs, and thus in turn 
reduce still further the amount of working capital in- 
vested in inventories. Reduction of these costs over a 
year would be much greater than direct savings. As 
standardization calls for only three sizes instead of 
eight, the production of the various products would 
require but three set-ups of the production lines. All 
the products in each size group would be run seriatum 
before shifting the equipment to the next larger size. 
As fewer packaging materials would be needed the 
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inventories carried at the plant could be very much 
smaller and deliveries from the supplier scheduled in 
accordance with production schedules. Because of 
fewer inventories to be accounted for, the records con- 
nected with purchasing, receiving, accounting and pro- 
duction control would be reduced in number with con- 
sequent saving in clerical overhead. And in addition to 
all these benefits accuracy throughout the entire or- 
ganization is enhanced. 





TRANSPARENT LABELS 


A transparent label is now available through the 
use of ““Engradel,”’ a patented process of positive de- 
calcomania, developed and owned by Palm, Fechteler 
& Co., New York. The illustration shows two of the 
applications in the cosmetic field, on the “Shairvelle” 
lotion bottle of Anthony & Joseph, New York, and on 
the jar of Helen Ware, that city. 

This transparent label is applied as follows. First 
it is thoroughly water-soaked. When it is wet through, 
a slight sliding motion with the fingers begins the 
separation of the transparent film from the decalco- 
mania paper. As one hand holds the film in place on 
the jar or bottle, the other hand draws the paper out 





from under it, leaving the transparent label alone on 
the container. It is stated that these transparent 
labels may be applied more rapidly than any other 
type of label now applied by hand. 

Other advantages claimed for this label are that 
immediately after application, it may be moved around 
until it is in the exact spot desired. In addition, it 
leaves no stain, and once it has dried on the container, 
is impervious to water and alcohol. After drying, if 
desired, the transparent film may be removed with 
acetone or a similar solvent, without disturbing the 
lettering or design. 

These labels may be secured in any color or design, 
or combinations of colors. It is also stated that a 
reverse plate label will soon be available, with a solid 
background and transparent lettering and designs 
thus permitting color of container or contents to show 


through. 
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BEWARE « « « « the pitfalls of “modernistic packaging 






BEWARE « » » « the designer who knows nothing about the operation of pack- 


aging equipment and the limitations it imposes upon the struc- 





ture and design of the package... The package which is not 





adapted to production conditions will fail because it will be too 





costly to sell with adequate profit, and may be impossible to 






turn out by machinery at all. 










BEWARE « « « « the designer who knows nothing about the practical conditions 
governing the manufacture of glass, tin or plastic containers, 






caps, labels, cartons, wrapping materials and shipping cases. 










BEWARE 2 « « « the package which cannot be made easily because it will cost 
too much for a mass production product . .. The effective package 





lowers costs because it is easy to manufacture; easy to fill, cap, 





label, carton, or wrap; its beautiful design compels attention 






and arouses the desire to buy. 








TO ELIMINATE ALL RISK FROM PACKAGE DESIGN 
HAVE YOUR NEW PACKAGES CREATED BY THE 
ONLY ORGANIZATION IN THIS COUNTRY HAVING 
THE NECESSARY COMBINATION OF DESIGN AND = 
PRODUCTION EXPERIENCE, AND FAMILIARITY —— 
WITH THE PROBLEMS OF THIS’ INDUSTRY:--- 

CHILSON & SCHAEDLER, PACKAGE DESIGNERS 
AND PRODUCTION ENGINEERS, 101 WEST 31 we — 
STREET, NEW YORK CITY ... CHICKERING 4-0437. scenes 













pidadd 









Apr. ’32: XXX, 4 The Drug and Cosmetic Industry 


Zanol’s Progress 


(Continued from page 311) 


the next step. The skilled men in the completely 
equipped laboratories of the company underteok this 
work which consisted not only of developing formulae 
for the new products, but also of improving such of the 
existing formulae as could in any way be improved. 
The laboratories perfected these products to the best of 
their ability and then the products were tried exper- 
imentally upon more than 100 girls and women. Over 
216 different face powders were given out for the Faith 
Avery face powder. Yet the stupendous task of 
developing and improving formulae for 250 different 
items was accomplished within twelve months. 

The Dream Girl line was converted into a cosmetic 
line, containing compacts, lipstick, rouge—-both powder 
and cream,—etc. Since, however, many women enjoy 
a predominating odor throughout their cosmetics, there 
were added to the Dream Girl Line perfume, toilet 
water, talcum powder, face powder and bath powder. 

The soap line was given next consideration and in 
addition to the regular soaps were added a special 
facial soap and, a special bath soap, in regular bath and 
guest sizes. Hair preparations were grouped, and to 
the shampoos and hair tonics were added specific hair 
treatment products for correcting specific hair and 
scalp irregularities. After hair preparations followed 
men’s preparations comprising shaving cream and soap, 
after shave talc, after shave lotion, etc. Oral products 
were to contain tooth paste and powder, mouth wash 
and kindred items. In succession followed foot prepa- 
rations, baby preparations and home medicines. 

So far little change had been made in the general line 
except that various products were grouped into distinct 
lines. Products becoming obsolete were discarded and 
several new products added. The next step was a com- 
plete treatment line which was a radical departure in 
direct selling. It was contended that such a line would 
widen the market for Zanol, at the same time putting 
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A portion of fourth floor assembly 
department giving an excellent 


view of automatic belt conveyors 


the company ahead of all competition in the direct 
The treatment line was named the Faith 
To this line, and also bearing the Faith 


selling field. 
Avery line. 


Avery label, were added certain related products such 
as face powder, bath salts, manicure preparations, fine 


perfumes, and an introductory case. 

While the laboratories were perfecting formulae, 
packaging of the new line was tackled. The first step 
was to determine the type of packages which would 
adapt themselves to available facilities. Too many 
manufacturers make the mistake of handing a product 
lo a designer with the request that he design an appro- 
priate package. The designer, knowing nothing of the 
manufacturer's facilities, equipment or distribution 
problems, designs a package which is beautiful and 
effective, but which causes difficulties in production and 
distribution. This generally means that the package 
must be redesigned, or an extra manufacturing burden 
added to the cost. 

This pitfall was definitely overcome by a survey of 
the facilities available which were automatic filling 
equipment, automatic labeling machines, an extensive 
belt conveyor system and similar equipment which goes 
to make a modern, efficient plant. 

The first problem was what types of packages and 
what sizes and styles of labels could be handled on this 
equipment. Hand operation was to be eliminated as 
far as possible, and installation of unnecessary equip- 
ment avoided. Consequently before a line was drawn, 
certain limitations were placed upon the new packages. 
which, being known, placed but little handicap on the 
designer. 

The Zanol market was the next consideration. In 
view of the fact that Zanol products are sold direct, 
counter display, ease of packing on shelves and similar 
retail store problems could be eliminated. Catalog dis- 
play was the only important point from this angle and 
any attractive package will display well in a catalog. 
The most vital consideration, therefore, was to design 
a package which would appeal to the consumer, be 
handy, and make the product readily accessible for use, 
and, in the finer cosmetics, look attractive on the dress- 
ing table and harmonize with other fittings of the bed- 
room or bathroom. 
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COMPANY 


IRVINGTON, N. J. 


. one aweek.. 
hardly a week goes by .. . without our 
welcoming . . . @ newcomer .. . into our 
group . . . of contented customers . 
regularly .. . regularly .. . 


. there must be something 


to ART TUBES . 


Products that stand out in qual- 
ity are generally found to have 
cork lined caps—either faced 
or unfaced. Bond’s specializa- 
tion in CORK-TEX liners en- 
ables you to secure the most 
practical liner for your prod- 
ucts. Write for details. 


=2OR, ED 


10 ok CP LORS = SPRINKLER TOPS 
WILMINGTON..DELAWARE 
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For the La Bara Line an opal jar and a crystal bottle 
of harmonious design were selected. A simple convex 
design on both sides of the jar and bottle makes them 
This same conventional design 
is carried out on La Bara labels. Colors selected for 
La Bara were three tones of purple. Ordinarily these 
colors must be avoided due to their tendency to fade. 
But since Zanol products are never displayed on shelf or 
counter this problem needed no consideration. Caps 
on the La Bara line are of black plastic material. 

The Dream Girl line was created with a conventional 
design running through all items in tones of green. 
Hair preparations are put up in practical, yet artistic 
bottles with a simple label in gray with black lettering 
and a touch of red. The Men’s line is typically mascu- 
line with a color scheme of green, black and silver. 


individual with Zanol. 


Another view of order filling and shipping departments, 
showing conveyors and automatic weighing equipment 
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Overhead trolley convey- 
ors in order filling and 
shipping departments 
make it possible to fill, 
check and ship on sched- 
ule time, a thousand 


orders daily 


Tooth preparations, foot preparations, baby prepara- 
tions, and home medicines are simple in design, yet 
striking because of their simplicity in two tones of blue. 

The Faith Avery line was designed to stand out in a 
class by itself. Bottles and jars are special design. 
Caps are a metallic crystalline gold effect. The labels. 
which are shaped in keeping with the jars and bottles, 
are produced in three striking tones of sunflower yellow. 
Bottles for perfumes are French importations and the 
cartons are in keeping with their dignity. 

Although the beauty line was created with utmost 
care it was realized that if the company was to retain 
a reputation of manufacturing only scientifically correct 
preparations, a watchful eye must be kept over the 
results achieved. Therefore a Beauty Laboratory was 
established in the plant, equipped with all parapher- 
nalia requisite to a modern beauty salon. This labora- 
tory was put in charge of a trained beauty operator 
with scientific knowledge of cosmetics. 

The company organization employs about 200 
women ranging from young girls to women of mature 
age, and from highly educated girls holding responsible 
positions to girls working in the factory. In such a 
group there was found every conceivable type of skin, 
scalp and hair condition. These girls were able to get 
free facials and beauty treatments usually costing from 
$2 to 85. 

The beauty operator in charge, as well as the tech- 
nical staff were able to check the actual results of each 
Also they were able to get the 
Any ivregular- 


of the new products. 
reaction of women to these products. 
ities or defects in the products themselves could be 
quickly detected. Any recommendations for minor 
changes or corrections could be acted upon immediately. 
Consequently the beauty laboratory has been one of 
the biggest assets in maintaining a uniform standard in 
all the new cosmetics. 

To the casual observer it is almost impossible to 
believe that a line comprising more than 350 products, 
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Powder Filler 


Fastest Single-Auger 
Machine on the Market 


Many other Advantages 


Pokty per minute a con- 
servative statement for 
all ordinary containers — 
high as 54 per minute on 
test. Ideal for face and 
talcum powders, and prac- 
tically any powdered prod- 
uct. Fills tins, boxes, jars, 
cans, and cartons up to 9- 
ounce capacity. “Two- 
step’’ fill and other unique 
features insure accuracy,—the 
‘no can—no fill’’ device an 
absolutely clean fill. Positive 
container carriers will not 
mar the most delicate labels 
or decorations. Easily and 
quickly ‘‘changed over’’ for 
different materials or con- 
tainers. 


Write for details, giving us 
data on your product, con- 
tainers, and production re- 
quirements. 


SEND FOR BULLETIN 15C 


STOKES Pharmaceutical Equipment 


Tablet Making Machines Coating and Polishing Pans 
Vacuum Pans and Dryers Water Stills eS MACHINE COMPA NY 
Molds of all Types Drug Mills and Mixers 

Powder Fillers Alcohol Recovery Apparatus 


— i aad ee rene Pharmaceutical Equipment Since 1895 
a Fottle Washers 5932 TABOR ROAD OLNEY P.O. PHILADELPHIA, PA. 
Ouullaina Ge ten New York Office: 103 Park Avenue 


Oscillating Granulators Special Machinery 
Write for Catalog Chicago Office: 307 N. Michigan Avenue Los Angeles Office: 1231 E. 7th Street 
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including not only medicines and cosmetics, but also 
food products, cleansers, laundry preparations, house- 
hold necessities, etc., can be manufactured in the pres- 
ent Zanol plant. Yet a careful study of the plant itself 
readily reveals how this is possible. 

The first step in handling such an intricate produc- 
tion problem was taken in construction of the plant. 
Raw materials are usually bought in carload lots and 
are brought in on a private siding. Cars are unloaded, 
merchandise passes through the receiving clerk on to 
an elevator, and is immediately conveyed to the 
seventh and top floor devoted to warehouse space. The 
sixth and fifth floors are devoted to manufacturing. 
Here are mills, mixing machines, cooking vats, settling 
tanks and other equipment. 


Conveying Raw Materials 


As raw materials are required for various products 
they are conveyed from the seventh floor to the fifth 
or sixth floor through hoppers or roller conveyors by 
gravity. The fourth floor is devoted entirely to pack- 
aging and contains automatic carton filling and sealing 
machines, automatic liquid filling machines, labeling 
machines and all such modern equipment essential to 
package quickly, effectively and eccnomically an exten- 
sive line. 

Bottles, caps, jars, cans, etc. are conveyed from the 
warehouse floor to the fourth floor by gravity on roller 
conveyors. The finished product is conveyed by 
gravity, directly from the machine in which manufac- 


turing was completed through hopper conveyors, pipe 
conveyors, etc., to be filled directly into its proper 
bottle, jar. can or package. 


By means of a series of apparently intricate, but 
actually simple system of belt conveyors each package 
passes quickly and without waste of time or labor from 
one machine to the next. Most cosmetics, especially 
the higher-priced ones, require some hand operation. 
For instance, silk ties must be put on perfume bottles 
by hand Certain bottles and jars are placed in cartons 
by hand. This work is handled by girls in white uni- 
forms who line the belt conveyor tables. Each gir! has 
a specific duty so that the operation of packaging 
passes swiftly and uninterrupted from one to the other 
until the finished product reaches the end of the belt 
conveyor ready to be packed into stock boxes. 

From the fourth floor or assembly floor the stock 
boxes filled with finished products are conveyed by 
gravity over roller conveyors to the second floor—the 
third floor is devoted entirely to office space—where 
they are packed in systematic manner ready for trans- 
fer to the order filling department on the floor below. 
On the second floor is also found the box making depart- 
ment where wire bound boxes are assembled for use in 
shipping. On this floor also is the printing plant. 

The first floor is devoted to order filling and shipping. 
Finished products are piaced in bins arranged in aisles. 
Arrangement of various products in these aisles is 
exactly the same as the arrangement of the products on 
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the company’s order blank. Running through the 
aisles and suspended from the ceiling is a series of 
tracks. Suspended from these tracks are large trays. 
An order filler takes an order blank, pushes her tray 
along in front of her and as she comes to the various 
products specified on the order, puts them in her tray. 
At the end of each aisle is a switching arrangement 
which enables her to push her tray into any one of the 
succeeding aisles. She continues up one aisle and down 
the other until she has finished the entire order. The 
entire tray is then switched on to another track to a 
checker who rechecks the order. From the checker it is 
switched directly to the packers, where each order is 
securely packed for shipment. Roller conveyors take 
each shipping box over a scale where it is weighed, 
routed and delivered to the waiting trucks. 

Extensive research in development of equipment has 
been made by very competent engineers in connection 
with manufacturing operations. This extensive re- 
search has resulted in extreme flexibility of manufac- 
turing equipment. Highly productive and extremely 
efficient—yet very insignificant set-up cost—to be dis- 
tributed over the number of pieces manufactured. 

So precise have been the design and construction of 
this equipment that an entire production layout which 
in reality is a unit special in every respect for the pro- 
duction of a specific product, can in a very short time 
be altered to produce something entirely different. 
Flexibility can be understood as entirely essential, inas- 
much as we are confronted with a great variance in the 
physical nature of items manufactured. 

An inspection of our manufacturing methods by one 
familiar with the most up-to-date methods of mass 
production at the present date, will indicate that we 
have incorporated in our plant all principal methods 
that are bringing satisfactory, and efficient results to 
other leaders of industry. 


Assembling Finished Packages 


All assembly work is accomplished in progressive line 
production on conveyor belts, gathering the entire pro- 
duction of the individual assemblies on one main col- 
lection belt. where it is transported to the packing 
department and placed in standard stock boxes. It is 
then relayed automatically to gravity roller conveyors. 
Roller conveyors pass through a tally clerk who records 
the production for each individual job on the tally card 
attached to the assembly order. The start of job ticket, 
also attached to the order, is removed and fastened 
securely to the first stock box that passes through the 
tally clerk on its way to the finished stock department. 
This indicates to the finished stock department that the 
order has been started. When this start ticket is 
received by the finished stock supervisor he immediately 
dispatches this ticket to the production office to indicate 
that the order has been started. When the last quan- 
tity of pieces passes the tally clerk, the end of job ticket 
is attached and is handled in a similar manner indi- 
caling that the job is now complete. 
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No. 2 Rotar 


y 
Tablet Machine 





New and Improved! 


We have no yearly models—but improvements and 
refinements are being constantly added to Colton 
machines. 


There are over five hundred Colton Rotaries in use. 


Superior design, sturdy construction and ease in 
operation have made this possible. 

The No. 2 Rotary Tablet Machine has such desir- 
able features as positive pressure, eliminating varying 
thicknesses of tablets; hardened steel gear drive, 
eliminating frequent replacement of worms used on 
other makes, and sliding upper punch holders, to hold 
the punches rigidly, enabling the manufacture of 
special shaped tablets most satisfactorily. 


Write for Catalogs. 


ARTHUR COLTON COMPANY 


2620 East Jefferson Ave. 
Detroit, Michigan 











Announcing the New 


“POUR-OUT” 


A simple means of enabling one to pour out the 
contents of a bottle without having it drip over the 
side, is now available for large bottlers using auto- 
matic conveying equipment between filler and capper. 
It is unbelievably efficient. ! 

This ‘‘POUR-OUT”’ is furnished with our C. T. 
Caps, and is automatically transferred to your bottle 
when cap is applied. 

Submit samples of your product, and we will return 
them to you with our cap and “POUR-OUT” attached. 

Invention covered by our Patent No. 1,837,618. 


FERDINAND GUTMANN & CO. 
Bush Terminal No. 19 Brooklyn, N. Y. 
Bottle Closure Specialists Since 1890 

“FILMASEA LS” 


Trade Mark Reg. Pats. Pending 





i Transparency Without Expense i 


FOR SKINWRAPPING ETHICAL 
PRODUCTS AND FOR 
OUTER CARTON 
WRAPS 


RIEGELINE 


Riegeline is a newly developed 
product, combining the economy 
of ordinary glassine with the trans- 
parency of more expensive wraps. 
It twists well, works rapidly on 
any wrapping machine, requires 
no special adhesive, and will not 
expand in wet weather or shrink 
to the splitting stage in dry weather. 


Liberal Samples and Prices Promptly Furnished 


RIEGEL PAPER CoRrpP., 


342 Madison Avenue 
New York 
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Cosmetic Tax 
(Continued from page 313) 
would be wise to be guided by the policy of the Food and 
Drug Administration which considers as medicines only 
those items making medicinal claims upon their labels. 
There are such products sold as cosmetics which 


really come within this scope such as acne cream, etc. 


Surely these products, or products for the relief of sun- 
burn, chapped skin, or any number of conditions find 
use as remedial agents and cannot be classified as 
simple cosmetics. 

It will be up to manufacturers to attempt to classify 
as many of their products as possible as medicines. 
Perhaps this can only be accomplished by placing upon 
the label truthful therapeutic claims which do not at 
present appear. It would be well to have these state- 
ments on the labels before the act is put into effect. 
This might bring scme of these items under the super- 
vision of the Food and Drug Administration, and 
manufacturers not acquainted with the methods of this 
department might not find this so pleasant, in fact, for 
a time, they might even think that they would be 
better off under a tax. 

Vitamin Content 

(Continued from page 319) 
cod liver oil tablets were found to be using the same 
worthless preparation as the source of cod liver oil 
vitamins in their tablets. By establishing the character 
of these concentrates it has been possible in some cases 
to show that the material used as a source of vitamins 
is unreliable. 

Numerous other products, which do not logically 
fall into any of the classes discussed, are alleged to 
contain vitamins or therapeutic properties of cod liver 
oil. If ten such preparations examined, only one was 
found to contain a significant quantity of the vitamins 
of cod liver oil. This is an indication of the tendency 
to exploit the therapeutic properties of cod liver oil 
without first establishing the value of the product as 
purchased by the consumer. 

Action has been taken by the Food and Drug Admin- 
istration on all products referred to in this publication 
which did not contain in the prescribed dose vitamins 
A and D in quantities comparable to that carried in a 
dose of good grade cod liver oil. A number of notices of 
judgment have been published by the Secretary of 
Agriculture concerning products alleged to contain the 
vitamins or therapeutic properties of cod liver oil. 
Many manufacturers discontinued the production of 
their preparations when attention was called to the fact 
that reference to cod liver oil in the label was unwar- 
ranted. Other manufacturers have revised the label to 
conform with the requirements of the federal Food and 
Drugs Act. 

Vitamin assays of 128 commercial medicinal cod 
liver oil products were made. The products include 
forty-two cod liver oils, twenty-nine tablets, seven 
capsules, twenty-eight liquid preparations, seven con- 
centrates, five emulsions and ten miscellaneous products. 
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Cosmetic Therapy 
(Continued from page 317) 
proliferation of the epothelial cells (a stimulating and 
revivifying action) in the human system, which resulted 
in a definite regeneration of the skin. The pigmenta- 
tion of the skin—the gradual brownish coloration—due 
to ageing, was thus removed and the color was lightened. 

A deficiency of hormones in the body is one cause of 
ageing of the skin which results in flabbiness, wrinkles 
large pores, and old age pigmentation. These changes 
are particularly striking in diseases of the thyroid when 
the skin becomes yellowish and waxy, or in disturb- 
ances of the brain when the skin becomes scaly and dry. 
Testicular substance or de-albumenized liquid extract 
thereof has a granulating and epithelial action. Walida 
is such a hormone preparation obtained from young 
animals. It has for its purpose the regeneration of the 
internal secretory apparatus and rejuvenation of the 
skin. It comes in the form of pills which are best taken 
orally. 

However, the great penetrability of the skin makes 
possible accomplishment of the same results as the 
taking of such preparations orally. Thus the prepara- 
tion, Amor Skin, is a salve for combatting formation of 
wrinkles. It relies upon hormones obtained from the 
internal or true skin of long-lived and strongly regen- 
erative turtles, and on non-specific albumen-irritant 
therapy. The substance which forms the base of this 
product, contains in addition to fat as the essentially 
native specific, animal albumen, peptones, amino acids 
and other nitrogen-containing materials. 

Corpolutan, a biological cosmetic, consists of an 
extract of corpus luteum, found in the ovary, and 
vitamins. The product, which is applied by massaging, 
acts mechanically on the skin to produce irritation of 
the cell structure in the true skin and better circulation of 
the blood, thus having a de-poisoning action on the skin. 

The preparation, Eukutol, represents a new way of 
applying hormone therapy to the skin. It is claimed 
that experiments prove that the regenerative hormone 
used in the product stimulates division of cells in the 
top skin, when the product is applied as a salve. This 
stimulation can lead only to the desired result if the cell 
building substance is present. 

It has been stated that cholesterin, in addition to 
lecithin, participates in building cell walls, for choles- 
terin, as a permeable lipoid membrane, surrounds all 
cells as a film. Cholesterin can be activated by the 
ultra-violet light. Activated cholesterin strongly 
absorbs all acid valances, and to these biological acids 
the cells owe their turganescence, consequently their 
swollen condition due to a plentiful content of juices. 
The favorable action of the sun’s rays on the body 
depends on activation of cholesterin which is contained 
in every cell wall. 

Cholesterin reaches the cells from the blood stream. 
In mature organisms, that is even from the twentieth 
to the twenty-fourth year, it is nevertheless no longer 
deposited in quantity sufficient for the need, in this 

(Continued on page 398) 
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Meetings 
A. D. M. A. Meets 


American Drug 
sociation held its 
meeting at White Sulphur Springs, April 
18 to 21. 
held April 20 and was featured by two 
one by Wm. Charles 


As- 


annual 


Manufacturers’ 
twenty-first 


The first general session was 
special addresses 


White, National 
“Drug Manufacturers in 


Council on 
National Re- 


Research 


Nicholas H. Noyes, President 


search,” and the other by F. W. Nitardy, 
“A Study of Costs.” 
reports were presented including that of 
the president, Nicholas H. Noyes; the 


In addition various 


executive vice-president and secretary, 
Carson P. Frailey; and the committee on 
legislation, Horace W. Bigelow, chairman. 


In addition, reports of the meetings of the 


Carson P. Frailey, Ex. Vice-President 


scientific sections held during the first 
two days of the convention were sub- 
mitted by F. O. Taylor, scientific section; 
S. D. Beard, biological section; and H. W. 
Rhodehamel, pharmaceutical section. 
The second general session was held 
April 21 and was devoted chiefly to sales 
and advertising problems under the di- 
rection of S. DeWitt Clough, chairman, 
and J. Kk. Lilly, Jr., vice-chairman. 
Addresses were made by E. L. Newcomb, 
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Samuel C. Henry, Dr. Paul N. Leech, and 
Carle M. Bigelow. A report was also read 
by Frank J. McDonough, chairman of the 
medicinal chemical section. 

The entertainment 
Armstrong, chairman, and A. A. Wassers- 


program, A. D. 


cheid, vice-chairman, was featured by the 
banquet on the night of the twentieth, 
Lilly, Sr., 
General James Tandy Ellis. Golf, bridge, 


with addresses by J. Kk. and 
tennis, archery, swimming, dances and 
entertainment also helped round out the 
annual meeting. 


Manufac- 
turers’ Association has announced a tenta- 


American Pharmaceutical 
tive program for its annual meeting at 
Sedgefield Inn, Greensboro, N. C., during 
the week of May 16 as follows: 

Monday, May 16th, 1932, Opening 
Session, 9.30 A. M. Roll Call; committee 
Attendance, L. D. 
Humphrey, Chariman; Membership, S. W. 
Memorials, B. L. 


reports as follows: 


Fraser, Chairman; 


John G. Searle, President 


Maltbie, Chairman; Time and Place of 
Meetings, HH. B. Chairman; 
Associate Members and Entertainment, 
H. W. Simpkins, Chairman; Delegates to 
National Drug Trade Conference, Harry 


Johnson, 


Noonan, Chairman; Delegate to U. S. 
Chamber of Commerce, C. D. Smith, Sr., 
Councillor; Report of Secretary, Clarence 
W. Warner: Report of Treasurer, Frank 
A. Mallett; Address of President, John G. 
Searle. 

Afternoon 2.00 P. M. Qualifying Round 
of Golf; evening, 9.00 P. M. Report of 
Legislative Committee, C. D. Smith, Sr., 
Chairman; Address by Charles Wesley 
Dunn, Counsel 

Tuesday, May 17th, 1932, 9.30 A. M. 
Committee on Distribution, Carl N. 
Angst, Chairman; (a) Information from 
statistics gathered and recommendations 
for future activity by Paul Klemtner; 
(b) Subject: “Shipping Department Ex- 
Richard Noonan; (c) Subject: 
“Cost of Distribution based on Distance 
from Point of Manufacture” C. D. Smith, 
Jee: Eliot S. 
Frosst, Chairman; (a) Talk and explana- 


tion on “Pensions and Annuties” by E. C. 
McDonald, Metropolitan Life Insurance 


pense” 


Committee on Pensions 
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Co.; 2.00 P. M. Round-Table Discussion 
of Economic Trends in Medicine (Speak- 
ers to be announced later). Evening, 
9.00 P. M. Associate Members Program. 

Wednesday, May 18th, 1932, 9.30 A. M. 
Report of Committee on Sales Problems, 
M. J. Brown, Chairman; Report of Com- 
mittee on Advertising, G. R. Flint, Chair- 
man; (In this will be presented an actual 
direct mail campaign, giving all details 
and ramifications including cost of art 
work, printing, mailing, etc. and the ac- 
tual tie-up and handling of the campaign 
from every standpoint). 

Afternoon 2.00 P. M. Finals of Golf; 
7.30 P. M.. Annual 
(Speakers to be announced later). 


evening Banquet 


C. Wesley Dunn, Counsel 


Thursday, May 19th, 1932, 9.30 A. M. 
Report of 
Efficiency J. B. Frosst, Chairman; Report 
of Committee on Business Policy, S. W. 


Committee on Laboratory 


Fraser, Chairman; Report of Committee 
on Returned Goods, H. F. Snider, Chair- 
man; (Recommendations for uniform 
rules and plans for handling this phase of 
our business); Report of Special Committ- 
Installation of Officers, 
Session. 


tees, Executive 


A. M. T. A. Meeting 


The thirty-eighth annual convention of 


the American Manufacturers of Toilet 
Articles will be held at the Hotel Ambas- 
sador, April 26, 27, and 28. Although, at 
the time this is written, the complete 
program had not as yet been definitely 
worked out, it was announced that the list 
of speakers would include Raymond E. 
Bell, of Raymond E. Bell, Inc., manage- 
ment. engineers, who will speak on some 
phase of trade practice as effecting cos- 
metic manufacturers, and D. B. Hassinger, 
packaging expert, who will discuss the 
packaging of cosmetics. In addition, it 
that other prominent 
speakers would include an outstanding 
figure who would discuss the proposed 
cosmetic tax. W. L. Crounse, Washington 
representative of the association, in his 
annual report, will also devote consider- 


was announced 


able discussion to this proposed legislation. 
The entertainment committee, headed 
by Frank J. Lynch, has assured an excep- 
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tionally fine time for those attending the 
meeting. On the night of the 26th, there 
will be a theater party at the Ziegfeld 
Theater, where the members and _ their 
guests will attend a performance of “‘Hot- 
Cha.” The theater party will be followed 





Frank J. Lynch 


by a supper dance at the Ambassador. As 


in former years, the entertainment pro- 
gram will reach its peak on the last night 
of the meeting with the annual banquet 
and installation of officers, followed by 
dancing with music furnished by a well- 
known orchestra. 
on each of the three days, followed by the 


Luncheons will be held 


business meetings. 

Officers of the association are president, 
H. H. Bertram, A. P. Babcock Co.; first 
vice-president, E. B. Hurlburt, J. B. Wil- 
liams Co.; second vice-president, D. J. 
Mulster, Muhlens & Kropff, Inc.; secre- 
tary, Charles S. Welch, New York; Wash- 
ington representative, W. L. 
counsel, Abel I. Smith. 


Crounse; 





St. Louis Survey Conference 
National Drug Store Survey Conference 
will be held in the Hotel, St. 
Louis, April 26 and 27, for consideration 
of the results of the national drug store 
survey 


industry and the Department of Com- 


Chase 


by representatives of the drug 


merce. The program has been announced 
as follows: 
APRIL 26 

9.30 A. M. 

Presiding officer, Robert L. Lund, chair- 
man, National Drug Store Survey Com- 
mittee. 

Address of welcome, by Walter Weisen- 


Opening Session 


berger, president, St. Louis Chamber of 
Commerce. 

Response, John W. Dargavel, president, 
National Association of Retail Druggists. 

The Aims of Merchandising Research, 
Dr. F. M. Surface, assistant director, Bu- 
reau of Foreign and Domestic Commerce. 

Drug Distribution in the United States, 
Dr. R. J. McFall, chief, Census of Distri- 
bution, Department of Commerce. 

Results of the National Drug Store 
Survey, Wroe Alderson, Department of 
Commerce. 

Conservation of Drug Store Assets, 
Victor Sadd, Department of Commerce. 
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Government Services to the Drug 
Industry, C. C. Concannon, Department 
of Commerce. 

Luncheon Session 

Address by Hon. Charles Nagel, former 
Secretary of Commerce. 

2.30 P. M. 

Facts on Retail Operating Costs and 
Mark-up for Profit, chairman, Ray A. 
Whidden, president, Bauer & Black. 

The Prescription Department, F. A. 
Delgado, Department of Commerce. Dis- 
cussion leaders:—Dr. E. Fullerton Cook, 
chairman of the Revision Committee of 
the U. S. Pharmacopoeia; Dr. C. B. Jor- 
dan, dean, College of Pharmacy, Purdue 
University; Edgar Miche, pharmacist, St. 
Louis; Leon J. Lascoff, pharmacist, New 
York; Leonard A. Silzer, pharmacist, 
Detroit; Julius H. Riemenschneider, phar- 


Afternoon Session 





macist, Chicago. 

Sundries and Hospital Supplies, John R. 
Bromell. leaders:—J._ T. 
Woodside, president, Western Company; 
Wm. W. Ochse, president, San Antonio 
Drug Company; Thomas W. Hicks, John- 
son & Johnson; O. U. Sisson, pharmacist, 


Discussion 


Chicago. 

Proprietary Medicines and Toiletries, 
Nelson A. Miller, Department of Com- 
Carl Weeks, 
Kiefer 


merce. Discussion leaders: 
president, Armand Company; A. 
Mayer, chairman, board of control, Na- 
tional Wholesale Druggists’ Association; 
S. M. Glaser, pharmacist, St. Louis; Ed- 
ward Plaut, president, Lehn & Fink; Har- 
low P. Roberts, advertising manager, The 
Pepsodent Company. 

Scientific Pricing, Wroe Alderson, De- 
partment of Commerce. Discussion lead- 
ers:—H. J. Ostlund, statistical division, 
National Wholesale 
tion; Paul Olsen, statistician, Druggists’ 
Research Bureau; Harry Eisman, phar- 
Philadelphia; W. H. Harper, 
pharmacist, St. Louis. 


Druggists’ Associa- 


macist, 


7.30 P. M. 
The Source 


Evening Session 

The Drug Store Customer 
of Retail Profit, chairman, O. J. Cloughly, 
president, Federal Wholesale Druggists’ 
Association. 

Introducing Test Drug Store Owners, 
H. C. Dunn, Department of Commerce; 
Kk. A. Barthel, Alvin G. Florian, S. M. 
Glaser, B. H. Griesedieck, Theo. F. Hage- 
now, W. H. Harper, Fred Illi, Z. V. Ker- 
rigan, Edgar Miche, C. W. Mulaney, Theo. 
Oppermann, F. M. Rudi, Chas. S. Siever, 
I. F. Strom, Russell Tims. 

The Customer on the Sidewalk, W. H. 
Meserole, Department of Commerce. 

The Custome in the Store, B. B. 
Aiken, Department of Commerce. 

APRIL 27 
Viorning Session—9.30 A. M. 

Modern Methods of Increasing Drug 
Store Sales and Profits, chairman Samuel 
C. Henry, secretary, National Association 
of Retail Druggists. 

Store Location, I. K. Rolph, Depart- 
ment of Commerce. Discussion leader, 
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Charles R. Walgreen, president, Walgree: 
Drug Company. 

Sales Methods and Consumer Reactions 
B. B. Aiken. Discussion leaders:—L. H 
D. Weld, director, McCann 
Erickson Company; Walter D. Adams, 


research 


president, American Pharmaceutical As- 
sociation; W. Bruce Philip, counsel, Na- 
tional Association of Retail Druggists. 
Retail Advertising and the Special Sale, 
Nelson A. Miller, Department of Com- 
Discussion leaders:—R. W. Rod- 
man, assistant editor, Druggists’ Circular; 
Robert Riemenschneider, advertising man- 


merce, 


ager, Walgreen Company. 

Retail Selling Policies, Wroe Alderson, 
Department of Commerce. — Discussion 
leaders:—J. W. Millard, director of re- 
search, Erwin Wasey & Co.; B. H. Griese- 
dieck, 

Louis Retail Druggists’ Association. 
2.30 P. M. 
followed by 


Robert L. 


pharmacist, past president, St. 
{fternoon Session 
Brief Opening Meeting, 


Group Sessions, chairman, 
Lund. 

Cooperative Planning for Application, 
John Matthews, Jr. 

Promotional Methods of the National 
Distributor, chairman, R. D. Keim, direc- 
tor of sales, E. R. Squibb & Co. 

The purpose of this meeting, designated 
as “Group A,” and to be held in the 
Empire Room of the Park Plaza Hotel, 
is to provide further detailed information 
to the national distributor on phases of 
the Survey of especial concern to him, 
such as brand specification, substitution, 
consumer deals, package design, and man- 
ufacturers’ display material. It is also 
desired to secure suggestions as to the 
most helpful form of organizing this ma- 
terial for publication. Data will be pre- 
sented and suggestions for application 
offered by the following Department of 
Commerce representatives:—C. C. Con- 
cannon, Eric King, Wroe Alderson and 
B. B. Aiken. 

Selective Selling by the Drug Whole- 
saler, chairman, Roblin #1. Davis, presi- 
dent, National Wholesale Druggists’ 
Association. 

This meeting is designated as “‘Group 
B” and to be held in the Colonial Room, 
Chase Hotel, is for the purpose of pre- 
senting data of especial interest to whole- 
salers, designed to aid them in the se 
lection of customers and the administra- 





tion of credit. It is also desired to secure 
suggestions as to the most helpful form of 
organizing this material for publication. 
Data will be presented and suggestions for 
application offered by the foliowing De- 
partment of Commerce representatives: 

-T. W. Delahanty, Victor Sadd, J. R. 
Bromell and E. J. Carroll. 

Accounting and Control for the Retail 
Druggists, chairman, Henry J. Faxon. 

The purpose of this meeting, designated 
“Group C” and to be held in the Crystal 
Room, Chase Hotel, is 
gestions to the retail druggist concerning 


to present sug- 





Apr. 732: XXX, 4 





























































Sei eee 





Bees 3 


OR 





Kormeieeny 





Set tn 


SERRA: 


saint 





















reer 


ions 
~ an 
ann 
ins, 
As- 
Na- 


ale, 
om- 
od- 
lar; 
an- 


on, 
ion 
re- 





ae 


os ai 


RIERA ERR 


Sparen oe 





a 


CORR ORE VD 


panes: 





PSYLLIUM 


A seed substance... . 


of interest to every member of the drug trade 

the properties of which (and most existing information concerning 
it) are ably discussed by the well-known intestinal specialist, 
Dr. J. F. Montague, whose hospital is devoted to the special care of 
these ailments and whose extensive researches on the subject date 
back to its first clinical use in this country 

whose future is, according to Dr. Montague, enormous and the 
surface of whose possibilities has only been scratched. 








PSYLLIUM SEED: 
THE LATEST LAXATIVE 


A SCIENTIFIC TREATISE 


BY 
DR. J. F. MONTAGUE 


MEDICAL DIRECTOR, MONTAGUE HOSPITAL FOR INTESTINAL AILMENTS; 


LATE OF UNIVERSITY AND BELLEVUE HOSPITAL MEDICAL COLLEGE, 


FELLOW AMERICAN MEDICAL ASSOCIATION ; FELLOW NEW YORK 


ACADEMY OF SCIENCES; FELLOW NEW YORK PATHOLOGICAL 
SOCIETY ; SOMETIMF FELLOW NEW YORK ACADEMY OF 


MEDICINE AND AMERICAN CULLEGE OF SURGEONS. 


20 /LLUSTRATIONS 





Montague Hospital for Intestinal Ailments 
New Pork Citn 
1932 











PREP AGE 


My endeavor in this modest monograph is to 
render available to the inquiring public, both med- 
ical and pharmaceutical, the sum total of existing 
information appertaining to the latest of laxatives; 
namely, psyllium seed. 

The substance to which this book is devoted 
has, to my mind, great possibilities in the adequate 
treatment of chronic functional constipation. 
Whether the raw seed as now used or some refine- 
ment thereof will be the final product is something 
which none can predict with certainty at this time. 
We may well look to the pharmaceutical profes- 
sion, which has ever shown itself ingenious in its 
task of supplying better medicines, for a superior 
method of utilizing the unquestionable merit of 
this seed. Until then it behooves us to know our 
psyllium — in the raw state! 


Distressing dearth of material has made the 
project of writing a treatise thereon a most trying 
one and this fact I fear must, more than any other, 
shoulder the responsibility for the admittedly 
meagre contribution made herewith. Since em- 
barking on the attempt to collect material on 
the subject I have acquired an abnormally con- 
centrated gaze such as I presume to be exhibited 














Gentlemen: 


Name 
Street Address 


City. 





Drug Markets, Inc., 
101 W. 31 St.. New York. 


Please send me Parcel Post C. O. D. copies of 
“Psyllium Seed--The Latest Laxative’ (170 pages) 
by Dr. J. F. Montague of New York City 

for which I agree to pay $2.00 net each plus postage. 
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the essential account and control records 
which must be kept in order to adapt the 
findings of the Survey to his own business. 
It is also desired to secure suggestions 
as to the most helpful form of organizing 
this material for publication. Data will 
be presented and suggestions for applica- 
tion offered by the following Department 
of Commerce  representatives:—E. B. 
George, N. A. Miller, W. H. Meserole 
and F. A. Delagado. 
Banquet and Closing Session 
6.30 P. M. 

Presiding officer, Carl F. G. Meyer, 

Meyer Brothers’ 


president, Drug 


Company. 
The Future of Pharmacy, Dr. Charles 


Ki. Caspari, dean, St. Louis College of 


Pharmacy. 

The Future of the Drug Store, W. E. 
Weiss. man- 
ager, Drug Incorporated. 

Making the Survey Dollar Count, F. M. 
Feiker, director, Bureau of Foreign and 


Domestic Commerce. 


vice-president and general 


A program for Using the Survey, 
Robert) LL. Lund, chairman, National 


Drug Store Survey Committee. 
Consideration of resolution. 


U. M. M. A. Meeting 


The eleventh annual convention of the 
United Medicine Manufacturers of Amer- 
ica Inc. will be held Sept. 12-13-14th at 
Hotel Chelsea, Atlantic City, New Jersey. 


Chicago Ass'n Elects. 

Chicago Drug and Chemical Associa- 
tion elected the following officers for 1932: 
president, William O'Neill, Emerson Drug 
Co.; vice-president, E. L. Drach, Abbott 
Laboratories, Inc.; treasurer, M. B. 
Zimmer, Fritzsche Bros.; secretary, J. W. 
Brooks, Bristol-Myers Co. 


N. W. D. A. Yearbook 

National Wholesale Druggists’ Associa- 
tion has issued its yearbook for 1931, 
containing 404 pages of text matter and 
bound uniformly with preceding year- 
books. The 1931 
complete proceedings of the fifty-seventh 


edition contains the 
regular meeting of the association which 
‘was held October 19 to 22, 
Atlantic City. In addition, the book in- 
cludes the names and addresses of officers 


inclusive, at 


and committee members, a list of active 
and associate members, the constitution 
and by-laws of the association, and photo- 
graphs of the executives of the organization 


People 
John F. Queeny Honored 


John F. Queeny, chairman of the board, 
Monsanto Chemical Works, was tendered 
a testimonial dinner, March 21, at the 
Racquet Club in St. Louis, in honor of 
his sixtieth continuous 
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anniversary of 


activity in the industry. Sixty years ago, 
in 1872, he started as an office boy for the 
drug firm of Tolman & King, Chicago. 
After eleven years with the drug firm and 
its successor, he became city salesman at 
$18 weekly. He later went from Chicago 
to New Orleans as purchasing agent for 
I. L. Lyons & Co., wholesale druggists, 
and after ten to New York, 
where he remained three years in the drug 


years went 


business. 
In 1896 he went to St. Louis in the 
employ of Meyer Brothers Drug Co. He 


became interested in the sulfur industry, 





John F.<Queeny 


conceived an idea that St. Louis should 
be the center for refining of sulfur, and 
three years after his arrival in the city 
invested his savings of $6,000 in a sulfur 
refining plant in East St. Louis, but the 
plant was destroyed by fire not long 
after he started operations. However, by 
1901 he had saved up $1,500 and decided 
to enter the chemical manufacturing in- 
dustry, starting with the production of 
that pro- 
duced solely in Germany. 

Throughout his initial business ventures 
he remained in the employ of Meyer 
Brothers Drug Co., and it was ten years 
foundations of his 


saccharin, which at time was 


before he saw. the 
chemical manufacturing activities firmly 
established as the nucleus of the Monsanto 


Chemical Works. 


Ragno Agent Bergamot Consortium 
Francesco Ragno, New York, has been 
appointed exclusive agent for the United 
States by the Consortium of Producers of 
Bergamot, of Calabria, Italy. 
Since 1925, he has been the representative 
in this country of Scagliola & Romeo, 


Reggio 


citrus oils. Previously he was a member 
of the Italian Judiciary and a major in 


the Italian Army. 


G. J. Danco Opens Business 

Gerard J. Danco, formerly with United 
Chemical & Drug Corp., and before that 
Inc., and 


with Parento, 


Belgian Trading Co., has established his 


Compagnie 
own business at 45 Crosby st., New York, 
where he will deal in essential oils, aro- 


matics, compounds, chemicals, ete. 
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Lightfoot in Lindbergh Case 

C. Leandro Lightfoot, New York repre- 
sentative, Salem Glass Co., broke into 
the Lindbergh case about March 17, when 
he reported the disappearance of his 
servants, together with a chisel and some 
wood, about the time of the kidnapping. 
The clue proved of no avail but occasioned 
some excitement for about two days. 


Wellcome, Honorary Fellow 
Dr. Henry 
roughs, Wellcome & Co., Inc., has been 


Wellcome, president, Bur- 





Henry S. Wellcome 


elected an honorary Fellow of the Royal 


College of Surgeons. London. 


Irma Marohn Speaks 

Irma E. Marohn, package stylist, 
Robert Gair Co., New York, addressed 
the advertising class of New York Uni- 
versity on “Styling the Package for Open 
Counter Display.” 


Yohe, President of Mayflower 
George O. Yohe, formerly chairman of 
the board, Mayflower Drug Stores, Inc., 
Pittsburgh, has been elected president of 
the company succeeding, F. W. Walker, 


resigned. 


Newlin Sales Mgr. Rudemar 

CE: 
vertising manager, 
Beauty Culture, Los 
appointed sales and advertising manager, 
National System of Beauty 


Newlin, formerly sales and ad- 
Marinello School of 
Angeles, has been 


Rudemar 
Culture. 


F. D. Snell Speaks 

Foster D. Snell addressed the class in 
Industrial Administration at The College 
of the City of New York on “The Relation 


’ 


of the Consulting Chemist to Business.’ 


Brewster, Lentheric Sales Mgr. 
Rafael C. Brewster, formerly president, 
Pageant Corp., has been appointed sales 


manager, Lentheric, Inc., New York. 
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Quince Seed | 


Tested for Quantity and Color of Mucilage 

















Positively no one—no matter how experienced—can judge the value of a lot of seed simply by looking at it. 


Nor can anyone buy seed intelligently solely on the basis of a trade designation, or on price alone. 
The only intelligent way for you to buy Quince Seed is by test- 
ing for color and quantity of mucilage. Thus you eliminate 


all guesswork or “‘salesmanship” and buy strictly on merit. 


If you are not familiar with this test, developed by us for your protection, write to us for further details. 


JOHN POWELL & CO., Inc. 


114 E. 32nd St., New York 


Tested Quince Seed = Powdered Neutral Soaps = Concentrated Shaving Cream Base 
Assures real buying Laboratory controlled, physically Guarantees production of the 
economy and chemically finest type cream 











SHERKA CHEMICAL COMPANY 


INCORPORATED 


Now at Our New Address 
75 West Street New York, N.Y. frmnsns 
Telephone: BOwling Green 9-7482 











Industrial and pharmaceutical chemicals 


manufactured by Schering - Kahlbaum A. G., 
Berlin, including---- 


CAMPHOR, SYNTHETIC UREA C. P. and Technical 
MENTHOL SYNTHETIC CRYSTALS TERPIN HYDRATE U. S. P. 
THYMOL, U. S. P. PRIME WHITE CRYSTALS URETHANE U. S. P. 


Now imported exclusively by: 


SHERKA CHEMICAL COMPANY, Inc. 


75 West Street New York, N. Y. 
Tel: BOwling Green 9-7482 
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Willats to Europe 

H. P. Willats, president of 
Dames, Ltd., Los Angeles, accompanied 
by his wife, left New York on March 18th 
aboard the “P for 
European trip. His itinerary 
Rome, Vienna, Berlin, Paris, London and 
other important European cities. 


Colonial 


extended 
includes 


aris” an 


Business will be combined with pleasure, 





H. P. Willats 


as he expects to contact a number of 
perfumers as well as manufacturers of 
novel glassware and cosmetic containers. 

He is an enthusiastic amateur photog- 
rapher and is taking with him several 
thousand feet of motion picture film, and 
plans to bring back technicolor pictures 
of the famed flower fields of France. 


Vidulick Puritan N. ¥Y. Mgr. 
M. G. Vidulich, 


cosmetic — trade, 
manager of the New York office, Puritan 


the 
appointed 


well known in 


has been 


Cosmetics, Inc., St. Louis. 


Charles Jundt Returns 

Charles Jundt, president, Charles of 
the Ritz, Inc., New York, has returned 
from in 
Florida. 


a visit to his country home 


Knight Joins Frosst 


J. M. Knight, formerly with the Upjohn 
Co., has become associated with Charles 
E. Frosst & Co., Montreal. 


Overhamm Starts Leon Duvet 


Leon Duvet, New York, cosinetics, has 
been organized by W. J. Overhamm, for- 
merly treasurer and 
Prince Matchabelli 
that city. 


general manager, 


Perfumery Corp., 


Davis Heads R. & H. 

Charles K. Davis, president, Du Pont 
Viscoloid Co., has been elected president 
and a director of the Roessler & Hass- 
lacher Chemical Co., New York, succeed- 
ing Dr. Hector R. Carveth, resigned. The 
latter had been with the 
company for over twenty-five years. 


associated 


366 





Monsanto Vice Presidents 
H. M. Harker, 
F. B. Langreck, assistant sales manager 


works manager, and 
and former director of purchases, have 
been elected assistant vice-presidents, 
Monsanto Chemical Works. 


Fontannaz Leaves Wm. Porter 

Francis Louis Fontannaz has resigned 
from Wm. Porter & Co., Ltd., Liverpool, 
England. 


Smythe, Argol President 

Ray F. Smythe, formerly vice-president 
and general manager of the Argol Chem- 
ical has been 


Corporation, Baltimore, 


elected president of that company. 


McKesson Directors 


Harvey D. Gibson, president, Manufac- 
turers Trust Co., New York, and George 
M. Moffett, president, Corn 
Refining Co., New York, 
elected members of the board of directors, 
McKesson & Robbins, Inc. 


Products 


have been 


Morris Joins Pfaudler 
Fred B. Morris, formerly of the Glascote 
Co., is now associated with The Pfaudler 


Co. as special sales representative. 


Companies 
Merck Laboratories 


Ground was recently broken for erection 
of a research laboratory building at the 
works of Merck & Co. Inc. at Rahway, 
N. J. The building will be of Colonial 
type, brick structure, with a central sec- 
tion 40 ft. by 80 ft., of two stories and 
basement. On each end of this central 
section will be two one-story wings, 50 ft. 
by 100 ft. The wings will be connected 
with the central section by two one-story 
units, 10 ft. by 38 ft. 

The south wing will be devoted to pure 
or fundamental research, for which three 
Another 
laboratory will be fitted for bio-chemical 


laboratories will be provided. 


research, and there will be an adjoining 
incubator room containing a_ sterilizer, 
incubator, and other necessary equipment. 
In a pharmacological laboratory, physio- 
logical action of chemicals will be in- 
Adjoining each of the lab- 
oratories will be offices for the chemists 


vestigated. 


and pharmacologists in this section. There 
for 


analysis, a micro-balance room, an or- 


will also be a_ laboratory micro- 


dinary balance room and an ice-room. 
The north wing will contain a large 


50 ft. 50 ft., 
suitable for twelve chemists carrying on 


chemical laboratory, by 
applied research and development work. 
In this wing provision will also be made 
for carrying on studies on small scale 
plant operations—the step between re- 
search laboratory and factory. 
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The central section will contain on the 
first floor the offices and private labora- 
tories of the 
dition, there 


research directors. In ad- 
will be an optical and a 
physical laboratory; and a laboratory for 
research on containers for chemicals. 

Here also will be located the library, 
which will be an outstanding feature of 
the building. The ceiling runs up into 
the peak of the roof, giving full height 
for the stacks for books, which will also 
into the attic 
available for this purpose. 


be carried made 
The arrange- 
ment of the library will provide for work 
tables files of 


literature from all over the world. 


spaces 


technical 
The 
work of the librarian and abstractors will 
be carried on in adjacent locations. The 
Patent Department offices will also be 
located on the second floor. 


and complete 


The basement of this section will con- 
tain a constant temperature and humidity 
room, a dark room, a combustion analysis 
laboratory, a glass-blowing room, and a 
carpenter shop. Provision has been made 
also for a chemical and glassware store- 
room, a machine room and a_ battery 
room. 

Merck & Co. Inc.’s decision to carry 
out such an ambitious plan at this time 
the list of 
American chemical companies who have 

to the period of 
diminish their activities 
in research and technical endeavor. 


adds another to growing 


determined not allow 


depression to 


Crystal Chemical in Canada 

Crystal Chemical Co., New York, has 
formed a Canadian subsidiary, Crystal 
Products Co., Ltd., of Canada. 


I. D. A. in Chicago 


Independent Alliance of 


America announces final organization of a 
Chicago unit comprising over 225 stores. 
tw) DP 


Druggists’ 


The grand opening sales of this unit will 
be staged during the latter part of April. 
Expansion activities will be continued 
until the quota of 100 qualified stores is 
Frank Grimes, 
president. William Wagner is in charge 


reached according to J. 


of purchasing in Chicago. 


Naef Gives to Columbia 

The organic laboratories of Columbia 
University have just received from M. 
Naef & Co. of 


through the courtesy of their American 


Geneva, Switzerland, 
agents, Ungerer & Co., New York, a very 
beautiful display cabinet exhibiting two 
hundred and twenty-five uniformly bot- 
tled labeled samples of Naef & 


Co. products. This splendid collection 


and 


of fine perfumes and synthetic organic 
from world famous 
house is now on exhibition in the research 
the fifth floor 
Building, Columbia 


chemicals such a 


organic laboratories, on 
of the Chandler 
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DLAIMAR, LID. 


Distillers of 


Essential Oils and Fruit Essences 
PERTH, W. AUSTRALIA 


Sandalwood Oil Guaranteed Genuine. 
Araucaria Oil A semi-solid natural aromatic 


with a warm rosy odour. 
Massoia Bark Oil Resembling Clove but more spicy. 


Huon Pine Oil 95% Methyl Eugenol. 

Eucalyptus Oil All Grades and Varieties. 

Otte Boronia (Concrete) Australia’s own Flower. 
Gum Acroides: Gum Kino 





Ask for Samples and Quotations 


THE IMPERIAL EXPORT COMPANY, Ine. 


American Agents 
11 Moore Street Tel.: WHitehall 4-7622 New York City 
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University, where they may be seen by 
those interested. 

As these laboratories are constantly 
engaged in investigations in the perfume 
field, such a collection is a real inspiration 


to the research workers 


U. S. I. Elects Loebenberg 

A. L. Loebenberg has been elected vice- 
president, U. S. Industrial Chemical Co., 
Inc., New York. He is well known in the 
chemical industry with which he has been 
identified in important executive capac- 
ities for many years. A graduate of the 
Massachusetts Institute of Technology, 
he was formerly director of manufacture 
and subsequently vice-president in charge 
of sales of the National Aniline & Chem- 
ical Co. Inc. 

He was previously plant manager of the 
Beckers Aniline & Chemical Works, Inc., 
which was developed into one of the most 
important factors in the American dye- 
stuffs 
More recently he has 


and organic chemical industry. 


acted in the ca- 
and = general 
manager of subsidiaries affiliated 
American Machine & Metals Ine. 


pacities of vice-president 


with 


Thurston & Braidich Buys 
Thurston & Braidich, New York, has 


purchased the gum department of Pater- 
son, Boardman & Knapp, that city. The 
former company has for many years 
featured the sale of arabic, tragacanth and 
karaya gums, and vanilla beans, and the 
recent. purchase enlarges its operations 


in these fields. 


Amer. Potash Expands 

American Potash & Chemical Co., New 
York, has completed erection of a third 
manufacturing unit at its plant and 
refinery at Trona, Calif., thus increasing 
its borax production capacity to 80,000 


tons per year. 


Sefton Chicago Division 


Sefton National Fibre 
Louis, has organized a Simpson division 


Gan: oe... St: 


in Chicago, under the supervision of 
Simpson, Inc., that city. 


Metal Litho Corp. 


Metal Litho Corp., Brooklyn, has been 
organized to take over the Metal Litho- 
graphing Co. and Standard Tin Can Co., 
both of that city. Alfred E. Bruns, for- 
merly president and general manager, and 
until 1929, chairman of the board, Metal 
Package Corp., is president and general 
manager of the new corporation, while 
Dawson is and 


Raymond I. secretary 


treasurer. 


M. A. V. Cosmetics 


M. A. V. Cosmetics Manufacturing Co. 
has been organized in Los Angeles by 


Michael A. Vassiliades. 
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Pfunder to Expand 

What is described as the first step in a 
program to build up a large pharmaceu- 
tical organization with F. H. Pfunder, Inc., 
Minneapolis, as the nucleus has been 
made with the formation of Parks Prod- 
an affiliate company, which 
Pedrex 


ucts, Inc., 
took 
Laboratories of Chicago. 

Karl F. Metcalf, former president of 


the Pedrex become 


over the business of the 


Laboratories has 





E. B. Metcalf 


president of Parks Products and execu- 


tive vice-president of the Pfunder organ- 
ization, the other officials of which are 
Sewell D. Andrews, president; William EH. 


Martin, secretary-treasurer, and C.F. 
Peterson, assistant secretary and_ sales 
manager. 





Phoenix Cap Patent 
Phoenix-Hermetic Co., 
nounces that the patent for the S. 
has been allowed. The number is 1,849,976 
March 15, 1932. 


Higdon, advertising 


Chicago, an- 
T. Cap 


date of allowance 
According to H. J. 
manager, this new cap is quite definitely 
the most important improvement that has 
been made in metal Screw Caps since the 
C. T. and Capitol Caps were brought out. 
The C. T. and Capitol Caps were also 
Phoenix developments. 

The Phoenix-Hermetic Co. feels that 
the Phoenix S. T. Cap fills the demand, 
and an ever-growing one, for a straight- 
sided closure of standard design and un- 
breakable material, and that it provides a 
closure which seals and reseals securely 
and positively, which is supplied with 
tested liners for every product packaged 
in glass—and which is made by an 
organization with many years of experi- 
ence sealing perishable and elusive 
products. 

Being made of tin plate the Phoenix 
S. T. Cap is said to be less expensive than 
covers which are formed of other metals 
and Yet with the aid of 
decorative coatings, lacquers, crystal 
finishes and flat varnish the appearance 
of other and materials may be 
satisfactorily And 
other decorative effects may be produced 
which are not possible with other metals. 


materials. 


metals 


reproduced. many 
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Tacoma Drug Buy Osmers 

Tacoma Drug Co., drug wholesaler, Ta- 
coma, Wash., has acquired the Osmers 
Drug Co., Seattle, Wash., and has merged 
the latter with its dis- 
continuing the Seattle office of the merged 
company and transferring all merchandise 
and accounts of the Osmers company to 
Tacoma, where the Tacoma Drug Co. 
will continue the Osmers business. Trade 
territory of the Osmers company will be 
regularly solicited thereafter by the 
Tacoma Drug Co. with the same sales 


own. business, 


force. 


Patch Elects Officers 

E. L. Patch Co., 
the following officers for the coming year: 
president and treasurer, Ralph R. Patch; 


Boston, has elected 


vice-president, James A. Patch; secretary, 
Hutchins; assistant treasurer, 
Lister; directors: Ralph R. 
Patch, James A. Patch, George Y. 
Hutchins, William S. Lister, Harry W. 
Byron, Charles Wesley Dunn, Edgar W. 


George Y. 


William S. 


Emery. 

At a meeting of the board of directors 
held at the close of the stockholders’ meet- 
ing the usual dividends on both the pre- 
ferred and common stock of the company 


were declared. 


Givaudan, Bowling Champ 

The Givaudan-Delawanna factory bowl- 
ing team won the Passaic, N. J. Y. M.C. A. 
Industrial League Bowling Champion- 
ship on Wednesday, March 17, by de- 
feating the strong U.S. Rubber Co. Team, 
by two straight games, one by six pins, 
and the other by two pins. 

The match was closely contested, being 
easily one of the most exciting of the 
season. The U. S. Rubber Team was 
leading by 37 pins up to. the anchor men 
in the match, when Zoon the 
Givaudan-Delawanna struck out 
three in succession thereby clinching the 


second 
star 


game by two pins. ;, 
A large silver cup was the trophy pre- 
sented to the winning bowlers. 


Art Tube Appoints Lester 

Art Tube Co., Irvington, N. J., has ap- 
pointed J. W. Leser & Co., Los Angeles, 
as Pacific coast representative. 


Colgate Buys Binder & Ketels 

Colgate-Palmolive-Peet Co., Chicago, 
has purchased a large interest in Binders 
& Ketels, German soap manufacturer. 
The name of the consolidated firm is 
Palmolive, Binder & Ketels. 


Auto. Paper Mach. Defends Patent 

Automatic Paper Machinery Co., Inc., 
manufacturers of ‘‘Cut-Rite Waxed Paper”’ 
and a subsidiary of R. B. Davis Sales Co., 
has just been awarded a court decision 
Products Co., whose 


over Menasha 
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PLYMOUTH 
RAW MATERIALS 












@ The Standard of Excellence 
for more than 30 years 






FOR TOILET POWDERS 


Zinc Stearate, U. S. P. 
Magnesium Stearate 
Rice Starch (Java) 
Zine Oxide, U. S. P. 
Magnesium Carbonate, U. S. P. 


Kaolin 


Italian Tale 












FOR TOILET CREAMS 


Crystal ““E’’ Cream Oil 
Beeswax, white, U. S. P. 
Cirine Wax 
Stearol 
Lanolin (Anhydrous) 
Petrolatum (Solid) 

Paraffin Wax 
Spermacetti 
Ozokerites 
Thoreps—The New Absorption Base 












@ If you want the very highest quality, use 
Plymouth materials. Samples and prices are 
yours for the asking. Our laboratory will gladly 


co-operate with you in developing any special 


qualities you may desire. 













M. W. PARSONS 


Imports 
and 


Plymouth Organic Laboratories, Inc. 
55 ANN STREET NEW YORK, N. Y. 
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ALUMINUM 
CHLORIDE 
ANHYDROUS 


Compare 
the Resulial 


E. C. KLIPSTEIN & SONS CO. 


INCORPORATED 
Manufacturers of Synthetic 
Organic and other Chemicals 
Sales Offices: 


EMPIRE STATE BUILDING 
New York, N. Y. 
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“‘Waxtex” package violated the patent 
on the ‘“Cut-Rite’” box which has a 
special patented metal cutter. 





Givaudan Safety Record 


N. J. State Department of Labor has 
awarded a_ perfect safety record to 
Givaudan-Delawanna factory at Dela- 
wanna, N. J. for 1931. This is the second 
consecutive year that this certificate, 
awarded in an Inter-Plant Safety Contest, 
has been received, and it represents no 
loss of labor time through accidents for 
the entire year. 

Bowling Champs 

Empire Metal Cap Co., Brooklyn, 
aided and abetted by General Felt 
Products, Inc., also of Brooklyn, won first 
prize this year in the Bush Terminal 
Bowling League. A. Merolle, president 
of Empire Metal Cap, president at the 
league’s annual banquet March 29, and 
Robert Newbold of General Felt, ad- 
dressed the gathering. 





Adams Chem. Lab. 

Adams Chemical Laboratories, New 
York, cosmetics, has established a plant 
and sales office in Hollywood. 





A. M. A. Rejects 


SQUIBB’S ADEX 

Squibb Adex Tablets 10 D, manufac- 
tured by E. R. Squibb & Sons, because 
the application of a proprietary name for 
this product is not in the interest of the 
medical profession or the public. 


IDOXYBENZOATES 
Iodoxybenzoates because of lack of 


evidence of the usefulness of the drug. 


BISO-CY MOL 

A basic bismuth salt of camphocarboxy- 
lic acid (camphor-3-carboxylic acid) having 
the probable formula (Ci9H,;;0CO- 
O)2BiOBi(Ci90H;s;0COO)OH. It contains 
between 37 and 40 per cent. of bismuth. 
Actions and Uses.—Bismo—cymol is pro- 
posed as a means of obtaining the sys- 
temic effects of bismuth in the treatment 
of syphilis (see general article, Bismuth 
Compounds, New and Nonofficial Rem- 
edies, 1931, p. 94). Manufactured by 
Abbott Laboratories, North Chicago. 
U. S. Patent applied for. U. S. trade- 
mark applied for. 


DIPHTHERIA TOXOID 

Diphtheria Toxoid (See New and Non- 
official Remedies, 1931, p. 370). The 
National Drug Co., Philadelphia. 
BREWER’S YEAST 


Mead’s Powdered Brewer’s Yeast (See 
Revised Supplement to New and Non- 
official Remedies, 1931, p. 18). 
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PNEUMOCOCCUS SERUM 
Antipneumococcus Serum (See New and 
Non-official Remedies, 1931, p. 357). 
Mulford Biological Laboratories, Sharp 
& Dohme, Philadelphia and Baltimore. 


POLLEN ANTIGENS 
Pollen Antigens-National (See New and 
Nonofficial Remedies, 1931, p. 29). 


DECHOLIN 

Dehydrochloric Acid.—An _ oxidation 
product of cholic acid derived from 
natural bile acids. Actions and Uses. 
Decholin is proposed for use in functional 
insufficiency of the liver; to outline the 
bile ducts at operation and in relieving 
the possible occurrence of some of the 
postoperative symptoms; in cholecystog- 
raphy, to accelerate the appearance of 
the gallbladder shadow and to hasten 
removal of residual tetraiodophenolphtha- 
lein from the biliary apparatus; in cardiac 
decompensation with hepatic congestions, 
cirrhosis of the liver and similar dis- 
turbances of hepatic function with ascites. 
Manufactured by J. D. Riedel-E. de 
Haen, A. G. Berlin, Germany (Riedel-de 
Haen, Inc., New York, distributor). No. 
U. S. patent. U. S. trade-mark 266,217. 


DECHOLIN SODIUM 

Sodium Dehydrocholate.—The sodium 
salt of dehydrocholic acid. The actions 
and uses of decholin-sodium are the same 
as those of decholin. Manufactured by 
J. D. Riedel-E. de Haen, A. G. Berlin, 
Germany. (Riedel-de Haen, Inc., New 
York, distributor). No U. S. patent. 
U.S. trade-mark 266,217. 


TUBERCULIN DENYS 

Tuberculin Denys (See New and Non- 
official Remedies, 1931, p. 369). The 
Cutter Laboratory, Berkeley, Calif. 


A. D. A. Accepts 


TRICHLORETHYLENE 
Trichlorethylene and Trichlorethylene- 

Calco, the latter manufactured by Calco 

Chemical Co., Inc., Bound Brook, N. J. 


PROCAINE 
Procaine Tablets and Procaine-Epine- 


phrin Tablets, manufactured by Novocol 
Chemical Co., Brooklyn, N. Y. 





Fisher Joins Max Factor 

Dr. Paul E. Fisher, formerly with 
McKesson & Robbins, Inc., Bridgeport, 
has become chief chemist, Max Factor 
& Co., Hollywood. 





Crowley Portrait in Exhibit 

A portrait of Charles E. Crowley, vice- 
president, Alsop Engineering Co., New 
York, painted by Alfred Everitt Orr, is 
among the portraits of Americans by 
American artists, on current exhibition at 
the Anderson Galleries, that city. 
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Dinner to Riedweg 

Givaudan-Delawanna Inc. gave a fare- 
well dinner to Jacques Riedweg before he 
sailed on the Bremen March 8th. Mr. 
Riedweg has made three separate trips to 
this country in as many years and has 
won many friends among the soap and 
cosmetic manufacturers throughout the 
United States and Canada. Representing 
L. Givaudan & Cie, associates of the hosts 
at the dinner, he always brings new 
products, creations of the Geneve and 
Paris laboratories, for the perfumer and 
soap maker. Arriving in the late Fall, he 
has travelled from coast to coast, from 
Canada to Texas calling on the trade with 
the local representatives of Givaudan- 
Delawanna. 

The dinner was held at the Hotel 
Brevoort, and was attended by only the 
executives and department heads of the 
New York office and the factory at 
Delawanna, N. J. As a token of personal 
friendship, the attending members pre- 
sented Mr. Riedweg with a silver and 
mahogany desk ink stand. The dinner 
was a congenial get-together affair, free 
from all speeches save a short presentation 
of the gift by Dr. Eric C. Kunz, executive 
manager, and an acknowledgment by 
Mr. Riedweg. 


Frascati Returns 

Dr. A. T. Frascati, head of the perfume 
laboratory, Ungerer & Co., New York, 
has returned to that city after an ex- 
tended trip throughout the middle west 
and south. 


Dr. Miles in California 


Dr. Miles California Co. reports that 
2,800 dealers in that state have agreed to 
price maintenance terms. Penalty for 
violation of contract is damages to the 
sum of $50, plus 10 per cent. of each sale 
made in violation of any provision of the 
agreement. About 3,747 dealers were 
sent these price-maintenance contracts. 








Owens-Illinois Buys * 

Owens-Illinois Glass Co., Toledo, has 
purchased Illinois Pacific Coast Co., at 
reported purchase price of $5,625,000. 
“Phoenix Flame” Grows 


The ‘Phoenix Flame,” published by 
the Phoenix-Hermetic Co., Chicago, has 
increased its page size to 734” by 1014”, 
to permit better reproductions of photo- 
graphs and a larger and more readable 
type. Each issue promises something new 
in typographic layout and design. The 
March issue is an outstanding example of 
effective use of photography and is re- 
markable for the number of drug and 
cosmetic articles contained in it. Charles 
S. Downs writes on merchandising ‘“‘Ha- 
liver Oil;’’ H. S. Grove of Studio Cosmetic 
Co., writes of Hollywood as a cosmetic 
center, and there is a historical sketch of 
the J. R. Watkins Co. 
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Purity 


The U.S. P. X. provides four safeguards 
for buyers of PETROLATUM LIQ- 
UIDUM. They are tests for ACID, 
ALKALI, SULPHUR COMPOUNDS 
and CARBONIZABLE substances. 
ALBINOL Genuine Imported Mineral 
Oil tests as follows: 


ACID ALKALI 


NEGATIVE NEGATIVE 


SULPHUR 
COMPOUNDS 


NEGATIVE 


CARBONIZABLE 


Substances 
PASSES GOOD 


The latter test is probably the most 
important. The U.S. P. X. prescribes in 
the last named test that the C. P. Sul- 
phuric Acid used in the test must not 
turn darker than ‘‘Pale Amber” and that 
the OIL remain unchanged in color. 

In testing “ALBINOL” the C. P. Sul- 
phuric Acid used does not even approach 
a ‘Pale Amber” and except for a “slight 
haze’’ remains the same color as originally. 
It is therefore MUCH BETTER than 
U.S. P. A comparative test against other 
oil is welcomed. 


Schliemann Companies, Inc. 
53 Park Place, New York, N. Y. 
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PACK-URGES 


by “Duff” Gordon 


Package Trends 


The latest trends in packaging are significant 
in that they afford manufacturers still greater 
economies and greater consumer appeal. Good 
packages need cost no more—frequently cost 
less. Apart from construction, packages must 
appeal to the eye, yet the average group of 
cosmetic products, while smart appearing, is 
monotonous in its sameness. 

a e ® 


Are Tubes Packages ? 


The answer is “Yes’—yet with millions of 
collapsible tubes in daily use, little originality 
has ever marked their design. . . One notable 
exception is the Williams Shaving Cream tube 
with its inimitable little “Captive Cap” which 
refuses to get lost. The National Collapsible 
Tube Co., creators of the “Captive Cap,” are 
also featuring two other cap devices of genuine 
merchandising possibilities, obtainable in all 
colors of molded plastics. 

@ ® 


Something New in Toiletries 


The sales-compelling beauty of complete 
ackages is admirably achieved by W. J. Over- 
oman in his presentation of the new Léon 
Duvet treatment line. An effect of complete 
unity is effected through the combination of 
Box, Label and Container. . . even the vanity 
case carries out the unusual color scheme. Those 
who believe that there are no new ideas left 
should see these packages (Boxes by Young 
Brothers). 

e e :) 


Consider the Label 


We have seen names on labels with as much 
individuality as if listed in the telephone di- 
rectory and just about as noticeable. . . shoddy 
labels sent out by otherwise thoughtful houses 
with good products. Your Product-Your Trade- 
mark-Your House—all should be summed up 
in the label. Delegate its design and manu- 
facture to a specialist. . . Send it to us. 

e 3 e 


Sampling Campaigns 


Cosmetic manufacturers whose products are 
in cream form are swinging more and more to 
the adoption of tubes for their sampling work. 
Tubes are light in weight, less costly than any 
other container and need less care in handling 
and mailing. Cuticura, Sylpho-dine and Williams 
reproduce their regular tubes in small sample 
sizes with gratifying results. . . Equally im- 
portant in a sampling campaign is the mailing 
box. A good mailer gives your product the 
proper entree and insures its safe arrival. . . 
Sample size collapsible tubes and ‘‘Go-Safe”’ 
mailing boxes are our specialty. 

3s e e 


The A. M. T. A. Convention 


The American Manufacturers of Toilet 
Articles meets in annual convention again at 
the Hotel Ambassador, New York, April 26th, 
27th and 28th. Frank Lynch again heads the 
Entertainment Committee. . . Enough said. . . 
We'll be seeing you there. 


**Pack-Urges”’ is issued occasionally in the in- 
terests of better packages. If you wish to receive 
it regularly it will be sent free upon request. 
Address: H. R. M. Gordon—A Complete 
Packaging Service—331 Madison Ave. (Phone 
Murray Hill 2-1745) New York. 


*Copyright and trade-mark applied for. 
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Harrah Laboratories 


Harrah Laboratories, Charleston, W. 
Va., cosmetics, has been established by 
L. O. Harrah, who for the past thirty 
years has been connected with — this 


industry. 


New Products 


SYMETRO 

Metro Products Co., Detroit, announces 
that Harold F. Ritchie & Co., Inc., has 
become sales representative for its new 
product, “Symetro,” described as an ex- 


ternal reducing lotion. 


“DENTAL 33” 

Hewitt Laboratories, Inc., New York, 
has been organized with offices at 110 
West 42 st., that city, to manufacture and 
market a new product, “Dental 33,” a 
preparation designed to check bleeding of 
the gums and strengthen gum tissue. 
Schieffelin & Co., also of that city are 
handling distribution. 


PETALIS 
George C. V. Fesler, Inc., St. Louis, is 
marketing a new cleansing liquid for all 


cold cream purposes, “Petalis.” 


HELENA HAIR 

Helena Hair Preparations, New York, 
has developed two new products, “Pine 
Oil Shampoo” and “Vitamin D Dandruff 
Lotion.” 


COMETS 

Rem-Hay Laboratories, Cleveland, is 
marketing a new laxative of sugar-coated 
epsom salts, “Comets.” 
VIT-A-SONG 

Heger Products Co., St. Paul, is market- 
ing a cod liver oil bird food called ‘‘Vit- 


” 


A-Song. 


ANEG 


Lanzette Laboratories, Chicago, — is 


featuring a new shampoo containing 


fresh egg yolk called “Aneg.” 
LAKRO 

Lakro Co., New 
manufacture — hair 
under the name “Lakro.” 
DJER KISS COMBINATION 


Vadsco Sales Co., New York, is market- 


York, has been r= 


ganized to coloring 


ing a new combination “Jour et Nuit 


Djer Kiss’ package, containing — the 
standard package of powder for daytime 
use, and a new addition to the line 


*Nuit-Night,”’ a powder for use at night. 


BATH SALTS 

R. A. S. Laboratories, New York, is 
introducing a product called ‘Surprise 
Bath Salts,” which not only perfume the 
bath but also tint the water a delicate 
rose color. The salts are packed a dozen 
envelopes to the box, and the company 
is employing house-to-house distribution. 


372 


HORMONE CREAM 


Amco Laboratories, Dayton, cosmetics, 
is marketing a new product called *Hor- 


, 


mone Cream.’ 


Removals 


CHURCH & DWIGHT 

Church & Dwight, Inc.. New York, 
manufacturer of bicarbonate of soda and 
sal soda, has moved its offices from 80 
Maiden Lane to 70 Pine street that city. 


COMPAGNIE PARENTO 

Compagnie Parento, Inc., Croton, N. Y. 
announces removal of Chicago office to 
5748 North Campbell ave., that city. 


DORALDINA 
Doraldina, Inc., Hollywood, cosmetics, 


announces removal into new headquarters 


at 819 North La Brea ave., that city. 


J. L. HOPKINS 
J. L. Hopkins & Co., New York, an- 
nounces its removal as of May 1 to new 


offices at 220 Broadway, that city. 


HYMAN & HYMAN 
Hyman & Hyman, Inc., New York, 
cosmetics, announces removal of its 


offices to 444 Madison ave., that city. 


J. MANNHEIMER 

J. Mannheimer, New York, announces 
removal of his offices to 10 Greene st., 
that city. Telephone Canal 6-6890. 


MEHT & DANIEL 

Meht & Daniel Corp., New York, an- 
nounces removal to 129 Fulton st.. that 
city. 


PRIMROSE HOUSE 
Primrose House, Inc.. New York. cos- 
metics, announces removal to 16 Cooper 


sq.. that city. 


VELVETINA 

Velvetina Co., Inc., Omaha. cosmetics, 
announces removal to new quarters at 
1408 Howard st., that city. 


RENAUD ET CIE. 
Renaud et Cie of America. New York, 
cosmetics, announces removal to Ll West 


12 st., that city. 


SHERKA CHEMICAL CO. 

Sherka Chemical Co., Inc., New York, 
announces removal of its offices to 75 
West st., that city. Telephone Bowling 


Green 9-74182. 


SCHERING CORP. 

Schering Corp., New York, announces 
its removal to new offices at 75 West st., 
that city. 
9-7 182. 


Telephone—Bowling Green 
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Booklets 


CARGILLE BOXES 

R. P. Cargille, New York, has issued a 
new circular No. 10 describing new models 
which have been added to the line of 
“Sample Storage Boxes.” 


GIVAUDAN PRICE LIST 
Givaudan-Delawanna, Inc., New York, 
has issued a price list of aromatic products, 
designated as No. 8 and dated March 1932, 
which may be obtained by addressing 
the corporation at 80 Fifth avenue, that 
city. The list has been prepared in a 
highly attractive manner, finely illustrated, 
printed on heavily coated paper and 
bound with heavy flexible cover in pam- 
phlet form. The price list covers the entire 
range of products manufactured by the 
company including synthetic aromatic 
products, Givaudan specialties, natural 
essential oils, artificial essential oils, 
terpeneless essential oils; absolute, soluble 
and oleo resins, special perfuming oils, 
flavor products, insecticide and deodorant 
perfuming oils, and industrial deodorant 


oils. 


ODOR REMOVAL 

Industrial Chemical Sales Co., Ince., 
New York, has issued a new booklet on 
“Taste and Odor Removal in Water 


Dit ne , 
Copies are obtainable upon 


Purification.’ 
request. 
POLAK & SCHWARZ 

Polak & Schwarz, Ltd., Zaandam, 
Holland, has issued a 100-page catalog of 
its products, giving names, uses, prices, 
carefully 


short descriptions, ete., in 


itemized lists. Copies may be obtained 


upon request. 
R. & H. PERBORATE 

Roessler & Hasslacher Chemical Co., 
Niagara Falls, N. Y., has issued two new 
booklets 


borate” and the other on ‘*Properties and 


one on ‘Uses of Sodium Per- 


Uses of Peroxygen Compounds.” Copies 


may be obtained upon request. 


Phillips Loses to McKesson 


The long controversy which has been 
going on in the courts for some years 
between McKesson & Robbins and the 
Charles H. Phillips Chemical Co. over 
the right to register as trade-marks the 
name milk of magnesia, and its Spanish 
equivalent leche de magnesia, hs now 
been finally settled. On March 21 the 


U. S. Supreme Court refused to review , 


the decision of the Circuit Court of 
Appeals in New York City, in favor of 
McKesson & Robbins. By this decree the 
decision of United States Judge Thomas of 
Connecticut has been aflirmed. which 
decision declared the registrations, of these 
names by the Phillips Co. to be invalid. 
It also authorized their cancellation in the 
Patent Office. 
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Biack PsyLiiumM SEED 
BLONDE PsyLLium SEED 
KARAYA Gum 


Direct shipments from point of origin in lots of 
one or more tons. Immediate deliveries from 
our New York stocks. Write or wire for offers. 





COMPAGNIE NATIONALE DES ALIMENTS NATURELS 


27 West 20th St., New York 
Cable Address: ‘“‘Gelschaft,’”” N. Y. Phone: WAtkins 9-7768 


Marseille, France Avignon, France 


67 Rue de La Palud Les Tris 113 Chemin de ]’Arrousaire 
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CALCIUM GLUCONATE 


Medical opinion has definitely 
established Calcium Gluconate as the best form | 
for the administration of calcium. 


one 























Rohm and Haas’ Calcium Gluconate, C. P., is 


without taste and easily assimilated when taken 





by mouth and it produces no irritation when | 
injected. In addition, its fine microcrystalline struc- 

ture results in especially satisfactory suspensions | 
and rapid solubility. 


Rohm & Haas Co., Inc. 


222 W. Washington Square 


Philadelphia, Pa. 
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The Phillips company secured the regis- 
tration of these names many years ago 
by declaring that they had been the ex- 
clusive user of the name milk of magnesia 
from 1895 to 1905, and hence were en- 
titled to register these names. The court 
held that this was not the fact. 


Dunn Argues - Armand 


Dismissal of the resale price main- 
tenance charge against the Armand Co., 
Des Moines, cosmetics, was asked of the 
Federal Trade Commission in Washington, 
on March 23, by Charles Wesley Dunn, 
counsel for that firm, on the grounds that 
not only had the evidence failed to 
support the charge made but also that the 
element of unfair competition demanded 
by the Clayton Act was missing. 

The case was brought before the full 
commission upon the petition of the 
company for dismissal of charges after 
the trial examiner, W. W. Sheppard, 
filed a report adverse to the commission 
on the ground that the evidence presented 
did not support the complaint. 

Counsel for the company argued that 
aside from the merits of the issue, the 
commission has failed to show where a 
competitor was injured by the resale 
price policy of the Armand Co., and, 
consequently, under the decision of the 
Supreme Court in the Raladam case, the 
complaint should have never been lodged. 


McKesson and E. |g, 


An amended complaint has been issued 
by the Federal Trade Commission against 
McKesson & Robbins, Inc., charging 
violation of the Clayton anti-trust act in 
purchasing stock of competing wholesale 
drug concerns. 

The original complaint was issued in 
December, 1929, charging an illegal con- 
solidation of twenty-eight wholesale drug- 
gists. To this McKesson & Robbins 
replied, declaring among other things, 
that most of the companies purchased 
do no interstate business, that most of 
the others do not do business in the same 
States, and that in the where 
affiliated companies do interstate busi- 
ness in the same State their combined 
business is far short of a monopoly. 

The amended complaint, issued March 
17, deals with the acquisition of stock of 
fifty-six wholesale drug concerns in all 
parts of the country and goes into con- 
siderable detail in describing the cor- 
porate history of these various sub- 
sidiaries and in showing just how each 
one competed with certain others of the 
group before they came under common 
management. In addition, the amended 
complaint charges that each of the sub- 
sidiaries was the largest wholesale drug 
house, or one of the largest in one of the 
most important wholesaling cities of the 
country, and that by its stock ownership 
McKesson & Robbins controls a substan- 
tial part of the entire volume of the 
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cases 


wholesale drug business done in the 
United States, has become the largest 
single wholesaler of articles usual to the 
drug trade, and has substantially lessened 
competition, restrained commerce, and 
tended to create a monopoly in many of 
the sections where it operates. 


Scott and Bowne Sued 

Minority stockholders of Scott & 
Bowne, Inc., Bloomfield, N. J., petitioned 
Vice Chancellor Backes, March 16, in 
Newark, N. J., applying for the appoint- 
ment of a receiver. The petitioners, 
Clara B. Childs, Marion B. Aschenbach, 
B. B. Smith, and Walter B. Platt, charged 
that ‘‘secret profits’? had been extracted 
from the company by a group which 
obtained its control in April 1931. Those 
named as defendants in the petition were 
Harold F. Ritchie, Floyd M. Shoemaker, 
Clayton Shoemaker, Albert Caine, Charles 
Fowler, W. A. Armstrong and Guy F. 
Shoemaker. 


Kruschen Salts and F. T. C. 


Federal Trade Commission has started 
taking testimony in its case against E. 
Griffith Hughes, Rochester, N. Y., in 
which it charges unfair methods of com- 
petition in selling ‘“Kruschen Salts” and 
““Radox Bath Salts.””. The company had 
sought injunctions in the Federal courts 
in Washington to prevent public record 
in the case, but its petitions were denied. 





Drugs in Cal. Grocery Stores 

A temporary injunction secured by 
Scott & Gilbert, San Francisco, pro- 
hibiting the California State Board of 
Pharmacy from stopping sale of certain 
drugs and medicines by certain general 
and grocery stores, has not been sustained 
by Superior Judge Julian Goodell, in 
that city, but in his decision he recom- 
mended that the case be carried to the 
Supreme Court of the State. About 
sixty items were included in the list 
which the company had sold to various 
retail outlets other than drug_ stores. 
Included were zinc oxide plaster, salt- 
petre, hydrogen peroxide, cod liver oil, 
and various proprietary medicines. The 
State Board of Pharmacy maintained 
that the enumerated items could not be 
sold except under the direct supervision 
of a licensed pharmacist. 





Upjohn Loses “U-Co.” Case 


Upjohn Co., Kalamazoo, Mich., has 
lost a second attempt to prevent Jend 
Drug Co., Baltimore, from using trade- 
mark, “‘U-Co.,” on a medicine for colds 
and other ailments. 





Tann-Menthol Increases 


Tann-Menthol Co., Inc., Tulsa, has 
increased capital stock from $105,000 to 
$300,000. 
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Stocks Down 


Prices of common stocks of drugs and 
cosmetics companies dropped steadily 
through March, reaching a low for the 
year in the week ending April 6, according 
to the stock price indexes of the Standard 
Statistics Co., New York. Prices of the 
common stocks of 351 miscellaneous in- 
dustrials followed a similar trend. De- 
tailed figures covering both indexes are 
given below: 


Drugs and cosmetics 351 ae 
8 57. 


Mar. 7.3 2 

16 85.8 52.8 

23 «82.9 51.7 

30 =81.5 50.6 

Apr. 6 72.4 44.3 

1932 High 88.3 57.2 

Low 72.4 44.3 

1931 High 133.8 114.7 

Low 82.4 51.4 
Correction 


Due to an unfortunate error in the 
make-up of our financial news pages last 
month, the last two paragraphs of the 
report on American Home Products Co. 
were inadvertently placed under the 
Drug, Inc., report thus giving the im- 
pression that John Wyeth & Bros., 
Philadelphia, and Saltrates, Inc., has been 
purchased by Drug, Inc., while, as a 
matter of fact, these firms have no con- 
nection whatever with Drug, Inc. The 
complete report should read as follows: 

American Home Products Co. reports 
for year ended Dec. 31: Net profits after 
depreciation, taxes and foreign exchange 
adjustments, substantially $500,000, the 
minor portion of which occurred in the 
last half of the year. The net compared 
with a net of $21,123,430, or $6.03 a share, 
in 1930. 

The company has continued the policy 
of purchasing desirable businesses of 
proven earning power, and during the 
year acquired the formulas and_ trade- 
rights to Saltrates, Inc., manufacturer of 
proprietaries, and the business of John 
Wyeth and Brothers, Inc., Philadelphia, 
the first pharmaceutical manufacturer 
established in the country. 

The company has constructed a new 
plant in Chicago, known as ‘The Petro- 
lagar Medical Center,” and embracing 
100,000 square feet of floor space, or 
sufficient to house all of the company’s 
Chicago manufacturing operations. In- 
stallation of a modern laboratory and 
manufacturing machinery has been prac- 
tically completed and several units began 
manufacturing before the close of the year. 





Armstrong Buys Stock 


Stockholders of the Armstrong Cork 
Co. have authorized the company to buy 
back from officers and employees 24,000 
shares of stock at $25 a share. New 
directors elected include A. P. Greeb, 
W. R. Hill, Charles L. McCune, Frank 
B. Ingersoll and Fowler Manning, pres- 
ident of ‘athe Smith-Carona Typewriter 
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HUISKING 





SANTONINE, U. S. P. 


Cop Liver On 
PEDER DEVOLD BRAND 


(Trade Mark Registered) 
Highest Grade Medicinal 
Practically free of odor and taste. 
Richest in Natural Vitamins. 


Acid Citric Manna 

Bay Rum Mannite 

Camphor Menthol 

Chalk Precip. U. S. P. Psyllium Seed 
Cinchona Bark Quills Quicksilver, Virgin 


Cocoa Butter, U.S P. 
Copper Sulphate 


Quinine Bisulphate 
and Sulphate 


Ephedrine Saffron, American 
Haarlem Oil-- Spanish 
“Klaas Tilly” Sal Ammoniac, Lump 
Kamala Sulfur, Precip. U. S. P. 
Lithol Thymol 
Magnesia Carb. Witch Hazel 
U. S. P. Blocks Zinc Oxide, Hubbuck’s 


CHAS. L.HUISKING & CO., Inc. 


155 Varick Street New York City 




















PROTEGIN X 


An Absolutely Odorless 
ABSORPTION BASE 


having none of the objec- 








tionable features of lanolin 
but all of its benefits 


RECOMMENDED AS A BASE FOR 


TISSUE CREAMS 
COLD CREAMS 
ALL PURPOSE CREAMS 
OINTMENTS 


Formulae and Sample on Request 


TH. GOLDSCHMIDT CORP. 
68 Beaver Street New York, N. Y. 























BEEHIVE BRAND 
BEESWAX 


Absolutely Pure 
and 


Sun-bleached 


Stearic Acid— Red Oil 
Glycerine—Ceresine 
Spermaceti 


WILL & BAUMER CANDLE CO, Inc. 


Syracuse, N. Y. 
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MYSORE GOVERNMENT 


Sandalwood 
i Oil -- 





Distilled from 
Santalum Album 


INSIST ON ORIGINAL 
CANS AND CASES 


Agents for the 
United States and Canada 


W. J. BUSH & CO. 


(Incorporated) 
Essential Oils | | | | 
New York 














Chicago National City, Calif. Montreal 
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Company. They succeed H. A. Truslow, 
William H. Pfahl, Herman A. Busch, 
H: J. Bucknall and William H. Robinson. 


Earnings 

AMERICAN COMMERCIAL 

Alcohol Corp.., 
year ended Dec. 31: Loss, after charges 
and depreciation of $597,651 against net 


American Commercial 


loss after expenses, depreciation and de- 
duction of $534,403 provision for reduc- 
market 
Against the 
been 


tion of inventories to values, 
$178,022 in previous year. 
reserves of $1,098,201 
charged $711,115 consisting of $145,326 
values, $72,670 


there has 


reduction in inventory 
amortization of organization expenses, 
miscellaneous items totaling $36,484 and 
$156,636 for 


ordinary depreciation in 1931. 


obsolescence and extra- 


J. T. BAKER 

J. T. Baker Chemical Co. has declared 
the regular quarterly dividend of 134 per 
cent. on the 7 per cent. cum. Ist pref. 
stock, par $100, payable Mar. 30° to 
holders of record Mar. 16, but took no 
action on the quarterly dividends of 134 
per cent. on the 7 per cent. cum. 2d pref. 
stock, par $100 or 7! cents per share on 
the common stock, no par value, usually 
payable at this time. 


BORAX CONSOLIDATED, LTD. 
Borax Consolidated, Ltd., year ended 
Sept. 30: Net income after depreciation, 
interest and other £56,999, 
against £32,399 in preceding year. After 
dividends on 5 per cent. cumulative 
preference shares, earnings on 6 per cent. 
preferred non-cumulative ordinary shares 


charges, 


were equivalent to 2.17 per cent in 1931, 
while nothing was earned on same in 
preceding year. 


BOURJOIS, INC. 

Bourjois, Inc., year ended Dee. 31: 
Net income after expenses, Federal taxes 
and other charges, $618,552, equivalent 
after preferred dividends to $1.20 a share 
on 392,225 common 
$686,683, or $1.34 a common share, in 
previous year. 


shares, against 


CHESEBROUGH 

Chesebrough Manufacturing Co. Year 
ended Dec. 31: Net profit, $1,294,105, 
equal to $11.62 a share of 120,000 shares 
of common stock, against $1,415,878, or 
$11.80 a share in 1930; after payment of 
dividends of $780,000 and appropriating 
$306,365 to reserves, surplus was $2,706,- 
790, against $2,190,267; total assets at 
year-end, $8,634,271, against $8,116,610 
the year before; current assets, $1,848,756, 
against $1,916,097; liabilities, 
$137,819, against $137,819; investments, 


$5,259,702. 


current 


Cory, INC. 
Coty, Inc., year ended Dec. 31: Net 


income after depreciation and Federal 
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taxes and including $166,136 dividends 


received from foreign subsidiaries and 


associated companies, $991,721. Propor- 
tion of profits and losses of foreign sub- 
sidiary and associated companies for 1931, 
applicable to holdings of Coty in these 
companies, amounted to net loss of $124, 
121, including approximate taxes on pro- 
portionate profits. On Dec. 31, 1931, 
capital stock was $1,535,996 no par shares. 
This compares with net income of $1,317, 
928 in 1930, after depreciation and Fed- 
eral taxes, including $188,925 dividends 
received from foreign subsidiaries and 
associated companies. In 1930, propor- 
tion of profits of foreign subsidiary and 
associated companies applicable to hold- 
ings of Coty in these companies amounted 
to $578,062 after deducting approximate 


taxes on such proprotionate profit. 


HEYDEN CHEMICAL CORP. 

Heyden Chemical Corp. reports a net 
income of $213,227 for the year ended 
December 31, 1931, after interest, Federal 
taxes and other charges. The net was 
equal to $1.49 a share on 148,400 common 
shares, after preferred dividends. It com- 
pared with a net income of $302,403, or 
$1.87 a share on 150,000 common shares 
in 1930. 


KIMBERLY-CLARK CORP. 
Kimberly-Clark Corp. Year ended Dec. 
31: Net profit after depreciation, de- 
pletion, interest, Federal taxes and other 
charges, $1,762,430, equivalent after 6 per 
cent. preferred dividend requirements to 
$2.33 a share on 499,800 no par common 
$3,093,271, or $4.98 a 
common share, in previous year. 


shares, against 


MERCK CORP. 

Merck Corp., year ended Dec. 31: Net 
profit after expenses and taxes, $273,512, 
equivalent to $8.05 a share on 33,950 
issued shares of 8 per cent. preferred stock 
on which unpaid cumulative dividends 
amounted to 34 per cent. at end of year. 
Allowing for only regular annual dividend 
requirements on the stock, 
balance was equal to 10 cents a share on 
10,000 no par common shares. This com- 
pared with $271,585 or $8 a share on pre- 
ferred stock in 1930. 


preferred 


MERCK & CO., INC. 

Merck & Co., Inc., year ended Dec. 31: 
Net profit 
amortization and Federal taxes, $108,119, 
or $4.08 a share on 100,000 shares of no 


par stock. 


after depreciation, interest, 


MckKESSON & ROBBINS 

Year ended December 31, 1931. Net 
sales of $2,583,651.56, after 
expenses and depreciation. This compared 
with $3,469,715.91 on the same basis in 
1930. 
after interest, amortization, other charges 


profit on 


Combined profits from operations 
and provision for Federal and foreign 
income taxes, but before all dividends, was 


$1,815,739.39, as compared with $2,629,- 
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This was 


196.16 in the previous year. 
equal to 23 cents per common share, as 
against 96 cents per common share in 
1930. Net sales for the year amounted to 
$119,967,.384.71, which 
$134,865,440.02 in 
being a decrease of 11.05 per cent. 


compared with 
the preceding year, 


NORWICH PHARMACAL CO. 

Norwich Pharmacal Co., year ended 
Dec. 31: Net profit after depreciation, 
Federal taxes and cther charges, $736,920. 
equivalent to $7.36 a share on 100,000 
no-par shares of capital stock, against 
$674,125, or $6.74 a share, in preceding 


vear. 


PEOPLES DRUG 

Net profit of $621,923 for year ended 
December 31, 1931, after charges, de- 
preciation and Federal taxes. This was 
equal to $3.81 a share on 122,737 no-par 
common shares, after preferred dividends 
and compared with a net profit of $671,702, 
or $4.12. a share on 124,550 common 
shares in 1930. Net sales in 1931 were 
$17,139,032 against $16,759,665 in 1930. 


HELENA RUBENSTEIN, INC. 
Helena Rubenstein, Inc., year ended 
Dec. 31: Net profit after depreciation, 


amortization, Federal taxes and other 
charges, but before unrealized foreign 
exchange losses, $415,961, equal after 


preference dividends, to 26 cents a share 
on 291,492 common. shares, 
with $554,465, or 67 cents a common 
share, in 1930. 


SCOVILL MANUFACTURING CO. 

Scovill Manufacturing Co., year ended 
Dec. 31: Net profit after interest, de- 
preciation, other 
$152,912, equivalent to 17 cents a share 
on 879,765 shares of stock outstanding, 
excluding shares in treasury, compared 
with $506,618, or 57 cents a share on 
882,912 shares, in previous year. 


compared 


taxes and charges, 


VADSCO SALES 

For year ended December 31, 1931, the 
Vadsco Sales Corp., holding company for 
the American Druggists’ Syndicate and 
V. Vivaudou, Inc., reported a net loss of 
$682,038 after depreciation, provision for 
doubtful accounts, exchange loss and in- 
ventory adjustments. This compared 
with a net loss of $611,690 for 1930. 
Current assets as of December 31, 1931, 
were $2,159,861, including $917,542 cash 
and call loans, and liabilities were $222, - 
025, comparing with $3,651,582 and 
$302,798, respectively, in 1930. 


Obituaries 


Thomas H. Appleton 

Thomas H, Appleton, for many years 
Southern Mallinckrodt 
Chemical Works, and widely known in 
this industry, died at his home near 
Goodlettsville, Tenn., March 26, aged 56. 


representative, 
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Edwin H. Nelson 

Edwin H. Nelson, founder and president, 
Nelson, Baker & Co., Detroit, pharma- 
ceuticals, died in that city, March 26, 
aged 76. He was born in Brighton, 
Ontario, in 1865, became associated with 
Frederick Stearns & Co., in 1879, and 
became secretary of this latter company 
in 1886. In 1888, he organized Nelson, 
Baker & Co., becoming president of the 
company, which office he held until the 
time of his death. 


E. S. Malone 


Ek. S. Malone, president and one of the 
organizers of the Alexander Drug Co., 
Oklahoma City, wholesaler, died in that 
city, March 27, aged 68. He was born in 
Peru, Ill., October 2, 1863, helped or- 
ganize the Alexander Drug Co. in 1899 
and became president in 1903, which 
position he held at the time of his death. 


W. W. Guy 

W. W. Guy, vice-president, S. B. 
Penick & Co., New York, died at his 
home in Marion, N. C., April 2, aged 48. 
He had been sininial with the Penick 
firm, heading its North Carolina business, 


since the establishment of the business 
there. 


Advertising 
Advertising Off Further 


Advertising by the drug and cosmetic 
industry in national magazines and 
national farm magazines during March 
amounted to $3,106,185, a drop of 9.6 
per cent. from the total of $3,437,041 
registered for the same month a year ago, 
but radio broadcast advertising over 
national networks during February, the 
figures for which have just become avyail- 
able, showed a gain of 99.5 per cent. from 
$115,308 to $888,336; $3,042,691 of the 
magazine figure was spent in national 
magazines, representing a loss of 9.7 
per cent., and $63,794 was spent in farm 
magazines, off 4.8 per cent, according to 
Dorrance, Sullivan & Co., New York. 
Of the total in national magazines, $1,990,- 
030, or 65.4 per cent., went for cosmetics 
while $1,052,661, or 34.6 per cent., went 
for drugs. 

For the first quarter of the year the 
total in national and farm magazines was 
$7,224,317, a drop of 13.4 per cent. from 
the figure of $8,337,272 registered for the 
corresponding period a year ago. The 
figure for national magazines was $7,058,- 
560, off 13.6 per cent., and for farm 
magazines was $165,757, off 3.7 per cent. 

The radio gain brought the total for 
all three classifications to $3,543,473. in 
February, only 3.3 per cent. under $3,641,- 
916, spent a year ago. The increases in 
radio advertising for the first two months 

carried the figure for the three media to 
$5,887,052, ahead of last year by the slim 
margin of 1.9 per cent. 
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Colgate Campaign 

Colgate-Palmolive-Peet Co., Chicago, 
has started a national sampling campaign 
on “Colgate’s Ribbon Dental Cream,’ 
Colgate’s Rapid Shave Cream,” “*Palm- 
olive Shaving Cream,” and ‘Palmolive 
Soap.” In addition to samples, tokens 
and coupons, good for 10 cents of the 
purchase price of any of these products, 
will be presented in this monster house- 
to-house campaign. 


Norwich Broadcasting Results 

Norwich Pharmacal Co., Norwich, 
N. Y., had received over 106,000 requests 
for samples of ““Unguentine” at the end of 
the fifth week of radio broadcasting. 


Foreign Sales 

While foreign sales of medicinals shrank 
during 1931 by $5,800,000 or 16.3. per 
cent., sales in the European market in- 
creased by $500,000. On the other hand, 
sales to Latin America declined by 26 per 
cent., while El] Salvador, Haiti, Nicaragua, 
and Porto Rico showed slight increases. 
Percentum shrinkage of the major groups 


follows: 

Medicinals BC shana agua SARa 
Pharmaceuticals 12°7 
Proprietaries...... . 15.6 

Cosmetics : - 12.2 


Among pharmaceuticals, individual 
products to show increases over 1930 
were: Castor oil 2 per cent., Glandular 
products 8.6 per cent., Elixirs, Tinctures, 
etc. 6 per cent., Tablets, Powders, etc. 
7 per cent. Among proprietaries, indi- 
vidual products to show increases were: 
Malaria and chill remedies 18 per cent., 
Laxatives 5.5 per cent., Digestive prepara- 
tions 39 per cent. 

Tabulation of products follows: 


PHARMACEUTICALS 


Milk of magnesia 
Castor oil 

Cod liver oil 

Mineral oil. . . 
Biologicals for animals 
Serums and antitoxins 
Vaccines 





Glandular products 746,246 
er tinctures, ete .. 987,988 1,049,477 
Tablets, powders, ete 2,007,546 2,160,004 
Household pharma- 
ceuticals 760,367 539,881 
Other pharmaceuticals 561,246 


To foreign countries and 


Philippines $7,873,268 $6,803,595 
To Hawaii and Porto 


Rico 581 644 573,511 
$8, 454, 912 $7,377,106 


PROPRIETARIES 


Medicated soap $ 357,877 $ 260,825 
Corn and foot remedies 167,154 Z 
Plasters , 418,117 

Liniments 620 





Salves and ointments 1,975,579 
Cold preparations 643,7 751 
Asthma, catarrh and 

hay fever prepara- 

tions, ineluding in- 


halents * 207,576 
Mouth washes,  anti- 

septics 554,278 
Malaria and chill reme- 

dies 103,998 105,899 


Tonies, blood purifiers, 
emulsions and appe- 


tizers ; 2,210,776 1,386,692 
Laxatives 990,451 1,048,855 
Digestive preparations 75,581 124,014 
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— and pain rem- 
$ 115,046 
I, 189,396 





( her iendiniaiien 


To foreign countries a 
Philippines , 
To Hawaii and Porto 

Rico 894,435 868,830 


$10,285,605 $8,561,166 
$11,180,040 $9, 42 9 996 
“Included under “Other Proprietary Remedies.” 


TorLer ARTICLES 


Toilet and fancy soap $ ta 730 = $1,020,325 
Shaving soaps 479,941 420,764 
Perfumery and _ toilet 

waters. 2. 8,085 142,995 








Dental creams ? 2 2,080,312 
Other dentifrices 248,57 4 163,573 
Taleum powders 841,148 690,543 
Face powders 395,657 
Compact powders 158,325 
All other toilet articles . 





3,350,095 


To foreign countries and 


Philippines $9,692,021 $8,422,588 
To Alaska, Hawaii and 
Porto Rico... 1,208,577 1,144,591 





$10 900,598 $9,567,180 


New Incorporations 


Ideal Laboratories, New York City, drugs— 
M. J. Spaid, 18 East 41st St., $20,200. 

Jenny Lind Beauty Preparations, New York 
City—s. Broad, 261 Broadway, 200 shares common. 

Raritan Pharmacal Co., Ine., New Brunswick, 
‘. J., chemists, druggists—Filed by the company, 
$1: 25,000. 

McKeesport Mfg. Chemists, Ine., McKeesport, 
Pa., powder known as Bran-Nu—Capital Trust 
Company of Delaware, Dover, Del., $100,000. 

Dennison Bros., New York City, drugs—L. I 
Brof, 270 Madison Ave., $10,000. 

Union Sales Corp., Dover, Del., chemists— 
United States Corporation Co., 50,000 shares 
common. 

Harriet Price, New York City, cosmetics-— 
L. Stone, 60 Graham St., $10,000. 

Moritz Zimmerman, New York City, cosmetics— 
Attorney's Albany Service Co., 299 Broadway, 200 
shares common. 

Jo-Ri Sales, Bronx, N. Y., cosmetics—M. 8. 
Schector, 391 East 149th St., $5,000. 

Ufuta Laboratories, New York City, cosmetics — 
Smyth & Moloney, 420 Lexington Ave., 1,000 
shares common. 

Paula Laboratories, Ine., Newark, N. J., cos- 
meties—Hodes & Hodes, Newark, 1,000 shares 
pe 

B. Walker Laboratories, Tonawanda, N. Y., 
precy —W. B. Arbuy, Buffalo, N. Y., 100 shares 
common. 

Rex-O-Lyn Co. New York City, drugs— 
Attorneys’ Albany Service Co., 299 Broadway, 
1,000 shares common. 

Arren Products Co., New York City, drugs— 
H. Stern, 12 East 41st St., 100 shares common. 

Alma Woodward, New York City, cosmetics— 
J. H. Schnackenberg, 305 East 46th St., $250,000. 

Perfex Chemical Co., New York City—M. ¥. 
Lesser, 295 Madison Ave., 200 shares common. 

Edros Natural Products, Inc., New Brunswick, 
N. J., drugs, chenicals—R. E. & A. D. Watson, 
New Brunswick, $500,000. 

L'Oaglex, Ltd., New York City, cosmetics— 
Milbank, Tweed, Hope & Webb, 15 Broad St., 
200 shares common. 

Rinseless Shampoo Corp., New York City, chem- 
psn al Albany Service Co., 299 Broad- 
way, $20,000. 

Fad Cosmetic Corp., New York City—L. 
Solomon, 501 East 161st St., Bronx, N. Y., $10,000. 
Tanwel, New York City, medicines, realty 
Wolf & Jacobi, 122 East 42nd St., 200 shares 

common. 

. L. Kramer, New York City, chemist, medi- 
cines—B. Gassman, 63 Park Row, $20,000. 

International Germicide Co., Rochester, ee 
drugs—-L. O. Grossman, Syracuse, N. Y., 100 shares 
common. 

Golden Eagle Beverage Co., Dover, Del., 
beverages—-United States Corp. Co., 350,000. 

Scott Co., Wilmington, Del., cosmetics 
Corporation Service Co., $100,000. 

Richert & Otte Co., Newark, N. J., cosmetics, 
ete.—Lindabury, Steelman, Zink 7 Latierty, 
Newark, 2,500 shares common. 

Premier Laboratories, Ine., Newark, J. 
cosmetics ete.—Jacob Lipman, Newark, $100,000. 
W. C. Belmonte, New York City, cosmetics 

M. Shapiro, 225 Broadway, $5,000. 

The Congo Products Co., Wilmington, Del., 
syrup, flavors, coloring, extract—Colonial Charter 
Co., $5,009,000. 

Robert Danchig, Bronx, N. Y., cosmeties—J. P. 
Poses, 501 East 161st St., $10,000. 

The Lavoris Co., Wilmington, Del., drugs, 
medicines, chemicals—Corporation ‘Trust Co., 
100,000 shares common 

Hennafoam Corp., New York City, shampoo 
fluids—M. M. Cohn, 245 Fifth Ave., $227,500. 

Katalox Laboratories, Inc., East Orange, N. J., 
manufacture che nicals and compounds—Murphy 
& Fultz, New York City, $103,506 

Ki-Uma, New York City, posed —W. L. Post, 
84 William St., $100,009. 
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Drusc Markets 


Mercury Points Easier 


Mercury continues very firm on spot at 
from $73.00 to $74.00 per flask, although 
this is slightly below the high price reached 
during the recent advance. The market is 
quiet due to the fact that leading consum- 
ers are still working off the lower cost 
material and buyer’s ideas are generally 
below the level of quoted prices. 

Whether sellers will be able to maintain 
the current price schedules remains a ques- 
tion, but at this writing there is no tend- 
ency to shade quotations. Production is 
still at a low level, but the recent increase, 
it is said, has induced several of the smaller 
mines to reopen so that the statistical 
position has been affected to that extent. 

A report is current in the market that 
the recent advance was the result of the 
larger producer’s desire to definitely dis- 
courage production on the part of the 
small producers. This could be done by a 
fluctuation in price between a level below 
$70.00, as the minimum at which the 
small mines can operate, to a price slightly 
above that figure. The small mines 
coming in above $70.00 and again being 
forced out by a decline, would finally give 
up the proposition as a bad business. This, 
if successful, would create a strong statis- 
tical position and hold mercury on a firm 
basis thereafter. However, it must be 
stated that producers in this country have 
never shown a spirit of cooperation that 
would be necessary to the successful con- 
clusion of such a proposition. 

No mercury is being imported at the 
present time, the price of Mercurio 
Europea being set at $65.00 per flask, c.i.f. 
This corresponds to about $84.00 duty 
paid. It is said in some quarters that the 
importation of mercury will be resumed in 
the not very distant future. It is reported 
that the foreign combine will reduce prices 
to the basis of $65.00 duty paid. This 
could readily be done as production costs 
abroad are low and considerable quantities 
of mercury are awaiting disposition. 


Mercurials Steady 
The undertone in the mercurial market 
is very firm due to the strength in the raw 
material market. Makers of the salts are 
still working on the low priced metal, but 
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Review of conditions affecting markets and prices of chemicals, aromatics, 
essential oils, flavors, crude drugs and other raw materials, together with an 


alphabetical list of market prices. 


Section also contains condensed review of patents and abstracts of par- 
ticular interest to the chemist and those in charge of technical control. 


as soon as present supplies of raw material 
are worked up it is believed that generally 
higher prices will prevail. This, of course, 
depends upon the future trend of quick- 
silver, and whether or not the producers 
can maintain the higher prices being 
asked in the spot market. 





Borax Sharply Lower 

A radical price reduction was the feature 
of the market on boric acid and borax 
during the past month. This was the 
result of an announcement on the part of 
one of the largest producers, of the erec- 
tion of a new unit to their plant, thereby 
increasing production to 80,000 tons per 
year. 

In ton lots, Borax 99% per cent., gran- 
ular, costs $45.00 per ton, and boric acid 
$90.00 per ton, both in sacks. The USP 
grades are $15.00 higher and for barrels 
an extra charge of $10.00 per ton is made, 
while $5.00 more is charged for powdered 
material. In less than ton lots, borax 99% 
per cent., granular, and boric acid, gran- 
ular, an additional $5.00 is charged, with 
the same additions for powdered, USP 
and barrels. 


Calcium Gluconate Change 


The producers of calcium gluconate 
have announced that the price of both 
granular and powder will be the same, 
namely from 47c to 52c per pound. Prior 
to this announcement the price of the 
granular was 2c per pound less than the 
powder. The equalization of prices was 
made, it was said, to stimulate the sale of 
the powdered grade. 


Citric Acid Competitive 

The keen competitive condition that has 
prevailed in citric acid for a long time now 
continues unabated. The approach of the 
heavy consuming season has not as yet 
had the expected stabilizing effect. Lead- 
ing producers here have, during the past 
month, further reduced prices. The recent 
reduction was on the basis of 1%c per 
pound, the commodity now being quoted 
on the basis of 32c per pound for crystals 
and 32%c per pound for powdered. These 
prices are now considered very low and at 
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levels that should be attractive to buyers 
for consumption. 

It is said that there is only small sup- 
plies of the imported material on spot wtih 
the price range from 34c to 36c per pound. 

To a late date there has been no change 
in the spot market price of citrates. 


Acetanilid Off Sharply 


A rather sharp reduction is the feature 
of the market for acetanilid. Prices have 
been reduced to the basis of from 22c to 
23c per pound U.S. P. quality. A keen 
competitive condition has been created 
among the producers by the smaller con- 
sumption of the material. 








Seidlitz Remains Unchanged 


Although there has been some improve- 
ment in call for seidlitz mixture in some 
quarters, others report that the demand 
continues to be unchanged. A firm under- 
tone, however, is said to exist with no 
shading from existing quotations of from 
13c to 13%c per pound. This commodity 
is firm in spite of the fact that the raw 
material market is still very competitive 
and the last reduction was not passed 
along. 





Bismuth Salts Hold 


Bismuth salts are steady. The weak- 
ness that prevailed in this commodity over 
the past several months has not been 
extended further. Demand continues 
along lines that is said to be normal when 
general buying movements are considered. 

The foreign and spot markets for metal 
are steady. No change in the metal 
market in London is noted and it is said 
that the commodity is now effected only 
by the fluctuations in exchange. 





Camphor Sharply Lower 

A sharp decline featured the market on 
camphor. Japanese refined slabs are now 
selling at from 43c to 45c per pound; re- 
fined powdered at from 44c to 45c per 
pound; }% oz. tablets at from 5lc to 53c 
per pound. 

The competitive factor has been sharply 
increased as there are more holders of this 
commodity in the spot market than is 
usually the case. It is said the competi- 
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tive factor continues tu keep quotations 
easy and more or less in favor of buyers. 
Stocks are plentiful because of recent 
large arrivals. | 
Alcohol Price Unchanged 
‘Se 

The new alcohol schedule went into 
effect on April 1 for the second quarter. 
This is materially unchanged from that 
prevailing for the first quarter of this year. 
The only change noted is a slight readjust- 
ment in freight rates to meet the emer- 
gency freight rate increase by railroads 
which went into effect a short time ago. 
This small increase in the freight rates does 
not effect the price of the alcohol as sold 
at the point of origin. 

The schedule on the principal formulae 
up until July 1 is as follows: 


Formulae Drum carloads Single drum 
Per Gal. Per Gal. 
No. | Special 335 115 
No. 5 Complete 315 125 
No. 23 A Spec. 37 19 
No. 39b Spec. 395 515 
No. 40m Spec. 34 16 


The above prices are quoted f.o.b. works 
drums included. 

Demand of late has undergone a natural 
decline with the ending of the anti-freeze 
season throughout the country. Alcohol 
distillers are, however, able to point to a 
little more inquiry from industrial users, 
and feel that the second quarter will bring 
about an improvement in business. 

A bright spot in the market from the 
standpoint of the distillers is a further 
decline in the price of blackstrap molasses, 
a fact that will contribute to a reduction 
in the cost of manufacturing alcohol in the 


future. 


Cod Liver Oil Down 

‘The market for cod liver oil has turned 
definitely easier. Spot quotations are 
down to the basis of from $19.00 to $23.00 
per barrel as to quantity and brand offered. 

‘The largest consuming season is now 
definitely at an end so that the call at 
present is not very active. More favor- 
able replacement costs are noted as reports 
coming in reflect: very satisfactory pros- 
pects for a large crop this year. 

Commercial Attache Marquard — H. 
Lund, Oslo, reports that the production of 
ced liver oil in Norway up to March 12, 
1932, according to preliminary reports, 
amcunted to 708,100 gallons, as compared 
with 170,625 gallons for the corresponding 
period of last season. The price on the 
primary market on the above-mentioned 
date was 64 crowns per barrel. 

The number of fish caught up to March 
15, totaled 13,000,000 as compared to 
38,100,000 for the same period last year. 
The yield from the livers this year has 
also been exceptionally good as from this 
quantity of fish 23,611 barrels of crude oil 
was obtained in comparison to 15,689 for 
the previous season. Weather conditions 
have been very favorable thereby facilitat- 


ing operations greatly. 
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A Department of Commerce report 
states that the export price of cod liver oil 
dropped sharply in 1930, bringing down 
the value of total exports much more than 
the decline in volume. By 1931, the 
average price was back to approximately 
its 1929 level but both volume (25,841 
pounds) and value ($67,157) slid back 
14 per cent. from that good year. Canada, 
the largest purchaser, increased sales to 
approximately 25 per cent. of the total. 
The remaining business went in the main 
to hot climate countries, particularly 
Cuba, Nicaragua, the Philippines, El 
Salvador, and Honduras. One surprise in 
1930 was the sales to Norway, one of the 
principal suppliers of cod liver oil, which 
rated that year among the five best pur- 
chasers of the prepared oil. 


Mineral Oil Up on Tariff 


Prices for Russian mineral oil are 
higher, being based on the newly imposed, 
although as yet untested, import duty of 
25 per cent. Test shipments are now on 
the docks or on the way to various ports 
of entry. Price schedules as issued at this 
time are as follows: 


80- 85 vis. 60-. 70 
110-115 70-.75 
145-155 §2-. 88 
180-185 84-.90 
320-330 “ 90-95 


The market is reported to be very quiet 
at present as most of the larger consumers 
are well stocked up on lower priced oil. 
Until such time as this pre-duty oil is con- 
sumed the market is expected to remain 
rather dull. 

It is said that the imposition of the new 
duty will undoubtedly necessitate econ- 
omies in production abroad and that a 
reduction in cost will be passed along to 
this market sometime in the future. This 
development, however, will take some 
time to materialize so that a high market 
is the prospect for the near future. 

Domestic oils remain unchanged in 
price, the widened margin of price range 
when compared to the imported oils being 
the feature of interest in this commodity. 

The Department of Commerce. states 
that the white mineral oil volume of ex- 
ports shot way up in 1931 to 23 per cent. 
above 1929, while the average price per 
gallon dropped from $1.73 to $1.02, leav- 
ing the value of the total oil exported 
below 1929. In the three years 1929-1931 
roughly half of the trade went to the 
United Kingdom, Australia, and Canada. 
The major importing countries of Latin 
America were next best customers of this 
line, while Japan developed into an im- 


portant buyer. 


Lactic Acid Steadier 
The market for lactic acid is steadier 
after the recent decline and demand is 


reported as good. Recent quotations have 
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confirmed the prevailing schedule of from 
18c to 50c for U.S. P. VIILT and from 50c 
to 52c per pound for U.S. P. X. 


Agar Remains Weak 

The market for agar agar continues to 
be marked by weakness. Prices have again 
been sharply reduced. Number 1 is now 
freely offered at from 75c to 77c per 
pound, with the number 2 grade selling 
at from 70c to 72¢ per pound. 

Shippers in Japan seem particularly 
anxious to move goods. Ample supplies 
together with new arrivals in rather heavy y 
quantity have been more than the market 
could bear under a limited demand from 
consumers. Further material, it is said, is 
on the way and it would appear that at 
least a temporary oversupply is in prospect. 

Imports of agar agar into the United 
States during 1931 were particularly 
heavy, namely about 16 per cent. greater 
than the average imports during the five- 
year period 1926-1930. It is assumed in 
some quarters that, due to general busi- 
ness conditions, the large increment in 
imports have not been fully absorbed. 


Menthol Down Sharply 


Menthol, during the past month, was 
subject to rather a sharp decline, bringing 
this commodity to a price basis that is said 
to be very attractive for buyers for con- 
sumption. — Generally $3.00 per 
pound in case lots to $3.20 for less than 


from 


case lots is being quoted although condi- 
tions are such that some shading from 
these prices is being done. 

Stocks on spot have been augmented by 
recent) heavy arrivals. Under normal 
conditions the receipt of from 300 to 350 
cases of menthol in a week would not 
seriously unsettle the market, but demand 
has been very light so that stocks here are 
now in at least temporary supply. 

The primary market is also easier with 
an increase in desire on the part of primary 
shippers to send material outward = on 
more liberal terms. 


Indian Cinchona Expands 

The Department of Commerce reports 
that at the end of the fiscal year 1930-31 
there were 2,658 acres in Bengal, India, 
under cinchona cultivation, the yield of 
cinchona bark for the period totalling 
1,176,000 pounds as compared with 1,130, 
100 pounds during the preceding year, 
according to a report on the Government 
Cinchona Plantations and Factory in 
Bengal. The output of cinchona deriva- 
tives was as follows: Quinine sulphate 
13,000 pounds: cinchona febrifute 20,200 
pounds; other quinine salts, 600 pounds. 
Cinchona bark from Java and Burma is 
also used in the Bengal factory. The total 
consumption of quinine in India is said to 
approximate 211,000 pounds annually. 
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EXCHANGE OIL OF ORANGE AND 
LEMON ARE OF MAJOR IMPOR- 
TANCE IN THE WORLD'S CITRUS OIL 
INDUSTRY. THEY ARE TRULY 
AMERICAN --- CATERING PRIMAR- 
ILY TO THE AMERICAN BUYER. 
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“SANDALWOOD 
OIL 


Pronounced Therapeutically 


Equal to Oil of Santalum 
Album and Physiologically 








Superior. 
| Official in the French Codex SOE ae ROE 
3 Sp.Gr.@15.5° - - - 0.968 to 0.975 
3 | DISTILLED BY Z Opt. Rotation ,, - ~ -4° to -16° 
‘ PL AIM AR Lt d Alcohol as Santalol - - 90% to 95%, 
9 aa Solubility in 70% Al. - 1in3 to1 in 6 Vols. 


PERTH, W. A. 
American Agents: 


THE IMPERIAL EXPORT COMPANY, Inc. 


11 Moore Street New York, N. Y. 
Telephone: Whitehall 7622 

















Apr: "32s See 4 The Drug and Cosmetic Industry 381 








Grasse Weakens Further 


By O. C. Zilisch 


DEAL weather conditions reign in the 
Grasse section at this writing, and 
spring has made its appearance with 

great beauty. There is only one group 
down on the Cote d’Azur that is not 
satisfied, and that is the group that has 
for years been raising cultures like the 
jasmine, only to find that all the work 
done and money spent has been for 
naught. Jasmine products practically 
refuse to move into consumption as they 
should, and the result is that the heaviness 
which has characterized this category of 
products continues to be the despair of 
those depending upon things like the 
jasmine for a living. This has been an 
old, old story for months past, but there is 
nothing further to say, except that every- 
one is hoping things will change. There 
are some who venture to say that this 
condition can not continue forever, but 
they said that a year ago, and still the con- 
dition continues almost as it was. Per- 
haps a few kilograms of jasmine products 
have gone into consumption along the 
line, but they are relatively few, when 
compared with what should move in order 


to ease up a sluggish market. 


Jasmine Not Moving 

Certain holders of jasmine stocks are 
doing all in their power to move them, 
because they have obligations to meet. 
All effort, however, seems to avail no one 
in this predicament. This is a time when 
it can be said that some of the holders of 
jasmine stocks can not give their products 
away. No one wants them at any price. 
On every hand one hears nothing except 
the old lament, and to this must be added 
the cry that the synthetics are doing away 
with the natural oils. This is, of course, 
not true, because it would only require 
a slight approach to what use to be 
normal to bring about a healthy move- 
ment into consumption of jasmine prod- 
ucts, which still remain very desirable for 
the manufacturing perfumer wishing to 
put out a good line that will continue to 
sell. Not that the synthetics are not here 
to stay, but jasmine produced in the 
Grasse region from the natural flower will 
always continue to hold its rightful place. 

It is very interesting to see growers look- 
ing forward to the next yield with what 
amounts to dread. Just what is going to 
happen ? No one knows, and no one is 
going to venture even a guess. The fact 
remains that plantation after plantation 
of jasmine has been destroyed, and de- 
liberately so, with the consequent result 
that there may be a change in conditions, 
particularly if the market wakens up a bit. 

Anyone taking the trouble to visit the 


Grasse region will find that some of the 
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distilling perfumers, and others in business 
there for many years, are dismissing help 
for practically the first time in their exist- 
ence. This does not mean that things are 
dangerously bad, but it does mean that 
many of the best firms in France are cut- 
ting down wherever they can, in order to 
keep from piling up an almost inevitable 
deficit. What has been true in the States 
for some time is just beginning to be felt 
in France. 

Some of the unemployed in France are 
just realizing the fact that France pays a 
fairly decent amount per day to the man 
not employed, and the result is that a good 
number of these unemployed are just 
helping to drain the national Coffers. It 
has not arrived at the dole system as yet, 
but the approach is not so far distant. In 
other words, France is beginning to have 
her troubles just like the rest of the world. 
Conditions still remain comparatively 
good, but everyone is marking time, 
hoping against hope, and wherever one 
goes today there is talk of la crise, or the 
crisis. No luncheon is complete without 
a talk about it, and no evening can pass 
without it being mentioned by practically 
everyone present at a gathering. 

Paris is showing a bit of life, however, 
during the past few weeks, and those look- 
ing for favorable signs are of the opinion 
that the worst is over. Easter business 
among the parfumeries, or perfume shops, 
was good, with nothing to complain of. 
Just what this movement is going to 
actually do for the manufacturing per- 
fumers of France remains to be seen, but 
the fact is there that Easter gift business 
in perfumes was satisfactory. New items 
are appearing here and there, proving that 
the manufacturing perfumers of France 
have not let down in a great many 


instances. 
Chain Stores Growing 


There is one significant thing, however, 
and that is that the chain store idea is 
growing in France. With this growth in 
popularity has come the issuance of cheap 
bottles or vials of perfumes by some of the 
better houses. There are now procurable 
the finer names at so low a price as one 
franc (or 4 cents) per bottle. Naturally, 
these are small bottles, very small, but 
they carry the names of the very finest 
houses. 

Lavender has taken a sudden jump into 
prominence in France, where lavender has 
not been so much appreciated as one 
would imagine. Soaps, etc., are now 
being widely advertised, and the Mon- 
savon people have a tremendous mountain 
scene painted in colors on the Champs- 
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Elysees. The effect is very striking, and 
the lavender idea is going across well. 
Strange to say it is an English house, 
Yardley, that has succeeded in bringing 
back to France the old vogue of lavender, 
lost for some little time. Wherever you go 
one runs into the Yardley trace on sales, 
and this in France, where lavender is so 
plentiful and grows so spontaneously. 
Lavender bath salts are now the rage 
among the big-buying public, that is the 
compressed tablet type, and sales on these 
are reported as being highly satisfactory. 
There is something refreshing about 
lavender, and women are once again lean- 
ing toward it in France, where some of the 
less brutal odors have been more popular. 
This movement in lavender is looked upon 
with great favor among those dealing in 
lavender products, and essential oil of 
lavender is showing a slight change for the 
better recently, with sale on the increase. 

With the nations all closing their doors 
to other countries, the situation develop- 
ing is a highly interesting one. France, as 
the trade knows, has not only shut its 
doors, but has bolted them to boot. 
Today it is France for the French, and the 
national spirit is growing by leaps and 
bounds. Just where it is all going to end 
on one knows, and few care to hazard a 
guess. England has been closed to France 
on many of the things that used to bring 
in a good many pounds, and so on, with 
the result that today markets are being 
closed every minute to those outside of 
France. The Frenchman feels very much 
like he felt during the war, when he was 
attacked from several sides, and he is 
simply retrenching, entrenching for all he 
is worth. He points to America as being 
the leader in the tariff war, and then 
quietly sets up the ruinous quota system, 
which not only ruins the exporter, but the 
importer as well, who in many instances is 
a Frenchman, and who was not even 


consulted. 


Only Home Products 
All of this is having a decided effect upon 


the perfume and cosmetic industry of 
France, due to the question in everyone’s 
mind as to just what is going to be hit 
next more than it has already been hit. 
Today for anyone to introduce something 
with English text on it is practically 
suicidal, because the French have turned 
decidedly toward their own language and 
anything smacking of English or American 
is being gradually tabooed. Not in a loud 
way, but in a way to make it felt. As 
already stated, France feels like it felt 
during the war. The only difference is 
that this is an economic war, with con- 
sequences that hit right into the middle 
of things. On all sides one hears the ques- 
tion as to where and what we are headed 
for. And those who feel things very keenly 
are simply preparing for a bitter struggle 
along thoroughly economic lines. There is 


a strained feeling that was not felt until 
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very recently, but it is there more than 
ever before, and slowly the French are 
beginning to show this feeling. Politely, 
of course, but it is there. That is the 
important thing. 

Considerable interest is being mani- 
fested in the Grasse region with respect to 
the May rose, due to the fact that the 
report is now for a price of 1 franc 50 
centimes (6 cents) per kilogram to the 
growers. This price, as one can readily 
determine by a small bit of arithmetic, is 
not sufficient to pay the grower for his 
work, investment, etc., and the result is 
that more and more dissatisfaction is 
coming to the fore. [t is hoped that some- 
thing on the world market will bring the 
consumption of rose products to a higher 
level, thus helping to ease the situation 
somewhat. As already reported for several 
months, the rose trees are not receiving 
the same type of care they are used to 
getting. The growers have deliberately 
neglected to give them the attention they 
require. As the trade knows, the May 
rose of Grasse is without competition any- 
where in the world, as the May rose grown 
several miles away does not give the same 
strength of perfume, neither is the quality 
the same. This may seem exaggerated to 
some, but it is true. It is very difficult, 
therefore, for those concerned to condone 
the passing of a culture that has upheld 
the name of Grasse for so many years. 
This next season will tell a story that a 
good many do not care to face as it 
appears to them now. 

In connection with this general condi- 
tion of the perfume flower plants in the 
Grasse district, it is interesting to note the 
progress being made in the growing of 
tobacco. Up to the present time only six 
hectares were given over to tobacco, but 
at a recent meeting of the agricultural 
association, this amount of space was 
given as being too small. Arrangements 
are, therefore, being made to considerably 
increase the number of tobacco plantations 
in the Alpes-Maritimes department, which, 
it would appear, is very favorable to cer- 
tain types of tobacco. This new culture 
in the region is looked upon as a life-saver, 
in view of the situation among the flower 
and olive tree growers. Developments are 
being watched with great interest, and 
everything possible is being done to aid 
the growers in establishing profitable 
tobacco plantations. 

The annual meeting of Nerolium, co- 
operative organization of orange tree 
growers in the Grasse region, was held at 
Vallauris, on March 28th, in the Golfe- 
Juan factory. Several important matters 
were taken with respect to meeting the 
crisis existing. Conditions, generally 
speaking, are looked upon as being satis- 
factory, the orange tree growers having 
fared relatively well during the past year. 
Although the market has not been very 
active, still a number of satisfactory deals 
have been consummated, with the result 
that this branch of the perfume business 
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has not been too hard hit. The orange 
trees have remained in good shape through 
a rather rigorous early spring. with only 
a few damaged in any way. 

Olive oil continues to be a source of 
worry to growers of olives, for the reason 
that the colonial competition is being felt 
more and more. With this decrease in 
outlets for olive oil, the growers are doing 
all they can to increase the use of preserved 
or pickled olives. Many of the Grasse 
region olives are now appearing on the 
Paris market, either green, or ripe and 
new packages containing olives from this 
section of the country are making their 
appearance in the shops of Paris and other 
larger cities. Shipments from Nice of the 
better quality olive oil continue active 
enough, as this trade will never be very 
severely hit. The demand for the extra 
fine qualities of olive oil has always 
existed, and will, no doubt, always con- 
tinue to exist. 

An interesting development that has 
sprung up recently is the decided increase 
in dentifrices and dental creams among 
the perfume and cosmetic manufacturers 
of France. The French are beginning to 
use toothpastes in a way that is very en- 
couraging to those manufacturing this 
type of product. It is a comparatively 
recent development, due, no doubt, to the 
forceful influx of American advertising 
matter as relating to dental creams and 
applications in general. Some of the 
French packages are very artistic and 
show a decided taste for this type o 
product. Some of these packages will be 
shown in connection with an article on this 


subject within the very near future. 


Geranium Oil Only Steady 


No new developments are noted in the 


situation prevailing in oil geranium. 


Quotations range from $3.75 to $4.50 
per pound for Bourbon oil and from 
$3.75 to $4.90 per pound for Algerian. It 
is said that those quoting the minimum 
prices are restricting their commitments 
to moderate quantities, the higher prices 
usually being obtained where a good oil 
was demanded. 

The general tone of the market seems 
to indicate higher prices. This year’s pro- 
duction of Algerian oil, it is expected, will 
be fer short of normal. 
has been made that the crop will not yield 


The prediction 


more than from 10 to 15 tons whereas 
from 30 to 40 tons is an average yield. 
This is said to be due to the fact that the 
plants during the past few years have 
shown a tendency toward a decline in size 
and yield. It is also reported that growers 
have shown a tendency to shift to other 
crops as the cost of producing the ge- 
ranium plants in Algeria has increased due 
to various factors. 

The lack of normal demand in tke 
principal consuming markets of the 
world, it is said, is the one factor that 
holds the market to its present level. 
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Juniper Oil Lower 
Oil juniper berries declined during the 
past month to the basis of from $1.25 to 
$1.30 per pound. 
developed in the primary market where 


goods for later arrival are available for less. 


An easier tendency has 


Eucalyptus Oil Easier 

Eucalyptus oil has eased off slightly 
during the past month, the decline repre- 
senting le per pound to the basis of from 
23e to 24¢ per pound in drums. [t appears 
that consumers have sufficient stocks for 
immediate needsand kave not come into 
the market for future requirements at this 
time, although the market is at levels that 
should prove attractive. 


Orange Oil in Better Demand 

Sales of orange oil against spring and 
summer requirements are coming through 
in better volume but as yet there is no 
indication that the larger buyers for con- 
sumption are prepared to cover their 
needs for the period. Sales totals on the 
whole are therefore below expectations 
for this time of year. 

In most quarters this commodity pre- 
sents a firm price structure. West Indian 
oil is said to be higher in the primary 
market with less supplies available. 


Bergamot Quiet 

In keeping with the primary market for 
Bergamot oil the spot position of the item 
is steady. Stocks are sufficiently large 
here, however, to take care of buyers for 
some time to come. No price changes 
have been made on spot during the past 
month. No prices have as yet been an- 
nounced by the Bergamot Consortium in 
Itlay. 


Citronella Oil Firm 

Citronella oil is firm on the spot market. 
Ceylon held well at from 32c to 34e per 
pound and the Java oil is also firm at from 
50c to 52c per pound. The primary mar- 
kets keiag in a similar position and the 
large consuming period just ahead, dealers 
feel confident of a satisfactory season on 
this commodity. 

It has been reported that exports of 
citronella oil from Java in 1931 were 
above the levels of 1930 and 1929, exports 
in pounds during the last five years being 
as follows: 1927, 2,894,800; 1928, 2,507, 
100; 1929, 1,897,000; 1930, 1.793.000; 
and 1931, 1,925,000. 


Clove Oil Firm 


Clove oil is firm on spot at from 95e to 
$1.00 per pound and it is said that in some 
quarters nothing less than $1.00 per pound 
would be done. The strength in this oil is 
attributed to the present firmness in the 
spice market. 
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CONSUMERS IMPORT CO., INC. 
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Psyllium Seed Active 


Psyllium seed continues in good de- 
mand. All grades are moderately active. 
Dealers on spot are well supplied with 
material for immediate needs so that not 
much buying for replacement has been 
noticed. The French seed has sold at 
slightly lower figures during the past 
month, quotations being on the basis of 
from 19c to 2lc per pound for good clean 
seed. The blond seed continues to be 
quoted at from 8c to 10c per pound and is 
in good demand because of the low prices 
prevailing. A shortage seems to exist in 
the German seed and for this reason, it is 
said, the other varieties of mucilaginous 
seed have come in for a larger inquiry. 

Trade Commissioner J. Bartlett Rich- 
ards, Bombay, reports that mucilaginous 
Plantago and other seeds exported from 
British India in 1931 have brought profit- 
able returns to the growers and dealers, 
judging from the expansion of areas under 
cultivation. The Gujarat crop is expected 
on the Bombay market for export about 
April. The yield of seed in the United 
Provinces is smaller than the Gujarat 
crop and has not yet entered export trade 
extensively. The price in Bombay in 
early February for mucilaginous seeds con- 
taining about 10 to 12 per cent. foreign 
matter was approximately 4c a pound, 
quotations c. i. f. New York were from 
5c to 6c per pound. 

Department of Commerce reports states 
that an individual who has contracted with 
about 300 farmers in Greece for the pur- 
pose of growing Plantago psyllium seed 
reports that more than 1,000 acres are now 
under cultivation. He anticipates a yield 
approaching 2,000 pounds to the acre. In 
his opinion there are almost 8,000 square 
miles in Greece suitable for psyllium 
growing. 


Camphor Monobromate Holds 

Camphor monobromate continues in 
active demand with a firm spot price 
situation prevailing. Raw material was 
easier, however, in excellent supply and 
lower in price. This development has 
not as yet affected the above commodity. 
Spots prices are from $1.60 to $1.65 per 


pound. 


Synthetic Menthol Lower 

Synthetic menthol has been dropped to 
the basis of from $2.65 to $2.90 per pound. 
This is said to be the lowest price at which 
this commodity has ever sold. There is 
likelihood that these quotations could be 
shaded where firm business was in hand. 

The decline in synthetic menthol was 
made necessary by the rather sharp reduc- 
tion that recently took place in the 
natural article and the low prices at which 
the natural is now selling. 
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Gum Tragacanth Competitive 


Prices on gum tragacanth were no lower 
during the past month but a keen com- 
petitive condition continues to exist in 
this item. With a dull demand in the 
current spot market it is said that existing 
spot quotations could be shaded some- 
what from official schedules. Number 1 is 
generally quoted at from 95c to $1.05 per 
pound, with Number 2 offered at from 
80c to 85c per pound as to quantity. 
Turkish gum is easy at from 45c to 65c 
per pound as to quality. 

Assistant Commercial Attache John T. 
Harding, Istanbul, reports that the Turk- 
ish trade in gum tragacanth at the begin- 
ning of 1932 showed no marked deviation 
from the quiet December level. Superior 
grades were in greater demand than other 
varieties and stocks were gradually 
depleted during January. About 136,600 
pounds were available in Istanbul at the 
end of the month. More than 17,000 
pounds were exported in January, the 
greatest proportion being of the natural 
grade followed by the white. 

Imports of tragacanth from India gained 
from 223, 500 pounds in 1930 to 269,700 
pounds in 1931. Purchases by the United 
States of tragacanth from Persia, the lead- 
ing source, showed a larger gain, from 
294,500 pounds in 1930 to 575,200 pounds 
in 1931. 


Gentian Root Quiet 

Very little business is passing in gentian 
root at this time. The spot market, how- 
ever, is firm with prices being confirmed 
on the basis of existing schedules. Whole 
root is quoted at from 7c to 8c per pound; 
ground 10c to lle and the powdered on 
the same basis. 

Imports of gential declined from 476,800 
pounds valued at $30,700 in 1930 to 232, 
900 pounds worth $12,300 in 1931. While 
the plant occurs throughout the mountain- 
ous regions of Europe and Asia Minor 
most of the supply for the United States 
comes from France. Imports from that 
country during 1931 totaled 228,500 
pounds while 4,400 pounds originated in 
Spain. 


Karaya Demand Improves 


Gum Karaya is in better demand with 
a satisfactory movement of this com- 
modity to buyers for consumption. <A 
steady market prevails at levels that are 
considered low. Powdered gum is quoted 
at from 12%c to 13c per pound in barrels. 
Stocks, however, are entirely ample to 
meet the consumer demand over the 
summer months. 

British India is the leading world source 
of gum karaya or Indian gum. Imports 
into the United States from British India 
increased from 2,785,300 pounds in 1930 
to 4,186,600 pounds in 1931. Purchases 
from Egypt declined from 967,600 pounds 
in 1930 to 265,600 last year. 
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_ however, held without change. 


Glycerin at New Low 

With operations at the soap plants con- 
tinuing on a fairly broad scale the supply 
of glycerine continues to exceed the de- 
mand by a wide margin. Prices for C. P. 
on spot have reflected this condition and 
during the past month refiners have re- 
duced quotations to the basis of 1034c per 
pound. This is said to be a record low 
price for the commodity. 

Crude glycerin is also lower with 
dynamite being offered at 8c, and soap 
lye at 4c to 4%c per pound. 


Castor Oil Price Firm 


The market for castor oil is steady at 
unchanged level of prices. This is said to 
reflect the improved position recently 
developed in the raw material market. 
Demand is not expansive but equal to that 
of recent months. 

The Department of Commerce reports 
that exports in 1931 reversed the usual 
order these days in showing an increase in 
value of almost two per cent. to $117,147, 
despite a drop in the volume of sales. The 
bulk of the business remained in the three 
years, 1929-1931, in the Latin American 
countries, Canada, and the Philippines. 
Four countries which bought more in the 
latter two years than in 1929 were: the 
United Kingdom, Mexico, the Philippines, 
and New Zealand. 

Beeswax Easier in Tone 

Prices on beeswax inclined to the easy 
side during the past month due to the lack 
of a sustained demand for the item. No 
decided trend to a lower level, however, 
was established an easier tendency only 
being noticed. 

Imports of beeswax into the United 
States from Hawaii increased from 25,500 
pounds valued at $7,300 in 1930 to 42,000 
pounds worth $8,200 in 1930. Purchases 
from Porto Rico declined from 17,200 
pounds ($4,000) to 14,000 pounds ($2,600) 
during 1931. 





Manna Steady 


A moderate demand existed for manna 
during the past month. Prices on spot, 
Some 
dealers are said to be without material to 
offer for sale. Large flakes are generally 
quoted at from 50c to 56c per pound; 
small flakes 35c to 38c per pound and 
sorts 45c to 50c per pound. 

Importations of this commodity in- 
creased during the past year, according to 
report of the Department of Commerce. 
Exports of manna from Palermo to the 
United States in 1931 totaled 35,200 
pounds for a value of $9,600 against 19,200 
pounds and $8,300 in 1930. The region of 
Palermo, Italy, is a leading commercial 
source of manna, the concrete saccharin 
exudation of the European flowering ash, 
which is used medicinally as a gentle 
laxative, demulcent, and expectorant. 

(Continued on page 399) 
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The superiority of Cod Liver Oil 


Leading authorities have recently proved by the most thorough researches 
that a certain number of D vitamins in the form of Cod Liver Oil are far 
more effective in the treatment of rickets than the same or even double the 
quantity of these units in the form of irradiated Ergosterol. 

This shows that the position occupied by Cod Liver Oil in therapy 


remains impregnable, and it seems unlikely that any artificial product 
will ever succeed in fully replacing nature’s own medicine, which has been 


used for centuries on account of its unique curative properties. 


The world famed Norwegian Cod Liver Oil, being under direct super- 
vision of the Norwegian State, always maintains its high quality. 








A TEASPOONFUL OF 
NorweEGIan Cop 
Liver O1L CONTAINS 
MORE VITAMINS THAN 











Norwegian 


See"that this 
seal is on 
every barrel. 


ALL THE BUTTER AND 
Mitk any _ INpbivic 
DUAL CAN EAT AND 
DRINK IN A Day 








National Committee for Promoting the Consumption of Norwegian Cod Liver Oil, 
Post Box 226, Bergen, Norway. 


Cod Liver Oil 


Fabritius, Oslo, 


























NAYANE? 


THE NEW DENTIFRICE BASE 


Send for generous sample and technical data on this new base 
developed by the world’s largest dentifrice base producers. 


THE ILIFF-BRUFF 
CHEMICAL COMPANY 
DIVISION OF THE SWANN CORPORATION 


Birmingham New York 
St. Louis Cincinnati 














THE DRUGGISTS’ NEWS 


OD x © 
_A-A BRAND 
inest vedicinal Quality 


The recognized standard, known 
for its high vitamin contents. Guar- 
anteed the finest Norwegian non- 
freezing medicinal cod liver oil. 


POULTRY GRADES 


For animal and poultry feeding 
Highest vitamin potency 
Packed in barrels or drums 
Write us for quotations 
For Spot Delivery or direct shipment from Norway 











Official organ of all Hungarian Druggists’ Corporations 
a ificy Hungarian Druggists, Perfumers, and others in 
this trade. 


Best Advertising Organ 


BRODR. AARSAETHER % 
AALESUND , NORWAY 











for everyone interested in this trade. Will create connec- 
tions, procure agencies and supply you with reports. 
TRY! ADVERTISE! 


Ask for copy! Ask for advertising offer! 
Apply to 
‘“‘DROGISTEN ZEITUNG”’ 

















P.R. DREYER Inc. 


Sole Representative in. the United States 


12 EAST 12th STREET 
NEW YORK, N. Y. 








Sziv utea 33, CHICAGO PHILADELPHIA KANSAS CITY 
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Patents 


UNITED STATES PATENTS 


New Pharmaceutical Chemicals 


Products of type of substituted malonic 
formula: R.C.R. 


is a saturated secondary 


esters with general 
(COOZ)2. R. 
aliphatic radical, having between five and 
seven carbon atoms; KR! is a straight chain 
aliphatic radical having five hydrogen 
atoms and no triple bonds; Z is an alkyl 
group with not over three carbon atoms. 
Horace A. Shonle, Indianapolis, assignor. 
Eli Lilly & Co. U.S. P. No. 1,842,293, 


filed May 2, 1931. 


Closure for Bottles 

Closure consists of an apertured cap 
with an annular supporting flange. A 
wedging element depends from flange and 
extends continuously around aperture. 
Disk is provided for insertion into a con- 
tainer and a gasket is supported by same. 
Wedging element, disk and gasket are 
surrounded by the flange. A stem on disk 
can be slid in the opening. Means are 
mounted on cap stem for 
shifting disk toward cap, thereby wedging 
wedged shaped element between disk and 


and engage 


gasket. Gasket and flange provide an 
annular channel for reception of that 


portion of a container to be engaged by 
gasket when subjected to action of spread- 
ing element. Charles B. 
Linthicum Heights, Md., assignor, Carr- 
S:P: No. 1;842,261, 


Ciarwood, 


Lowrey Glass Co. U. 
filed May 12, 1930. 


New Therapeutic Products 

These products are substituted t-quino- 
line-carboxylic acids with following gen- 
eral formula: —CgH4.C3H.N.COON.OY. 
In this formula, one of lette s X\ and Y 
means alkyl, alkylene, phenylalkyl or hy- 
drophenyl and the other means--CHly. 
CHe.N.(CoHs).(Co2Hs). Products are able 
to give salts soluble in water and alcohol, 
and having valuable therapeutic effects. 
Karl Miescher, Basle, Switzerland, as- 
signor, Society of Chemical Industry in 
Basle. U. S. P. No. 1,811,970, filed 
July 11, 1928. 


Chlorinated and Brominated 
Ethine Carbinols 


These halogenated ethinyl alcohols, have 
following probable general formula: 
Hal-C: C.C.(X)o(OH). Hal 
halogen while X stands for alkyl groups, or 
wherein two X symbols jointly stand fer 
an alkylene residue containing at least 
Halogenated ethinyl 


stands for 


three carbon atoms. 
alcohols formed in this manner are color- 
and soluble in alcohol and ether. 
Fritz Strauss, Breslau and Leo Kollek, 
Mannheim, Germany, assignors, Winthrop 
Chemical Co. Inc., New York. U.S. P. 


No. 1,811,768, filed April 21, 1930. 


less 
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Therapeutic lodine Solution 

Process is for manufacture of therapeu- 
tic products containing iodine and having 
neutral reaction. Process consists in dis- 
solving an alkali and a non-nitrogeneous, 
protective colloid in water and thereafter 
sufficient iodine to produce a 
substantially neutral Otto P. 
Amend, New York, assignor, Eimer & 
Amend. U.S.P. No. 1,811,691, filed May 


16, 1930. 


Closure for Collapsible Tubes 


Tube has a neck provided with a radial 


adding 
reaction. 


discharge opening. A sleeve mounted on 
neck is provided with a radial opening and 
at its upper end has an outwardly directed 
annular flange. Sleeve is adapted to be 
turned through medium of its flange to 
move its opening into and out of registra- 
tion with the neck opening. A plug screw 
is threadedly engaged in upper end of neck 
and is provided with annular flange ex- 
tending radially beyond neck and contact- 
ing with upper end of sleeve to maintain 
sleeve on neck. Flange of sleeve projects 
radially beyond flange of plug to permit it 
to be readily grasped. Frederick Stanton, 
Grand Mere, Quebec, Canada. U.S. P. 
No. 1,831,877, filed February 28, 1931. 


Production of Alkylated Phenols 

Alkylated phenols are produced con- 
taining a saturated alykl group by heating 
under pressure the ether of a phenol with 
W. Schoel- 
Jordan, 


a saturated aliphatic alcohol. 
ler, Berlin-Charlottenburg, H. 
Berlin-Steglitz and R. Clerc, Berlin, Ger- 
many, assignors, Schering-Kahlbaum A.G. 
Berlin. U.S. P. No. 1,835,311, filed June 
29, 1928. 


Bornyl and Isoborny! Esters 

Pinene is heated with an aliphatic mono- 
carboxylic acid in presence of aceto-boric 
anhydride and after maximum content of 
ester has been obtained, reaction mixture 
is cooled. Acetoboric anhydride is_re- 
moved from reaction mixture and latter 
submitted to further esterification in 
presence of an acid catalyst. Ludwig Sch- 
midt, Hamburg-Bergedorf, Germany, as- 
Societe Alsacienne de Produits 
Chimiques, Paris. U.S. P. No. 1,836,288, 
filed August 20, 1928. 


signor, 


Medicinal Preparation 

A medicinal preparation for treatment of 
anaemia has for its principal ingredients 
a proteid of iron and a proteid of copper. 
W. J. Horn, Bridgeport, Conn., assignor, 
McKesson & Robbins Inc., Bridgeport, 
Conn. U. S. P. No. 1,824,018, filed 
June 30, 1930. 


Stable Irradiated Ergosterine 
A small proportion of a dihydroxy- 
phenol is added to irradiated ergosterol 
to stabilize it. Ernst Brauchli, Basel, 
Switzerland, assignor, Hoffmann-La Roche 
Inc., Nutley, N. J. U.S. P. No. 1,824, 
653, filed July 22, 1929. 
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Arsenobenzene Pharmaceutical 
Product 
The new pharmaceutical products are 
arsenobenzenes having following general 
formula:—C,H,.C:Y(X).As: As.(X)Y:C. 
H,C,. X is hydrogen or an alkyl group 
and Y is oxygen or the group:=N.NH. 


CO.NH,. The benzene nuclei may be 
substituted. Products are crystalline, yel- 
low, and substantially pure. August 


Albert, Munich, Germany, assignor, Win- 
throp Chemical Co., New York. U.S. P. 
No. 1,821,919, filed September 21, 1926. 


Tribromoalcohols and Process 

The products have the probable general 
formula: Br;C.CH(OH)AIk. Alk, is to an 
alkyl residue. Products are made by 
reacting upon tribromoacetoaldehyde with 
an alkyl-magnesium halide in an indiffer- 
ent organic solvent. Product obtained is 
then decomposed with water. 
are nearly colorless liquids, readily soluble 
alcohol and acetone, sparingly 


Products 


in ether, 
soluble in water. 
feld, Germany, assignor, Winthrop Chem- 
ical Co., New York. U.S. P. No. 1,822, 
008, filed June 3, 1930. 


Juergen Callsen, Elber- 


Container Closure 

A container closure comprises a screw- 
threaded nozzle which has an opening and 
an open bottomed screw threaded cap for 
this nozzle. Cap is adapted to be screwed 
on nozzle and nozzle has flange surround- 
ing opening. Cap is provided with gasket 
retaining seat and has a portion of side wall 
outwardly beyond 


of gasket extended 


screw threaded portion to provide finger 


hold. A gasket is placed within seat and 
brought into engagement with nozzle 


flange when cap is screwed on nozzle. 
John M. Hothersall, Brooklyn, N. Y., 
assignor, American Can Co., New York. 
U. S. P. No. 1,820,192, filed March 30, 
1929. 


BRITISH PATENTS 


Extraction of Vitamins 


Solvent vapor is introduced into a solu- 
tion or suspension of cod liver oil, soap and 
the like, so that it condenses in fine drops. 
Then solvent vapor is passed through mix- 
ture before separation. Apparatus de- 
scribed for carrying out process is equipped 
Langfeldt. and 
361,343. filed 


with cooling devices. E. 
R. Hellerud. B. P. No. 
July 19, 1930. 


Arsinic Acids 


Four-Nitropyrocatechol carbonate — is 
condensed with suitable amine, so as to 
give a 5-nitro-2-hydroxyphenyl carbamate. 
Amines used include diethylamine, m. p. 
162°C., piperidine, hydrazine and_ like. 
Carbamate compound, obtained is reduced 
to amine stage and converted through 
diazo reaction into the arsinic acid. Prod- 
uct is hydrolyzed with hydrochloric acid to 
pyrocatechol-{-arsinic acid. [. G. Farben- 


industrie A.G., Frankfurt-am-Main, Ger- 
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B. P. No. 359,610, filed August 11, 


many. 
1930. 


Alkyl Ethers of Alkaloids 


Harmol or harmalol is alkylated with an 
alkyl salt above C; in presence of caustic 
alkali, preferably in dilute water or ethyl 
A number of ethers of harmalol 
are described. —Boot’s 
Ltd.. F. L. Pyman and H. H. L. Levene. 
B. P. No. 359,180, filed October 1, 1930. 


ak ohol. 


Pure Drug Co. 


Therapeutic Extracts 


Rootlets obtained in malting are ex- 
tracted with ethyl alcohol or a fat solvent. 
Extract is saponified and after soap is 
removed by precipitation, liquid is con- 
centrated and again extracted to give an 
which vitamin-rich sub- 


extract) from 


stances are crystallized. Operations fol- 
lowing removal of soap are conducted in 
oxygen-free atmosphere. Matro Gesel- 
Ischaft m.b.H. B. P. No. 362,023, filed 
September 11, 1930. 


Cosmetics 

Disperse systems for use in cosmetic 
preparations are made by using as the 
dispersing medium a quaternary ammon- 
ium compound derived from an unsym- 
metrically acylated diamine, in conjunc- 
tion with another substance which facil- 
Such 
soaps, gall acids and their derivatives, sul- 


itates dispersion. substances are 
phonic acids of higher molecular weight 
and their salts, sulphite cellulose lyes. 
turkey red oil, albumen, gelatin, glue 
saponin, natural and artificial resins, deri- 
vatives of cholesterin, phosphatides, gel- 
oses, gums, natural and artificial waxes, 
wool waxes, solvent and softening agents. 
organic bases and their salts, inorganic 
colloids and alkalies. Examples describe 
dispersions of paraffin oil, turpentine, lin- 
seed oil, paraffin wax, carbon disulphide 
and anilin. Society of Chemical Industry 
in Basle, Basle. Switzerland. B. P. No. 
358,202. 


Cosmetic Preparations 

Feature of preparations is ingredient 
known as bis-hydroxyaryl oxide, amine or 
alkylamine. These ingredients are mixed 
with a solid, semi-solid or liquid carrier. 
Active compounds may contain further 
halogen, alkyl, 
aralkyl, or additional hydroxy or alkoxy 


substituents such as 
groups, and may be used in form of salts. 
Preparations may be used in manufacture 
of cosmetic ointments or powders or tooth 
washes. Specified diluents are talcum, 
soap, glycerol, wool fat, petroleum jelly. 
liquid paraffin, yellow or other waxes, 
alkalies, and 
isobutylInaphthalenesulphonic acid. Thus 


alcohol, ammonia, water 
# cosmetic ointment contains glycerol, 
wool fat, petroleum jelly and one of the 
aforementioned complex aryl oxides. 
Tooth washes contain these compounds as 
well as water and alcohol. Toilet powders 
are made from tale and one of these anti- 


septic compounds. 1. G. Farbenindustrie 
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A.G., Frankfurt-am-Main, Germany. B.P. 
No. 358-508. 


GERMAN PATENTS 


Medicaments for Injection Purposes 

This patent is concerned with a process 
for the preparation of easy flowing solu- 
tions in water of difficultyly soluble medi- 
caments for administration by injection. 
Medicaments are accordingly treated with 
mixtures of water-soluble amines of the 
fatty 
urethanes in presence or absence of water. 
L. G. Farbenindustrie A.G., Frankfurt-am- 
Main, Germany. G. P. No. 521.166, filed 
September 2, 1924. 


lower acids and water-soluble 


Inoculation Serums 
Serums are used not in the amoeboid 
form but in intermediate stages between 


amoeboid 


very small granular form to 
form. New form of vaccines is obtained 


due to fact that extremely small grains 
penetrate into bacteria and becomes larger 


therein) and cause bacterial bodies to 
swell. Dr. Philalethes Kuhn, Giessen. 
Germany. G. P. No. 523.531, filed Feb- 


ruary 12, 1929. 
Santonin-like Lactones 
When halogenated acid residues are 


allowed to act on metallic compounds of 
alpha-tetralon-beta-carboxylic acid esters 
in alcohol, benzol, ether and other suitable 
solvent, a condensation to the correspond- 
ing alpha-tetralon-carboxylic ester acid 
ester takes place. These di-esters are con- 
verted by saponification and with loss of 
a carboxyl group into the corresponding 
ketonic Then 
from these compounds there are obtained 


mono-carboxylic acids. 
through reduction the corresponding oxy- 
Dr. 
Hermann Bergs, Krefeld, Germany. G. P. 
No. 526,000, filed May 2, 1928. 


acids or their salts or lactones. 


Complex Antimony Pharmaceuticals 
Aliphatic, multi-basic alcohols or sugars 
are made to react with antimonic acid or 
with organic or inorganic salts of this acid 
or with antimony penta-halogenides or 
with alcoholates of penta-valent antimony. 
Reaction takes place by bringing various 
with one 
another, or by dissolving them first. Acid 
products are obtained which may neu- 
tralize when inorganic or organic bases are 
added at the same time or later. Firma 
EK. Merck. Darmstadt, Germany. G. P. 
No. 525,651, filed November 17, 1926. 


substances into direct contact 


Preventing Bacteria Growth 


A composition for preventing growth of 
bacteria consists of a mixture of halo- 
genated phenols or their derivatives and 
alcohol esters of substituted aromatic car- 
boxylic acids. Under certain conditions 
other substances, which are decomposable 
and which are usable as antiseptics, may 
added. — Particular 
made of the applicability of trichloro- 


also be mention is 
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phenol acetate and the alkyl esters of para- 
oxybenzoic acid, and of tetrachlorophenol 
and methyl paraoxybenzoate for this pur- 
I. G. Farbenindustrie A.G., Frank- 
furt-am-Main, and Dr. Rudolf Lehmann, 
Uerdingen and Dr. Richard Michel. 
Krefeld, Germany. G. P. No. 516,185, 
filed November 23, 1928. 


pose. 


Bactericides 
These bactericides are basic derivatives 
of nitro-9-aminoacridine. Nitro-9-amino- 
acridine is allowed to act on an amino acid, 
its esters or nitriles. There is formed under 
these conditions nitroacridylamino acid, 
that is after saponification. This acid is 


decomposed in accordance with usual 


methods to form basic amide. Reaction 
takes place with addition of primary or 
secondary amine containing at least a 
nitrogen atom. I. G. Farben- 
A.G... Frankfurt-am-Main, Dr. 
H. Jensch and Dr. Eisleb, Taunus, Ger- 
many. G. P. No. 198,661, filed January 
19, 1928. 


tertiary 
industrie 


Bactericides 

These bactericides are double quatern- 
ary salts of 3:6-diamino-10-alk ylacridin- 
ium. A mono-salt of the quaternary base 
is caused to react with a mono-salt of the 
tertiary base, or an acid quaternary salt 
with 3:6-diaminoacridine, or the quatern- 
with an salt of 3:6-di- 
aminoacridine. It is also” possible to 


ary base acid 


cause to react the acid salts or an acid 
salt and a mono-salt, and then to neu- 
tralize the excess acid by means of a basic 
reagent. [t is also possible to dissolve or 
solvent the 3:6-diamino- 
with the 
bases or their salts and then to neutralize 
the mixture by the 


Very soluble products are obtained. 


suspend in a 
acridine together quaternary 
acids. 
[. G. 
Farbentndustrie A.G., Frankfurt-am- 
Main, Germany. G. P. No. 520,078. filed 
December 14, 1928. 


addition of 


Preparation of Tablets 
Tablets, pastilles, granules are prepared 
by process useing urea or water-soluble 
derivatives of urea as admixtures in place 
of acetamide. 1. G. Farbenindustrie A.G., 
Frankfurt-am-Main, Germany. G. P. 
No. 521,167, filed November 19, 1926. 


MISCELLANEOUS PATENTS 
Bath Salts 


Bath salts are made from a mixture of 
salts which react in aqueous solution to 
result in production of colloidal solutions 
simultaneously with evolution of carbon 
Preparation contains crystallized 
potassium aluminum sodium 
thiosulphate crystals, sodium carbonate 


dioxide. 
sulphate, 


and in certain cases sodium chloride as 
well, along with perfumes and _ coloring 
matters. L. Weisz, Budapest, Hungary. 


Hungarian Patent No. 88,012, filed 
September 20, 1924. 
(Continued on page 391) 
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Cirrus Om Lacrones. F. D. Dodge, 
Dodge & Olcott Co. 

Essential oils expressed from various 
Citrus species are apt to deposit crystal- 
line material. From such sediments, or 
from distillation residues, various lactones 
have been isolated, e. g. dimethoxy- 
coumarin from oil of limes, bergaptene 
(a coumarin derivative) from oil of 
bergamot, an umbelliferon derivatives 
from oil of C. decumana. From lemon 
oil, an unidentified lactone, first noticed 
by Tilden, may be obtained. 

From sediment from California orange 
oil, a fatty acid, and a compound re- 
sembling the sapogenins were isolated. 
From West Indian orange, a new lactone, 
m.p. 88°, was prepared. This yields on 
hydrolysis a stable crystalline acid, 
CisHisO5. The acid and lactone are 
being further studied. The reaction ap- 
pears to be an intra-molecular hydrolysis 
of more complicated compounds in the 
original oil, and is favored by acid 
catalysts. 

SrrycuninE-BrucinE Ratio or Nux 
Vomica. A. R. Bliss and R. W. Mor- 
rison, Univ. of Tennessee. 

Eight samples of Nux Vomica of es- 
tablished purity, also fluid extracts and 
tinctures made therefrom were used. 
U. S. P. VIII, Brit. Pharmacopoeia, 
Nelson’s and Lyons’ methods, and the 
authors’ modification of Lyons’ method 
for destruction of Brucine were studied. 
Only the last two yield complete Brucine 
destruction and complete Strychnine re- 
covery in known samples. Six of eight 
samples yielded a higher Brucine content— 
average of 44:56; one a ratio of 50:50; 
and one a higher Strychnine content, 
viz., 54:56. Further, the alkaloidal ratio 
of the galenical preparations was in fair 
accord with that of the crude drug. The 
Strychnine-Brucine-Toxicity-Ratios were: 
rabbits, 1:37; cats, 1:35; dogs, 1:45; frogs, 
1:80. Contrary to published reports, 
more severe convulsions were observed 
in the Brucine animals. Authors recom- 
mend Strychnine content method of 
standardization in place of total alkaloid 
content method of U.S. P. X. 
RiweaL-WALKER PHENOL COEFFICIENT. 

G. F. Reddish, Lambert Pharmacal Co. 

Rideal-Walker Method for phenol co- 
efficient determination is discussed and 
objectionable features emphasized. It 
is shown that broth used in method is not 
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Medicinal Chemistry 


Abstracts of important medici- 
nal papers delivered before the 
recent A. C. S. Meeting. 


suitable for normal, luxuriant growth of 

test organism, B. typhosus. Reasons are 

discussed in detail. 

In a series of tests on a representative 
coal-tar disinfectant, a liquor cresolis 
compositus and a pine oil disinfectant 
it required several separate tests on each 
before results were obtained which could 
be used for calculating phenol coefficients 
on these products. Reasons are given 
why test should be more practicable and 
more flexible. 

Prepictinc Toxicity or Drugs. 
Richter, Rice Institute. 
Colloidal theory of drug action demands 

that of the three possible isomers of di- 

substituted benzene derivatives, the one 

that is the most strongly adsorbed will 
exert the greatest physiological effect. 

Inasmuch as it is more than probable 
that adsorption is associated with the 
stray electrical fields around the molecule 
it is possible that the adsorption may be 
a function of the electrical moment. In- 
vestigation showed that the isomer with 
the highest dipole moment is the most 
strongly adsorbed, it follows, therefore, 
that the isomer with the greatest electrical 
moment will be most active physiologically. 

Since the dipole moments of majority 
of simple aromatic compounds can be 
predicted it gives one a rough method for 
prediction of toxicities of such isomeric 
compounds. A tabulation of predicted 
and found toxicities agrees with theory 
very well. 


G.-H- 


DetoxiryInc Witn RicinoLEIc Acip 
Sars. T. H. Rider, Wm. S. Merrell Co. 
A variety of salts of ricinoleic acid 

have been prepared and their detoxifying 
activities tested quantitatively on tetanus 
toxin in an endeavor to elucidate possible 
mechanism of action of this type of 
medicinal agent. Correlations are made 
between physiological action and various 
physical properties. 

Barsituric Acips Wirnh UNSATURATED 
ALKYL Group. H. A. Shonle and J. H. 
Waldo, Eli Lilly & Co. 

Secondary penteny] ethyl and secondary 
hexenyl ethyl barbituric acids were pre- 
pared and tested pharmacologically. Both 
produced marked tonic convulsions when 
solutions of their sodium salts were in- 
jected intra-peritoneally in rats. This is 
in marked contrast to effect observed with 
either isomeric secondary butyl allyl and 
secondary amyl] allyl barbituric acids or 
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corresponding saturated secondary amyl 

ethyl and secondary hexyl ethyl! barbituric 

acids. 

Isoamyl propargyl and secondary butyl 
propargyl barbituric acids were also pre- 
pared. When tested on rats, they were 
found to produce convulsions. 

Effect of increasing unsaturation is 
shown in study of secondary butyl propyl, 
secondary butyl allyl, secondary butyl 
bromallyl and secondary butyl propargyl 
barbituric acids. 

DETERMINING METALS IN ORGANIC Com- 
BINATION. D. L. Tabern and E. F, 
Shelberg, Abbott Laboratories. 

During study of synthetic organic 
mercurials in this laboratory, need arose 
for a much more rapid method of mercury 
determination. It was found that com- 
plete decomposition of the most stable 
compounds could be carried out within 
five minutes by a mixture of 5 cc. of 15% 
fuming H2SO4 and 3-5 cc. of 33% hydro- 
gen peroxide. In this mixture the excess 
H202 rapidly decomposed, leaving only 
the metal present as sulfate. In absence 
of halogen, dilution and titration with 
KCNS proved satisfactory. A more 
general method was precipitation as 
sulfide. In presence of iodine, preliminary 
precipitation with aluminum or zinc is 
necessary. 

This method of decomposition was 
further applied to a series of commercial 
mercurials and arsenicals and to the 
determination of antimony, bismuth, gold, 
silver and germanium in organic 
combination. 

New Meproum For Cysrocrapny. A. E. 
Osterberg and G. J. Thompson, Mayo 
Clinic. 

Practically every type of cystographic 
media possesses disadvantages that de- 
tract from its universal usefulness. Soluble 
bismuth salts, however, such as alkaline 
bismuth tartrate possess the several 
properties essential for cystographic media. 
These are low toxicity, fluidity in solution, 
stability, radiopacity and economy of 
the material. The use of alkaline bismuth 
tartrate in a large series of patients has 
proved its efficacy. 

Cotorimetric ViramMin A Assay. F. W. 
Heyl and E. C. Wise, Upjohn Co. 

For more than a year, comparative 
assays have been made on cod liver oil for 
Vitamin A by (a) biological method (b) 
colorimetric method using antimony tri- 
chloride. The Rosenheim Tintometer was 
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used for the color tests. The results 

indicate that the colorimetric method is 

capable of yielding rapid reliable values 
which in every case correspond to the 
biological evaluation. 

MEASUREMENT OF ViraMIN A. E. N. 
Todhunter and H. C. Sherman, Colum- 
bia Univ. 

Extending work of previous investiga- 
tors, we are studying effect upon survival 
period of standardized experimental an- 
imals of single doses of materials to be 
tested for vitamin A potency. These 
experiments are being directly compared 
with parallel experiments upon litter- 
mate rats upon which same materials are 
being tested in manner of more usual 
feeding experiments. We are making 
such comparative tests, first with pre- 
formed vitamin A as in cod liver oi; 
second with vitamin A precursor, caro- 
tene; and third, with natural foods 
believed to contain both carotene and 
vitamin A. 

Hauisut Liver Om. A. D. Emmett and 
O. D. Bird, Parke, Davis & Co., 
Detroit. C. Nielson and H. J. Cannon, 
Abbott Laboratories. 

Halibut liver oil was made commer- 
cially by specially devised processes. 
Numerous samples were assayed for 
vitamin A by both animal and colori- 
metric methods. There was a definite 
correlation. Potency was 100-110 times 
that of a 400-500 unit-gram cod liver oil, 
which is twice that previously reported. 
Antirachitic vitamin D value was 15-20 
times that of a 133 unit-gram cod liver 
oil. Stability of vitamin A (measured by 
colorimetric method) was observed with 
respect to influence of sunlight, tempera- 
ture and dilution of oil. Non-toxic effect 
of massive doses is shown. Physical 
constants were also determined and are 
included in paper. 
LocaL ANESTHETICS FROM DIALKYLA- 

MINOPROPANEDIOLS. II. URETHANS OF 

PIPERIDINOPROPANEDIOL. E. W. Scott 

and T. H. Rider, The Wm. S. Merrell 

Co. 

The hydrochloride of the di-phenyl 
urethan of  piperidinopropanediol has 
proven to be a local anesthetic of great 
interest. Several variations of this com- 
pound have been prepared including the 
hydrochloride of the di-alpha-naphthyl 
urethan, the hydrochloride, of the di-p- 
tolyl urethan and the nitrate, sulfate and 
neutral tartrate of the di-phenyl urethan 
of piperidinopropanediol. The relative 
pharmacological activities of these com- 
pounds is discussed. 

Hypnotic Action oF Mi1xep KETONES. 
H. Gilman, and V. B. Dickey, Iowa 
State College, L. W. Rowe, Parke 
Davis & Co. 

A study of hypnotic action of ketones 
containing aromatic nuclei like pheny], 
furyl, thienyl and pyrryl indicates that 
nuclei with pronounced or hyper-aromatic 
properties (furyl and thienyl) tend to 
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decrease or destroy hypnotic action. All 
of the pyrrl ketones investigated showed 
hypnotic action; and none of the furyl or 
thienyl ketones containing either a methyl 
or a phenyl group showed any hypnotic 
action. In general, the ketones so far 
investigated are more toxic than hypnotic 
in their pharmacological action. 

SELENIUM SALts on Rats. R. M. Parr, 
Univ. of Illinois. 

Publications of work on selenium where- 
by an effort to introduce this element 
into therapeutic compounds have, with 
a few notable exceptions, reported nega- 
tive results. In the present paper a record 
is given of experiments in which injection 
of solutions of selenium salts into albino 
rats was found to produce a stimulation 
of erythrocyte formation, a lengthened 
bleeding time, some changes in tissues, 
and a transient cumulative action in 
internal organs. When germanium salts 
are used together with selenium compound, 
erythrocyte formation is still increased, 
bleeding time is normal, and cumulative 
action is slight. 

SELENIUM AND GERMANIUM SALTS ON 
Tissur. R. M. Parr, C. S. Bucher and 
R. S. Funk. Univ. of Illinois and 
Bucher Clinic. 

Although colloidal solutions of several 
rare elements have been tried with vary- 
ing success in treatment of tumors, the 
literature records the use of few salts of 
rare elements for this purpose. 

A theory is advanced for the action of 
certain rare elements deposited in tumor 
tissue and subsequently reactivated under 
X-ray treatment. The theory is supported 
by the improvement in several human 
cases placed under the experimental con- 
ditions described. 

Proreo.tytic ENZYMES FOR PREVENTING 
Apuesions. R. P. Walton, A. Ochsner 
and E. Garside. Tulane Univ. 
Presence of dilute trypsin and papain 

solutions has been shown to prevent 
formation or reformation of peritoneal 
adhesions in dogs. In this work various 
types of sterile preparations were used. 
The concentration of such preparations 
is expressed here in terms of standard 
powders, with previously defined activity. 
Trypsin solutions at concentrations of 
1:2,000 to 1:10,000 are only partially 
effective. Papain solutions at concentra- 
tions of 1:20,000 to 1:70,000 are highly 
effective. No particular advantage is 
evidenced by use of buffers in contrast to 
use of normal saline solutions. 

Guutamic Acip in Anemia. T. H. Rider, 
The Wm. S. Merrell Co. 

Effects of acid sodium salt of glutamic 
acid in treatment of experimental (milk 
died) anemia of the rat are described: 
also certain beneficial effects of a type 
not heretofore discovered, more especially 
the fact that sodium acid glutamate is not 
particularly beneficial when fed with iron 
salts, but has a decidedly beneficial effect 
when fed with both 
salts. 


iron and copper 
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Hair Preparation 


A preparation for the hair after washing 
consists of pulverized, weak acids such as 
cream of tartar, tartaric acid, boric acid, 
and substances which liberate formalde- 
hyde in aqueous solution due to action of 
acid ingredients. Examples of the formal- 
dehyde-liberating substances are para- 
formaldehyde, and hexamethylenetetra- 
mine. Coriolan G.m.b.H., Neuheiten Ver- 
trieb. Hungarian Patent No. 102,723, 
filed October 18, 1930. 


Preparation of Vitamin D 

Ergosterin is irradiated with ultra- 
violet light free from rays shorter than 
270 mumu, or containing these rays in 
very small proportion. Thus their non- 
activating action on ergosterin is avoided. 
N. V. Philips’ Gloeilampenfabrieken Ltd., 
Engbert Harmen Reerink and Aart van 
Wijk, Holland. Australian Patent No. 
27,837, 1930, filed July 15, 1930. 


Tasteless and Odorless Cod Liver 
Oil Preparation 
Cod liver oil hardened in usual manner 
is subjected to ultraviolet light. Result is 
cod liver oil preparation with no odor or 
taste. Johann H. Coster and Gustav 
Guenther, Vienna, Austria. Austrian 


Patent No. 124,892, filed July 9, 1930. 
Cod Liver Oil Pastilles 


A paste is first prepared containing cod 
liver oil, cocoa, cocoa butter and sugar. 
Then tablets or pastilles are formed from 
this paste. The tablets are covered in suit- 
able manner. St. Galster, Budapest, 
Hungary. Hungarian Patent No. 88,067, 
filed November 13, 1923. 


Solid Castor Oil Preparations 

A mass which can be kneaded into 
shape, is made from castor oil, cocoa but- 
ter and sugar. Gums or vegetable mucila- 
genous substances may also be incor- 
porated in this mass, as well as substances 
that give it a pleasant odor and taste. 
E. Schwarz, Budapest, Hungary. Hungar- 
ian Patent No. 88,381, filed March 18, 
1930. 


Disinfectant and Antiseptic 

This preparation consists of 20 parts of 
halogenated tar acids, 10 parts of a sul- 
phonated vegetable oil, 15 parts of alcohol, 
2% parts of 20% sodium hydroxide and 
10 parts of tar oil. Walter B. Garner, 
Nedlands and E. L. Tyler, Mt. Lawley, 
Australia. Australian Patent No. 30,735, 
1930, filed December 16, 1930. 


Sulphur Powder for Therapeutic Uses 

Solution of sulphur, for example in car- 
bon disulphide, is incorporated with usual 
powdered substances, for example rice 
powder or starch powder with constant 
agitation and then the powder is allowed 
to stand for 24 hours. Leo Egger and 
J. Egger, Hungary. F. P. No. 712,994, 
filed March 10, 1931. 
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ONTEMPTUOUSLY regarded by early students 
as a “half metal’ on account of its brittle nature, 
and for centuries confused with tin, lead, antimony 


or zinc, Bismuth was not understood chemically until 


after the time of Johann Heinrich Pott (1692-1777). 


The insoluble salts of Bismuth (for example, Bismuth 


Codeine Sulphate 
Codeine Phosphate 
Cinchonidine 
Morphine Sulphate 
Ethyl Morphine 
Iodoform 

Menthol-Y (trade mark req.) 


Acetanilid 

Bismuth Subnitrate 
Bismuth Subcarbonate 
Cinchonine 

Cinchona Alkaloids 
Cinchophen 


99-117 North Eleventh Street, 














BIRD'S-EYE VIEW OF PLANT AND RESEARCH LABORATORIES 


BISMUTH. .. the Invaluable 


Subnitrate, Subcarbonate, Salicylate and Subgallate) 
render an invaluable help to the modern physician 


and surgeon. 


The preparation of Bismuth Subnitrate and other 
Salts by N. Y. Q. offers the careful pharmacist a 


standard of purity deserving his utmost confidence. 


MANUFACTURERS OF 


Glycerophosphates 
Opium Strychnine 
Potassium Iodide 
Quinine Sulphate 
Quinidine 

Thymol Silver Salts 


Salicylates 

Bromide of Soda 
Bromide of Potash 
Bromide of Ammonia 


Vanillin 


In bulk for manufacturers and in packages for wholesale trade 


THENEW YORK QUINE NE G& CHEMICAL Works 


GENERAL OFFICES 
New York, Borough of Brooklyn 








ae 








ST. LOUIS DEPOT, 304 SOUTH 4'4 ST., ST. LOUIS, MO. 
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{ Prices Curren 


Chemical prices quoted are of American manufacturers, spot 
New York, f. 0. b. for immediate shipment, unless otherwise 
specified. 

Products sold f. o. b. works are so specified. Imported chemi- 
cals are so designated. Resale stocks, when a market factor, 
are indicated “‘second hand.” 





Medicinal, Aromatic, and Photographic Chemicals, 
Crude Drugs, Spices, Essential Oils and 
Concentrates, Miscellaneous Raw Materials, 


Crude Drugs and Essential Oils are quoted f. o. b. New York 
(Manhattan with limitations) for immediate shipment 

The range of price given is not “bid and asked,” but are 
prices of different sellers, based on varying grades and/or 
quantities. Containers named are original packages most 
commonly sold. 





Acetanilid Ch y / 
Hyoscyamine Hydrobromide C LL Z Ca a 




















Acetanilid, USP, 200 Ib bbls. .to 22 23 | oz. vials. . 2s0Re 22.00 227 | Crystal. aaee es as 43 46 
Acetone, pure 350 lb drs wks.. BY. .14. | Arecoline Hydrobrom, 1 oz vials | Sulfate, 100 oz tins....... oz. on sao 
Acetphenetidin, 225 Ib bbls. .lb. 1.25 E30) aC ia ey) 5.35 | Cinchonidin Sulfate, 100 oz = 
ACID, Acetylsalicylic, 225 |b } Aspidospermine Amorphous. oz. Like 15.00 | oma 35 
SeRRal kG nN ea da daar —_ i | .80 Atropine Alk, USP, | oz. _ ; Cincophen, U.S.P. kegs.. — ode 2.75 
Agaric, 1 oz vials ....... + ¥ 3.50 we 6.50 7.00 Cocaine Alk, USP, | oz vial. . oz. ree 11.07 
Arsenous, USP, 220 Ib bbis Ib. S 18 Methyl bromide, 1 oz vihien. wer 25.00 Hydrochloride, USP, . . .. .oz. nr 8.50 
Benzoic, USP, 100 Ib bbls.Ib. 50 55 Sulfate, 5 oz cans........ oz. Shs 2.50 CODEINE Alk, | oz vials, 10 
Boric, 300 Ib bbls........ Ib. 07 08 Single ounce..........02. 3.00 BR Seog c cease oz. ra 10.52 
Cacodylic, 5 lb. bot. lb ES 8.00 Barbital, | lb. bot..........Ib. 3.50 3.85 Hydrobromide........... oz. ree 8.92 
Coenen USP, VIII 1 Ib Barium lodide, 5 lb box... ..1Ib. ae 5.15 | Hydrochloride........... oz. Sey 9.52 
bot 4.82 4.82 Sulfate, X-ray diagn bbls. .lb. .094 .10 } Nitrate, oz vl 10 oz lots... .oz. es 9.80 
Carbolié, USP, crys “112 Ib BAY RUM Porto Rico, 45 gal. 7 Phosp. oz vl, 10 oz lots. ...oz. Me 7.92 
RENAE Peer > 27 .18 bbls. . gal. 75 80 Salicylate. . .02. ae 8.25 
Cuan 5 lb cai 3,29 3.50 Domestic syn. 50 gal bbl. mi .70 75 Sulfate, oz vi, “ior lots. . .o2. ive 8.42 
Citric, USP, crys "330 ‘lb bei St. Thomas, 50 gal bbls... gal. .80 .90 Colchicino Alk, USP. lozvl - ees 20.00 
acs sihess Cri minal es alaieiek eerste Ib. sea 32 Benzonaphthol, 5 lb boxes...lb. 2.50 2.60 Salicylate, l ozvlis....... oes 35.50 
USP, crys imp. 112 lb keg Benzoyl Cholride, 500 lb dr. . Ib. 1.00 1.05 Cream Tartar, USP, 300 Ib ils 
EER Se id Sa 4 34 36 Benzyl Benzoate, Medicinal RINE EETE RAP) .194 .20 
USP, powd 200 Ib bbl. “bb. seid 324 BEG. nude caadaces Ib. 1.20 1.40 Imp. powd. 224 Ib bbls... .Ib. 193 .203 
Gallic, ‘GSP. 150 lb bbls. . ace 74 \ Chloride Redis, 160 lib cby. lb. .30 35 Creosote, USP, 42 Ib cbys... .Ib. 45 .47 
Glycerophosphoric, 25% 1 Formate, | lb bot........ Ib 3.25 3.50 Carbonate, 150 Ib. Ib. 1.50 1.60 
oo, PAGE yr ie 1.40 £25 Succinate, 160 Ib cby..... Ib. Fas S28 Cresol, USP, 400 lb drums. . .Ib. Sas 18 
Hydriodic, USP, 10% 5 lb BISMUTH, metal 100 lb cases i 500 Ib drums. ....... Ib. «32 A). 
LT are med .70 . -Ib. we .95 DIGITALIN Pure, | ozvial.oz 15.00 15.50 
Hydrobromic, USP, 40% 155 Ammon. ‘Citrate, ‘USP, 5 Ib Dover's Powder, USP, 5 Ib tin 
Ps GRIMM. 5 o15-0 hiciecctaioer eam wae Re CO cio 23 Cae Saaannes Ib. ner ES ERA ee PE -b. 2.75 2.80 
Hypophosphorous, USP, 30% Betanaphtholate, 5 Ib box. Ib. 2.90 Duboisine Sulfate, 1 oz vl. . 35.00 40.00 
Wacbig-varetessioistacererare’eiereiarere Citrate, USP, 5 lb cans. —_ 2.45 Emetine Alk, 15 gr ee nae 85 
gal demis........:...... Ib. eee .85 Chloride ada icawes Jace me 2 35 Hydrochloride, USP, 1 oz wi 
ee SUSP, Vii 100 Ib cbys ERNOMIOE 8 6. os octvie a cuss iP Aa 7 en, Ma) fo RIE RS eins See 25.00 26.00 
lb.. SA 48 50 Nitrate, 25 lb jars........ Ib Pas 95 15 grain vials........ reg 2.50 2.70 
USP, X 100 lb cbys. Slat ate Ib. 50 = 52 Oxide anhydrous. . Ib. 3.05 Ephedrine, alk. 25 oz. tins,..oz. 2.90 3.45 
Phenylcinchonic aia ctatarevatett Ib. sy 3:25 Oxychloride, 25 lb boxes... .Ib. 2.00 Hydrochloride, 25 oz. tins, oz. 4.25 2.70 
Phosphoric, USP, Syr 70 Ib Salicylate, 25 lb boxes... . .Ib. ated Ba Sulfate, 25 oz. tins 2.25 2.70 
3 FE ln aR ree Ib. .14 a Subcarbonate, USP, 25 & Epsom Salts, USP, 200 Ib ‘bbls 
Pyropaliic, crys S5lbcans..lb. 1.30 1.40 | boxes. So Re Be RS Sah en Ca 100 2.25 2.50 
Resublimed, 5lbcans...lb. 1.60 1.70 Subcarbonate, X- “ray “ar & Imp. 100 Ib bbls. .... 100 ib 2.30 re 
Salicylic, USP. 200 Ib bbls. Ib. .40 45 1 lb. bot. lb. 2.30 ad Ergotin Bonjean, | lb jars...Ib. 18.50 19.00 
Stearic, double pressed, bags Subgaliate ‘USP, 25 Ib boxes - . Eserine Alk, | oz vials...... oz ... 50.00 
PERS She * at a pe - eels ster <i 1.45 : 10 Salicylate, | oz — ee al 40.00 
tiple presse: ags, . ; yO} ( ubiodide, ots. ; ulfat V oz vials 
Siifurou 1oepe bee. “+00 ib Bee ar. | Subnicrate. UP ie ib 1.20 ¥.25 oti ss se St CIRCE ... 40.00 
ulfurous 6% 1 ubsalicylate , 
ie Cees gar a 05.06 apie a illness 2.25 2.30 sy cn ry $5 drums. ‘b. es C 
Tome. USP, ne 50 Ib bile: Tannate. wie 2283 Amare Ti be sua ; “80 
poe ~ .90 93 Borax, crys USP, 400 Ib bbls. ib. une 0o Ethyl Chloride, Sot boc. ‘lb. 43 14 
Powd 200 Ib bbls. 222... .80 eS Bromoform, USP, 5 lb bot cases y set a “35 
741 75 65 ° Ethyl Iodide, § Ib bot. sae 6.25 
Tartaric, USP, 300 Ib bbls. ip 24} 2 -lb, = 1.65 1.90 Eocmaldetgdes USE: 100 ib Pen os 
Aconitine, Alk, crys 1 oz vials Butylchioral Hydrate bot....Ib. 4.00 5.00 . 1 ro ib. 07 073 
“ 2 ‘ _ See a | Cadmium iodide, 10 lb bot. . .Ib. 4.55 Call ace 20 “94° 
morphous, | oz vials. ues .00 CAFFEINE Alk, USP, 1....... a 7 
—- Lanae, hyd Ma ot bols ib. 13 15 100 Ib kegs..........Ib. 2.45 2.50 GLANDULAR aa ve 
Anhydrous, 350 Ib 14 16 Citrated, 50 lbcans......Ib 2.20 2.45 Duodenal Substance, | Ib lots 4.7 
Agaricin, 1 oz Blin gy oh = .32 Hydrobromide, | lb bot...Ib. 4.80 5.00 Liver Substance (Hepatic) 1 4.25 
ALCOHOL, pat 5 Ib bot 1b. 1.20 > Hydrochloride, | lb bot...Ib 6.05 6.55 LOE sos coves cassee secs 7 a4 
FE: OB Wiork$enctc coc ess Sulfate, 1 Ib bot.........lb. 5.40 5.90 Orchic Substance (Testicular) dca 
Ethyl USP, 90 pf 50 gal Sodium Benzoate, tins... .Ib. Sie 3.05 Ovarian Substance, whole, | ~— 
i aiadig ar Warare aibetcs 2.535 Salicylate, tins.........1b. on 2.95 | LOTS. ve ee ee ee ee ee ee oe 1200 
Crane U.S: P. bbls... . = 2.585 Calcium Bromide, 100 lb cs. . Ib. ; 00 Ovarian Residue, | Ib lots... . ae : 
Pure tax free drums. ..gal. | Carb, USP, 175 Ib bbls. .. . Ib. .05 .06 Pituitary Substance, whole |! 34.50 
A) ie es 445 | Gluconate, Gran. 125 lb...... Ib lots. as : 
Grain nea Le 495 | Tie el et eee Ib 47 52 Pituitary Substance, “Anterior pare 
Denatured, ‘(drums in- ae ee Ib 47 52 Lobe, I Iblots..........-- cee 4 “25 
cluded) ‘add Sc for bbls Glycerophos, 250 Ib bbls. . .Ib. : 1.05 | Thyroid, 'U. S. P., 1 lb lots.. wee 3-28 
<3) 415 Hypophos, USP, 25 lb cans Ib. mo .60 Oxgall Powder, 1 Ib lots... tee : 
345 425 | lodide, 5 Ib bot . 4.35 GLYCERIN, CP, 550 Ib sume 
oot 49 | Lactate, USP, 500 Ib bbls ib. 45 0 fo esndvendenendacaae ay Ib. nas 10% 
"395 515 Lactophosphate Soluble. . . 1b. aed 1.20 Gold Chloride, bottles. . .oz. 12.00 12.50 
40 m. spec .........gal. 34 .40 Powdered tins. ........ = 1.00 Guaiacol, liq. USP. 100 Ib. n 
a refd 98-99% drs | Insol, powd tins..... er 50. | Ferner es Ib’ 1.60 1.70 
err a 55 60 Phosphate & Sulfate Tooth Crystals. cwoskiee Bee 2.50 
Phenstiiank ‘Tibbot...... Ib. 4 30 4.50 Paste grade, Works. . lbs. 03 06 Benzoate, | Ib bottles. ... .Ib. : 13.00 
Aloin, USP, 100 Ib cases....Ib. 1.10 F3 Sulfide, USP, 100 Ib drs. . . Ib. 214 24 Carbonate, 5b boxes.....Ib. 1.50 2.30 
Aluminum ‘Acetotartrate kegs | CAMPHOR, Jap. vel. sensu 100 Halazone, 5lbbot.......... Ib. 2.75 25 
te ™ ie 1.60 Ib. cases. ... 43 45 Hexamethylenetetramine, USP, 
Amidipyrine, 10 1b boxes. |. . 4.00 4.10 | Refined powd.. 44 45 | pO oe: eee 46 3 
sa ral Acetate im is } 4 oz tab, 100 1b cases. a eal ee i Homatientne Hydrobrom USP. - 
egs .38 .40 Liniment, bbls.......... al. 2.10 2.20 | RRA tees ey: 14 Su 
Bom USP, Tlb bot. o- Ree bz Monobrom, 100ibcases...Ib. 1.60 1.65 5 oz and 1 oz vials .... 13.50 
Borate, 10 Ib bot . ‘lb. Pe 35 | Casein edible, 100 Ib kegs. . 1b 45 Bb Hydrastine Alk, USP, 1 oz vial : 
Bromide, USP, 450 Ib bbls. Ib. 35 .36 | Charcoal Animal medicinal jars 20.50 21.00 
Carb, USP, lump 150 Ib kegs | Malo eee 50 | Hydrochlide, usP, ‘Loz an ‘ 
A ec 3B) Charcoal Wood, powd, 100 Ib. | i 20.50 21.00 
USP. powd 150 Ib kegs. lb. ae 12 bbls Ib. 06 iF | Sulfate, 1 oz vial.. 
Citrate, 100 Ib kegs...... Ib. 90 1.30 — Hydrate, USP, 25° Ib Hydrastinine Hydrochloride, 22.50 23.00 
Ichthyolate, as to brand. .lb. 4.00 4.50 jar cae ovate Li 75 ike USP, 15 gr vials....... 
lodide, USP, 25 Ib jars. . . Ib. aaa 5.20 «| 100 ‘lb drums. ...... “lb. .70 Bs: Hydrogen Peroxide, USP, soin ... 40.00 
Phosphate, dibasic 250 lb bb!s | Cholesterin....... 15.00 20.00 SFP OR cc o.6: ta cone 
es acarabateese ater a aiecers lb. 48 .50 | Chloroform, USP, 50 lb drs... «ae 27. | Hyoscine renee’ anor it -033 044 
Salicylate, USP, 100 ib kegs Chlorophyll, | Ib. bot...... ip 212- 230° | vials. . -., 35.00 
EES 1.20 romium Sulfate Seales, tins 5 oz, 1 oz vials. 4 13.07 13.57 
Valerate, USP, 25 \bjars...Ib. 2.79 2.90 me: : 45 50 Hyoscyamine Alk, crystals, 1 anes 
Amylene Hydrate, | Ib bot. . |b. ee 7.10 Powdered tins.......-. ‘Ib. 50 55 CO Cig caceencedse? - 25.07 
Antipyrine, USP. 100 Ibcans.Jb. 2.00 2.50 | Chrysarobin, 50 lbtins.....Ib. 3.75 4.10 Amorphous, | oz vial. . 75.03 
Apomorphine Hydrochloride, } ! Cinchonine Alk, 100 oz tins. oz. es 34 Hydrobromide, USP, | oz vial 
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Hyoscyamine Sulphate 
Talc 
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eer cas 25.00 PHENOBARBITAL, U. S. P., Carb, 100 Ib kegs wks....lb. ints .20 

Sulfate, loz vial..0.c.. 0: oz. cose ©2D07 ei Toa) on aaa aE lb. 8.50 9.00 lodide, yal 25 Ib jars... .b. ee 4.00 
Hypoquinone, 100 ib kegs. . . lb. = 1.10 Phenolphthalein, U.S.P.. Lembtate, Regi 5 ccsc:00:50.08 "i .90 1.10 
BCHEM VOL, tins. .......00- Ib. 4.00 4.25 TE) GPIB... 5 ose ce .72 .74 Slocoe o06 6 lib bbls NY.. .Ib. .08 -084 
lodide Arsenous, 5 lb bot... .Ib. Sie 5.20 5 lb cans s 100 Ib lots. .Ib. .80 85 Imp. Ib. -08 .083 
Arsenous-Mercuric soln, 5 Ib a | ha ee a ee é .67 75 Selicylate, USP, 100 lb keg Ib. ani 1.10 
DUivauacae kas anisn sexe aq .26 Pilocarpine Hydrochloride, cone en. USP, lozvial.oz. 19.00 19.00 
Iodine, crude, 200 Ib kegs. . . Ib. 2.98 P, 1 oz vials 25 oz lots MES VBTOIS Soe: ccs 5 nie: 6 ssisiore b. 75.00 75.00 

Resublimed, 25 Ib jars... .Ib. S70) P . otewpieesisiowiairgs eels an sie ete oz. ira 3.25 Serene Alk, USP ie 4 

Tincture bbls........... ‘gal 3.40 Nitrate, 25 oz lots...... +» oz. Ses 3229 oz tins.. «55 
fodoform, powd 10 Ib bot.. .ib 5.50 Single ounce........... oz. cate 3.50 Powdered. 45 
— Citrate, Alkaloid, 15 gr vials...... vl. Sina so | ES Ree .65 

USP, 50 Ib cans........ Ib. 52 .54 Piperadine, 25 oz bottles..... Ib. Can 8.00 Arsenate, 25 oz cans -65 

Chloride, USP, gdh 400 Ib Popodhyllin 5 lb bottles. .. .. Ib. 4.35 4.50 So aerial gay USP .65 

SOR NE Ath A esoacese oe Ib. .06 .08 a Acetate, USP, 100 Ib Hydrobromide -65 
Citrate, USP, VIII 25 Ib = bic. sinus ators avai ela avare one Ib. .29 .30 HE ee ai aad 65 
neo eee cha sno coe .94 .99 Bicasb, USP, crys 320 Ib oo Hypoph ee Bc 
Kiypophosphite, 5 Ib cans. iE 1.40 150: 2 Jceseeeank Gumeecmennanee .094 .10 Nitrate, 55 oan 
Iodide, 1 Ib bottles... .... Emo 4.28 Bromide, USP, crys 100 Ib cs Phospha ele -65 
Pinhate ASP sOllbicans = === | cesecescdustienve coved at «32 Sulfate, USP, po’ wd . eee Bd 

UPGLE buh tee ieincenine .69 Citrate, USP, 50 Ib bbl. 425 43 Sugar, refined, 353 Ib bb! 100 1b 5.80 5.90 
& Potas Oxalate, 250 Ib bbl Guaiacol Sulfonate. . lb. 1.95 2.25 Milk, USP, 200 Ib bbls. . . Ib. .18 .20 

Sena Pee ab eens ee 45 ——— Hypophosphite, - Sulfonethylmethane, USP, 10 
Pyrophosphate, USP, 50 Ib WS SPEMIO os forcsa tote Sos aa .65 .70 OE EP 3.85 4.05 

Sali ceiee wis aisaun wis eetee .74 .80 lodide, “USP, 50 Ib cases. I. oe 2.90 Suleman. USP; 10 ib box 
& Sod Oxalate, 50 ib. cans. Ib. sic 3043 Lactophosphate, 4 ox bot. . Ib. OO! i 7 aanmrnatimcon ntea cane cters 2.65 3.85 
Sulfate, USP, crys bbls... .Ib. .04 044 a USP, crys, 100 Sulfur fiwrs. washed, USP, 125 

Ferrous dried bbls...... Ib. eat .08 Mec acrenitsiere eects Ib. .16 . 16} Ib bbl. «lb. .06 
ae Ae 5) 3.00 Pent eth dibasic pure, ke lodide, USP, VIII, $ ib bot Ib. 4.55 

Jalap Resin, USP lumps, 5 is UP eee ener cee 49 TARTAR EMETIC, USP, 300 

BEDS Oc seep awanbanieware Ib. 4.00 erg 25 Ib cans. .... Ib. 1.18 LL 2 ieee eae Ib. .29 oak 

Powdered, tins........... 4.65 = — USP, VIII, 100 Ib TOPE ONE C108 5.6. c.00.0.0:6.0:050% Ib. aes .85 
Lead pment ‘OSB: olibkes ==.  .-. PW Sibepes coche cece b. sh3 15 Terpin Fiydrate USP, 100 Ib 

ee ee eee a . 164 193 oni er a6 -50 RS cc hacciess.c-cioleiciwats/eus ooo BS 2 

Iodide, USP, VIII 5 lb bot. - 3.20 3.40 Tartrate, CP, tins........ Ib. .65 Themen Alk, 5ibcans..lb. 1.90 2.20 
Lecithin, 5:02 Jars... ...6.00: -. 1.00 1.30 Pyrogallol, Use. oe Acid Pyro- Sod. Salicylate, 1 Ib bot. . . Ib. aie 2.10 
Licorice Ext Mass, cases . b. .19 .20 —*_ SSR RRS eae 8 esate Sod: Benzoate, | oz vials. .oz. on 1.00 

Compound powder, bbls.. - ef | As Quinidine Alk, 100 oz tins. - Io .80 Thymol, USP, 25ibtins..... ie, 1.25 1.40 
errno CARBONATE, 250 Sulfate, 100 oz tins. sa .50 [ fore [fe Re ara Ib. ore 4.75 

RDMMIEB Sine in cc its nicois oreie > 1.25 1.35 QUININE SULFATE, USP, Veratrine ‘Alkaloid tes cceisisiae ~ y BS) 

cam, USP, 100 lb kegs... soe 1.40 SOUIGZ CINS.6 5 52 35.01 <4 oz. 40 Ifate, 1 oz vials........ 2.25 

Todide, 5 Ib bottles........ 5.65 1 oztins, 100 ozlots. . . .oz. 50 Witch Hazel Ext., 50 gal boi 
Lobeline Sulfate, } oz vial. 8.75 TE a5 a's 5 ve a esos aloes oz ae 1 0 sence auiauaeeemneesarod gal. -60 .80 
Magnesium {Carbo bonate, USP, PAS MPIRLEC 55 6 55:0: .05 0'ea sate oz .76 Zinc Carb, USP, 100 Ib keg. Sb. .28 Be 

LOU US SS ee .08 .09 SAPOAUE sia 55:5 cc cern s.e/eiyiass oz. .74 Chloride, USP, 25 jars ex. .Ib. .24 .29 

Erlich — blocks...... ~ .16 18 Bisulfate; USP... .6006 60 oz -40 lodide, 5 lb bottles....... Ib. alge 5.22 
Glycerophosphate, 5 |b tins CINE so Secie nec ce esau oz. .50 Oxide, USP, Ot Ib bbls. . . Ib. A .14 

see - Ib 3.20 5,25 Dihydrobromide........ = 54 Stearate, USP, 50 lb bbl. . Ib. 19 21 
Hypophosphite, 5lbcans..lb. 1.10 1.15 Dihydrochloride, USP. . .54 Sulfate, USP, 100 Ib bbl. ‘Ib. .08 .09 
Salicylate, 1001 kegs..... > “3 1.10 Ethyl Carbonate, 16 oz. in i Sulfocarbolate, 100 lb kegs. .Ib. .23 -26 

tearate Me esali ioe iin salves .23 eS ier ee rere oz. : 
Manganese - Glycerophosphate, Ferrocyanide, ....5..0 00008 oz. -74 Miscellaneous 
i Seas Ib. 2.90 3.00 Formate. .........-0s0- oz. 72 Absorption Bases.........+ .80 
Hiypephowhne, USP, VIII 5 Glycerophosphate........ oz. 92 Castor Oil, odorless, bbls. > : 42 
peteecttee ee ee ee 1.35 1.40 Hydrobromide, USP. .. . .oz. -50 Chalk drop, 175 Ib. nee : 034 

lodide, 1 I Ib bottles....... 6.40 6.65 Hydrochlorosulfate....... oz. 54 Precip. ight, 250 Ib. cask. .Ib. se 044 
MENTHOL, USP, 60 Ib cases Hypophosphite.......... oz. 70 540 Ib. casks....... lb. : :023 

PRR ee Ea Siew ee aewe user 3.00 3.20 BACEAEE ooo as oc osc e os 0s OSe -66 Bu ital ie ey a aa ap pe 5.00 
Synthetic, cases.......... Ib. 2.65 2.90 Phenolsulfonate.........0Z. 78 English light, bags....... lb. et 043 

Mercury Metal, 75 Ib flasks. . 73.00 74.00 Phosphate. .........+++++ oz. 62 English light. casks... ... .Ib. 053 th 

Bichloride, crys 25 lb box. rs : 1.08 Salicylate, 2 rere oz. 52 Cocoa Butter. fingers.....-... 

Gran powd, 100 Ib kegs. . Ib. .93 Tannate, USP........... oz. -40 I DUB Y Bax scccs concise oc Ib; 224 .26 
Bisulfate, 25 lb boxes...... Ib. 1.48 Se hee ada - 74 Cod Liver oii Nor. 30 gal. bbls 19.00 23.00 
Blue Mass, 25 Ib boxes. lb. .84 Valerate........+.-+.0 2. z. .78 Newfoundland.......... . see 3100 
ote 25 Ib Dees, 50%, A 85 Urea Hydsuctiloricie, Use. + Collodion U. S. P. 30 Ib. dr.. 3B 

ue Ointment ; Z. isi “2 i 4 

Mi aM ap lb. .99 Rennet, N F é ib 1:25. 000. ‘. 2.95 3.50 ae Sees Ta sb 

i Z cans... .1b. 169 esorcino cans. 65 Amaranth No. 107.......lb. 2.50 2.60 
31/3% mercury....... Ib. .94 Rochelle Salt, USP, 225 bp bbl Brilliant Blue F.C.F......Ib. 12.75 13.00 

Cael 50 lb boxes..... lb ee 1,51 Ib. .16 . 16} Erythrosine No. 517...... Ib. 16.50 17.00 

Seoeeee Ib. 2.65 = 2.75 Rock Sugar, 5 Ib boxes... ..Ib. 15 Orange Ind. 85.......... Ib. 2.50 2.60 
lodide, green, 25Ibjars....lb. =... 4.53 Saccharin, USP, 10Ibcans..:Ib. 1.70 1.80 Ponceau 3R No. 56....... Ib. 4.75 5.00 

Red, USP, 25 Ib jars. . . Ib. 4.13 USP, Soluble, 10Ibcans...Ib. 1.75 1.85 Tartrazine No. 94........ Ib. 2.50 2.60 

Yellow, USP, vii 25 Ib TG OEE Ib. a3) AZS0 Corn Syrup 42° 50 gal. bbl. 

jars. Ib. 4.03 SALOL, USP, 100 lb drums. . Ib. rae .90 PE inka ie ieee RN BE 4.16 
Red precip Powd. USP; 25 Ib Saltpetre, powd, bbls wks... .Ib. .06} .084 Gelatin, usr. Silver 100 lb. 

boxes Ib. 1,64 Santonin, USP, bulk........ I> OO:.00 OF000" fr pokes os ck b. 55 .60 
White precip, " Powd., “USP, Saponin, refined............ ; 2.30 1.50 Pure “Food, 50 Ib. bbl... .. Ib. .53 2 

ye OO ere Ib. 1,59 Seidlitz Mixture, 250 Ib bb. .Ib. mB i Ss Giscons, _(grane sugar) ~~. od 
Selicylace 25 ‘tb ee Ib. 2.32 Silver Metal, American... .. oz. F .293 NY eee 3.14 3.24 
With chalk, USP, 25 Ib boxes Iodide, 16 oz lots. ons .69 Saataeel Oi, he 6 oom ‘cases 

Pere eee ee ene “4 .69 mee 100 or bottles... .234 Pak el ate nae tre ceed was 3.95 

ethanol, Pure Ic-1 drs... .ga .44 uc — meio ue mK es Imported, 5 gr. cs...... cach ane 3.50 

—— Salicylate, USP, 50 “4 ES eae .39 41 Kaolin, B Bags . a eae " Ib. .06 .08 
pede pen esee we sae .40 .42 SODIUM. ‘BENZOATE, USP. Colloidal Grade 200 Ib. my 
Methylene Blue, USP, med 5 ib 100 lb bbls 42 47 lined wooden drums. Ie .29 
PS 2.05 Bromide, USP, 100 ib kegs Ib ib rs 32 Mineral Oil White, 50 gal. E bile 
Milk po coma | 150 Ib bbls. 12 Cacodylate, USP, 25 Ib bo 80-85 vis..... i. 45 50 
MORPHINE Alk, 5 oz tin. ee ee eee ee = dS 5.90 85-90 vis. -65 .70 

Acetate, $ oz tits... ......: 8.80 Citrate, at X_50 lb kegs. Ib. 344 .36 125-130 vi ay .85 

Hydrobromide, 5 oz tins, 10 USP VIII, 50 lk kegs... .Ib. .284 -30 290 vis.. .80 .90 

rere 8.75 8.80 PO ith sth xine NF., ‘crys Russian 80-85 vi .60 .70 
H Enea, 5 oz tins, idc a eh 1 a eee Ib. 1.27 1.33 110-115 vis. .70 Oe 

Riera lolsoisln a eres ale z. 6.75 8.80 Powder, 25 lb tins......Ib. 1.32 1.38 145-155 vis .82 .88 

Ethyl aaa, 5 = Soln, USP, 25 Ib tins. ..Ib. 1.05 1.15 ) CUS re gal .84 -90 

tie 10 oF 1ots........ +. 10.85 Hypophosphite, USP, 25 Ib pre) ee gal. .90 .95 

Ifate, 5 oz aa. 10 oz its Sy eee .60 65 Olive Oil, Edible bbls...... gal. 1.45 1.55 

7.85 8.00 lodide. USP, 25 lb jars. . Ib. ca 3.50 Paraffin Wax, fully refined, dlebe 
Naphthalene Flake, 175 Ib ‘bbls Phosphate (Mo! ium), 125 @ 127 AMP. bags Ib. .03 
MBs ani gw aunimen ane b. .044 .05 TGO TB MERS ... 2s «5:00:00 Ib .28 .29 130 @ 132 A.M_LP. bags Ib. .044 

Balls, 250 lb bbls wks. . . . .Ib. .054 .06 Di-Sodium USP, granuler 135 @ 137 AMP bags lb. .05 
Copp, Purified, 5b bot....!b. 1.75 2.50 ZI IB «5 o.0505:50 00 .074 .08 Petrolatum, es White, * 

SP, 5 ib bot..... ..Ib. 2.00 2.50 Pyrophosphate, 100 Ib k s BOOTS DE iosscicsc0:.0:0 .073 .08} 

Pte Aa reg Suifate tins...Ib. 8.50 Oa - - Sectesaitehosneneese i .29 Snow Whice” USB. 400 ib 
Pancreatin, USP, 100 Ib. . . . Ib. bate 1.90 Salicylate, 100 lb kegs. . a 47 RAEN. = aracsVov epee ace. eu6id .09 .10 
Paraffin, refd, 200 Ib es slabs 118 oe USP, 100 Rice Seaneh 140 Ib bags. . ib, .09 .10 
-120 eg "MP....... — .08 a a. ROR ee 25 Soap Castile, bars 40 Ib. “Case 
128-132 deg MP.. .073 07% Sulfocyanate, CP crys, jars assets a oacaca pia asia ears sie , - $2.75 
ee a USP; 100 e eo rae .60 Powd. USP 250 lb. bbls.. .Ib. > .28 
boys Over e Prete .48 .50 Seaun Sulfate, USP, 25 oz Green, USP, 450 Ib. bbls.. .Ib. O78 .074 
Pepsin USP, 20 ies. 1:3000. ~~ cate > i) Se ee < + | eee ee Rn: .65 .70 Neutral, powd. 200 Ib. bbls. Ib. cm 
OO lbs. 1:6000........ 4.00 Single oz vial. ....... AY df .90 Talc, Italian, 220 1b bags. ..ton. 60. 00 80.00 
100 Ibs. 1310000 Snicmee ib 6.50 STRONTIUM BROMIDE French, 220 Ib bags.....ton. 40.00 45.00 
Peptone, powd, 5 Ib bot..... Ib. 1.50 USP, 50 Ib kegs........ Ib. .46 .47 Waxes, ‘See Drugs & Spices 
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Acetophenene : d e / O ° l 
Ylang Ylang Aromatics an Essentia ZLS 
Acetophenene, CP, lib bot .Ib. 3.50 3.05 Ketone I Ib cans......... Ib 7.55 7.80 Coriander, USP, 10 Ib bots..Ib. 3.90 4.15 
ae C8 (Otcyl) 1 lb bot Aylene 5 IB Cans... 000 ee Ip 2.23 2.85 Croton USP, 25 Ib tins... .. Ib, 2.60 2.85 
Sf cievermieraieveweniaioe a arsieeaied 2 38.00 Nerolin 1 lb cans...........lb. 1.35 1.40 Cubebs, USP, 5 Ib bot......Ib. 2.55 2.65 
Cz 4.50 5.50 Octyl Alcohol 1 Ib bot...... Ib. 16.00 18.00 Cumin, | Ib Lo) Se aaa Ib. 7.00 7.50 
Cc 3 (Nony), ‘Lib bot “Ib. vex  Ies00 Oenanthic Ether lb bot.....lb. 1.90 2.00 Dill, 25 lb ne. de cdanceuat Ib. 3.95 4.65 
C 10 orL: . ™ ree is 36.00 Oleoresin Aspidum........... Erigeron, rt ere Ib. .95 1.05 
C 14, 1 lb bo ppeNET >: 18.00 ISP, bot and tins. .....Ib. 1.25 EUCALYPTUS ek USP, 56 
C 16, 1 lb a METRO E ee Ib. 16.00 Capsicum, USP, bot and tins ibcans, cases.........- Ib. 23 .26 
esis Wie oases = : ie F 1300. So. See > aa “a 
AMYL ACETATE, ure, 25 Ib ubeb, , bot and tins. .Ib. f 73 enne! P, 25 Ibtins...... 9 .10 
Stites : lb. a 50 Ginger bot and tins......lb. 2.25 2.75 Geranium African, 25 Ibtins..Ib. 3.75 4.90 
macenien 1 lb bot. 1.25 1.50 Malefern see peanen eceaces Bourbon, 28 Ib tins....... ie 3.2 4.50 
Butyrate, 5 lb bot. we 1.00 Orris, bot & tins. ........ 12.00 15.00 Turkish, 28 lb tins. aan 1.75 1.90 
Conmasaate, 3 to’ bot. 9.50 9.75 Pepper, black, USB, bot & Ginges TRS GH6.. 0 .- ce wecs Ib. 4.00 4.25 
Formate, | lb bo! i ite 1.75 tin. . Ib. <5 9.50 Gingergrass, 28 lb tins...... Ib. 2.50 2.70 
Formate, 5 lb a RK b i. 1.60 Vanilla, bot & tins. vIb. 7.00 7.75 0 7 re Ib. 2.90 3.00 
Phenyl Acetate, | Ibbot...lb. 4.50 >.u0 Paracresol Methyl Ether....Ib. 4.25 4.50 Hemlock, 25 Ib tins. «lb. .85 1.00 
aes. 100 lb cbys..... 2 .80 Paracresyl Acetate. . Ib 5.5 5.75 Juniper Berries, USP, 25 lb tins 
Imported.......... I 2S, 250 Seg Seng oe EE meat cOseinneteesninnb ns Ib. 1.25 1.30 
Anethol, Po ib RCo cies Ib. 1.00 135 ff” Veneto eesesessusvese ce gal. 2.25 2.50 AP st a EO ere. Ib Py Re 
Anisic Aldehyde, 1 Ib bo! ib 3.10 3.00 PHENYLACETALDEHYDE abdanum, 7 1D Dot.......- . . 
Benzaldehyde, USP, 40 Ib cbys 50% Lib bot..2.-..0-- Ib. 4.50 4.75 LAVENDER, USP, 28 Ib tins 
waitin Kita o ieceatee oaraeeaee Ib. was cme A A oes 4.50 4.75 esecceceescecssccceces 1.75 2.00 
SOT COMS 2. 66s'60e ees = 1.33 1.45 “10h a noe lb. 8.00 8.25 Spike SE 50 lb cans. .Ib. -50 -70 
FFC, 40 Ib cbys. 1.25 1.35 Phenylacetic Acid 1 Ib bot. -lb. 2.65 2.90 Lemon Ital, 25 Ibcans....... Ib. 1.00 1.30 
Benzoic. Sine see Ethyl jin Phenyl Diacetate | oz bot... 3.00 3.25 California 35Ibcbys....Ib. 1.05 1.10 
ee eens toe occisesele ~«(Se0 §©610000 Lemongrass, native, 50 lb cans 
Pe they a om Ae carci Ib: 1.75 2.25 Imported.............lb. 7.00 7 db E- Lcedtadusadeavesas see este 51 53 
Benzyl Acetate, 100 lb cbys. .Ib. .60 .80 Phenylethy/ Alcohol lib bot.Ib. 4.40 4.65 Limes, expressed, 25Ibtins..lb. 11.00 12.75 
Alcohol, 5b bot......200.5« Ib. .85 <9F Phenyl Ethyl Acetate....... Ib. 8.25 8.75 Distilled, 25lbtins.......lb. 6.00 8.00 
Butyrate | lb bot........ Ib. 15.00 16.00 Linaloe Mex., 70 lb cases....lb. —- : - 1.75 
BENZYL BENZOATE....... 1.10 1.15 Formate, | Ib bot........ Ib. 19.00 21.00 Mace, distilled, 50 Ib tins... .Ib .85 .90 
Medicinal, FFC. . lb. yi 1.40 Propionate, 1 lb bot Aang Ib. 10.00 12.00 Mandarin, 25 lb cases......lb. 4.20 4.70 
Buytrate, CP, 1 Ib bot.../Ib. 9.25 9.50 Valerate, 1 Ib bo Ib. 14.00 15.00 Musk Pods Cabardine, tins. . Ib. oat eae 
Benzyl Cinnamate, 1} bet. Ib. 7.00 7.25 Pe: somal he dee “1 ib bot Musk Tonquin, tins, Pods...0z. 24.00 26.00 
Formate Glbboes: co. lbs (301s) BS ceeeeebeeeees cece cons Ib. 8.50 9.00 Grains Cabardine,tins....0z. __-. 7 
Propionate, 1 lb bot......Ib. 2.25 2.40 Rhodinol, 1 lb bot. ...Ib. 7.00 8.00 Tonquin, tins, Grained..oz. 28.00 34.00 
Succinate, | Ib bot. Ibs. $25 5.50 Saffrol, drums..........+-- b. 30 PS 2 MUSTARD, poe . Ib bots.Ib. 8.50 9.00 
Valerate, 5 lb bot. . ..Ib. 3.00 3.25 CO er Ib. A 34 Artif, USP, 5 ib bot....... Ib. 1.50 1.60 
Borneol, | lb bot..... wb, 1.35 1.85 Skatol, 1 oz bot.. eelb, 4.50 7.00 Neroli Bigarade, } & A & 1 lb bot 
Bornyl Acetate, | Ib bot....Ib. 1.50 2.€0 Terpinyl Acetate, 25 ib cans. Ib. 85 0 «| Noscaaea ce endeseunse Ib. 80.00 110.00 
Bromstyrol, 25 ‘lb cases. Ib. 3.75 3.85 Imported, 25 Ib cans...... .85 .90 — i 5 a. etedennwe Ib. 95 = — ‘= 
Butyl Anthranilate dom, 1 Ib rtificial, eee ‘i -0O : 
[a lb. eae ae lM Nutmeg, USP, 50Ibtins....Ib -85.90 
Carvol, 9 1B bots... < <.c.06:0 Ib. 3.00 3.40 SOD Canes. ace cses Ib. 31 33 ORANGE BITTER, 25 lb tins 
Cinnamic Acid, 5 lb cans....Ib. 3.25 3.50 Absolute, 25 Ib cans...... lb. .48 5S LS ceatuccecaucescecocens Ib 1.60 2.00 
Alcohol liquid, Il lb bot...Ib. 2.50 2.60 Imported, 25 Ib cans. . .Ib. 58 -60 Sweet W Ind, 25 Ib tins. .lb 1.25 1.50 
Crystallizable. ......4.: Ib. 7.00 8.00 Valerianic Ether see Ethyl Val- Italian, 251 beop.. Ib 1.50 1.95 
Aldehyde. sale “2525 2.50 fata... Orange American, Cold ‘pressed 
Gi Imported, i lb bot. ++ lb. Fe Jo Vanillin (Clove Oil); USP{ib. 5.50 5.75 # _—_ Sangtce cose: = 1. a : . be 
itra CANS..... sees : 0) : Guaiacol) USP....... Ib. 5.00 5.25 istille Ce 4 : 
Citronellal 1 Ib oe ‘ - es: ro ( » ‘“ = 2S Westin... c20 Ib. “se ae 
itronelyl Acetate t iF +) .50 : $ il Orris, concrete. .oz. 4.7 : 
Coumarin, 25 lbcans........ Ib. «3.50 4.00 Essential Oils Origanum, 50 Ib cans tech... .Ib. «2d -27 
Hoar i Ib fae uuae Gace i $3 +2 
DECYLA HOLL...» <<; e220 2§. Almond Bitter, yds _— botlb. 2.15 2:25 ‘atchouli, 5 e. é . 
soa tne go oe Ib. Oo 1 0 Bitter, ffPA, 5 lb bot..... Ib. 2.25 2.40 Pennyroyal,dom, 25lbtins..Ib. 1.75 1.95 
Diphenyl Methane......... ib, 875 2.00 Sweet, 56 lb Fondagy sesecees Ib. -40 -43 Imported, 25 Ib tins. ..... Ib. ik 1.05 
Duodecyl Alcohol.......... Ib. 20.00 22.00 Almond Meal, 25Ibcans....Ib. 20 21 Pepper Black lb.,.........+..- --: 6.00 
Ethyl Acetate, pure, 5 lb bot. Ib. 054 064 Amber crude, 25 Ib tins..... Ib. 15 <n Pe Permint, i 60 ’ cases lb. 1.45 1.55 
Benzoate, 5 lb bot....... 1S 1.25 1.50 Rectified, 25 Ib tins...... Ib. 50 oad edis, USP, 60 Ib cs...... Ib. 1.65 1.70 
Ethyl Butyrate, 5 lb bot....Ib. 1.80 2:00 Amber liquid, 400 lbdrs..... Ib. 2.20 2.30 Petit oe 5 ‘A, 25 ib tins. . lb 99 1.05 
Caproate, 1 lb bot oie. 3625 350 ag ye a boxes..... oz. 14.00 15.00 French, | Ib bot. ..Ib. 4.50 4.75 
Cinnamate, | Ib i ..Ib. 4.00 4.50 Grew BOGE. << cnc co caa'es oz. 32.00 36.00 Italian, 25 Ib tins. . escees Ib. 2.20 2.30 
Formate, 5 lb bot. Ib. 1.00 1.25 Pree dey: Root, Pit Boe.<...; Ib. 20.00 30.00 Pimento Leaf, 25 Ib tins .. . . Ib. 1.35 1.50 
Methyl Paracresol, 1 Ib bot Anise Tech, 400 Ib drums. . .Ib. eS ioe Berries, 25 Ib tins ........ Ib 3.00 3.10 
igs Era een Reid ae Ib. 3.25 3.50 USP, 60 ib cans..........Ib. 7 39 LS adage eedbrig 8 = oa «an 
Phenyl Acetate, 5 lb bo! 3.75 4. Apricot Kernel, 50 Ib -, i 26 ay inus, Sylvestris, tins. .Ib. : ° 
Veena 5 lb a" ; “a rb as 3 . Bay, 25 lb tins N.F. V., 50.55% Pumilio, USP, 25 Ibtins...Ib. _ 1.90 1.95 
Salicylate, 5 Ib bot....... 1.95 2.00 ONO icc xa cats cicecees Ib. 1.70 1.85 Rose Fr, 8, 16, & 32 oz pkgs..Ib. 14.00 17.00 
Eucalyptol, USP, 50 tb cans. i“ 55 “60 Terpeneless.......000ss0es Ib. 4.25 4.45 Bulg, 8, 10 & 32 oz pkgs...0z. 7.75 17 
Eugenol, USP, 23ibcans....Ib. 2/50 3.00 BERGAMOT, 25 lbcoppers.Ib. 1.90 2.10 Rosemary, USP, 274 Ibtins..Ib. «3843 
Geraniol, 50 Ib cases....... m 8 235 Terpeneless.........++++. Ib. 6.25 9.25 1000 Ib drums. .... .. - 2 
Geranyl Acetate, IIbbot....Ib. 2.75 2.80 Artificial, 23 lb cans... Ib. 1.25 1.50 mete ~ 235 23 
Butyrate, | Ib bot........ Ib. 13.00 13.50 Birch, sig eet, Northern, bes Ib ue, 1 Ib bot.............. Ib. - ' 
Formate, 1 lb bot. «ies 12.00 12.50 canes 2-00 3.10 peeanfore E Ind ,USP, 
Heliotropin, 100-10 Ibs...... Ib. 1.65 175 Seamhand, 25lbtins....... lb. aes 1.85 OD Ib cas€......< sees 6.25 7.25 
Imported . eles. 295 2.05 Birch Tar, rect., 5 lb bot..... Ib. 50 55 W Indian (Amayris), 25 Ib 
Hydroxycitroneila Bibs. Ibs 4675 6.75 Crude, 50 Ib tins.........Ib. 13 14 Cho ee pain end: Ib. 2.85 2.95 
Indol, CP, 1 oz bot........0z. 2.90 3.00 Bois de Rose, tins............ Australian, Tins.......... 5.65 5.65 
c oe eer ig , = ‘ .67 —_ eon —~. an 1.05 1.07 
IONONE, | |b bot 100 5. i BUC CUI 06 cia cowees . «3 .65 rtificia: rs, 
Aloha. occ cece wile i= re Cade, 25 Ib cans..........- Ib. 25 .26 COS dincccutende: Ib. ey 5, 25 
fata, 5.70 5-75 Cajuput, Py aged ” Ib tins. . Ib. Ae. .60 DAMON COINS 6 'éc dc cna eee es b. .28 -30 
Methyl. 5.00 5.25 Caleus. 7 A rr t -2.23 3.00 Sage, Dalmatian, es cans.Ib. 2.15 2.2% 
Iso Borneol Se §245 Camphor Acc 1000 lb drs..Ib. Ae 17 Savin, 50 Ib tins. wb. 2.00 2.25 
Iso Bornyl Acetate Ib. 3.00 3.20 White, 400 Ib drs........ Ib. 13 .14 Snakeroot, Canada. ..--+««- Ib. 8.25 8.50 
Iso-Buty are. 5 lb bot. Ib. 7 3.00 Cont, SO MM. ..0 05. Ib. 15 -16 SPEARMINT, USP, 50 Ib tins 
Iso-Eugenol, | Ib bot....... 3.50 bb GANMANGA. Native 2S ites ... . 2. “| .  Aicmacnetececccncseces Ib 1.10 1 
Iso-Safrol, 1 1b Huta pe neee ib. 1.75 ESS. ob asduescccecaccwccewcus Ib. 1.45 1.60 Spruce, 50 Ibtins........... Ib -90 .95 
Domestic, 5Ibbot........ B. 3.56 3.75 Rectified, 25lbtins....... Ib. 2.00 2.10 ansy, hoaseiea. 2 lbtins..Ib. 2.15 2.30 
Linalol from Bois de Rose, 5 Ib Caraway, USP. occ csiseaes e boos 1.40 Tas, 10 gab Bic sc. cccc cee. 25 -30 
DOE. coca cc wecccnpeaslss b. 1.90 3.90 Cardamon, NF, | Ib bot..... Ib. 15.00 16.00 P, 50 gal bbls ere Ib. 75 1.50 
Linalyl Acetate, IIb bot....lb. 2.00 3.00 Cascarilla, USP, 1 1b bot..... Ib. 65.00 80.00 Thyme, red, NF, 25 Ib tins. .Ib. 80 8°95 
Benzoate, 1 Ib bot....... b. 13.00 14.00 COME. pote ccesccceneecnas aa =e hite, NE 25 Ib tins..... Ib. -90 1.00 
Formate, 5 lb bot........ b. 10.50 12.00 Redist, USP, 50 lbcans...Ib. 1.00 1.05 Tech, 110 lb drums..... Ib. -70 ae 
Cedar Leaf, 50 ib tins. lb. oy 5 85 Tepe USP. rect cbys. .Ib. .27 -30 
METHYL ACETOPHENONE Cedar Wood, light, 1000 Ib drs Vetivert Bourbon, 10 bot... .Ib. Wo) 5.00 
Anchiceralzee Vibes ioe 2500 2.15 Cel eae es eee cacao wnes _ es) oe — oo Ganeee wees _ ro Fig 
n ranilate, llb me wlb. 2.15 2.2 Oe Bd le aes = ava, Me tsceetaewe x . : 
Imported. . sip ah a a Chau! moogra, USP 80lbcases Ib. wee 1.50 wiv’ heavy, 1 Ib bot...... Ib. 1.50 1.60 
Anthranilic Acid......... b. 8.25 8.50 Cinnamon Ceylon, I Ibbot...lb. 9.00 10.00 WINTERGREEN Gaultheria, 
Benzoate, SIbbotimp....lb. 1.25 1.35 Leaf, 5 Ib bot.. veelb, 1.85 1.95 true, 25 Ibtin......... Ib. 8.00 10.00 
Domestic, Sib bot. ..... pm. §.29 E35 a 9 ea Caylon, 1000 Southern, 25 Ib tins....Ib. 3.75 4.00 
Cinnamate, | lb bot...... ib. 93.35 Soe. OB Rene ca cwacuwcus Ib. <a 34 — see Methyl salicy- 
Heptenone, 1 Ay BOC ccc b 3.50 4.00 0 ‘ib ti lb. 34 36 Wibicwcccacdcicccuueewene 
Paracresol, 1 lb bot...... b 4.50 8.00 Java, 400 Ib drs.......... Ib. -50 Pe 7 - Wessun Balt, ae: wb. = 2.05 2.20 
Phenylacetate, 5 lb bot. ..Ib Ef 4.00 Pt er Ib. 52 54 Worm Sibtins..Ib. 3.85 4.10 
Salicylate, USP, 500 Ib dr. b. a -40 Civet, Abyssin, horns....... oz. 2.10 3.00 Ylang Ylang et tg 10 lb tins 
50 Ib'cases. . 1D. ae -42 loves, USP, 50 Ib cans..... Ib. .95 3.00 |  Nebbuscccvccesccasese $.25 5.50 
Mirbane rect, 1,000 ib drs. lb. aha .13 6 oe | Se Pe LS {0 lis tins ING Bec cees b. 5.20 5.25 
Musk Ambrette I Ib cans...\b 6.00 6.25 nae . lb. 45 .50 Manila, 1 lb bot......... Ib. 30.00 36.00 
395 


Apr. ’32: XXX, 4 


The Drug and Cosmetic Industry 














Aconite Root 
Pennyroyal Leaves 


Drugs and 


Spices 





Aconite Root, USP, bags... .Ib. 
Agar Agar, No. 1, bales... .Ib. 
Agar Agar No 2, bales... . Ib. 
Almonds Meal........ |" Ib, 
Aletris Root, SU a se la 
Alkanet Root, eee 
ALOES, Cape, 400 lb cases. Ib. 


Curacao, 140 lbcases.. . . Ib. 
otrine, Whole, 300 Ib cs Ib. 
Althea Root, OES cer Ib. 
CaaS Ib. 
Angelica Root, BER os Ib. 
Angostura Bark, bags...... Ib 
Anise Star case. . Bin eset. 
Spanish, bags... 2171"! *' Ib 
ARABIC GUM, White, No. 1, 
220 Ib bags......./ Ib. 
Seconds, 220 Ib bags...... Ib. 
Sorts, Amber, 220 Ib bags. .Ib. 
Powd, USP, 300 Ib bbls. .. lb. 
Areca Nuts, 100 Ib bbls... .. Ib 
owd, 100 Ib bbls... | °° *’ 
Arnica Flowers, bales... ||” Ib 
Root, bags. Te eee IS 
Arrowroot, St. Vincent, powd 
SER cee ee a ae b. 
Asafoetida, 250 Ib cases..... Ib. 
Powd, 50 Ib boxes..." Ib. 


Balm Gilead Buds, bags... “Ib. 
Balmony Herbs, bales...” . . Ib. 
oon Sane COPAIBA Para, 80 


DIRS cc Ib. 
South American, USP, 80 Ib 
NE aie Sina g octy cs Ib. 
Peru, 120 Ib cases. . 1/1." Ib. 
Tolu, 90 Ib cases. ere | 
rberry Bark, of root, bags Ib. 
Bayberry Bark, bales... ._. Ib. 
a Le RS 
BELLADONNA LEAVES, bale 
Rib is 9 /r0inis'oiwi- wis. k aig a cic b. 
Root, bags. |. 71 2°7° °°" Ib, 
Bees Wax, hite, cases... Ib. 
Yellow refined cases.. °°" Ib. 


Yellow Crude Cases..... Ib 
Benzoin Gum, Siam, boxes. . | Ib. 
Sumatra, cases ..’.... | Ib. 
Berberis Aquafolium Root, bags 
Beth Root, bags. |)" """"*" Ib. 
Black Indian emp Root, 100 
oh osib, 


b bags. . , Seeman 
Blood Root, ee Ib, 
Blueflag Root, bags... 2177" Ib. 
Boldo Leaves, bales...... . Ib. 
Boneset Herb, bales..... | | "Ib. 

rage Flowers, bales. || || Ib. 
Broomtop Herb Cut, bales. ; Ib. 
Bryonia oot, bags...... || Ib. 
BUCHU LEAVES Short, 250 Ib. 
MER coe es ee Ib. 


Long bales. Ieee |S 
Buckbean Leaves, bales ||’ Ib. 
Buckthorn Bark, bags. |. | Ib 


Berries, Lean + 
Burdock Root, bags. . 2127" Ib. 
Seed bags eee eee ty a 
Burgundy Pitch, 110 Stand 
Bross for net......,.. | Ib. 
Imported... _. wre s 
Calabar Beans, bags,..:..... 1b 


Calamus Root, u'chd cases. . Ib. 

Unbleached, MARS... Sy. 

Calendula Petals, imp bales. . Ib. 

Calisaya Bark, bales... — 

Powdered, bbls. ere 

Canary Seed, South America, 
ER 


Saas b. 
Dutch, bags. || eee fe 
Candelilla Wax, bags...) lb. 
Cannella Alba Bark, bales. . | Ib. 
Cannabis, U.S.P...". 0" Ib 
Cantharides, Chinese, cases. -Ib. 
Powdered, boxes... ., . Ib. 
ussian, cases. .. ive NES: 


Powdered, boxes... .. | Ib. 
Caraway Seed, African, bags 
Weis ses4 ats Riv a simsteinis ace th 
Dutch, 11 Ib ie: lb 
Cardamon bleached, cases. « AD. 
ecorticated, cases... .. | b. 
Carnauba Wax No 1, 100 Ib 
bags ; Ib 
Cascara Amarga, 150 |b bbls. Ib. 
So called bales... Tete. 
CARA SAGRADA, 
SEO IDA. tc Eb: 
PENNER eo es Ib. 
193] bark... eee | 
Cascarilla Bark, quills, bales Ib. 
Siftings, bbls’ _ Se © 
Cassia Batavia No. 1 bbls... “ib 


Shortstick, bales. ...... Ib. 
atavia No. 3, bales... | | lb. 
China Select Rolls, cases. . Ib. 
Broken, bales........ |’ lb. 
Saigon, thin... 2! 111777" Ib. 
Buds, pool CO 
Fistula, baskets. iia9 gio ns 
Catnip, Herb, bales. . | eee 
Celery Seed, [eee Ib. 
Ceresin Wax, White, bags... Ib. 
Yellow 200 Ib. bags ef 
Imp. white 100 Ib. bags. |b, 
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.14 | CHAMOMILE FLOWERS 
a | oman, bales..........1b. 
fe Hungarian, cases... /)"*" Ib. 
28 | Charcoal Willow, powd, bbls.lb. 
.20 | Wood, powd, bbls. rever. 
10 Chestnut Bark.,.../ 27777" b. 
.12 Leaves bales..... 222.7" "yp. 
7 Chicle Gum, 200 Ib bales lb, 
a Pf | Chiretta, bales........... | lb. 
sot | Cinnamon, Ceylon, No. 1, bales 
5 Se RIG oa! Bee |e 
SF | No. 2 bales 4 
18 | Nos Sibales os css. csc Ib, 
19 Clover Tops, Red, bags .. .. Ib. 
08 Cloves Zanzibar, 135 Ib bbl...Ib. 
Cochineal, Black......... Ib. 
16 |S SOS SA aa ee Ib. 
.14 Cohosh Root, Black, bags... .Ib. 
07} MMe NDARS! coco. oe. lb, 
15 Colchicum Root, bags. . .. | “Ib. 
07 POO DARE oo. cos solb. 
1] COLOMBO ROOT, bags. . .Ib. 
10 Colocynth Pulp, bales... . | ‘Jb. 
. 43 Coltsfoot Leaves, bags...... Ib. 
mfrey Root, DOGS. occ Ib. 
it Condurango Bark, bags..... Ib. 
i > Coriander Seed, Morocco, on 
26 Bleached, bags... 2)! ‘Ib. 
-14 Corn Silk, bales... .0'/ 177°" Ib, 
is tton Root Bark, bales. | | “Ib 
17 whage, | oz tins......... . 
Cramp Bark socalled bales. . Ib. 
24 bah Sea Ib. 
10 Cranesbill Root. ARS. o5 5 5. 5,: Ib. 
$7 CUBEB BERRIES, XX bags 
.09 Powdered, boxes... 277777 Ib 

19 ulvers Root, ne 
Cumin Seed, Malta, bags... “Ib. 
15 Orocco, bags.......... Ib. 
. = Cuttlefish, Bone Trieste, Stra ps 
25 French, boxes...) 7 Ib. 
17 Powdered, bbls... | | ae [oi 
25 Broken, bales... 7.7" Ib. 
40 Damiana Leaves, bales... | ‘Ib. 
Dandelion Root, Imp. bags. . lb. 
-09 er Tongue Leaves, bales. . Ib. 
10 Digitalis Leaves, bales... | lb. 
12 gwood Bark, Jamaica a % 
-12 American bales... | Se 
. Berass Root, USP, cut - 4 
09 Dragons Blood Mass, cases. . Ib. 
-14 Reeds, boxes........... | b. 
08 Echinacea Root, bags.......Ib. 
-10 Elcampane Root, bags... . |. Ib. 
2 Elder pdb bags... ....... 1b. 
17 Elemi Gum, 85 Ib cases..... Ib. 
80 Elm Bark, bundles...../ 1" Ib, 
-09 Grinding bags... 727/777 Ib. 
-06 Powdered, bbls. |’ 7)" "yp 
pe Ephedra Vulgaris, bales." "| Ib. 
| ERGOT, 150-2001b bags... Ib, 
in | Eucalyptus Leaves, bales... . Ib, 
09 Euphorbia Pilulifera, Herb, 
et SS Caen a 
ak Euphorbium Gum, cases...’ Ib. 
"35 Fennel Seed, French, bags. . .Ib. 
‘08 German bags... Ib. 
33 Foenugreek eed, 200 Ib a 
so ] fn 2 2 2 Ce eS Obs a 6b ap & oie . 
en Fish Berries, 100-125 lb bag. . Ib. 
a Flax Seed, Whole 182 Ib bbls. Ib. 
051 Ground, 180 Ib bbls. en cy 
06. Fringe Tree Bark or Root bogs 
43 Fumigating Pastiles, boxes. Ib. 
24 3alangal Root, Dags....... «1b. 
00 Galbanum Gum, cans......hb. 
05 Gamboge Gum, 100 lb cases. Ib. 
40 | Powdered, cases........ lb. 
es | Gelsemium Root. ans 563. , lb. 
| GENTIAN ROOT, bags. ...Ib. 
053 Ground bbls, boxes... Are on 
Or} | Powdered, bbls, boxes.” ‘Ib; 
05 Ginger, African, bags. ...... Ib. 
60 Jamaica Grinding bags. . | ‘Ib. 
| Cochin ABC & Lemon, bags 
| Ginseng Root. cultivated cs. |b. 
75 | Wild Southern, Cases..... lb. 
| Golden Seal Root, bags... .. Ib. 
18 | Powdered, boxes... 77)" Ib. 
18 | Plerb, barrels... 7 Ib. 
-093 | Grains of Paradise, bags... Ib. 
.80 | Grindelia Robusta, Herb, bale 
083 Guaiac Gum, 150 lb cases... .Ib. 
.074 | Strained 75 Ib cases.. Ib. 
-07, | Guarana, tin cases. Tepe 
034 Hellebore Root, Black, bbls. Ib. 
053 | — White, 2501bbbls | > Ib. 
21 | DORI Snood. as Ib 
20 | ~Helonias Root, bags........1b. 
10 | emp Seed, bags..... ||) 7 “Ih 
-17 | Henhane Leaves. USP, bales. Ib. 
-20 | HENNA LEAVES, bales. .._Ib. 
15 | Powdered......... 17’ Ib. 

o§2 Hops, bales... | |! ice Bical 
38 | Horehound, Herb, bales." Ib 
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Hydrangea Root, bales... . . Ib. 


te = 
— | IPECAC ROOT, Carteagna, 
“06 004 | WEBS cece he. tke eee 
04 05 | Powdered, 220 ib bbls... .1b 
‘07 08 Nicaraugua 125 |b bags Ib 
05 06 Isinglass, American, 130 Ib cases 
: + ei Russian (Beluga), boxes. | Ib. 
“ Jaborandi Leaves, bales... | "Ib. 
15 16 som Root, Whole, 150 = 
> oS ae | 5 SOE Te eae le 
in ot USP, Powd, 250 lb bbis. ‘Ib: 
10° ll Japan Wax 224 Ib. cases... .Ib, 
"15 '154 | JUNIPER BERRIES, 25 |); 
69 ‘ RaRS arenes ee tT 
"75 aie Kamala, boxes... 21212" 71" ‘pp’ 
05 “06 Karaya Gum, No. 1 Pow oe. 
2 bbls is 
10 3 Kava Kava Root, bags... . . Ib. 
60 “65 Kino Gum, Black, cases... | | Ib. 
05 06 Kola Nuts, 150 lb bags. .... Ib. 
aye 7 Lady Slipper Root, bags... . Ib. 
ie “07 Larkspur Seed, bags...... 1. Ib. 
10 I Laurel Berries, ee 
09 10 Leaves, Greek, bags... || Ib. 
Italian, bales... .. ||’ . Ib. 
04 04! Lavender Flowers, Ordinary. Ib. 
0¢ 07" ed aR ass TS 
053 06 Lemon Peel, oe ates Ib. 
06} 07 LICORICE ROOT, Whole bbls 
it 
.05 .06 Spanish Natural bales... .Ib 
-26 .28 Powdered, bbls... . ‘ 
.073 .08 Selected Cases... ||” ae 
Cutting, 125 Ib bags... .In. 
32 33 Turkish, 150 Ib bales... || Ib. 
ys Yi 35 Linden Flowers with leaves, 
“10 11 LOR eccee one oni: 
124 123 Without leaves, bales. . Ib. 
06 H 07° Liverwort Leaves, bales... Ib. 
i : Lobelia, Herb, bales... Poe) 
19 9 ROO RDO 5. once sc AB, 
18 ‘31 Lovage Root, Imp.. bags... .Ib. 
‘09 10 Lupulin N. F., tins... 27 Ib. 
‘07 ine Lycopodium, 88 Ib. cases. . . .Ib. 
a .16 MACE SIAUW, No. 1, com 
10 Ee ieee a ee s 
.05 .10 Banda No. I, cases... || 7 Ib. 
.10 ski Batavia No. 2, cases... Ib. 
Malva Flowers, Blue, bales. Ib, 
.08 .09 Black, bales....... 0. | Ib. 
.063 ake Leaves, bales... 1277777" Ib. 
Manaca Root, bales. |!) "**’ Ib. 
143 .15 Manna, Large Flake, cases...Ib. 
80 85 Small Flake, cakes.... Ib. 
90 95 BES ICR a sic is oo xe. co cs Ib. 
.16 a Mandrake Root. bags........ Ib. 
06 07 Marjoram, Herb....... 11) 
19 22 French, No. | bales... ... Ib. 
094 10 German, bales..." "’ Ib. 
18 21 Mastic Gum, 120 Ib cases .. Ib. 
09 10 Matico Leaves, bales. ......Ib. 
16 18 Mezereon Bark, Bags... . 4. Ib. 
05 .06 Millet Seed, Yellow, bags. . Ib. 
47 58 Montan Wax, Crude, bags. . Ib. 
05 -06 Bleached, pure. bags... .. Ib. 
oss, Iceland, bales... . |” «ake 
05 O8 Irish, Bleached, bales . |. -Ib. 
14 20 Mullein Flowers, tins... 1" Ib. 
07 0724 Leaves, bales...... 17777! Ib. 
08 10 Musk Root, Russian, bags... Ib. 
Myrrh Gum, 200 Ib, cases. . lb. 
04 044 Nutgalls, Chinese, bags... _ Ib. 
1] 12 Aleppy, bags.........)" ‘Ib. 
062 O74 Powdered, Bags... Ib. 
07° “09° Nutmegs, 110°s cases... .. | Jb. 
75's & 80's cases... ||” Ib. 
ll » Grinding, BOGS 6 scccs: Ib 
- a NUX-VOMICA Buttons, bag 
ted [e) 
00 1.05 Powdered, 200 Ib bbls. . Ib. 
+0) -70 Oak Bark, bags..........- Ib. 
SO “> Olibanum Gum, 280 ‘Ib cases 
07 08 BMUINGS. 6c... ss. AB: 
07 OS | Tears, No. 1 Extra...) 27) Ib. 
10 A SI 7 ane hee De Ib. 
10 ll PONS rastien ots Ib 
053 06 =| Opium Gum, USP, cases. |! Ab. 
084 08} Granular, cans....... 1) Ib, 
Powdered, USP, cans. +sGies 
.073 073 Orange Flowers, cases... ... Ib. 
00° 10 00 Peel, Bitter, bags... ADs 
00 13.00 Sweet BOESio iirc. ae 
70 pe ORRIS ROOT, Flor. bid. ba s 
00 0 aes | 
05 1 Powdered, 200 lb bbis. . Ib. 
13 l Verona, bags. . Tree 
| Powdered, 200 ._b bbls. . Ib. 
07 Os | Fingers, boxes......... Ib. 
25 aby 1 Ozokerite Wax, Brown, Hard Ib. 
-70 75 LOS ee epee Sibi 
73 1,00 Green, Hard, bags... Ib. 
054 06 | Yellow, Refined. bags..... Ib. 
11 12 | Papain, Crude, 150 1b cases. .Ib 
15 16 | Pure, Powdered, 10 Ib bot. . Ib. 
30 32 Paprika, bags............ | lb. 
03% 033 Pareira Brava Root. bags... . Ib. 
. 09 -10 Passion Flower, bales. . ee |: 
07} 084 Patchouli Leaves. bales... . Ib. 
a i sie Pennyroyal, Herb, 100 Ib -% 
21 24 Tea oe TT I ee 
07 08 | Leaves. 100 it bags...... Ib 


sor .08 
fab) 90 
OF 1.00 
ey o> 
95 1.00 : 
4. rine 
.09 10 
18 20 
23 26 
O09 10 
043 .05 
40 .45 
12} 13 
Be 14 
.50 55 
054 -06 
-40 -45 
28 305 
08 .09 
.05 054 
-08 .09 
22 | 
30 «ae 
-08 .09 
12 eS 
054 -07 
.08 -10 
.12 15 
.06 004 
.05 ee 
-18 -19 
Ay $4 23 
.14 my 
.09 -10 
.21 -26 
eB? -17 
| aes 1.30 
26 .28 
onl oda 
38 -40 
31 32 
, Nom 
P+ -40 
.12 PB 
21 22 
<30 -5o 
35 38 
45 .50 ’ 
-08 .09 
«h2 okae 
14 . 144 
301 373 
19 wee 9 
25 .16 j 
.02 03 
.05 .06 
.26 a 
09 1 
10 12 
75 80 
07 .074 
06} 073 
18 -20 
cae 
ay 20 
13 15 
one 124 
A 154 
18 19 
05 .06 
08 .09 
06 064 
0 08 
26 28 . 
.16 .18 
mF 3 13 
2.00 13.00 
3.00 14.00 
3.00 14.00 
25 30 
08 .09 
07 OS 
I! .12 
I4 RD 
.09 .094 
Py: «he q 
90 y)5 S 
124 25 a 
25 me FP 
20 25 a 
1.80 1.85 
1.90 1.95 
20 204 : 
13 14 
043 054 
15 .16 
08 .09 
mF my 
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PEPPERMINT LEAVES, Imp | Sassafras Bark, Ordinary, wens .08 . ~ + 3.75 3.85 
Dale eacarcecntteores Ib. 30 40 | Select. bales. . < «occ. oc cu ws lo 7 | Tansy, Me. ‘bales. . «ole 12 13 
Domestic, bales... .....<..0.5:. lb. 22 .26 Savory Leaves, bale . tb 052 “06% | Thus Gum, 450 Ib bbls... . “Ib. 054 06} 
A rey rg ea. d taser = e. — | i oe im bake, bags. _ e 08 | THYME, Spanish, bales... .1b 06 07 
imento select, Dags.......1D. > -06 ammony Resin, boxes..... me &:3 1.35 a be ‘ 
Pink Root, True, — caeraiers lb. ‘ 30° aE | Root, bags. . me 07 08 | Tone ae : oa ‘33 ‘- 
Pek + ee: - ‘ a | ae Root, bags * va: mebastares Ib. 3] ae Bari Gandies ee ere 20 3] 
oke Berries, bags iannee 5 SENNA A 150 lb cases Ib. 20 25 |) gee ee ee eee segs : i 
ge Saas vos | Halfleaf 150 Ib bales....Ib.  -10 12 | Tonka Beans, Angostura Cases ie Cee 
Pomegrant Bark of Root, bags Sifting, 400 lb bales. . .lb. 08 OSs f. peti eesels sks Crt “s 3 
rie bf Fiuie’ begs Ib. 29 34 | Tinnevelly, Bold, 350 Ib bales | Naseer hy a a 
Bark of Fruit, bags....... , 2 a ro «oh 10 42 ‘ 
Bark of Tree, bags. . +l 15 Is | Medium Leal. Maas dsiaetste + Ib. 08 = To Gam, No 1, 106 ib 95 1.05 
RVR CEN ne a ol ranean ccd b. 06 .08 Se Te oe ee ee > - 
POPPY FLOWERS, Red, bags oe | Bods, 330 Ib 20. 0.-Ib = 0 | No. 2. sno 80 35 
sa gine tg emer gs Tt A re v | low ere a : aye. - ) ey . . Ay 
PrictSSuthern bags: 222. Slcilb: Hct | SefpentariagRoot,bags..<.<-Ib. 3333) Tutkish eases. vscestscdbs 14S 8 
iaraiiba: Bare Gales ee 2 26 |. Turkish cases.;........-. : 
Py gga ahaa = a ei Skullcap Leaves, Eastern, bales | bir son leu Madras, bags. Ib. OS r 
Pees g i2 2050 Sr 5 Hes Gene Coa Eee .28 33 CECE 2 : 
Pence Saeed Biscic bags ip) 1931 |_g, Western, bales 7 |) tebe MR 
Planté —. Blonde, Bags. ib. 08 .10 Skunk Cabbage, ! 12 14 — Venice True, 80 Ib 
Pumpin Sed bages---s be “1112 | Sake Root, Canada Naturals "15, | artnet, 80 eaies SB. L178 
Pyrethrum Flowers......... 16 vz fee ee EES ES oir cis e:% « "5 va Ursi Leaves, bases «Ib. .05 05 
Pwd., egg = Ib. bbls. . Ib. 21 on | Canada, Stripped, a. ‘Ib. 6 -30 Valerian Root, beig bags ’ 
Quassia Chips, b. 054 06 Soap Bar - Ib. 08 09 > 08 09 
Quebracho, Pee fas tb. bbiIb, «= 20,2 "cut, 125-178 ib begs... 107 a PO Re eRe 
Quince Seed, Spanish bags...Ib. 1 ‘05 1.30 Crushed, 200 Ib Ib bbls. lb. 7 i3 VANILLA BEANS, hidienn , 4.28 
owdere: 2 . i ke eee 50 . 
neo doe hk : Acncriede 1.35 1.80 a Lenven,’ Ainchican 7 ‘i Bosene ns —: Betiecdaccnes Ib. y ps = 
Ba ink iipeniaibashs pee baker = _ re Spermaceti, blocks, cakes, cases 21 ‘a Vetivert Root, “100 lb bags. 1. 125 pis 
A * “Ae if - ‘eeegie dé ceed waemee ee “e -é iolet Flowers, bags........ 90 95 
Raspberries, "Dried, biis.”? Ib. = = Beey cee are, Ib. 20 2 Watheo Exeek af act, bags..Ib. 31 32 
Red Saunders, ome Snaeiahayas Ib. .08 .09 ; 2 
Risatars Root, a Ib 10 11 Spikenard Root, bags....... Ib. 08 09 Bark of Tree, bags. ...... Ib. .16 17 
Riaberd Root, Pais ce cases... Ib. “190 "20 Squaw Vine, bales.......... Ib. 12 Pa White Pine Bark, Roseed, bags 
Powdered, bis Ib ae ; 26 Squills, White, (CTC Raa 2 06 Oe ED Ae a eeasaadecadaacs ib. .06 .08 
Rosemary Leaves, a Saas | 05 ‘054 Powdered, bulk........ Ib. .16 18 White Poplar Bark, bags. . . . Ib. .06 .074 
Einwers cases bales mas iG: 28 32 Stavesacre Seed, b a we eeee Ib. 13 14 Wild Cherry Bark, Natural thin, 
Ra Petals, pale... Aree Ib. "14 15 on Root, bags.. voles 073 08 Gs osc ctesces neo b. 06 .07 
Red nigel 45 50 Stone Root, bags........... Ib. 07 -08 Rossed bales......... b. 09 10 
Rae Fick Wabeeb cc. cd Ib: "18 "20 SS. Ignatius Boos. bags. ...lb. 8&5 Thick Rossed, bales. .. .Ib. 04 05 
Sabadilla Seed, bags........ Ib. 17 “18 St. John’s Bread, bags...... Ib. -09 Wild Indigo Root, ne -Ib. .09 .10 
dilla Seed, bags........Ib. «17 J STRAMONIUM I LEAVES, a ts Willow Bark, bags. . i a -05 054 
MME ci arclale( alegre sicruace 6% oF .10 | .. WHR bee...) 22%: i ol ua 
SAFFRON FLOWERS, Amer SOG, OGRNs «sca veccnecucs ib ‘073 Witch Mase Bark, bags... .Ib. .05 .06 
ican, bales. are | > 21 22 Strophanthus Seed, Kombe, ' | eer ‘Ib. .06 .07 
Valencia, | Ib cans....... Ib. 9.25 9.50 ba ags Soaian sie tava casi neces Ib bz 1.95 Wormseed, American, bags. .Ib. .054 .06 
om Dalmatian, bales OR ei ‘ oye iquid, Artificial... . .1b. 7 - Wormwood, Herb, Imp., bales 
andarac Gum is. .2 30 enuine, 5 Se HEE FASE eR REE Fe b. .08 .09 
Sarsaparilla Root, Honduras, a Sunflower Seed, bags Calif. . ib. 043 .05 Yellow Dock Root, bags... .. b. .07 08 
bales BP pe nteer |S! .60 65 uth American, bags... .Ib. 07 074 Yerba Mate, bags... Ria eaceeks b. 15 18 
Mexican, bales........... Ib. «12 133 Tamarinds, bbls.......... lb. 05 Oo Santa, bags. . Seer | 7 08 
IN CHICAGO ST. CHARLES 
Ont valk at New Av 
World’s n the Boardwalk at New Jersey Avenue 
Tallest Hotel 
46 Stories High ATLANTIC CITY 
MY LEONARD HICKS 
| Managing Director 
A Smart Hotel in 
. , 
America’s Smartest Resort 
The extra attention given to the needs of guests will 
pals 0 —- — as be aap —_ Spring! Atlantic City calling! Yours for 
"S ¢ ' raliroad stations. specia oor 1s reservec . ine > . -enowne S Ine 
for ladies. Each guest room is outside with bath, cir- “—e - the — a hi ‘i = yt ith 
culating ice water, bed-head reading lamp and Ser- onic ot ocean air and suns rine. roat Ss 
vidor. Housekeeper on each floor. Garage facilities. lead to the St. Charles. Ample parking 
p g 
space. European or American plan. French 
2500 ROOMS $3.00 UP and German cuisine. 
M Oo 4 R j % Oo N be Oo T E L Ideal Convention Facilities 
Madison and Clark Streets CHICAGO Attractive Rates 
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Professional Service 


Classified 


Professional Service 











? VITAMIN 


A 
L units ® 


D 


Check the potency of your cod 
liver oil by biological assays, re- 
liably conducted according to ap- 
proved American methods. Fees 
are reasonable and will be submitted 
on request. 


FOOD RESEARCH LABORATORIES, Inc. 


Rates—All classifications $1.00 
an issue for 20 words or less; 
additional words 5c each. 
Payment must accompany 
order. Add 10 cents if replies 
are to come to a box number 
and be forwarded. 


THE DRUG & COSMETIC 
INDUSTRY 
101 West 31st St. New York 


PEASE LABORATORIES, Inc. 
39 West 38th Street New York 
Complete Analytical, Consulting 
and Research Service 


Foods, Drugs, Cosmetics, Soaps, 
Antiseptics, Specialties 








H.A.Sem, Ph.D. E.B. Port, Ph.C., B. Se. 





Philip B. Hawk, Director 


SEIL, PUTT & RUSBY, Inc. 

















Analytical and Consulting Chemists 





114 E. 32nd St. ype 


Ass’n Consulting 
New York City Chemists and Chemical 


Engineers. 





Business Opportunities 


Formerly Experts for U.S. Dept. of Agriculture 
Official Chemists, Olive Oil Asa’n of America 


Analyses Made Formulas Developed 








Analytical and Consulting Chemists 


SUPPOSITORIES (Vaginal, rectal) FEMININE 


hygiene jellies, Ointments, Capsules, Tablets, Beverages Essential Oils 
LAWALL & HARRISSON al Creams. Private Formula. Private i ee 7 Toilet Preparations 
Chari La arrisso: : : : ‘oods ices ru, 
ee H. LaWall Jos. W. E. H si labels. Southport Chemical Co., 261 Greenwich Proprietary pes oll Special Formulas 


Street, New York City. 


Research Investigations Conducted 
Specialists in the Analysis of 


Pyrethrum Insecticides 





Pharmaceutical and Chemical Research 
Process and Formula Development 
‘ood, Drug and Water Analyses 
Testimony 


214 South 12th Street Philadelphia, Pa. 





WANTED TO BUY: Proprietary whose sales 
were $25,000 or morein 1931. Box 851, THE 
DRUG AND COSMETIC INDUSTRY. 


Lab’s: 16 East 34th St. New York, N. Y. 
Telephone: AShland 4-4343 














Nicholas N. Marcotoon, CH. E. 


Consulting and Manufacturing Chemist ‘ 

service, 
Formerly Chief Chemist for Helena Rubinstein, trade. 
Inc., 1926-1929 inclusive. Member American INDUSTRY. 


Chemical Society. Over 17 years of experience 


MANUFACTURERS SALES 
TIVE: Young lady with complete knowledge of 
office details, accounting, stenography, credits, col- 
lections, warehousing at low costs and exceptional 

Well acquainted with Chicago cosmetic 
Box 853, THE DRUG AND COSMETIC 


FOSTER D. SNELL, INc. 
Chemists-Engineers 
A technical organization offering 
complete consulting, research, 
operating and management service. 
130 Clinton Street Brooklyn, New York 


REPRESENTA- 





Patents 





in the Cosmetic and Drug Industry. 


Formulas Research 
Scientific Cosmetics of any Description 
Pharmaceuticals Analyses 


Help Wanted 











Perfumes to match any odor 
Private Brands: ; 
High Grade Lines of Cosmetics 


Offices and Laboratories: 
20 West 22nd Street, New York, N. Y. 


Phone: GRamercy 5-2261 confidential if desired. 











PHARMACIST, Male, registered in Pennsylvania 
for Pharmaceutical Laboratory. 
general manufacturing essential. Apply giving age, 
experience, salary expected and references kept 
Box 852, THE DRUG 
AND COSMETIC INDUSTRY. 


ATENT Eas 
YOUR. IDEAS |} foet234 BROADWAY 
3isy NEW YORK 


REGISTER YOUR 

TRADE:MARK sy 

REG. PATENT ATTORNEY PROF ENGINEER 
WHAT IS YOUR INVENTION? 
Send me a simple sketch or a model for 
Confidential Advice—Do It Now! 





Knowledge of 














STATEMENT OF THE OWNERSHIP, MANAGEMENT, CIRCULATION 
ETC., REQUIRED BY THE ACT OF CONGRESS OF 
AUGUST 24, 1912 
Of The Drug and Cosmetic Industry, published monthly at 
Pittsfield, Mass., for April 1, 1932. 

State of New York, County of New York—ss. 

Before me, a notary public in and for the State and county aforesaid, per- 
sonally appeared Thomas R. Farrell, who, having been duly sworn according 
to law, deposes and says that he is the Editor of The Drug and Cosmetic 
Industry, and that the following is, to the best of his knowledge and belief, a 
true statement of the ownership, management (and if a daily paper, the cir- 
culation), etc., of the aforesaid publication for the date.shown in the above 
caption, required by the Act of August 24, 1912, embodied in section 443, 
Postal Laws and Regulations, printed on the reverse of this form, to wit: 

1. That the names and addresses of the publisher, editor, managing editor, 
and business managers are: Publisher, Drug Markets, Inc., 101 West 31 St., 
New York, N. Y.; Editor, Thomas R. Farrell, 101 West 31 St., New York, 
N. Y.; Managing Editor, none; Business Manager, Frazer V. Sinclair, 101 
West 31 St., New York, N. Y. 

2. That the owner is: (If the publication is owned by an individual his 
name and address, or if owned by more than one individual the name and 
address of each, should be given below; if the publication is owned by a cor- 
poration the name of the corporation and the names and addresses of the 
stockholders owning or holding one per cent or more of the total amount of 
Se ee be given.) Drug Markets, Inc., Frazer V. Sinclair, Thomas R. 

arrell. 

3. That the known bondholders, mortgagees, and other security holders 
owning or holding one per cent or more of total amount of bonds, mortgages, 
or other securities are: (If there are none, so state.) None. 

4. That the two paragraphs next above, giving the names of the owners, 
stockholders and security holders, if any, contain not only the list of stock- 
holders and security holders as they appear upon the books of the company 
but also, in cases where the stockholder or security holder appears upon the 
books of the company as trustee or in any other fiduciary relation, the name of 
the person or corporation for whom such trustee is acting, is given; also that 
the said two paragraphs contain statements embracing affiant’s full knowledge 
and belief as to the circumstances and conditions under which stockholders 
and security holders who do not appear upon the books of the company as 
trustees, hold stock and securities in a capacity other than that of a bona fide 
owner; and this affiant has no reason to believe that any other person, associa- 
tion, or corporation has any interest direct or indirect in the said stock, bonds, 
or other securities than as so stated by him. 

5. That the average number of copies of each issue of this publication 
sold or distributed, through the mails or otherwise, to paid subscribers during 
the six months preceding the date shown above is (This information is required 


from daily publications only.) 
Thomas R. Farrell, Editor. 
Sworn before me this 7th day of April, 1932, Joseph Cass, Notary Public. 


398 


The Drug and Cosmetic Industry 


Cosmetic Therapy 
(Continued from page 360) 

case the skin, but is deposited partly in the blood 
vessel walls. It makes these brittle and fragile in the 
course of years, and is a cause of arterio-sclerosis, while 
the cholesterin content of the skin diminishes. In the 
young organism, the epidermis is particularly rich in 
cholesterin. This is significant for the reason that the 
skin retains its softeness. A plentiful supply of choles- 
terin in the epidermis also serves as a protection against 
bacteria for the reason that the cholesterin exerts an 
absorbing action on the acid constituents of the tissue 
fluid which causes the skin to become covered with a 
uniform but thin film of acid which resists bacteria. 

Consequently there are three factors of importance 
in the care and maintenance of freshness of the skin: 

1. Hormones as stimulents for formation of new cells. 
2. Lipoids, particularly cholesterin, as cell building 


material. 
3. Biological acids for filling cells and for acid coat- 


ing which prevents infection of the skin. 
The biological skin tonic, Eukutol, contains the skin- 


regenerating hormone, the skin-building lipoid choles- 
terin in activated form. 


Apr. 7382: XXX, 4 

















(Continued from page 386) 
Nutmeg Down Sharply 


Oil nutmegs has declined rather sharply 
during the past month and is now generally 
offered at from 85c to 90c per pound on 
spot. The decline of 15c per pound was 
put into effect in an effort by dealers to 
stimulate the lagging demand for this 
commodity. 


Ginger Oil Easier 

Oil ginger is easier in the current spot 
market with shading from the existing 
schedule of from $4.00 to $4.25 per pound 
likely. The raw material is selling at 
record low prices. Distillers have not 
reduced prices further but the undertones 
are easier to that extent. 





Anise Oil Of Slightly 


Anise oil declined during the month Ic 
per pound to the basis of from 35c to 37c 
for the technical oil and 37c to 39c for 
U.S. P. Prices are said to be steadier at 
this level. The recent uncertainty as to 
possibility of regular shipments from the 
primary market seems to have passed and 
it is now generally felt that replacements 
can be made without undue delay. 


Spike Oil Off 

Ordinary spike lavender oil has been 
reduced 5c per pound to the basis of 50c. 
The finer grade is available at 70c per 
pound which also represents a reduction 
of 5c per pound. This development came 
as rather a surprise to the market as this 
oil, along with other Spanish oils, is very 
firm in the primary market. A drought in 
the producing regions last season resulted 
in a very small crop. The absence of 
demand here, however, induced a compet- 
itive condition with certain holders of the 
oil anxious to move the material without 
taking into full consideration the existing 
conditions in the replacement market. 


Cedar Leaf Oil Unsettled 


Although cedar leaf oil has not been 
reeduced below the prevailing scheule of 
from 75c to 85c per pound, it is said that 
lower quotations have been made. In 
some quarters 70c per pound is men- 
tioned, but this figure is said to be very 
close to the cost of replacement in the 
country. It is also reported that this low 
price has not been confirmed by definite 
business but was put out to influence the 
primary market. 





Caraway Oil Down Sharply 


Oil caraway suftered a sharp decline 
during the past month. Offerings are now 


on the basis of from $1.35 to $1.40 per 
pound. A keen competitive condition 
exists as a direct result of the little busi- 
ness passing. 
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Vanilla Market Uncertain 


Mexican whole vanilla beans are now 
offered at from $3.50 to $4.25 per pound. 
The spot position is corisidered firm at this 
level although certain factors in the market 
are of the opinion that the spread between 
the price of the Bourbon beans and the 
Mexicans is still too great and not entirely 
warranted by the difference in the quality 
of the two. 

No further news is available as to the 
exact status of affairs in Mexico but it is 
generally thought that conditions are in a 
firm way there with little likelihood that a 
reaction will set in. The currers, it is 
reported, have paid well for their beans 
and the tendency is to hold out for high 
prices so it does not seem likely at this 
time that lower beans will be arriving in 
this market. 

The Bourbon beans continue in supply 
at the low prices recently prevailing 
Dealers here continue to ask from 90c to 
$1.35 per pound as to quality. 


Stramonium Leaves Firm 


Stramonium leaves are in a firm position 
in both the spot and primary markets due 
to a scarcity of the commodity. It is said 
that only a lack ef normal demand for this 
item keeps quotations from higher levels. 
Quotations are on the basis of from 9 %c to 
10c per pound and as stocks are in firm 
hands here the market would undoubtedly 
go to higher levels on the resumption of 
consumer interest. 


Lime Oil Uncertain 

A wide range of prices seems to be the 
feature of the market for distilled lime oil. 
Prices show a range of from $6.00 to $8.00 
per pound being a matter of dealer, qual- 
ity and quantity. The largest season of 
consumption is near and dealers are of the 
opinion that the current low prices will 
prove attractive and result in a larger sale 
to the beverage trade. 

Expressed oil is steady at from $11.00 
to $12.75 per pound. Seasonal demand 
has gained moderately. 


Raspberries Competitive 

The small consumption that continues 
to feature the market for dried rasp- 
berries has lead to a competitive condition 
that has resulted in lower spot prices for 
this commodity. Stocks here are now 
offered at from 42c to 47c per pound as to 
quantity. - 





Pyrethrum Flowers Firm 

Pyrethrum flowers are meeting with a 
good seasonal demand at very firm prices. 
No change in prices are noted but it is 
generally anticipated that in view of the 
small spot stocks and continued high 
prices for shipment a continued forward 
aspect will be presented by this commodity 


throughout the summer. 
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Bay Oil Imports Up 

The Department of Commerce reports 
that Porto Rico, while supplying bay oil 
in relatively small quantities, expanded its 
sales to the United States during 1931, 
having been the origin of 16,300 pounds 
valued at $26,300, as against 13,300 
pounds worth $22,400 in 1930. 


Cedarwood Oil Scarce 


Only small quantities of cedarwood oil 
are available in the spot market. The 
demand, however, is so quiet that the 
small amount of material here is ample to 
take care of consumer requirements. This 
oil is a by-product and as the producing 
industries are practically shut down very 
little new oil is arriving here. In view of 
the small demand, however, this condition 
has not affected prices. 





Malva Flowers Nominal 


Due to a crop shortage blue malva 
flowers have been entirely taken out of the 
spot market. No further supplies will be 
obtainable until such time as a new crop 
gathered. The black flowers are also in 
small supply but are obtainable at from 
25c to 40c per pound as to quantity and 
quality. 


Ipecac Down Sharply 


The ipecac market has become some- 
what unsettled due to spot supplies of the 
Nicaraguan root which have been coming 
into the market in increased quantities. 
Carteagna root is easier to the extent that 
while from 85c to 90c is generally quoted, 
it is said that a firm order for a sizable 
quantity could undoubtedly be placed at 
below this figure. 

The Nicaraguan root is said to represent 
the bulk of the business in the present spot 
market and is selling at from 55c to 65c 
per pound and to quanity and seller. 


Croton Oil Down Again 

The sharp decline in oil croton a month 
ago has been followed by another of equal 
severity. Spot oil is now offered freely on 
the basis of from $2.60 to $2.85 per pound. 
Ample stocks and a very light call from 
manufacturing consumers has resulted in 
the current low market. 


Carnauba Wax Stronger 

Carnauba wax is stronger in the spot 
market. The number 1 grade has ad- 
vanced to the basis of from 23c to 25c per 
pound. The crop in Brazil is all in, with 
shippers holding out for higher prices. 
Some importers believe that a shortage of 
the yellow grades will be witnessed later on 
as the demand sets in. 
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“Les PARFUMS 
de FRANCE” 


An International Perfumery Review 
the only one published in Grasse 


It is the Professional Publication 
Most widely read 
Most carefully edited 
Most richly illustrated 


With readers in every country 
of the world, it will carry your 
advertisement just where it will 
do the most good. 


i. 


le Copy Service Depart- 
ment will gladly assist you 
with suggestions for and 
preparation of your adver- 
tisements. 








Les PARFUMS de FRANCE 
Editorial and Business Offices 
Avenue de la Gare 


Grasse, France 
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